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“VALUE  OF  ADVERTISING  UNDERESTIMATED”— COOLIDGE 

Complete  Text  of  the  President’s  Address  Before  Annual  Convention,  American  Association  of 

Advertising  Agencies  in  Washington,  October  27 


SOMETIMES  it  seems  as  though  our 
generation  fails  to  give  the  proper 
estimate  and  importance  to  the  values  of 
life.  Results  appear  to  be  secured  so 
easily  that  we  look  upon  them  with  in¬ 
difference.  We  take  too  many  things  as 
a  matter  of  course,  when  in  fact  they 
have  been  obtained  for  us  only  as  the 
result  of  ages  of  effort  and  sacrifice.  We 
look  at  our  economic  condition  upon 
which  we  are  absolutely  dependent  for 
the  comforts  and  even  the  necessaries  of 
life,  and  forgetting  that  it  all  rests  on 
industry,  thrift,  and  management,  dismiss 
it  lightly  as  a  matter  that  does  not  con¬ 
cern  us.  Occasionally  our  attention  is 
directed  to  our  political  institutions,  which 
have  been  secured  for  us  through  the  dis¬ 
interested  exertion  of  generations  of 
patriotism,  and,  going  along  oblivious  to 
the  fact  that  they  are  the  sole  guarantees 
of  our  rights  to  life  and  liberty,  we  turn 
away  with  the  comforting  thought  that 
W’C  can  let  some  party  committee  attend 
to  getting  out  the  vote  and  that  probably 
the  Government  will  run  itself  all  right 
anyway.  Then  perhaps  we  are  attr,acted 
by  the  buildines  erected  for  education,  or 
the  temples  dedicated  to  religious  worship, 
and,  without  stopping  to  realize  that  these 
are  the  main  source  of  the  culture  of 
society  and  the  moral  and  spiritual  life  of 
the  people  we  pass  them  by  as  the  concern 
very  largely  of  schoolmasters  and  clergy¬ 
men.  We  have  become  so  accustomed  to 
the  character  of  our  whole,  vast,  and  in¬ 
tricate  system  of  e.xistence  that  we  do  not 
ordinarily  realize  its  enormous  import¬ 
ance. 

It  seems  to  me  probable  that  of  all  our 
economic  life  the  element  on  which  we 
are  inclined  to  place  too  low  an  estimate 
is  advertising.  When  we  come  in  con¬ 
tact  with  our  great  maimfacturing  plants, 
our  extensive  systems  of  transrortation, 
our  enormous  breadth  of  agriculture, 
or  the  imposing  structures  of  com¬ 
merce  and  finance,  we  are  forced  to 
gain  a  certain  impression  by  their  very 
magnitude,  even  though  we  do  not  stop 
to  consider  all  their  implications.  By  the 
very  size  and  nature  of  their  material 
form  they  make  an  appeal  to  the  senses, 
even  though  their  import  does  not  reach 
the  understanding.  But  as  we  turn 
through  the  pages  of  the  press  and  the 
periodicals,  as  we  catch  the  flash  of  bill¬ 
boards  along  the  railroads  and  the  high¬ 
ways,  all  of  which  have  become  enor¬ 
mous  vehicles  of  the  advertising  art,  I 
doubt  if  we  realize  at  all  the  impressive 
part  that  these  displays  are  coming  more 
and  more  to  plav  in  modern  life.  Even 
the  most  casual  observation,  however,  re¬ 
veals  to  us  that  advertising  has  become  a 
great  business.  It  requires  for  its  main¬ 
tenance  investments  of  great  amounts  of 
capital,  the  occupation  of  large  areas  of 
floor  space,  the  employment  of  an  enor¬ 
mous  number  of  people,  heavy  shipments 
through  the  United  States  mails,  wide 
sendee  by  telephone  and  telegraph,  broad 
nsc  of  the  printing  and  paper  trades,  and 
the  utmost  skill  in  direction  and  manage¬ 
ment.  In  its  turnover  it  runs  into  hun¬ 
dreds  of  millions  of  dollars  each  year. 
When  we  stop  to  consider  the  part 


which  advertising  plays  in  tne  m  >dern 
life  of  production  and  trade  we  see  that 
basically  it  is  that  of  education.  It  in¬ 
forms  its  readers  of  the  e.xistence  and 
nature  of  commodities  by  explaining  the 
advantages  to  be  derived  from  their  use 
and  creates  for  them  a  wider  demand.  It 
makes  new  thoughts,  new  desires,  and  new 
actions.  By  changing  the  attitude  of  mind 
it  changes  the  material  condition  of  the 
people.  Somewhere  I  have  seen  ascribed 
to  .\braham  Lincoln  the  statement  that 
“In  this  and  like  communities  public  senti¬ 
ment  is  everything.  With  public  senti¬ 
ment  nothing  can  fail ;  without  it  nothing 
can  succeed ;  consequently  he  who  molds 
public  .sentiment  goes  deeper  than  he  who 
enacts  statutes  or  pronounces  decisions. 
1  Ic  makes  statutes  and  decisions  p/ossible 
or  impossible  to  be  executed.”  Advertis¬ 
ing  creates  and  changes  this  foundation  of 
all  popular  action,  public  sentiment,  or 
luiblic  opinion.  It  is  the  most  potent  in¬ 
fluence  in  adopting  and  changing  the 
habits  and  modes  of  life,  affecting  what 
wt  cat,  what  we  wear,  and  the  work  and 
play  of  the  whole  Xation.  Formerly  it 
was  an  axiom  that  competition  was  the 
life  of  trade.  Under  the  methods  of  the 
present  day  it  would  seem  to  be  more 
appropriate  to  say  that  advertising  is 
the  life  of  trade.  Two  examples  of  this 
influence  have  come  to  me  in  a  casual  way. 
While  I  can  not  vouch  for  the  details,  I 
believe  in  their  outline  they  are  sub¬ 
stantially  correct.  One  relates  to  an  .Am¬ 
erican  industry  that  had  rather  phenom¬ 
enal  growth  and  prosperity  in  the  late 
eighties  and  early  nineties,  being  the 
foundation  of  the  one  or  two  large  for¬ 
tunes.  In  its  development  it  had  been  a 
most  generc.us  advertiser.  A  time  came 
when  various  concerns  engaged  in  this 


line  of  manufacturing  were  merged  and 
consolidated.  There  being  no  longer  any 
keen  competition,  it  was  felt  that  it  was 
now  no  longer  necessary  to  e.xplain  to 
the  public  the  value  of  this  product  or 
the  superiority  of  one  make  over  another. 
In  order  to  save  the  large  expense  that 
had  been  made  for  that  purpose,  adver¬ 
tising  was  substantially  abandoned.  The 
inev. table  result  followed,  which  all 
well-informed  trade  quarters  now  know 
would  follow.  But  the  value  of  adver¬ 
tising  was  not  so  well  understood  25 
or  30  years  ago.  This  concern  soon 
became  almost  a  complete  failure.  As  1 
recall,  it  had  to  be  reorganized,  entail. ng 
great  losses.  This  line  of  trade  was  later 
revived  under  the  direction  and  counsel  of 
.some  of  its  old  m  inagers,  and  with  the 
proper  amount  of  publicity  became  a  suc¬ 
cessful  enterprise. 

But  let  us  turn  from  the  unfortunate  ex¬ 
perience  of  the  loss  that  occurred  through 
lack  of  advertising  to  an  e.xample  of  gain 
that  was  made  through  the  shrewd  appli¬ 
cation  of  this  principle.  In  a  somewhat 
typical  American  community  a  concern 
was  engaged  in  an  industrial  enterprise. 
Its  employes  were  not  required  to  be  men 
of  great  skill.  Oftentimes  they  were  new 
arrivals  in  this  country  who  had  been 
brought  up  to  be  accustomed  to  the 
meager  scale  of  living  abroad.  Their 
wants  were  not  large,  so  that  under  the 
American  rate  of  wages  they  found  it 
possible  to  supply  themselves  and  their 
families  without  working  anywhere  near 
full  time.  As  a  result,  production  was 
low  compared  with  the  number  employed 
and  was  out  of  proportion  to  the  overhead 
expen.se  of  management  and  capital  costs. 
Some  fertile  mind  conceived  the  idea  of 
locating  a  good  milliner  in  that  communi¬ 
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iiJT  seems  to  me  probable  that  of  all  our  economic  life  the  element  on 
wbif'h  we  are  inclined  to  place  too  low  an  estimate  is  advertising.” 

“When  we  stop  to  consider 
the  part  which  a<lvertisin'»  plays 
in  the  modern  life  of  produc¬ 
tion  and  trade  we  s-e  that  basic¬ 
ally  it  is  that  of  education.” 

“It  is  to  be  s-en  that  adver¬ 
tising  is  not  economic  waste. 
It  ministers  to  the  true  develop¬ 
ment  of  trade.” 

“There  can  be  no  permanent 
basis  for  advertising  except  a 
renresentation  of  th-e  exact  »ruth. 
Whenever  deception,  falsehood, 
and  fraud  creep  in  they  under¬ 
mine  the  whole  structure.” 

“.Advertising  ministers  to  the 
spiritual  side  of  trade.  It  is  a 
great  power  that  has  been  in¬ 
trusted  to  your  keeping  which 
charges  you  with  the  high  re¬ 
sponsibility  of  inspiring  and 
ennobling  the  business  world.” 


ty.  The  wares  of  this  shop  were  gener¬ 
ously  advertised  through  window  display, 
newspaper  space,  and  circularization.  I 
suppose  that  every  bead  of  a  family  knows 
tl-.at  a  new  bonnet  on  the  head  of  one  of 
the  women  in  the  neighbfirhood  is  con¬ 
tagious.  The  result  in  that  community 
almost  at  once  was  b:tter  wearing  apparel 
for  the  women,  which  necessitated  more 
steady  employment  for  the  men.  The  out¬ 
put  of  the  plant  was  greatly  increased,  its 
cost  units  were  reduced,  its  proflts  were 
enlarged,  it  could  sell  its  product  to  its 
customers  at  a  lower  figure,  and  the  whole 
industry  was  improved.  More  wealth  was 
produced.  But  the  reaction  went  even 
further.  The  whole  standard  of  living 
in  that  locality  was  raised.  .All  the  people 
became  better  clothed,  better  fed,  and 
better  housed.  They  had  aspirations,  and 
the  means  to  satisfy  them,  for  the  finer 
things  of  life.  .All  of  this  came  from  the 
judicious  application  of  the  principle  of 
advertising. 

The  system  which  brought  about  these 
results  is  well  known  to  the  members  of 
this  association.  You  have  seen  innumer¬ 
able  instances  where  concerns  have  failed 
through  lack  of  advertising  and  innumer¬ 
able  others  where  they  have  made  a  suc¬ 
cess  through  the  right  kind  and  amount  of 
publicity.  Under  its  stimulation  the 
country  has  gone  from  the  old  hand 
methods  of  production  which  were  so  slow 
and  laborious  with  high  unit  costs  and  low 
wages  to  our  present  great  factory  system 
and  its  mass  production  with  the  astonish¬ 
ing  result  of  low  unit  costs  and  high 
wages.  The  preeminence  of  .America  in 
industry,  which  has  constantly  brought 
about  a  reduction  of  costs,  has  come  very 
largely  through  mass  production.  Mass 
production  is  only  possible  where  there  is 
mass  demand.  Mass  demand  has  been 
created  almost  entirely  through  the  de¬ 
velopment  of  advertising. 

In  former  days  goods  were  expected  to 
sell  themselves.  Oftentimes  they  were 
carried  about  from  door  to  door.  Other¬ 
wise,  they  were  displaved  on  the  shelves 
and  counters  of  the  merchant.  The  public 
were  supposed  to  know  of  these  sources  of 
supply  and  depend  on  themselves  for  their 
knowledge  of  what  was  to  be  sold. 
Modern  business  could  neither  have  been 
created  nor  can  it  be  maintained  on  any 
such  system.  It  constantly  requires  pub¬ 
licity.  It  is  not  enough  that  goods  are 
made,  a  demand  for  them  must  also  be 
made.  It  is  on  this  foundation  of  enlarg¬ 
ing  production  throueh  the  demands 
created  by  advertising  that  very  much  of 
the  success  of  the  American  industrial 
system  rests. 

It  will  at  once  occur  to  those  who  have 
given  any  thought  to  these  subjects  how 
important  it  is  to  the  continuing  success  of 
the  business  which  this  gathering  repre¬ 
sents,  and  to  the  general  welfare  of  the 
country,  that  the  conditions  under  which 
these  results  have  been  secured  should  be 
maintained.  It  is  our  hieh  rate  of  wages 
which  brings  about  -the  greatest  distribu¬ 
tion  of  wealth  that  the  world  has  ever  seen 
and  provides  the  enormous  capacity  for 
the  consumption  of  all  kinds  of  commodi¬ 
ties  which  characterizes  our  country.  With 
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our  improved  machinery,  with  the  great  opportunity  for  all  our  inhabitants  is  cess  lies  in  an  honest,  faithful,  conscien-  Our  chief  warrants  for  faith  in  the  future 
increase  in  power  that  has  come  from  fundamentally  an  effort  to  get  the  truth  tious  service  to  the  public.  of  America  lies  in  the  character  of  the 

steam  and  electricity,  with  the  application  into  business.  The  Government  can  do  You  ate  familiar  with  the  efforts  which  American  people.  It  is  our  belief  in  what 
of  engineering  methods  to  production,  the  much  in  this  direction  by  setting  up  cor-  the  Federal  Government  has  been  making  they  are  going  to  do,  rati  ;r  than  our 

output  of  each  individual  engaged  in  our  rect  standards,  but  all  its  efforts  will  fail  to  contribute  to  peace  and  prosperity  dur-  knowledge  of  what  they  are  going  to 

industrial  and  agricultural  life  is  steadily  unless  it  has  the  loyal  support  of  the  bust-  ing  the  recent  reconstruction  period.  We  have,  that  causes  us  to  face  the  coming 
increasing.  The  elimination  of  waste  ness  men  of  the  Nation.  If  our  com-  are  steadily  reducing  our  national  debt,  years  with  hope  and  confidence.  The 

through  standardization  has  been  another  mercial  life  is  to  be  clean  and  wholesome  cutting  down  the  interest  charges.  We  future  of  our  country  is  not  to  be  de- 

most  important  factor  in  this  direction,  and  permanent  in  the  last  resort,  it  will  have  released  hundreds  of  thousands  of  termined  by  the  material  resources,  but  by 

If  we  proceed  under  our  present  system,  be  because  those  who  are  engaged  in  it  people  from  the  unproductive  field  of  the  spiritual  life  of  the  people.  So  long 

there  would  appear  to  be  little  reason  to  are  determined  to  make  it  so.  The  ulti-  Government  employment  to  the  productive  as  our  economic  activities  can  be  main- 
doubt  that  we  can  continue  to  maintain  mate  reformers  of  business  must  be  the  field  of  business  life.  The  burdens  of  tained  on  the  standard  of  competition  in 
all  of  these  high  standards  in  wages,  in  business  men  themselves.  My  conception  taxation  have  been  so  far  removed  that  service,  we  are  safe.  If  they  ever  de¬ 
output,  and  in  consumption  indefinitely,  of  what  advertising  agencies  want  is  a  they  are  now  for  the  most  part  lightly  generate  into  a  mere  selfish  scramble  for 

and  with  our  home  markets  as  a  founda-  business  world  in  which  the  standards  are  borne,  and  tbe  disproportionate  charges  rewards,  we  are  lost.  Our  economic  well- 
tion  increase  our  foreign  commerce  by  a  sc  high  that  it  will  only  be  necessary  for  formerly  made  to  supply  the  public  being  depends  on  our  integrity,  our  honor, 
greater  exchange  of  those  commodities  in  them  to  tell  the  truth  about  it.  It  will  revenues  have  been  released  to  flow  into  our  conscience.  It  is  through  these 
which  we  are  peculiarly  favored  for  the  never  be  possible  to  create  a  permanent  the  avenues  of  trade  and  investment.  W^e  qualities  that  your  profession  makes  its 
commodities  of  other  nations  in  which  desire  for  things  which  do  not  have  a  have  supplied  large  sums  for  the  re-  especial  appeal.  Advertising  ministers  to 
they  have  a  special  advantage.  But  noth-  permanent  worth.  It  is  my  belief  that  habilitation  of  Europe  and  the  financing  the  spiritual  side  of  trade.  It  is  a  great 
ing  would  appear  to  be  plainer  than  that  more  and  more  the  trade  of  our  country  of  South  America  to  the  advantage  of  our  power  that  has  been  intrusted  to  your 
this  all  depends  upon  the  maintenance  of  is  conforming  to  these  principles.  foreign  commerce,  which  now  stands  at  a  keeping  which  charges  you  with  the  high 

our  American  scale  of  wages,  which  is  The  National  Government  has  a  large  peace  time  record.  Through  international  responsibility  of  inspiring  and  ennobling 

the  main  support  of  our  home  market  interest  in  all  these  problems,  though  covenants  limiting  naval  armaments  we  the  commercial  world.  It  is  all  part  of 

It  is  to  be  seen  that  advertising  is  not  many  of  them  are  confined  in  their  juris-  have  reduced  the  cost  of  national  defense  the  the  greater  work  of  the  regeneration 
an  economic  waste.  It  ministers  to  the  diction  to  the  States.  The  general  wel-  and  made  large  guarantees  to  the  peace  of  and  redemp*'on  of  mankind. 

true  development  of  trade.  It  is  no  doubt  fare  of  the  country,  its  progress  and  pros-  the  world.  All  of  this  has  been  a  pro-  - - - 

possible  to  waste  money  through  wrong  perity,  are  very  intimately  connected  with  gram  of  constructive  economy,  beneficial  ST.  LOUIS  B.  B.  B.  ACTIVE 

methods  of  advertising,  as  it  can  be  the  commerce  that  flows  from  agriculture  alike  to  ourselves  and  to  other  people.  In  _ 

wasted  through  wrong  methods  in  any  de-  and  industry.  Unless  that  be  in  a  healthy  making  this  economically  possible,  jj  dl  d  3  41S  M  h  d'  ‘  C 
partment  of  industry.  But  rightfully  ap-  condition,  constantly  expanding,  securing  spreading  its  benefits,  in  carrying  its  «  ’  tr 

plied,  it  is  the  method  by  which  the  desire  reasonable  profits,  employment  begins  to  fruits  into  the  homes  of  the  land,  advertis-  4,681  Financial  Inquiries 

is  created  for  better  things.  When  that  fail,  sooner  or  later  wages  begin  to  fall,  ing  has  supplied  and  will  continue  to  The  number  of  merchandise  cases  han- 

once  exists,  new  ambition  is  developed  markets  are  over-supplied,  movements  of  supply  a  very  important  part.  Without  died  by  the  Better  Business  Bureau  of 
for  the  creation  and  use  of  wealth.  The  freight  decrease,  factories  are  idle,  and  the  advantages  that  accrue  from  that  art  St.  Louis  during  the  twelve  months  ended 
uncivilized  make  little  progress  because  the  results  of  all  these  are  that  want  and  these  accomplishments  would  not  have  Qct.  1,  aggregated  3,415,  an  increase  of 
they  have  few  desires.  The  inhabitants  distress  creep  into  the  home.  You  can  been  possible.  51  per' cent  over  the' preceding  year,  ac- 

of  our  country  are  stimulated  to  new  easily  draw  the  converse  of  this  picture.  But  Americans  are  never  satisfied  with  cording  to  the  report  of  Harry  W.  Riehl, 

wants  in  all  directions.  In  order  to  It  has  been  the  almost  universal  experi-  the  past  or  present.  They  are  always  manager,  made  at  the  annual  meeting  held 

satisfy  their  constantly  increasing  desires  ence  in  American  life  of  late.  Local  con-  impatient  of  the  future.  Our  history  has  la^j  week. 

they  necessarily  expand  their  productive  ditions  here  and  there  have  brought  con-  been  that  of  an  increasing  prosperity.  There  were  3  395  shopping  reports  cov- 
power.  They  create  more  wealth  because  trary  results,  probably  unavoidable  for  a  There  have  always  been  fluctuations  in  crjng  the  sales  efforts  of  representatives 
it  is  only  by  that  method  that  they  can  long  time  to  come,  but  in  the  main  the  trade,  but  with  our  present  system  of  „f  member  firms  of  which  2  393  evi- 
satisfy  their  wants.  It  is  this  constantly  country  has  been  and  is  prosperous.  Per-  banking  and  our  enormous  capacity  for  fenced  exceptional  service  625  were  fair, 
enlarging  circle  that  represents  the  in-  haps  the  most  creditable  aspect  of  our  consumption  such  fluctuations  will  ap-  3^7  disclosed  poor  serv'ic^  The  linan- 

creasing  progress  of  civilization.  present  prosperity  is  that  wages  are  high  parently  be  much  less  violent  and  are  un-  ^ases  docketed  for  investigation  num- 

A  great  power  has  been  placed  in  tbe  while  profits  have  been  moderate.  That  likely  to  sink  to  the  level  of  depression,  ^pred  1949  and  4681  financial  cases  were 
hands  of  those  who  direct  the  advertising  means  that  the  results  of  prosperity  are  We  can  not  tell  what  a  particular  month  handled  the  latter  representing  an  in¬ 
policies  of  our  country,  and  power  is  al-  going  more  and  more  into  the  homes  of  or  locality  may  develop,  but  over  the  please  of  52  per  cent  ^ 

ways  coupled  with  responsibilities.  No  the  land  and  less  into  the  enrichment  of  broad  face  of  our  country  seedtime  will  W'illiam  McChesnev  Martin  chairman 
occupation  is  charged  with  greater  obliga-  the  few,  more  and  more  to  the  men  and  be  followed  by  the  harvest,  the  productive  Board  of  Federal  Reserve  Bank 

tions  than  that  which  partakes  of  the  women  and  less  and  less  to  the  capital  capacity  will  increase,  and  our  people  will  q£  gj  Lo^jj  president  of  the  Bureau 
nature  of  education.  Those  engaged  in  which  is  engaged  in  our  economic  life.  If  become  more  prosperous.  rp  ‘  !  pronn  Hir^-rtnrs  xvere  rlert- 

that  effort  are  changing  the  trend  of  this  were  not  so.  this  coumry  could  not  These  results,  however,  can  not  be  con-  £qj.  ^  years 

human  thought.  They  are  molding  the  support  20,000,000  automobiles,  purchase  sidered  as  guaranteed  by  our  material  re-  _ ^  ‘ 

human  mind.  Those  who  write  upon  that  so  many  radios,  and  install  so  many  tele-  sources  alone.  They  will  accrue  to  us,  LOAN  GROUP  AIDS  225 

tablet  write  for  all  eternity.  There  can  phones.  From  a  recent  fear  of  being  ex-  not  because  of  our  fertile  agricultural 

be  no  permanent  basis  for  advertising  ex-  ploited  by  large  aggregations  of  wealth,  fields,  our  deposits  of  coal,  iron,  and  _  The  Medill  Building  and  Loan  Associa- 
cept  a  representation  of  the  exact  truth,  the  people  of  America  are  learning  to  precious  metals,  nor  even  from  the  present  tion  of  the  CInVago  Tribune,  in  the  four 
Whenever  deception,  falsehood,  and  fraud  make  such  great  concerns  their  most  faith-  state  of  our  development  of  trade  with  years  since  it  was  organized,  has  furnished 
creep  in  they  undermine  the  whole  struc-  ful  servants.  This  problem  is  not  entirely  its  accompanying  supports  of  manufactur-  financial  aid  to  225  Tribune  employes  who 
ture.  They  damage  the  whole  art.  The  solved  yet.  Here  and  there  abuses  occur,  ing,  transportation,  and  finance.  We  can  have  purchased  or  built  homes.  At  the 
efforts,  of  the  Government  to  secure  cor-  but  business  is  gradually  being  taught  not  rely  on  these  alone.  They  could  all  close  of  business  June  26,  there  were  750 
rect  labels,  fair  trad**  nractices.  and  equal  that  the  only  method  of  permanent  sue-  be  turned  into  instruments  of  destruction,  members  of  the  association. 


LOAN  GROUP  AIDS  225 

The  Medill  Building  and  Loan  Associa- 


(Left  to  right);  Rossiter  Holbrook,  New  York;  Eugene  McGuckin,  Philadelphia;  Howard  R.  Barnes,  Philadelphia;  Earl  R.  Trangmar,  Cincinnati;  S.  C.  Stewart, 
Chicago;  William  Reydell,  New  York;  Charles  Blum,  Philadelphia,  and  James  W.  Young,  Chicago,  new  Four  A.’s  president. 


(Left  to  right):  M.  Richardson,  New  York;  Malcolm  Muir,  New  York;  Clarence  W.  Scully,  Washington;  Frank  Brancher,  New  York;  S.  O.  Landry,  New 

Orleans;  Edward  A.  McCay,  Philadelphia,  and  J.  Cecil,  Richmond,  Va. 


PARK’S  ATTACK  ON  TRADE  COMMISSION  ture  of  handling  national  advertising,  al-  plaint  was  denied  in  the  answers  of  all 

though  that  business  is  the  result  of  more  the  defendants,  and  a  motion  was  made 

THRILLS  A.  A.  A.  A.  CONVENTION  than  a  half  century  of  actual  experience  by  the  S.  N.  P.  A.  attorneys  to  discuss 

*  *  *  *  by  all  the  advertising  men  of  the  nation,  the  complaint  on  the  grounds  that  adver- 

,  ^  »  j  D  ‘j  ».  “The  Federal  Trade  Commission  is  tising  was  not  inter-state  commerce,  that 

James  W.  Young  or  C^nicago  fcilectea  nresioent— i^oolldge  threatening  to  destroy  that  structure — and  there  were  no  unfair  methods  used  and 
Graces  Annual  Banquet — Agents  Say  Two  Per  Cent  not  offer  a  single  remedy  or  plan  no  public  interest  violated.  The  Federal 

M.'  ’  t  M.  t.  substitute.  I  can  speak  from  inti-  Trade  Commission  overruled  the  motion 

Cash  Uiscount  rrotects  All  Advertising  interests  mate  knowledge  of  the  situation,  so  far  and  permitted  the  complaint  to  be  amend- 

as  the  Southern  Newspaper  Publishers’  ed  to  include  the  S.  N.  P.  A.  and  the  Six 
By  J.  BART  CAMPBELL  .Association  is  concern^,  and  I  believe  Point  League. 

iH  asiiingtua  Staff  Correspondent,  Edito«  &  Pubusheb)  that  what  I  say  applies  to  every  publish-  "-After  a  delay  of  15  months,  hearing^ 

ers’  organization  and  individual  publisher  were  started  before  an  e.xaminer  for  the 
WASHINGTON,  Oct.  28.— Although  whatever  for  the  newspaper,  neither  do  in  America.  Federal  Trade  Commission  in  New  York 

”  the  Federal  Trade  Commission  they  assist  in  creating  any  advertising  ex-  “The  S.  N.  P.  A.  is  charged  with  be-  on  .April  29  and  ran  until  May  7,  with 
“does  not  offer  a  single  remedy  or  plan  cept  for  their  own  use.  They  will  not  ing  in  a  conspiracy  with  the  American  As-  the  result  that  834  pages  of  testimony 
as  substitute,”  it  is  threatening  to  “dam-  solicit  advertising  for  the  newspapers ;  so  sociation  of  Advertising  Agents  and  other  have  been  taken,  all  of  which  related,  more 
age  the  present  structure  of  handling  na-  why  should  they  have  commissions ?”_  organizations  to  control  the  advertising  or  less,  to  the  history  of  the  present 
tional  advertising,”  a  business  that  “is  the  Mr.  Park’s  statement  was  entitled,  business  of  America  against  the  best  in-  structure  of  handling  newspaper  adver- 
result  of  more  than  a  half  century  of  ac-  “What  Price  Agencies?  Southern  News-  terest  of  the  public  welfare.  The  charge  tising  and  the  services  provided  by  the 
tual  experience  by  all  the  advertising  men  papers  and  Four  A’s  Now  Have  Prob-  is  ludicrous  on  its  face,  and  would  not  be  agencies. 


Federal  Trade  Commission  in  New  York 
“The  S.  N.  P.  A.  is  charged  with  be-  on  .April  29  and  ran  until  May  7,  with 
ing  in  a  conspiracy  with  the  American  As-  the  result  that  834  pages  of  testimony 


of  the  nation.”  lems  in  Common.”  _  taken  seriously  if  so  many  evidences  of  “I  think  it  was  shown  that  S.  N.  P.  A. 

This  strong  condemnation  of  the  Com-  The  statement  read,  in  part :  misinformation  in  official  circles  about  members  ran  their  own  business  as  they 

mission’s  efforts  to  hold  the  advertising  “It  was  probably  at  the  time  of  the  this  matter  were  not  appearing.  One  se-  saw  lit.  and  the  S.  N.  P.  A.,  as  an  or- 
agency  and  the  newspaper  guilty  of  con-  great  flood  when  readers  of  the  Noah’s  rious  side  to  S.  N.  P.  A.  mem'^rs  is  that  ganization,  had  no  ix)wer  over  its  indi- 
spiracy  to  control  national  advertising,  ef-  Ark  News  started  the  discussion,  ‘Does  it  costs  thousands  of  dollars  each  year  to  vidual  members.  Still,  the  attorneys  for 
forts  which  have  been  hanging  fire  be-  the  advertising  agent  work  for  the  adver-  retain  lawyers,  pay  their  expenses  and  at-  the  Commission  are  trying  to  prove  that 
fore  the  Commission  for  months,  was  reg-  tiser,  or  for  the  newspaper?’  _  tend  hearings  which,  at  this  time,  give  no  some  S.  N.  P.  A.  members  have  been 

istered  today  before  the  tenth  annual  con-  _  “Now  that  the  Federal  Trade  Commis-  signs  of  abating.  This  suit,  styled  by  the  coerced  and  threatened  into  refusing  Fire- 
vention  here  of  the  American  Association  sion  has  taken  a  hand  in  the  matter,  there  Federal  Trade  Commission  as  a  com-  stone,  Vick  and  other  direct  advertisers. 


tiser,  or  for  the  newspaper?’ 


tend  hearings  which,  at  this  time,  give  no  some  S.  N.  P.  A.  members  have  been 


_  “Now  that  the  Federal  Trade  Commis-  signs  of  abating.  This  suit,  styled  by  the  coerced  and  threatened  into  refusing  Fire¬ 


stone,  Vick  and  other  direct  advertisers. 


of  Advertising  Agencies  by  John  A.  Park,  comes  forth  more  speculation  as  to  what  plaint,  was  first  issued  in  December,  1924.  the  usual  agency  commission, 
publisher  of  the  Raleigh  (N.  C. )  Times  may  become  of  newspapers  if  agencies  be-  and  today  our  small  Association  has  paid  "The  question  is  asked,  ‘What  will  hap- 
and  president  of  the  Southern  Newspaper  come  extinct.  Naturally,  all  newspaper  out  a  substantial  sum  for  actual  expenses  pen  if  the  Federal  Trade  Commission 

Publishers  Association.  publishers  and  all  agency  managers  have  in  defending  ourselves.  Attorneys'  fees  makes  an  order  to  cease  and  desist?’  It 

Mr.  Park’s  stinging  indictment  of  the  much  in  common  at  this  time,  and  there  will  be  determined  when  the  case  is  de-  is  not  clear,  for  the  Commission  has  of- 

Commission  was  read  to  the  convention  is  some  conjecture  as  to  whether  they  termined.  fered  no  suggestion  about  any  desirable 


by  James  O’Shaughnessy,  executive  sec-  may  congratulate  or  console  each  other 
retary  of  the  Four  A’s,  in  the  absence  of  when  the  courts  render  a  decision, 
the  Southern  publisher,  who  was  unavoid-  “Certainly,  the  present  serious  p 
ably  detained  elsewhere.  should  serve  to  bind  closer  the: 


“We  are  not  informed  as  to  who  our  practice  to  take  the  place  of  the  present 
prosecutors  are,  who  instigated  the  com-  advertising  structure.  However,  if  adver- 


“Certainly,  the  present  serious  problem  plaint  which  caused  the  Federal  Trade  tising  is  held  to  be  inter-state  commerce, 
should^  serve  to  bind  closer  these  two  Commission  to  act.  We  do  know  circum-  it  opens  the  way  for  Federal  control  of 


“In  view  of  the  testimony  given  at  the  great  instruments  of  human  endeavor —  stances  show  that  two  individuals,  manu-  advertising, 
hearing  before  the  Commission  we  feel  newspapers  and  agencies.  There  is  a  facturers,  have  been  active  in  getting  the  “I  am  not  one  to  join  in  the  criticism 
that  it  is  reasonable  to  hope  for  a  dis-  marked  tendency  now,  in  the  face  of  a  Trade  Commission  to  act.  .An  attorney  of  every  Government  effort  to  curb  prop- 

missal  of  the  case,”  was  the  conclusion  common  menace,  to  overlook  trivial  mat-  of  New  York  appeared  before  the  Com-  er  and  needful  regulations  in  the  inter- 

reached  in  the  report  submitted  on  the  ters,  like  extension  of  payments,  time  for  mission  representing  one  of  these  two  in-  est  of  public  welfare,  but  I  am  impatient 
Commission’s  complaint  that  the  advertis-  taking  discounts,  full  position,  re-runs  on  terests.  over  endless  delay,  which  is  costing  me 

ing  agency  and  the  newspaper  are  en-  account  of  changes  in  the  weather,  the  “Efforts  were  made,  I  have  been  in-  money  and  costing  my  colleagues  thou- 

gaged  in  “an  unlawful  combination  and  beating  down  of  rates  and  other  similar  formed,  to  induce  the  Department  of  Jus-  sands  of  dollars.  There  is  both  consola- 


which  was  submitted  by  indoor  sports. 


tice  to  act,  on  the  grounds  that  newspa-  tion  and  compensation  to  be  derived,  how- 


Newcomb  Oeveland,  chairman  of  the  “Constructive  work  done  by  the  Four  pers  and  advertising  agents  were  operat-  ever,  through  the  knowledge  that  the 
committee  of  the  Four  A’s  in  charge  of  .A’s  in  urging  standard  rate  cards,  uni-  ing  in  violation  of  the  Sherman  .Anti-  .American  Association  of  Advertising 


the  matter 


form  contracts,  careful  checking  and  Trust  Law,  not  Inter-State  Commerce. 


Mr.  Park,  in  his  statement  of  the  case,  modern  accounting  has  taken  the  dark  hut  a  service,  and  the  Federal  Govern 


.American  Association  of  Advertising 
-Agencies  stands  shoulder  to  shoulder  with 
Southern  publishers  in  defending  common 


handled  the  Commission  without  gloves  clouds  from  many  newspaper  offices,  an<l  rnent  did  not  have  jurisdiction.  standards  of  integrity  and  fair  dealing 

and  charged  special  manufacturing  inter-  they  should  certainly  be  very  appreciative.  "Then  persons,  whose  identities  are  which  must  be  maintained  and  strength- 


ests  with  having  inspired  the  Commis-  whether  they  admit  it  or  not. 


sion’s  action. 


withheld  by  the  Federal  Trade  Commis-  ened  for  the  good  of  all  of  us.” 


“Lack  of  information,  so  far  as  it  re-  sion,  went  to  that  body  and  the  suit  was  The  report  of  Mr.  Cleveland’s  commit- 


These  interests,  Mr.  Park  declared,  lates  to  advertising,  is  one  of  the  obsta-  announced  publicly  in  December,  1924.  tee  stated,  in  part ; 

“want  the  same  commission  allowed  direct  cles  daily  newspapers  of  America  in  This  complaint  was  issued  against  the  S.  “The  charge  by  the  Government  is  that 
on  their  own  advertising  that  newspapers  the  conduct  of  business.  I  know  N.  P.  A.  and  its  individual  members,  the  the  five  respondent  organizations  are  en- 

usually  allow  advertising  agents,  and,  of  no  better  place  to  discuss  the  subject  Four  .A’s  and  the  .American  Press  As.so-  gaged  in  ‘an  unlawful  combination  and 

through  the  Federal  Trade  Commission,  than  in  the  great  city  of  Washington,  ciation,  charging  an  ‘unlawful  conspiracy’  conspiracy’  to  various  ends,  among  which 
they  are  seeking  to  get  the  usual  agency  where  one  of  the  Government  agencies  is  to  control  advertising  against  the  best  in-  are  specified,  that  direct  advertisers  be 

commission.  They  perform  no  service  threatening  to  damage  the  prc..c;it  struc-  terest  of  the  public  welfare.  The  com-  constrained  from  obtaining  national  ad- 


ir 

i 


(Left  to  right):  James  W.  Young,  Chicago;  Roy  S.  Durstine,  New  York;  Robert  K.  Leaviu,  New  York;  S.  Roland  Hall,  Easton,  Pa.;  Edward  T.  Hall,  St.  Louis; 

H.  K.  McCann.  New  York,  and  S.  E.  Thomason,  Chicago 
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Tenth  annual  convention  dinner  of  the  American  Association  of  Advertising  Agencies  in  Hotel  Mayflower,  Washington.  Wednesday  evening,  attended  by  President 

Coolidge  (left  of  microphone.) 
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vertising  at  less  than  gross  rates  and  that 
all  national  advertisers  be  constrained  to 
employ  respondent  agencies  or  such  other 
agencies  as  agree  uniformly  to  receive 
and  actually  do  receive  as  their  minimum 
remuneration  from  their  activities  from 
inter-state  commerce  the  standard  trade 
differential  of  fifteen  per  cent. 

“The  word  differential  is  used  in  the 
complaint;  our  contention  is  that  what  is 
involved  is  not  a  differential  but  a  com¬ 
mission,  and  that  there  is  only  one  real 
rate,  namely,  the  rate  that  the  advertiser 
pays. 

“Being  engaged  in  interstate  commerce 
is  not  strictly  a  charge  against  us;  it 
is  the  preliminary  condition  without 
which  the  commission  has  no  right  to 
act.  If  there  is  no  ‘commerce’  involved, 
the  Commission  lacks  jurisdiction  and 
the  case  against  us  falls.  The  Commis¬ 
sion’s  position  that  distribution  of  so- 
called  ‘type-parts’  (mats,  electros,  etc.) 
constitutes  interstate  commerce  is  held 
by  us  to  be  unjustified  for  the  reason  that 
type-parts  are  not  essential  to  advertising 
(for  example,  in  the  case  of  an  advertise¬ 
ment  that  is  set  up),  and  that  the  owner¬ 
ship  of  such  type-parts  does  not  change  at 
any  time  whether  they  are  transported 
from  one  State  to  another  or  not;  and 
further,  that  they  are  only  incidental  to 
the  service  given  by  an  agency. 

“.\n  interesting  circumstance  in  con¬ 
nection  with  the  amended  complaint  was 
that  only  three  of  the  five  commissioners 
were  present  when  it  was  voted  to  issue 
it.  This  procedure  was  somewhat  unusual. 

week  afterwards  Commissioner  Hum¬ 
phrey,  who  had  been  prevented  by  illness 
from  being  present,  filed  a  dissenting 
opinion.  This  has  been  published  in  full. 

“.Although  all  the  witnesses  at  the  New 
York  hearings  were  called  by  the  Govern¬ 
ment,  the  testimony  of  several  of  them 
was  exceedingly  valuable  to  our  side  of 
the  case. 

“Lincoln  B.  Palmer,  manager  of  the 
-American  Newspaper  Publishers  Associa¬ 
tion,  asserted  positively  that  the  commis¬ 
sion  system  was  the  most  economical  and 
efficient  of  any  within  his  knowledge  for 
securing  and  maintaining  the  desired  vol¬ 
ume  of  advertising  revenue  for  the  news- 
I  pjipers.  It  was  brought  out  further  that 
the  system  had  been  in  effect  before  any 
*  of  the  associations  which  are  defendants 
had  been  organized. 

“Major  Floyd  Y.  Keeler,  who  has  had 
wide  experience  in  various  fields,  in 
finance  as  well  as  in  advertising,  and 
who  was  called  hv  the  Government  as 


an  expert,  testified  that  the  agencies  were 
of  service  to  both  publishers  and  adver¬ 
tisers. 

“Whatever  may  happen  further  there 
has  already  been  presented  to  the  public, 
through  the  reports  of  the  hearings  in 
the  daily  press  and  the  trade  publications 


and  in  other  ways,  a  vast  amount  of  in¬ 
formation  relative  to  the  fundamentals  of 
the  advertising  agency  business. 

“In  view  of  the  testimony  that  was 
given  at  the  hearing  we  feel  that  it  is 
reasonable  to  hope  for  a  dismissal  of  the 


RESOR  REPORTS  RESULTS  OF  QUAUTATIVE 
CIRCULATION  SURVEY  TO  FOUR  A’s 


WASHINGTON,  D.  C,.  Oct.  28, 
™  A  report  of  an  extensive  analysis  of 
the  circulations  of  74  national  magazines 
was  one  of  the  outstanding  features  of  the 
tenth  annual  convention  of  the  .American 
.Association  of  Advertising  Agencies.  This 
survey  is  a  classification  of  magazine 
subscribers  and  buyers  into  occupational 
and  income  groups.  This  is  the  first  of  a 
series  of  studies  to  be  made  by  the  asso¬ 
ciation.  The  next  study  to  be  under¬ 
taken  will  probably  be  in  the  field  of 
newspaper  circulations. 

Stanley  Resor,  president  of  the  J.  Wal¬ 
ter  Thompson  Company,  in  explaining  to 
the  convention  the  reasons  for  the  estab¬ 
lishment  by  the  association  of  a  depart¬ 
ment  of  research  to  undertake  work  of 
this  kind,  said,  in  part : 

“The  amazing  increase  in  the  cost  of 
business  failure,  due  to  the  large  scale 
of  operations,  has  made  any  disregard  of 
essential  facts  in  business  more  than  ever 
daneerous. 

“The  task  of  business  research  is  to 
show  what  the  facts  are — to  pick  out 
the  truth  from  many  pieces  of  conflicting 
evidence  and  to  formulate  these  facts  in 
useable  form.  The  use  of  the  material 
is  a  matter  for  individual  skill — the  facts 
ought  to  be  common  property. 

“Research  is  merely  the  process  of  as¬ 
certaining  facts  by  careful  and  open 
minded  observation.’’ 

The  survey  was  conducted  for  the  as¬ 
sociation  under  the  direction  of  Dr.  Daniel 
Starch,  director  of  its  Department  of 
Research,  who  formerly  was  a  professor 
in  the  Harvard  School  of  Business  Ad¬ 
ministration.  It  reflects  the  work  of  two 
years  and  a  large  expenditure  by  the 
.American  Association  of  Advertising 
Agencies  in  an  effort  to  determine  more 
accurately  and  scientifically  the  specific 
markets  reached  by  these  magazines. 

Emphasizing  the  extent  to  which  the 


association  has  gone  in  the  survey  con¬ 
ducted  by  Dr.  Starch,  the  committee 
stressed  the  fact  that  the  report  contains 
an  occupational  classification  of  381,000 
subscribers  of  74  magazines  in  29  cities 
and  30  rural  towns.  These  magazines 
represent  a  combined  circulation  of  ap¬ 
proximately  43,000,000,  it  contains  also 
the  results  of  a  house-to-house  canvass 
in  which  personal  interviews  were  had 
in  nearly  20,000  homes  in  20  cities  and 
17  rural  communities.  Every  section  of 
the  country  was  covered  in  the  survey, 
which  represents  the  most  complete  anal¬ 
ysis  of  its  kind  ever  made. 

“Publishers  have  for  years  made  studies 
of  their  own  to  indicate  the  quality  of 
their  subscribers  and  readers,”  said  Dr. 
Starch  in  his  report  to  the  convention, 
“the  difficulty,  however,  has  been  that 
each  publisher  has  made  studies  according 
to  his  own  methods  which,  consequently, 
have  not  been  comparable  with  those 
made  by  other  publishers.  There  was, 
therefore,  a  distinct  need  of  reliable 
methods  applied  in  a  uniform  manner  to 
all  publications. 

“The  chief  problem  on  which  the  Re¬ 
search  Department  has  been  engaged  since 
its  inception  in  December,  1924,  may 
broadly  be  referred  to  as  a  study  of  the 
quality  of  magazine  circulation.  Quality 
of  circulation  is  a  general  term  which 
may  have  many  different  meanings.  Some 
have  suggested  that  qualit’'  is  measured 
by  the  subscription  price  of  a  magazine, 
by  its  literary  or  editorial  content,  by 
the  economic  status  of  its  readers,  or  by 
the  race  religion  or  occupation.” 

“All  of  those  criteria  have  some  value 
and,  in  a  certain  sense,  indicate  quality. 
However,  for  the  purposes  of  this  in¬ 
vestigation,  it  was  necessary  to  describe 
the  problem  specifically.  Instead  of  using 
the  general  term  ‘quality’  we  have  de¬ 
fined  our  survey  as  an  analysis  of  the 


scribers  and  buyers  of  magazines. 

“There  has  been  a  decided  need  of  a 
careful  study  of  this  problem.  In  1914 
the  Audit  Bureau  of  Circulations  was 
established  to  provide  reliable  and  com¬ 
parable  figures  on  quantity  of  circulation. 
This  has  been  one  of  the  outstanding 
forward  steps  in  this  field.  We  next 
needed,  however,  reliable  information  as 
to  other  aspects  of  circulation,  namely, 
the  kind  of  subscribers  and  buyers  that 
national  magazines  have.  In  other  words, 
we  wanted  to  determine  what  kind  of  a 
market  is  reached  by  each  publication." 

In  the  opinion  of  the  Research  (Com¬ 
mittee,  the  survey  “will  not  to  any  marked 
degree  change  many  conceptions  which 
we  have  already  formed  of  magazine  cir¬ 
culations  through  observations. 


JAMES  W.  YOUNG  IS  NEW 
A.  A.  A.  A.  PRESIDENT 

JjXJLLOWING  are  the  new  offi¬ 
cers  of  the  Four  A.’s  elected 
Thursday: 

President,  James  W.  Young,  J. 
Walter  Thompson  Company,  Chi¬ 
cago;  vice-president,  H.  K.  McCann, 
H.  K.  McCann  Company,  New 
York;  secretary,  Richard  S. 
Humphrey,  H.  B.  Humphrey  Com¬ 
pany.  Boston;  treasurer,  E.  Dewitt 
Hill,  H.  K.  McCann  Companv.  New 
York. 

Members  of  executive  board, 
memhers-at-large,  one  year  term — 
Stanley  Resor,  J.  Walter  Thompson 
Company,  New  York;  Merle  Sid- 
ener,  Sidener  Van  Riper  &  Keel¬ 
ing,  Inc.,  Indianapolis;  two-year- 
term — Herbert  S.  Gardner,  Gardner 
■Advertising  Company,  New  York; 
H.  T.  Ewald,  Camnbell-Ewald  Com¬ 
pany,  Detroit.  Thrce-year-term — 
R.  S.  Simpers,  McLain-Simpers 
Organization.  Philadelphia;  RoyS. 
Durstine,  Barton,  Durstine  &  Os¬ 
borne,  Inc.,  New  York. 

Members  representing  councils— 
Robert  Tinsman,  Federal  Advertis- 
iag  Agency,  Inc.,  New  York;  A. 
King  Aitken,  Aitken-Kynetf  Com¬ 
pany,  Philadelphia;  A.  E.  Green- 
leaf,  Greenleaf  Company,  Boston; 
E.  D.  Mason,  Albert  P.  Hill  Com¬ 
pany.  Pittsburgh;  Shelley  E.  Tracy, 
Southwestern  Advertising  Com¬ 
pany,  Dallas. 
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STANDARDIZATION  OF  METHODS  A.  A.  A.  A.  TOPIC 

New  Era  of  Co-operation  at  Hand,  Speakers  Declare  at  Tenth  Annual  Convention  in  Washington- 
Thomason  Foresees  Better  Newspaper  Printing  Through  A.N.P.A.  Efforts 


W.vsHiNGTON,  Oct.  28. — Closcr  co¬ 
operation  between  the  newspaper  aiul  tlie 
advertising  agency  in  the  betterment,  de¬ 
velopment  and  standardization  of  advertis¬ 
ing  methods  and  mediums,  was  urged  here 
Wednesday  by  S.  E.  Thomason,  business 
manager  of  the  Chicago  Tribune,  former 
president  of  the  American  Newspaper 
Publishers  Association,  before  the  tenth 
annual  convention  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies. 

“The  ultimate  good  of  your  business 
and  ours  is  accomplished  when  we  co¬ 
operate  to  make  our  work  more  easy  and 
more  honest,”  said  Mr.  Thomason.  “And 
every  step  in  this  direction  reduces  the 
ultimate  cost  of  marketing  borne  by  the 
consumer.” 

The  progressive  ideas  registered  by 
Mr.  Thomason  were  among  a  series  of 
constructive  suggestions  made  by  repre¬ 
sentative  publishing  and  advertising  men 
whose  exchange  of  viewpoint  contributed 
much  toward  making  the  convention  not¬ 
able  for  its  promise  of  national  service. 

In  paying  tribute  to  the  leadership  the 
Four  A’s  “are  taking  in  promoting  a  new 
era  of  co-operation  among  all  branches  of 
advertising,”  Malcolm  Muir,  president  of 
the  Associated  Business  Papers,  Inc.,  de¬ 
clared  to  the  convention  that  “the  prin¬ 
ciples  promoted  by  you,  more  than  any 
other  factor,  have  brought  about  a  com¬ 
plete  interchange  of  commodities  through¬ 
out  the  entire  country  and  a  higher  stand¬ 
ard  of  living;  they  have  made  possible 
mass  production  by  bringing  about  mass 
consumption,  and  have  added  a  tremen¬ 
dous  contribution  to  both  the  national 
wealth  and  to  our  present  great  national 
prosperity.” 

Of  the  133  advertising  agencies  repre¬ 
sented  at  the  convention,  with  a  member¬ 
ship  handling  80  per  cent  of  the  national 
advertising  in  this  country,  James 
O’Shaughnessy,  executive  secretary  of  the 
Four  A’s,  said : 

“As  creators  and  builders  of  advertising 
these  advertising  agencies  today  are  one 
of  the  greatest  factors  in  American  com¬ 
mercial  stabilization.  Increased  con¬ 
sumption,  influenced  by  advertising,  in¬ 
creases  sales  for  the  retailer,  the  jobber 
and  the  manufacturer.  It  increases  pro¬ 
duction,  and  this  larger  production  is  re¬ 
flected  in  greater  efficiency  in  manufacture 
—hence,  improved  products  and  lower 
prices  for  the  consumer. 

“In  a  word,  the  whole  fabric  of  na¬ 
tional  advertising  revolves  in  a  circle, 
with  each  interest  benefited  and  with  the 
general  commercial  scheme  of  the  nation 
proportionately  stabilized — a  stabilization 
that  is  apparent,  too,  from  the  standpoint 
of  the  banker  and  the  financial  interests 
whose  investments  thus  are  given  larger 
protection.” 

Appearing  on  the  same  platform  with 
Mr.  Thomason,  as  s^kesman  for  the 
newspaper  publishing  interests,  and  Mr. 
Muir,  as  representative  of  trade  journals, 
was  Frank  Braucher,  of  the  Crowell  Pub¬ 
lishing  Company,  vice-president  of  the 
Periodical  Publishers  .Association. 

“As  we  all  progress  and  as  we  travel 
toward  a  better  day  in  business,”  Mr. 
Braucher  told  the  convention,  “and  I  think 
we  are  travelling  very  fast — in  spite  of 
the  pessimists  and  the  cynics — the  time 
is  coming  when  the  advertising  agent  who 
regards  recognition  as  meaning  merely  the 
rollection  of  15  per  cent  will  find  himself 
in  the  minority. 

“Stated  another  way  around,  I  think 
there  is  a  growing  conviction  on  the  part 
of  the  advertising  agents  that  recogntion 
means  more  than  just  the  collection  of 
fifteen  per  cent.  I  think  it  is  meaning  to 
him  more  and  more  the  privilege  of  con- 
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luTed  to  will  make  the  whole  business 
more  than  just  a  15  per  cent  operation. 

It  will  mean  something  that  men  will 
'trive  to  uphold.  And  in  this  connection, 
let  me  say  that  it  would  hearten  you  a 
great  deal  if  you  knew  the  number  of 
young  and  sometimes  small  advertising 
agents  who  in  spirit  and  practice  adhere 
to  your  principles  and  standards. 

“It  is  not  at  all  uncommon  to  have  an 
applicant  say  to  us,  ‘In  principle  and  prac¬ 
tice  we  are  a  Four  A  agency.’  Having 
had  a  number  of  years’  experience  in 
passing  upon  agents  for  recognition,  I  can 
assure  you  that  the  high  standards  you 
have  set  and  the  ideals  to  which  you 
aspire  have  influenced  beyond  your  con¬ 
ception  the  whole  advertising  agency  busi¬ 
ness,  and  in  behalf  of  the  Periodical  Pub¬ 
lishers’  Association,  I  congratulate  you 
for  it.” 

^n  opening  his  address,  Mr.  Thomason 
remarked  humorously  that  “in  this  at¬ 
mosphere  of  friendliness  and  geniality,  so 
foreign  to  those  occasions  when  I  have 
taken  part  in  efforts  to  change  the  minds 
of  some  of  you  about  listings  and  appro¬ 
priations,  I  could  almost  be  excused  if  I 
found  myself  expanding  to  the  point 
where  I  discussed  with  you  general  rate 
reductions,  accompanied  by  universal 
increases  in  commissions.” 

Mr.  Thomason  referred  to  the  assem¬ 
bled  advertising  men  as  “fellow-defend¬ 
ants”  as  he  touched  upon  the  thus-far  un¬ 
successful  efforts  of  the  Federal  Trade 
Commission  to  hold  the  Four  A’s,  the 
A.  N.  P.  A.,  the  Southern  Newspaper 
Publishers’  Association,  and  other  or- 


a  movement  m 
marketing  costs. 


tribution.  Industry  needs  men  like  you, 
who  with  the  background  of  your  present 
experience  in  consumer  merchandising, 
the  direction  of  lower  can  bring  to  play  your  keen  powers  of 
I  hope  that  this  move-  analysis,  can  apply  your  vision  and  cour- 


ment  on  the  part  of  the  newspapers  is 
going  to  have  your  complete  co-operation 
and  support. 

“As  you  all  know,  there  has  been  no 
>taiulardization  of  newspaper  advertising 
statistics,  or  statistical  methods  up  to  this 
time.  In  New  York  advertising  data  is 
conipileel  by  the  New  York  Evening  Post. 
In  Chicago  we  think  we  do  the  job  better 
through  the  work  of  an  independent  com¬ 
pany.  The  Advertising  Record  Company. 
In  most  other  cities  these  figures  are 
Compiled  by  one  or  another  of  the  com¬ 
peting  newspapers,  and  sometimes  they 
prove  the  truth  of  the  epigram  that  ‘liars 
figure.’ 

“The  Bureau  of  Advertising  of  the 
A.  N.  P.  A.  is  turning  its  attention  to  the 
possibility  of  standardizing  these  st.atisti- 
cal  methods  throughout  the  country.  Here 
again  there  is  the  largest  opportunity  for 
successful  co-operation  between  the  re¬ 
search  division  of  your  organization  and 
ours.  The  industry  as  a  whole  will  make 
a  big  advance  when  you  are  able  to  re¬ 
gard  statistical  data  of  all  metropolitan 
newspapers  with  the  same  confidence  that 
you  can  have  in  the  records  of  the  Ail- 
vertising  Record  Company.  This,  too,  is 
another  move  toward  better  marketing 
methods. 

“Of  course,  we  can  never  hope  to  ac¬ 
complish  a  complete  accord  between  your 
organization  and  by  one  of  the  publish¬ 
ing  organizations  in  this  matter  of  the 
best  and  most  economical  advertising 
methods.  Some  of  you  will  always  lend 


age  to  the  problems  of  industrial  market¬ 
ing,  which  are  basically  and  funda¬ 
mentally  different  to  those  of  consumer 
merchandising,  and  which  will  be  found  to 
nave  principles  all  their  own. 

.American  industry  has  been  so  intent 
on  selling  its  goods  in  the  cities,  stated 
H.  H.  Charles,  of  the  Charles  Advertis¬ 
ing  Agencies,  New  York  City,  that  it  has 
almost  overlooked  the  enormous  pos¬ 
sibilities  among  the  farmers  and  their 
families.  The  money  spent  in  all  forms 
of  advertising  in  1925  reached  the 
astonishing  total  of  $1,391,000,000,  but 
only  $30,000,000  of  this  staggering  amount 
went  into  advertising  appealing  directly 
to  rural  population. 

“You  have  sold  the  city  and  almost  for¬ 
gotten  the  farm,”  said  Mr.  Charles.  “The 
farm  population  in  1925  was  more  than 
31,000,000.  You  have  overlooked  the 
buying  capacity  of  about  42  percent  of 
our  total  population.  You  have  made  no 
effort  or  only  partial  effort  to  secure 
some  of  the  annual  agricultural  wealth 
amounting  to  nearly  $13,000,000,000  for 
1925.  You  have  expended  only  $1  a  year 
per  capita  to  reach  the  farmer  and  nearly 
$10  per  year  per  capita  to  reach  the  city 
dweller.” 

Among  the  farmers’  needs  which  ad¬ 
vertising  can  play  a  part  in  meeting,  Mr. 
Charles  mentioned  hundreds  of  thousands 
of  buildings  that  need  paint  and  the  de¬ 
mand  for  water  systems,  electric  light 
and  power  plants,  iceless  refrigerators  and 
radio.  He  said  that  the  farm  home  was 


ganizations,  guilty  of  conspiracy  to  con-  an  ear  to  the  sweet  strains  of  the  period-  the  logical  place  for  radio  and  that  “sales 
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trol  the  marketing  and  placing  of  adver¬ 
tising. 

Mr.  Thomason  then  warmly  com¬ 
mended  Secretary  of  Commerce  Herbert 
Hoover  as  one  who  “has  been  quietly  and 
efficiently  making  a  study  to  bring  about 
better  marketing  methods,  to  reduce  the 
cost  of  getting  the  manufactured  product 
from  the  manufacturer  to  the  consumer.” 

“You  and  we  in  the  publishing  busi¬ 
ness,”  continued  Mr.  Thomason,  “are 
vitally  concerned  with  that  problem.  As 
I  see  it,  it  is  only  through  organizations 
such  as  yours,  and  such  as  ours  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  that  progress  can  be  made  in  these 
broader  purposes  of  our  industries. 

“You  have  an  effective  and  capable 
Research  Division.  We  have  a  Bureau  of 
Advertising  and  a  newly  established 
Mechanical  Research  Division.  I  have  in 
mind  two  bits  of  work  that  we  might 
accomplish  in  co-operation. 

“I 'know  that  your  efforts  to  improve 
the  quality  of  reproduction  in  printing 
have  heretofore!  been  confined  to  the 
higher  grades  of  process  work.  We 
haven’t  given  much  thought,  either  of  us, 
to  improvement  in  the  quality  of  news¬ 
paper  printing.  Newspaper  printing  has 
been  ‘just  printing.’  You  don’t  expect 
high  grade  results  in  newspaper  reproduc¬ 
tion. 

“Yet  I  venture  to  say  that  a  most  sub¬ 
stantial  amount  of  lost  motion  could  be 
saved  the  members  of  your  organization 
if  you  could  be  assured  of  uniform  results 
in  newspapers,  having  in  mind  that  news¬ 
papers  must  be  produced  at  high  speed. 

“The  A.  N.  P.  A.  Department  of 
Mechanical  Research  is  just  beginning  to 
function  under  the  direction  of  Professor 
Wines,  of  the  University  of  Wisconsin,  an 
experienced  and  capable  printing  engineer. 
By  the  elimination  of  antiquated  methods 
newspaper  photo-engraving,  stereo- 


ical  publisher’s  song.  Some  of  you  will 
always  lend  a  helping  hand  to  nature  in 
establishing  a  spot  of  color  against  the 
background  of  autumn  foliage  with  the 
aid  of  the  American  Posting  Service. 

“And  the  fact  that  personally  I  am 
persuaded  that  the  only  economical  and 
effective  advertising  appropriation  can  be 
obtained  by  restricting  the  use  of  the  ad¬ 
vertising  dollar  to  the  purchase  of  news¬ 
paper  space,  with  perhaps  just  a  little 
Libert^  for  a  magazine  expenditure, 
will  be  of  small  consequence  to  you.  In 
these  matters  we  will  never  quite  agree. 

I  may  think  that  you  are  a  little  preju¬ 
diced.  I  might  even  confess  to  some 
bias  in  these  questions  myself. 

“But  the  fact  remains  that  the  ultimate 
good  of  your  business  and  ours  is  accom¬ 
plished  when  we  co-operate  to  make  our 
work  more  easy  and  honest.  And  every 
step  in  this  direction  reduces  the  ultimate 
cost  of  marketing  borne  by  the  consumer.” 

Mr.  Muir  told  the  convention  he  ap¬ 
peared  as  an  unofficial  representative  of  a 
“great  group  of  manufacturers  whose 
products  have  a  value  of  $33,000,000,000 
yearly.”  He  said  in  part: 

“Industry’s  problems  largely  have  been 
confined  to  the  science  of  production, 
which  has  now  been  developed  to  such  a 
high  state.  We  have,  with  the  exceptions 
of  a  few  short  periods,  always  had  an  in¬ 
dustry  in  this  country,  a  sellers’  market. 
Conditions  are  changing.  Our  productive 
capacity  is  now  such  as  to  bring  about 
keener  competition  at  home  and  abroad 
and  the  need  for  the  creation  of  new 
markets  for  the  products  of  industry. 
Our  industrialists  have  been  primarily 
production  men.  They  are  now  develop¬ 
ing  a  marketing  consciousness  and  are 
awakening  to  the  need  for  more  efficient 
industrial  marketing  methods.  There  is, 
therefore,  now  developing  a  whole  new 
Industrial  marketing  system,  in  which  ad 


have  steadily  increased  in  spite  of  only 
half-hearted  advertising.” 

Roy  S.  Durstine,  of  Barton,  Durstine  & 
Osborn,  New  York,  retiring  president  of 
the  American  Association  of  Advertising 
Agencies,  presided.  Other  speakers  were 
E.  L.  Trilfit,  of  Brooke,  Smith  &  French, 
Inc.,  Detroit;  Henry  T.  Ewald,  of  the 
Campbell-Ewald  Company,  Detroit,  and 
Newcomb  Cleveland  of  the  Erickson  Com¬ 
pany,  Inc.,  New  York. 

“We  look  to  the  advertising  agency  to 
develop  and  increase  advertising  through 
adding  to  its  productivity,”  said  Mr. 
Brauclier  at  one  stage  of  his  address. 

“Obviously  it  is  necessary  for  us  to  de¬ 
termine  which  agencies  shall  represent  us 
in  this  capacity  and  for  this  purpose  we 
make  our  investigation  through  the 
medium  of  the  Peri^ical  Publishers’  As¬ 
sociation,  and  of  course  have  set  up 
.standards  to  which  an  applicant  for 
recommendation  must  be  able  to  conform 
and  live  up  to. 

“I  have  no  hesitancy  in  saying  that  the 
advertising  agent  is  the  agent  of  the  pub¬ 
lishers.  Stated  more  directly,  you  are  onr 
agents.  We  have  the  right  clearly  fixed 
and  established  by  the  Supreme  Court 
of  the  United  States  to  appoint  whom  we 
will  as  our  agents  and  for  any  reason  that 
we  see  fit,  to  reject  an  application  for 
agency  recognition.  Literally  speaking, 
the  publisher  pays  the  agent  for  service 
to  himself,  the  publisher. 

“You  can  readily  see  that  that  is  the 
thing  which  gives  us  our  usefulness  to  the 
advertising  agency  business.  In  selecting 
our  agents  we  try  to  use  the  utmost  care 
and  to  act  only  when  we  are  convinced 
that  new  agents  have  some  contribution 
to  make  to  the  advertising  business.  Of 
course,  we  have  to  deal  with  human  be¬ 
ings  and  many  of  them  are  subject  to  the 
well  known  frailties.” 

The  grand  climax  to  the  convention  was 


tributing  something  to  the  business  he  is  typing,  and  press  room  departments,  and  vertising  agents  as  a  whole  have  taken  unquestionably  supplied  by  the  reco^ition 


in,  his  contribution  being  the  conduct  of  a 
clean,  legitimate,  lawful  and  honest  busi¬ 
ness. 

“The  standards  of  practice  of  the  Amer¬ 
ican  Association  of  Advertising  Agents 
generally  practiced  and  generally  ad- 


the  standardization  of  modem  practices  very  little  part  as  yet. 
in  these  mechanical  departments,  the  “Industry  needs  the  counsel  of  men  who 
whole  level  of  newspaper  printing  can  be  have  had  your  background  of  experience, 
raised.  who  have  studied  and  evaluated  the  ebb 

“The  result  is  going  to  be  a  saving  on  and  flow  in  markets,  who  have  applied 
your  part,  and  every  saving  in  effort  is  sound  principles  to  the  problems  of  dis- 


given  to  the  national  economic  impor¬ 
tance  of  advertising  by  President  Coolidge 
in  his  address  at  the  dinner  tendered  by 
the  association  at  the  Mayflower  Hotel. 
Wednesday  night. 

(The  President’s  address  will  be  found 
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elsewhere  in  this  issue  of  Editor  &  Pub¬ 
lisher.) 

.  Cyrus  H.  K.  Curtis,  newspaper  and 
magazine  publisher,  occupied  a  seat  of 
honor  near  the  President. 

Following  the  President,  addresses  were 
delivered  by  B.  Kirk  Rankin,  Southern 
Agriculturist,  Nashville,  Tenn..,  former 
president  of  the  Agricultural  Publishers’ 
A.ssociation :  John  A.  Park,  Raleigh 
(N.  C.)  Times,  president  of  the  Southern 
Newspaper  Publishers’  Association;  Ker- 
win  H.  Fulton,  president.  General  Out¬ 
door  Advertising  Company,  and  Edward 
T.  Hall,  Ralston  Purina  Company,  St. 
I^uis,  president  of  the  Association  of  Na¬ 
tional  Advertisers.  James  W.  Young,  of 
the  J.  Walter  Thompson  Company,  Chi¬ 
cago,  was  toastmaster. 

Mr.  Rankin  emphasized  the  importance 
of  the  farm  markets  to  the  national  ad¬ 
vertiser,  stressing  the  fact  that  in  a  re¬ 
cent  survey  covering  the  circulation  of 
one  farm  publication,  89  per  cent  of  its 
subscribers  were  found  to  be  located  in 
territory  now  served  by  manufacturers 
who  are  national  advertisers  in  magazines 
and  newspapers  other  than  farm  publica¬ 
tions.  This  new  audience,  Mr.  Rankin  ex¬ 
plained,  can  be  added  “without  increasing 
selling  expense’’  on  the  part  of  the  adver¬ 
tiser. 

Mr.  Rankin  emphasized  the  stability  of 
the  South’s  industry  and  agriculture,  ex¬ 
plaining  that  the  recent  decline  in  cotton 
prices  soon  will  be  adjusted  and  adding 
that  98  per  cent  of  the  spindles  through¬ 
out  the  South  were  in  full  operation  in 
September.  The  world  consumption  of 
cotton,  he  said,  is  28  per  cent  above  the 
pre-war  record,  “in  face  of  fashions  w'hich 
cut  662-3  per  cent  off  the  length  of  the 
skirt.” 

S.  M.  Holliday,  representing  the  Gen¬ 
eral  Outdoor  Advertising  Company, 
spoke  in  place  of  Kerwin  H.  Fulton, 
president  of  the  company,  who  was  called 
to  Boston.  He  sixike  of  the  growth  of 
the  outdoor  advertising  business  and  re¬ 
ferred  to  it  as  a  necessary  adjunct  of 
advertising,  “but  one  that  can’t  stand 
alone,”  urging  for  the  industry  the  sym¬ 
pathy  and  co-operation  of  the  advertising 
agencies. 

Thursday’s  sessions  was  devoted  largely 
to  the  discussion  of  reports  of  various 
committees,  with  addresses  by  T.  E. 
Moser,  Moser  &  Cotins,  Utica,  N.  Y. ; 
S.  W.  Page,  George  Batten  Company, 
Inc.,  New  York;  Ernest  Elmo  Calkins, 
Calkins  &  Holden,  Inc.,  New  York; 
Charles  W.  Hoyt,  Charles  W.  Hoyt  Com¬ 
pany,  Inc.,  New  York;  Richard  S.  Hum¬ 
phrey,  H.  B.  Humphrey  Company,  Bos¬ 
ton;  William  H.  Johns,  George  Batten 
Company,  New  York  and  Louis  Honig, 
Honig-Cooper  Company,  San  Francisco. 

Edgar  D.  Mason,  of  the  Albert  P. 
Hill  Company,’  Inc.,  of  Pittsburgh,  was 
chairman  of  the  committee  on  convention 
plans.  His  associates  comprised:  John 
A.  Dickson,  Mitchell-Faust  Advertising 
Company,  Chicago ;  Ernest  E.  Dallis, 
Johnson-DalHs  Company,  Atlanta;  C.  L. 
Eshleman,  the  Griswold-Eshleman  Com¬ 
pany,  Cleveland;  Willard  French,  Brooke, 
Smith  &  French,  Inc.,  Detroit;  Louis 
Honig,  Honig-Cooper  Company,  San 
Francisco;  Richard  S.  Humphrey,  H.  B. 
Humphrey  Company,  Boston ;  Eugene 
McGuckin.  The  Eugene  McGuckin  Com¬ 
pany,  Philadelphia;  T.  E.  Moser,  Moser 
&  Cotins,  Utica;  C.  D.  Newell,  Newell- 
Emmett  Company,  Inc.,  New  York;  Ros- 
siter  Holbrook,  Nelson  Chesman  &  Com¬ 
pany,  New  York.  Frank  J.  Reynolds, 
Albert  Frank  &  Company,  New  York, 
headed  the  committee  on  hotel  arrange¬ 
ments.  The  entertainment  committee  com¬ 
prised  Winthrop  Hoyt,  Charles  W.  Hoyt 
Company,  Inc.,  New  York,  and  Qarence 
W.  Scully,  Lord  &  Thomas  and  Logan, 
Washington. 

At  the  open  session  on  Wednesday, 
John  Benson,  of  Benson  &  Gamble,  of 
Chicago,  spoke  at  length  on  profitable 
methods  of  conducting  an  advertising 
agency,  and  in  his  introduction  gave  sta¬ 
tistical  proof  that  the  present  credit 
standing  of  the  members  of  the  Asso¬ 
ciation  is  remarkably  high,  credit  being 
given  by  the  speaker  to  sound  business 
conditions  and  modern  agency  efficiency. 
Collections,  he  said,  are  in  excellent 
shape;  for,  out  of  $7,819,315.97  receiv¬ 
ables  at  the  close  of  1925  fiscal  year,  only 


half  a  million  was  overdue  and  losses 
throughout  the  year  were  negligible. 

Mr.  Benson  gave  credit  for  this  col¬ 
lection  showing  to  “the  cash  discount  al¬ 
lowed  agents  by  the  publishers.”  Of  this 
he  said :  “The  cash  discount  is  passed 
on  to  the  advertiser  for  prompt  payment 
and  not  only  expedites  collections,  and 
thus  saves  a  large  capital  investment, 
but  it  also  serves  as  a  danger  signal. 
When  an  advertiser  fails  to  take  advan¬ 
tage  of  a  cash  discount,  his  credit  is  not 
right,  for  any  man  who  can  borrow  at 
the  bank  at  five  or  six  per  cent  per  year 
will  surely  take  a  discount  of  two  per 
cent  a  month. 

“The  cash  discount  granted  by  publish¬ 
ers  is  a  big  safeguard  for  their  own 
credit ;  it  enables  the  agent  to  secure 
prompt  pay  from  the  advertiser,  and  thus 
have  the  money  in  hand  for  payment  of 
the  publisher’s  bills.  The  tendency  some 
publishers  have  shown  to  eliminate  the 
cash  discount  is  unfortunate  indeed.  If 
it  became  general  at  all,  there  would  be 
a  marked  falling  off  in  agency  credit. 
This  the  publisher  can  not  afford.  No 
measures  he  might  adopt  to  secure 
prompt  pay  from  the  agent  could  long 
be  effective  if  the  agent  can  not  collect 
what  is  due  him  before  he  has  to  pay 
the  publisher.  Few  agents  can  afford  to 
provide  a  large  capital  investment  in 
their  business.  The  margin  is  too  small 
and  certainly  cannot  safely  be  reduced 
by  allowing  clients  a  cash  discount  out 
of  the  15  per  cent.  In  a  period  of  de¬ 
pression  there  would  inevitably  follow 
financial  failures  among  agents  and  seri¬ 
ous  losses  to  the  publisher.” 

The  speaker  analyzed  what  became  of 
the  15  per  cent  agency  commission,  say¬ 
ing  that  the  average  net  profit  in  1925 
was  2.63  per  cent  of  volume.  The  aver¬ 
age  gross  was  14.29  per  cent.  The  dif¬ 
ference  represented  expense,  being  di¬ 
vided  by  copy  service,  art  service,  re¬ 
search,  contracting,  solicitation,  placing, 
checking,  accounting  and  administration. 

Mr.  Benson  held  that,  considering  the 
skill  required  and  the  hazard  taken,  a 
net  profit  of  less  than  3  per  cent  was  in¬ 
adequate. 

“Our  problem  is  to  make  a  better 
profit  out  of  the  15  per  cent  commission 
paid  by  the  publisher,”  he  said.  “That 
commission  cannot  well  be  increased.  It 
is  often  inadequate  in  individual,  cases, 
but  on  the  total  volume  of  commission- 
able  business  placed  through  agencies  it 
is  as  much  as  should  be  included  in  the 
cost  of  advertising  in  this  country.  An 
immense  amount  of  service  is  rendered 
for  this  commission,  both  to  the  pub¬ 
lisher  and  to  the  advertiser.  The  cost 
of  rendering  it  is  moving  up  very  fast, 
in  larger  salaries  for  talent,  in  greater 
and  better  equipped  facilities,  in  higher 
taxes.  Only  the  steady  and  material  in¬ 
crease  in  individual  appropriations  has 
kept  net  profit  from  vanishing  altogether. 
The  time  is  coming  when  volume  of  ad¬ 
vertising  may  stabilize  and  give  no  in¬ 
creased  support  to  profit;  then  an  inten¬ 


sive  effort  will  have  to  be  made  to  hold 
down  e.xpense,  without  lowering  the 
grade  of  service  modern  advertising 
needs.  This  is  a  problem  upon  which 
the  agencies  themselves  are  hard  at  work, 
guided  and  aided  by  the  Association ;  but 
they  cannot  solve  it  alone.  They  are  so 
intimately  involved  with  the  other  two 
sides  of  the  advertising  triangle,  the  pub¬ 
lisher  and  the  advertiser,  that  only  by 
close  co-operation  can  the  cost  of  adver¬ 
tising  service  be  kept  down.  In  main¬ 
taining  the  agency  commission  at  a  uni¬ 
form  rate  of  compensation,  the  publisher 
has  done  much  to  standardize  agency 
operation  and  keep  down  costs.  The  ad¬ 
vertiser  has  not  yet  generally  realized 
how  important  a  part  he  could  play  in 
eliminating  waste  effort  and  reducing  ex¬ 
pense.  By  his  giving  prompt  decisions, 
quick  and  constructive  criticism,  ready 
co-operation,  and  cutting  down  useless 
or  ill-advised  work,  more  agency  effort 
might  be  available  for  real  service  and 
a  better  net. 

“We  need  a  better  definition  of  agency 
service.  There  is  little  standardization  of 
the  kind  and  extent  of  it  to  be  rendered 
without  extra  charge.  Clients  differ  in 
their  needs.  One  wants  pure  copy  serv¬ 
ice;  another,  a  study  of  markets:  a  third, 
sales  help  in  the  field  or  by  mail.  Ob¬ 
viously  the  cost  of  rendering  service  va¬ 
ries  accordingly.  One  account  may  break 
even ;  another  pay  a  profit ;  and  a  third 
lose  money  for  the  agent.  And  still  all 
may  be  valuable  clients  having  equal  ac¬ 
cess  to  the  organized  facilities  for  serv¬ 
ice  which  the  agency  commission  uni¬ 
formly  supports. 

“Some  agency  minds  have  been  study¬ 
ing  this  problem  and  trying  to  work  out 
a  classified  schedule  of  service  to  be  pre¬ 
sented  to  a  client  in  graphic  form,  so 
that  he  could  indicate  the  amount  and 
kind  of  service  needed,  and  an  arrange¬ 
ment  be  arrived  at  in  advance  as  to  com¬ 
pensation  not  covered  by  the  regular 
agency  commission.  Based  upon  that 
schedule,  a  system  of  accounting  might 
be  devised  to  show  the  agent  what  it 
costs  him  to  do  business  for  a  given 
client  and  whether  he  makes  or  loses 
money. 

“Some  helpful  developments  are  in 
prospect  along  this  line  which,  we  feel 
sure,  both  advertisers  and  agents  will 
welcome.  Mr.  Lynn  Ellis  has  been  mak¬ 
ing  a  thorough  study  during  the  past 
year,  giving  all  his  time  to  it,  and  the 
Four  A’s  have  a  committee  at  work  in 
charge  of  Fred  Ross.  Another  commit¬ 
tee  in  charge  of  Earle  Clark  is  studying 
a  better  system  of  cost  accounting. 

“The  more  thoroughly  one  studies  the 
financial  and  service  structure  of  the 
modern  agency,  the  more  convinced  one 
becomes  that,  in  building  up  and  main¬ 
taining  the  agency  commission  system, 
the  publishers  have  done  advertising 
service  a  signal  benefit.  That  has  made 
possible  the  strides  in  agency  skill,  in 
agency  organization  and  in  agency  facili¬ 
ties  which  have  been  made  in  the  last 


PRESIDENT  COOUDGE  GIVES  HEARING  TO 
PUBUSHERS  ON  POSTAL  RATES 


PRESIDENT  COOLIDGE  is  giving 
^  careful  consideration  to  a  request 
made  by  a  delegation  of  newspaper  and 
magazine  publishers  at  the  White  House 
Wednesday  for  a  revision  of  the  Post 
Office  department’s  budget  and  cost-find¬ 
ing  system. 

The  delegation  was  headed  by  Cyrus 
H.  K.  Curtis,  including  R.  J.  Cuddihy,  of 
the  Literary  Digest;  A.  J.  Baldwin  and 
A.  C.  Pearson. 

No  member  of  the  delegation  would  dis¬ 
cuss  what  transpired  at  the  conference. 
Editor  &  Pubi.isher  was  informed  au¬ 
thoritatively,  the  conference  hinged  upon 
the  practice  of  allowing  religious  and 
fraternal  publications  preferred  rates. 

Brig.  Gen.  Herbert  M.  Lord,  director 
of  the  Budget  Bureau,  was  called  into  the 
conference.  It  was  pointed  out  to  the 
President  that  publications  not  on  the  de¬ 
partment’s  preferred  list  are  paying  what 
their  publishers  consider  unreasonably 
high  rates,  and  are  not  responsible  for 


the  Post  Office  department’s  deficit  which 
is  held  partly  due  to  the  preference  given 
the  religious  and  fraternal  publications 
complained  of. 

The  suggestion  was  advanced  at  the 
conference  that  the  department’s  budget 
system  could  be  so  revised  as  to  justify 
lower  rates  on  publications  other  than 
those  listed  as  religious  and  fraternal.  It 
was  thought  if  through  the  budget  system 
a  revision  of  postal  costs  can  be  effected, 
without  conflict  with  the  existing  “stop¬ 
gap”  law  which  is  likely  to  remain  un¬ 
changed  at  the  coming  session  of  Con¬ 
gress,  some  relief  may  be  afforded  those 
newspaper  and  magazine  publishers  who 
are  carrying  so  much  of  the  department’s 
excess  overhead. 

One  objection  raised  to  the  depart¬ 
ment’s  system  is  that  it  makes  sweeping 
distinction  between  preferred  publications 
and  those  it  classifies  as  commercial,  with 
the  result  its  cost  findings  are  frequently 
at  the  expense  of  the  latter. 


twenty  years.  There  lias  been  little  or 
no  price  rivalry.  Competition  has  lieen 
put  on  an  ability-to-serve  basis.  The  best, 
not  the  cheapest,  wins.  And  the  whole 
cause  of  advertising  has  been  supported. 
The  same  organized  service  has  been 
made  available  to  all  advertisers,  large 
and  small.  The  more  substantial  earn¬ 
ings  on  the  larger  appropriations  have 
helped  to  make  good  losses  sustained  by 
the  agency  in  developing  new  business 
and  in  nursing  smaller  business  through 
the  early  and  critical  stages  of  growth. 
The  agent  has  thus  been  assured  of  his 
later  reward  when  volume  would  repay, 
and  advertising,  as  a  whole,  has  been 
benefited  by  increased  results.  When  one 
stops  to  consider  that  the  great  bulk  of 
advertising  linage  is  made  up  of  rela¬ 
tively  small  advertisers,  the  imiiortance 
of  good  service  is  apparent  in  develop¬ 
ing  and  keeping  them  alive. 

“This  is  especially  important  to  the 
publisher,  whose  future  market  for  space 
would  be  jeopardized  by  poor  service. 
If  advertising  results  were  lacking,  ad¬ 
vertising  volume  would  soon  shrink.  The 
large  advertiser  also  would  suffer.  Any 
material  shrinkage  in  volume  would  com¬ 
pel  the  publisher  to  raise  his  rates  or 
lower  the  effectiveness  of  his  circulation. 
Space  would  either  cost  more  or  become 
less  resultful.  Ineffective  advertising  ap¬ 
peal  would  also  impair  public  confidence 
in  it.  The  large  advertiser  would  pay 
more  and  receive  less  for  his  expendi¬ 
ture. 

“Economically  speaking,  who  pays  the 
agent  is  a  small  matter  anyway.  The 
main  thing  is  to  earn  what  you  get.  And 
earning  what  you  get  in  the  agency  field 
is  a  much  broader  question  than  imme¬ 
diately  applies  to  a  particular  employer. 
He  can  not  take  a  narrow  view.  He  is 
an  inseparable  part  of  a  community  of 
interest  affecting  all  business.  He  is  di¬ 
rectly  dependent  upon  the  welfare  of  all 
advertising,  how  well  it  is  done,  how 
much  confidence  it  inspires,  how  prosper¬ 
ous  are  all  related  factors  engaged  in  it 
The  old  theory  of  looking  out  for  your¬ 
self  at  the  expense  of  the  other  fellow 
no  longer  applies. 

“There  is  no  divorcing  the  three  sides 
of  the  advertising  triangle,  the  advertiser, 
the  publisher  and  the  agent.  They  are 
inseparably  linked  in  a  single-hearth  en¬ 
deavor  to  make  advertising  pay.  That  is 
the  agent’s  sole  function.  Everything 
that  he  does  for  advertiser  or  publisher 
is  reducible  to  just  that.  In  making  ad¬ 
vertising  pay,  he  serves  both  masters  at 
the  same  time  and  in  the  same  act.  He 
helps  the  advertiser  to  cash  in  on  his 
investment  and  he  makes  a  future  mar¬ 
ket  for  the  publisher’s  space.  There  need 
be  no  conflict  between  them.  In  obtain¬ 
ing  for  his  client  the  most  advertising  for 
the  money,  the  agent  is  helping  the  pub¬ 
lisher;  and  on  the  other  hand,  he  is 
helping  his  client  in  refusing  to  obtain 
unfair  advantage  for  him  at  the  expense 
of  the  publisher  or  of  popular  confidence 
in  advertising  appeal.  The  agent  is  the 
servant  of  both  and  the  arbiter  between 
them.  He  serves  the  advertiser  directly, 
the  publisher  indirectly;  and  both  lo(^ 
to  him  for  the  effective  use  of  adver¬ 
tising. 

“The  agency  commission  system  of 
serving  both  seller  and  buyer  is  right 
from  an  expediency  standpoint.  It  works. 
That  is  in  itself  a  complete  answer.  But 
it  is  also  in  line  with  modern  development 
of  selling  effort.  The  modern  salesman 
is  a  servant  of  the  buyer,  his  customer, 
as  well  as  the  servant  of  the  seller,  his 
employer.  In  serving  the  former,  he  best 
serves  the  latter.” 

Another  address  of  interest  at  the  open 
session  of  Wednesday  was  delivered  by 
Clarence  D..  Newell,  of  Newell-Emmett 
Company,  of  New  York,  who  discussed 
the  advertising  agency  in  the  field  of 
business  economics.  He  declared  that 
through  the  increasing  experience  of  the 
professional  advertising  man  and  the  ef¬ 
ficiency  of  organized  advertising  the  per¬ 
centage  of  waste  and  failure  of  advertis¬ 
ing  expenditures  is  being  steadily  lowered 
and  the  hazard  of  advertising  steadily  re¬ 
duced. 

“This  statement,”  he  said,  “will  be 
readily  endorsed  by  such  publishers  as 
are  in  a  position  to  compare  the  mor¬ 
tality  of  advertisers  today  with  that  of 
twenty  years  ago.” 
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NEWSPAPERS  WIN  TWO  NEW  A.  B.  C.  DIRECTORS 

'  Also  Victors  in  Fight  to  Eliminate  Rate  Card  Printing  as  Bureau  Activity  in  Historic  Chicago  Conven¬ 
tion — Town  and  Bryant  New  Board  Members — All  Officers  Reelected 

By  WARREN  BASSETT 


t 


Brilliant  scene  at  annual  A.  B.  C.  banquet,  at  the  Hotel  La  Salle,  Chicago,  Oct.  22,  attended  by  more  than  1.200. 


A  HURRICANE  which  started  in 
New  York  City  and  spread  rapidly 
over  a  large  portion  of  the  newspaper 
field  burst  full  upon  the  annual  Audit 
Bureau  of  Circulations  convention  in 
Chicago  last  week,  shook  the  A.  B.  C. 
structure  to  its  base,  levelled  the  rate 
card  issue  and  cracked  open  the  board  of 
Erectors. 

As  a  result  the  Bureau  in  the  future 
will  confine  its  activities  to  collecting  and 
disseminating  circulation  data  only,  and 
the  newspaper  division,  which  represents 
approximately  50  per  cent  of  the  total 
membership  of  the  Bureau,  will  have 
four  directors  on  the  board  instead  of 
two.  A  corresponding  increase  of  two 
directors  was  made  in  the  advertiser 
division,  making  the  total  for  this  section 
13  instead  of  11.  These  measures  were 
sponsored  by  the  New  York  City  mem¬ 
bers  of  the  A.  B.  C. 

The  increase  in  newspaper  directors 
does  not  mean  newspaper  control  of  the 
Bureau.  Control  still  rests  with  the  ad¬ 
vertisers’  division,  which  has  13  votes  on 
the  enlarged  board  out  of  a  total  of  25. 

The  majority  of  newspaper  members 
went  to  the  convention  in  fighting  mood 
and  emerged  triumphant  after  over-riding 
the  board  of  directors  in  both  of  the  two 
main  issues. 

The  stiffest  fight  centered  about  the 
attempt  to  increase  the  newspaper  mem¬ 
bers  on  the  board.  It  was  dramatically 
won,  but  not  until  the  newspaper 
members  withdrew  from  the  general  con¬ 
vention  Friday  morning  and  passed  an 
ominous  resolution  which  might  have 
been  interpreted  as  a  threat  by  some 
members  to  withdraw  from  the  Bureau 
if  their  wishes  were  not  respected. 

The  board,  meeting  Thursday  night  in 
a  session  that  lasted  from  6 :30  p.  m.  to 
midnight,  refused  to  grant  the  petition  of 
the  newspaper  division  for  four  additional 
directors.  The  New  York  City  group 
and  their  more  than  400  supporters 
realized  a  bludgeon  stroke  was  necessary 
to  overcome  this  attitude. 

There  was  something  in  the  air  where 
all  sections  of  the  Bureau  met  Friday 
morning  for  the  general  session.  Presi¬ 
dent  Harn  called  the  meetin^j  to  order 
and  Managing  Director  Clague  read  the 
annual  report  of  the  board.  He  finished 
and  before  he  had  laid  the  document  on 
the  table  David  B.  Plum,  general  man¬ 
ager  of  the  Troy  (N.  Y.)  Record,  a 
director  for  the  newspaper  division  arose 
and  requested  an  adjournment  for  ten 
minutes  to  allow  the  newspaper  members 
to  meet  across  the  hall  in  the  Red  room. 
.  The  newspaper  members  filed  out  leav- 
•ng  the  rest  to  wonder  at  the  meaning  of 
the  move. 


Once  assembled.  Director  Plum  called 
uiKjn  J.  F.  Bresnahan  of  the  New 
York  Wcrrld  to  explain  the  purpose 
of  the  meeting.  The  latter  declared 
he  had  information  the  board  had  refused 
to  increase  the  number  of  newspaper 
directors,  and  that  this  ignoring  of  the 
wishes  of  the  newspaper  division  called 
for  some  action.  A  resolution  had  been 
prepared,  he  said,  which  Fred  A.  Walker, 
managing  director  of  the  Neiv  York 
Telegram  would  read. 

A  portentous  silence  fell  upt)n  Ae 
group  as  'Mr.  Walker  stepped  to  the 
platform  and  read  the  following  reso¬ 
lution. 

“Whereas,  the  board  of  directors  of  the 
Audit  Bureau  of  Circulations  has  refused 
to  give  favorable  consideration  to  a  re¬ 
quest  unaimously  endorsed  by  a  meeting 
in  which  more  than  700  members  out  of  a 
total  newspaper  membership  of  828,  par¬ 
ticipated,  and 

“Whereas,  this  request  did  not  involve 
even  a  suggestion  of  any  change  in  the 


recognized  and  approved  principle  that 
the  advertiser  members  should  constitute 
a  majority  of  the  board  of  directors,  and 

“Whereas,  this  indicates  the  ineffective¬ 
ness  of  any  attempt  of  the  newspaper 
members  which  constitute  approximately 
50  per  cent  of  the  entire  membership  to 
gain  the  representation  on  the  board  of 
directors  which  because  of  their  numbers, 
their  wide  geographical  distribution  and 
their  multiplicity  of  technical  problems, 
they  conceive  rightfully  belongs  to  them, 
and 

“Whereas,  this  attitude  of  the  board  of 
directors  may  logically  be  taken  to  indi¬ 
cate  its  future  attitude  on  this  and  similar 
proposals, 

“Be  It  Resolved,  that  a  continuance  of 
the  present  attitude  of  the  directors,  with 
the  accompanying  impossibility  of  amend¬ 
ing  the  by  laws  without  their  approval, 
is  a  dangerous  condition,  most  destructive 
of  the  influence  of  the  Bureau  and  fatal 
to  its  future.” 

.Asked  whether  the  concluding  phrase 


The  Advisory  Board  of  the  newspaper  division  of  the  Audit  Bureau  of  Circu¬ 
lations  photographed  in  Chicago  last  week.  Left  to  right:  Hugh  A.  O’DonneU, 
assistant  business  manager.  New  York  Times;  T.  R.  Williams,  Pittsburgh 
Gazette-Times  and  Chronicle-Telegraph;  David  E  Town,  Hearst  general  man¬ 
agement,  New  York;  David  B.  Plum,  general  manager,  Troy  (N. Y.)  Record, 
and  A.  B.  C.  director;  Gardner  Cowles,  publisher,  Des  Moines  Register-Tribune. 
Mr.  Plum,  being  a  director  of  the  Bureau,  is  not  a  member  of  the  advisory 
board.  The  fifth  member  is  G.  M.  Rogers,  Cleveland  Plain  Dealer,  who  suc¬ 
ceeded  E.  Lansing  Ray,  St.  Louis  Globe-Democrat,  who  defined  re-nomination. 


“fatal  to  its  future”  was  to  be  interpreted 
as  a  threat,  Mr.  Walker  denied  this,  de¬ 
claring  the  whole  resolution  to  be  merely 
an  expression  of  the  feeling  of  the  news¬ 
paper  members  at  being  denied  additional 
directors  by  the  board. 

Mr.  Bresnahan  then  explained  that  the 
resolution  did  not  cast  any  reflections 
upon  the  work  of  Mr.  Plum,  who,  as 
the  newspaper  representative  on  the 
board,  had  favored  increasing  the  direc¬ 
torate. 

John  Francis  Neylan,  of  the  San  Fran¬ 
cisco  Call-Post  was  next  to  speak.  He 
urged  adoption  of  the  resolutioiT,  sayit^ 
the  newspaper  request  had  been  a  fair 
one,  aiming  merely  at  better  representa¬ 
tion,  and  not  at  disturbing  the  control  of 
the  Bureau.  He  asked  Mr.  Plum  if  it 
would  be  possible  for  him  to  disclose  the 
division  of  vote  on  the  board  when  the 
newspaper  request  was  vetoed. 

“I  am  not  at  liberty  to  say  how  it  was 
divided,”  Mr.  Plum  said,  “but  I  will  say 
it  was  the  closest  vote  ever  taken  on  any 
subject  since  I  have  been  a  member.” 

Mr.  Neylan  then  declared  this  to  be 
another  instance  of  the  need  for  more 
newspaper  directors.  The  vote  of  Walter 
Strong,  who  was  in  Europe,  might  have 
decided  the  issue  favorably,  he  stated. 

When  Mr.  Neylan  finished,  the  resolu¬ 
tion  was  put  to  a  vote  and  passed  unani¬ 
mously.  The  extraordinary  meeting  was 
then  adjourned  and  the  newspaper  mem¬ 
bers  returned  to  the  general  convention. 

A  technical  question  then  arose  as  to 
whether  this  resolution  should  be  placed 
before  the  full  convention  at  that  time,  or 
held  and  submitted  after  the  resolutions 
committee  had  formally  reported  the  veto 
of  the  request  for  additional  directors. 

President  Harn  speeded  matters  by  tell¬ 
ing  the  meeting  the  unfavorable  action  of 
the  board,  and  while  every  member 
listened  attentively  Mr.  Walker  read  the 
document. 

Here  was  not  only  a  solemn  warning, 
but  also  an  intangible  threat.  What 
would  the  board  do,  was  the  question 
uppermost  in  the  minds  of  advertiser, 
agency,  farm  and  business  paper  mem¬ 
bers,  who  now  heard  the  resolution  for 
the  first  time.  Speculation  was  cut  short 
by  adjournment  for  lunch,  the  meeting  to 
re-convene  at  2:15  P.  M. 

But  it  was  nearer  3 :30  when  the  session 
opened  again,  and  in  the  meantime  the 
board  of  directors  had^  been  considering 
this  new  proclamation  from  the  rebellious 
newspaper  members. 

Cheers  greeted  the  directors  as  they 
came  into  the  room  where  more  than  900 
delegates  had  been  waiting  almost  an 
hour.  They  responded  with  broad  smiles. 
But  the  climax  was  not  immediate.  The 
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W.  B.  Bryant 

secretaries  of  each  of  the  six  divisions 
read  their  reports  of  the  separate  Thurs¬ 
day  meetings. 

Then  P.  L.  Thomson,  publicity  director 
of  the  Western  Electric  Company,  New 
York,  and  chairman  of  the  resolutions 
committee  took  the  platform  and  pre¬ 
sented  three  resolutions,  the  first  eliminat¬ 
ing  the  printing  of  rate  cards  as  a  bureau 
activity,  the  second  increasing  the  news¬ 
paper  directors  from  two  to  four,  and 
adding  two  directors  to  the  advertiser 
group,  the  third  referring  all  other  reso¬ 
lutions  passed  by  various  divisions  to  the 
board  for  appropriate  action. 

Each  was  passed  unanimously.  The 
newspaper  division  rebellion  had  won. 

The  text  of  the  first  two  resolutions 
follow : 

“Resolved  that  Section  2,  Article  6, 
shall  be  amended  to  read  as  follows; 

“  ‘The  control  and  management  of  the 
Bureau  shall  be  vested  in  a  Board  of 
Directors  consisting  of  twenty-five  (25) 
members,  who  shall  serve  without  salary, 
each  to  be  elected  for  a  term  of  two 
years.  Any  vacancy  occurring  shall  be 
filled  by  the  Board  at  any  meeting  of  the 
Board  to  hold  until  the  next  annual 
meeting.’ 

“The  Board  of  Directors  shall  consist 
of : 

“Thirteen  .Advertiser  (Class  .\)  Mem¬ 
bers, 

“Two  Advertising  .Agent  (Class  D) 
Members, 

“Four  Daily  Newspaper  Publisher 
(Qass  F)  Members, 

“Two  Magazine  Publisher  (Class  F) 
Members, 

“Two  Farm  Paper  Publisher  (Qass  F) 
Members, 

“Two  Business  Paper  Publisher  (Class 
F)  Members.” 


T.  F.  Driscoll 


“Resolved  that  the  charter  and  By- 
Laws  of  the  Audit  Bureau  of  Circulations 
be,  and  the  same  are  hereby  amended: 

“The  objects  of  the  Audit  Bureau  of 
Circulation  shall  be  to  issue  standardized 
statements  of  the  circulation  of  publisher 
members;  to  verify  the  fibres  shown  in 
these  statements  by  auditors’  examina¬ 
tions  of  any  and  all  records  considered 
by  the  Bureau  to  be  necessary;  and  to 
disseminate  circulation  data  only  for  the 
benefit  of  advertisers,  advertising  agents 
and  publishers. 

“Each  refwrt  issued  to  members  shall 
embrace  verified  figures  and  facts  bearing 
on  the  quantity,  quality,  distribution  of 
circulation  and  circulation  methods ; 
thereby  enabling  quality  as  well  as  quan¬ 
tity  to  be  established.  Facts,  without 
opinion,  to  be  reported.” 

President  Harn,  in  announcing  the  in¬ 
crease  in  newspaper  directors,  said  that 
the  board  would  give  full  consideration  to 
similar  requests  from  other  divisions. 

A  resolution  was  then  passed  praising 
the  board  and  the  officers  for  their  work. 

Adjournment  followed,  and  the  news¬ 
paper  and  advertiser  sections  held  brief 
meetings  to  name  their  additional  direc¬ 
tors. 

David  E.  Town  of  the  Hearst  general 
management.  New  York,  and  W.  B. 
Bryant,  publisher  of  the  Paterson  (N.  J.) 
Press-Guardian  were  named  by  the  news¬ 
papers,  and  T.  W.  Driscoll,  advertising 
manager  of  Armour  &  Co.,  Chicago,  and 
Verne  Burnett  of  General  Motors  Cor¬ 
poration,  Detroit,  by  the  advertisers. 

The  lx)ard  of  directors  then  met  and 
re-elected  all  present  officers  of  the 
Bureau.  They  are :  O.  C.  Harn, 
National  Lead  Company,  New  York, 
president;  J.  Murray  Gibbon,  Canadian 
Pacific  Railway  Company,  vice-president ; 


balance  on  Aug.  31,  1926  was  $101,371.24 
as  compared  with  $71,881.05  at  that  time 
last  year. 

The  excess  of  earnings  over  expenses 
for  the  year  was  $26,959.85. 

Of  this  sum  $24,428.63  was  distributed 
to  members  in  the  form  of  a  7j4  per  cent 
rebate  on  dues.  The  balance  covering 
liabilities  to  members  stands  at  $188,- 
399.18.  Out  of  a  total  of  $430,626.71  re¬ 
ceived  from  dues  and  sales  publishers 
paid  $372,824.72,  agents  $41,347.36  and 
advertisers  $16,454.63. 

During  the  year,  the  Bureau  added  to 
its  membership  ll2  advertisers,  advertis¬ 
ing  agents  and  publishers.  As  against 
this,  11  publications  were  discontinued;  4 
advertisers  and  advertising  agents  ceased 
business ;  22  publications  and  2  advertis¬ 
ing  agents  were  consolidated ;  10  publica¬ 
tions  and  1  advertising  agent  were 
dropped  from  membership ;  there  were  58 
resignations,  40  of  which  were  local  ad¬ 
vertisers. 

The  net  result,  after  taking  into  ac¬ 
count  applications  rejected,  etc.,  shows  a 
total  membership  and  applicants  for  mem¬ 
bership  in  the  Bureau  of  1,919,  as  of  Oct. 
6,  1926. 

During  the  12  months  1,402  audits  were 
made,  an  average  of  117  per  month. 
There  are  22  applicants  for  membership 
at  the  present  time,  12  of  them  news¬ 
papers. 

“The  meeting  was  one  of  the  most 
important  ever  held,”  President  Harn 
told  Editor  &  Publisher  after  the  con¬ 
vention. 

“I  believe  the  decisions  arrived  at  will 
result  in  increased  usefulness  of  the 
Bureau,  a  greater  appreciation  of  not  only 
its  benefits  but  also  the  problems  which 
must  be  met  every  month. 

“This  in  itself  will  be  a  great  aid  to 


The  speakers’  table  at  the  luncheon  given  last  week  to  publishers 
attending  the  A.  B.  C.  convention  by  the  Western  Council  of  the  Four  A’s. 
Left  to  right:  James  O’Shaughnessy,  executive  secretary,  American  Association 
of  Advertising  Agencies;  Roy  S.  Dnrstine,  president  A.  A.  A.  A.;  Henry  D. 
Sulcer,  Cyrus  H.  K.  Curtis,  James  Young,  M.  C.  Meigs,  publisher  Chicago 
Herald-Examiner,  and  O.  C.  Harn,  president,  A.  B.  C. 


Ernest  1.  Mitchell,  Mitchell-Faust  Ad¬ 
vertising  Company,  Chicago,  2nd  vice- 
president;  F.  R.  Davis,  General  Electric 
Company,  Schenectady,  N.  Y.,  3rd  vice- 
president;  Walter  A.  Strong,  publisher 
Chicago  Daily  News,  secretary;  E.  R. 
Shaw,  Power  Plant  Engineering,  Chi¬ 
cago,  treasurer ;  Stanley  Clague,  man¬ 
aging  director. 

Misunderstanding  of  the  aims  of  the 
newspaper  division  caused  strong  opposi¬ 
tion  to  its  plans  in  other  divisions,  as  re¬ 
ported  in  Editor  &  Publisher  last  week. 
Resolutions  were  passed  opposing  addi¬ 
tional  newspaper  directors  so  as  to  alter 
control  of  the  Bureau,  but  backers  of  the 
enlarged  directorate  insisted  that  the  ad¬ 
vertiser  section  be  also  increased  so  as 
to  maintain  a  majority  on  the  board.  At 
no  time  was  any  move  to  upset  the 
present  control  made. 

Objection  to  the  annual  report  of  the 
board  was  voiced  by  the  newspaper  sec¬ 
tion.  The  sentence  in  question  had  to  do 
with  rate  card  printing  and  read:  “The 
propriety  or  necessity  of  this  added  ser¬ 
vice  of  the  Bureau  has  been  questioned  by 
a  comparatively  few  members  of  the 
Bureau.” 

It  was  decided  to  withhold  distribution 
of  the  report  until  a  correction  saying 
that  the  change  had  been  questioned  by  a 
majority  of  the  newspaper  members  was 
sent  out  simultaneously. 

The  report  showed  the  Bureau  to  be  in 
excellent  financial  condition.  The  cash 


the  Board  of  Directors  because  it  is 
always  easier  for  a  governing  body  to 
perform  its  functions  effectively  when  it 
knows  that  the  larger  organization  for 
which  the  Board  acts  is  giving  sym¬ 
pathetic  accord. 

“I  believe  that  the  increased  repre¬ 
sentation  of  the  newspaper  division  on  the 
Board  will  be  of  distinct  benefit  to  the 
Board  because  a  large  proportion  of  the 
specific  problems  which  have  to  be  met 
from  time  to  time  arise  in  the  newspaper 
field.  An  increase  in  the  number  of 
minds  available  for  solution  of  these 
problems  should  make  their  solution  more 
easy  and  more  rapid.  The  acquiescence 
of  the  other  divisions  in  this  innovation 
after  the  matter  was  thoroughly  under¬ 
stood  speaks  well  for  the  spirit  of  real 
interest  in  the  success  of  the  Bureau  as  a 
whole  on  the  part  of  all  members.” 

President  Harn  said  he  did  not  believe 
that  the  success  of  the  newspaper  division 
in  increasing  their  representation  on 
Board  would  be  followed  by  attempts  to 
do  likewise  by  other  divisions. 

Stanley  Clague,  managing  director  of 
the  Bureau,  made  the  following  state¬ 
ment  : 

“The  decision  arrived  at  in  the  general 
session  of  the  A.  B.  C.  convention  to 
add  two  newspaper  members  to  the  board 
of  directors  was  in  line  with  sentiments 
expressed  by  me  at  a  meeting  of  the 
board  held  on  the  evening  prior  to  the 
general  session. 


David  E.  Town 


“My  hope  was  that  the  fundamental 
basis  on  which  the  Bureau  was  founded 
would  be  preserved;  and  this  was  main¬ 
tained.  Especially  in  view  of  the  acqui¬ 
escence  of  the  leaders  in  the  newspaper 
division  that  if  at  any  time  other  divi¬ 
sions  of  the  Bureau  desired  an  increase 
on  the  board  of  directors,  along  the 
same  lines  as  was  decided  upon  for  the 
newspaper  division,  they  would  have  no 
objection. 

“In  regard  to  the  rate  cards,  the  board 
was  animated  only  by  a  desire  to  serve 
the  membership  in  making  the  A.  B.  C. 
service  of  greater  value,  and  at  the  time 
the  annual  report  was  written  it  seemed 
that  this  met  with  the  approval  of  a  ma¬ 
jority  of  the  members — over  800  news¬ 
paper  publishers’  rate  cards  having  been 
received,  of  which  more  than  700  were 
later  approved. 

“However,  the  membership  at  the  con¬ 
vention  decided  that  the  service  was  not 
desired — which,  in  the  final  analysis,  will 
relieve  the  executive  officers  of  a  con¬ 
siderable  amount  of  work  which  would 
have  been  necessary  had  the  rate  card 
proposal  been  approved. 

“I  think,  in  justice  to  myself,  it  is 
proper  to  make  this  statement  in  regard 
to  the  rate  card  proposal,  in  view  of  the 
comment  made  on  one  paragraph  of  the 
annual  report  of  the  board  of  directors.” 

More  than  1,200  members  and  their 
guests  attended  the  annual  .A.  B.  C 
dinner  Friday  night,  the  largest  number 
ever  attending. 

The  chief  banquet  speaker  was  Senator 
Pat  Harrison  of  Mississippi,  who  assailed 
Vice-President  Dawes’  campaign  against 
the  Senate’s  cloture  rules.  He  declared 
that  if  it  succeeded  it  would  act  as  a 
throttle  to  discussion.  He  said  the  pres¬ 
ent  Senate  rules  are  a  safeguard  against 


Ralph  Starr  Butler 
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KEY  MAN  IN  MELLETT 
MURDER  FOUND 


Pat  McDermott  Arretted  and  Lodged 
in  Canton  Jail  Under  Murder 
Indictment — Believe  He  Can 
Clear  Up  Crime 


The  Board  of  Directors  of  the  Audit  Bureau  of  Circulations  and  Bureau  staff  members  at  dinner  meeting  in  Chicago, 
Thursday  night,  following  divisional  meetings.  They  are  (left  to  right)  seated:  Marco  Morrow,  Capper  Farm  Press, 
Topeka;  Ernest  I.  Mitchell,  Mitchell-Faust  Advertising  Company,  Chicago;  Mason  Britton,  McGraw-Hill  Company,  Inc^ 
New  York;  P.  L.  Thomson,  Western  Electric  Company,  New  York;  E.  W.  Chandler,  chief  auditor,  A.  B.  C.;  W.  K. 
Towers,  Paige-Detroit  Motor  Car  Company,  Detroit;  O.  C.  Ham,  A.  B. C.  president;  Stanley  Clague,  managing  director, 
A.  B.  C.;  E.  R.  Shaw,  Power  Plant  Engineering,  Chicago;  L.  L.  King,  Goodyear  Tire  &  Rubber  Company,  Akron. 
Standing:  W.  F.  Hoffman,  New  York  manager,  A.  B.  C.;  A.  R.  Petterson,  assistant  chief  auditor,  A.  B. C.;  J.  L.  McNab, 
attorney;  F.  R.  Davis,  General  Electric  Company,  Schenectady;  Ralph  Starr  Butler,  Postum  Cereal  Company,  New  York; 

F.  W.  Stone,  .American  Review  of  Reviews,  New  York. 


Socialism  and  must  be  left  as  they  are. 

"There  is  a  no  greater  percentage  than 
one  bill  in  a  hundred  that  is  harmed  by 
filibuster,”  Senator  Harrison  declared. 
"This  percentage  could  easily  be  reversed 
if  Mr.  Dawes’  plans  materialized.” 

He  also  urged  the  lowering  of  certain 
tariff  laws  in  order  to  permit  European 
business  to  expand,  enabling  debtor  na¬ 
tions  to  pay  their  debts. 

Other  speakers  were  the  Rev.  John  Da¬ 
vis  of  New  York  and  ex-Congressman 
Frederick  Landis  of  Indiana,  who  urged 
that  .American  newspapers  live  up  to  the' 
freedom  of  thought  and  expression  upon 
which  they  are  founded. 

Leaders  from  every  branch  of  the  pub¬ 
lishing  and  advertising  fields  were  present 
for  the  convention. 

Some  outstanding  personalities  present 
were : 

P.  T.  .Anderson  and  W.  T.  .Anderson, 
Macon  (Ga.)  Telegraph ;  Herman  Black 
Chicago  .-imcrtcan;  Norman  B.  Black, 
Fargo  Forum;  Paul  Block,  New  York 
special  representative  and  publisher  of 
several  newspapers ;  John  S,  Brohm,  cir¬ 
culation  director  of  the  Crowell  Publish¬ 
ing  Company ;  Homer  J,  Buckley,  of 
Buckley-Dement  Co,,  Chicago,  who  is 
chairman  of  the  Advertising  Division  of 
the  Chicago  Association  of  Commerce : 
George  M.  Burbach,  St.  Louis  Post- 
DisMteh;  Frank  J,  Burd,  of  Henry 
Declerque,  Inc,,  Vancouver,  B.  C. ;  Frank 
T,  Carroll,  Indianapolis  Nezi's;  W.  G. 
Chandler,  of  Scripps-Howard  News¬ 
papers,  Cleveland :  Gardner  Cowles,  Des- 
Moines  Register-Tribune ;  James  C,  Day- 
ton,  Nezv  York  Ez'ening  Journal:  T,  F. 
Drummie,  St.  Johns  Tele  gram- Journal  ; 
C.  F.  Jenkins,  Farm  Journal,  Philadel¬ 
phia;  B,  A.  Forsterer.  Oakland  (Cal.) 
Tribune;  John  B.  Perkins,  .Siou.r  City 
Journal;  .A.  L.  Shuman,  Fort  Worth  Star 
Telegram;  Ed  T.  Hall,  president  of  the 
.Association  of  National  .Advertisers:  M. 
F.  Hanson,  Duluth  Herald:  AV.  \V.  Haw¬ 
kins,  vice-president  of  Scripps-Howard 
Newspapers,  Inc,,  New  York;  Gil 
Hodges.  .Vetu  York  Sun;  .Allen  Hoffman, 
Scientific  American,  New  York;  Walter 
C.  Johnson,  Chattanooga  (Tenn.)  Nnvs: 
Verne  E.  Toy,  Centralia  (Ill.)  Sentinel. 
acting  president  of  the  Inland  Daily  Press 
-Association ;  Eugene  Kelly,  manager  of 
the  Sioi<.v  City  (la.)  Tribune;  Horace 
Klein,  Webb  Publishing  Company,  St. 
Paul;  Malcolm  Muir,  president  of  Asso¬ 
ciated  R^isieess  Papers,  New  Vortr ;  Fred¬ 
erick  E.-  Murphy,  Minneapolis  Tribune; 


Jesse  H.  Neal,  secretary-treasurer  of 
.Associated  Business  Papers ;  W.  Frank 
McOure,  of  .Albert  Frank  &  Co.,  Chi¬ 
cago  :  W.  H.  Neal,  St.  Paul  Daily  News; 
.A.  G.  Newmyer,  New  Orleans  Item- 
Tribune:  Millar  McKnight,  Consolidated 
Press,  Ltd.,  Toronto;  Walter  W.  Man¬ 
ning,  Woman’s  World  Chicago;  Hugh  A. 
O’Donnell,  assistant  business  manager, 
Nexo  York  Times;  John  C.  Martin,  Nezv 
York  Evening  Post  and  Philadelphia 
Public  Ledger;  E.  T.  Meredith,  Success¬ 
ful  Fartfting;  former  Secretary  of  Agri¬ 
culture;  John  .A.  Park,  Raleigh  (N.  C.) 
Times,  president  of  Southern  New'spaper 
Publishers  .Association ;  Paul  Patterson, 
Baltimore  Sun;  Wiley  L.  Morgan,  Knox¬ 
ville  (Tenn.)  Sentinel;  G.  Logan  Pagne, 
former  publisher  of  the  Washington 
Times;  .A.  W.  Shaw,  System,  Factory, 
and  other  periodicals;  Carl  C.  Proper, 
president  of  People’s  Popular  Monthly; 
Major  John  W.  Sifton,  Winnipeg  Free 


Press;  William  H.  Rankin,  William  H. 
Rankin  .Advertising  .Agency,  New  York 
City;  E.  Lansing  Ray,  St.  Louis  Globe- 
Democrat;  H.  A.  Sprague,  St.  Joseph 
(Mo.)  News-Press;  John  C.  Sterling, 
McCall's  Magazine;  Henry  D.  Suker, 
president  of  A’anderhoof  &  Co.,  CTiicago; 
William  F.  Rogers,  Boston  Transcript; 
C.  .A.  Taylor,  Farm  Life,  Chicago;  Gpd- 
ner  J.  Thomas,  Marion  (Ind.)  Chronicle; 
S.  E.  Thomason,  Chicago  Tribune;  Wil¬ 
liam  A.  Thomson,  of  the  Bureau  of  Ad¬ 
vertising  of  the  .American  Newspaper 
Publishers’  .Association,  New  York  City; 
J.  M.  Schmid,  Indianapolis  News;  John 
F'.  Tims.  Neze  Orleans  Times-Picayune ; 
George  E.  Scroggie,  Toremto  Mail  and 
Empire;  T.  R.  Williams,  Pittsburgh 
Chronicle-Telegraph ;  David  E.  Town,  of 
the  Hearst  General  Management,  New 
A’ork,  and  Richard  M.  H.  Wharton,  of 
the  Harrisburg  (Pa.)  Patriot  and  Eve¬ 
ning  Nezvs. 


A  trio  of  New  Englanders  at  the  Audit  Bureau  of  Circulation  convention  in 
Chicago  last  week.  Left  to  right:  William  F.  Rogers,  advertising  manager  of 
the  Boston  Transcript  and  chairman  of  the  committee  in  charge  of  the  Bureau 
of  Advertising,  A.NP.A.;  Allison  Stone,  general  manager.  Providence  (R.  I.) 
Journal;  James  T.  Murray,  bn  siness  manager.  New  Bedford  (Mass.)  Mercury. 


By  Charles  E.  Morris 

(Publisher,  Canton  (O.)  Daily  News} 

Canton,  O.,  Oct.  28. — Patrick  Eugene 
McDermott,  the  elusive  "key  man”  in 
the  prosecution  of  the  murderers  of  Don 
R.  Alellett,  crusading  publisher  of  the 
Caiiton  Daily  News,  is  now  in  the  Stark 
County  workhouse  here,  held  to  answer 
to  indictment  for  murder. 

Resentful  at  the  act  of  his  relatives  at 
Nanty  Glo,  Pa.,  who  lured  him  to  his 
home  by  news  of  his  mother’s  critical 
illness  and  then  surrendered  him  to  the 
authorities  last  Sunday,  McDermott  has 
declined  to  tell  his  story  unless  he  is 
promised  complete  immunity.  He  has, 
however,  admitted  that  he  could  clear  up 
the  mystery,  and  as  this  dispatch  is  writ¬ 
ten  there  is  a  race  between  Prosecuting 
.Attorney  McClintock  and  the  attorneys 
for  McDermott’s  co-defendant  as  to 
which  party  shall  get  McDermott’s  story 
first.  The  race  is  being  run  at  the  court 
house  through  a  series  of  motions  by 
the  other  defendants,  which  the  pros¬ 
ecutor  charges  are  part  of  the  attempt 
to  have  McDermott  keep  silent  and  take 
his  chance  with  the  others  against  the 
web  of  circumstantial  evidence  the  state 
has  to  present. 

It  was  learned  today  that  during  the 
three-month  man  hunt,  McDermott  was 
living  in  a  luxurious  apartment  in  Cleve¬ 
land  and  the  state  is  now  seeking  to 
learn  who  supplied  his  funds,  and  who 
was  the  “black  haired  man”  living  with 
him. 

Relatives  of  McDermott  are  here  work¬ 
ing  with  the  state  authorities  in  the  effort 
to  get  him  to  confess  and  throw  himself 
on  the  mercy  of  the  court. 

They  caused  him  to  surrender  only 
after  they  had  convinced  themselves  of 
his  complicity  in  the  Mellett  murder  and 
because  they  believed  his  better  course 
would  be  to  tell  his  story. 

The  hunt  for  McDermott  started  short¬ 
ly  after  the  murder  on  July  16,  when 
Steve  Kascholk,  wlio  had  entered  a  con¬ 
spiracy  to  “beat  up”  Mellett  and  then 
withdrew  when  it  came  to  murder,  told 
his  part  of  the  story.  Heretofore  two 
other  witnesses  whose  names  are  with¬ 
held  told  how  they  had  been  approached 
by  McDermott  to  join  in  “the  killing  of 
an  editor.”  The  trail  seemed  lost  and 
prosecution  at  a  standstill  when  Mellett’s 
newspaper  brought  in  its  own  investiga¬ 
tors,  and  they,  starting  with  the  under¬ 
lying  causes,  brought  the  connection  to 
McDermott  and  Kascholk,  and  presented 
a  state  of  facts  to  the  grand  jury  which 
resulted  in  the  indictment  not  only  of 
McDermott,  but  of  Louis  Mazer  and  Ben 
Rudner,  alleged  “go-betweens”  in  the  em¬ 
ployment  of  the  killers.  Following  the 
indictment  the  trail  for  McDermott  was 
again  taken  up  until  finally  Detective  Ora 
Slater  convinced  McDermott’s  relatives 
that  “Pat”  should  be  surrendered,  prom¬ 
ising  that  if  he  gave  himself  up  he  would 
be  given  “a  square  deal.” 

The  trial  of  Mazer  is  set  for  Nov.  8, 
and  that  of  Rudner  immediately  to  fol¬ 
low.  This  procedure  will  continue  if  Mc¬ 
Dermott  confesses,  otherwise  McDer¬ 
mott,  as  the  “key  man,”  will  be  placed 
first  on  trial.  Whatever  the  procedure, 
the  prosecuting  attorney  will  reassemble 
the ‘grand  jury,  asserting  confidence  that 
he  not  only  has  evidence  that  will  convict 
the  three  men,  but  sufficient  to  secure 
ailditional  indictments. 

Meantime  District  Attorney  Bernsteen 
of  Cleveland  is  pursuing  his  investigation 
of  the  conspiracy  to  violate  the  liquor 
laws,  out  of  which  the  Mellett  murder 
grew.  He  has  already  held  Mazer  and 
Rudner  to  the  Federal  grand  jury  along 
with  Carl  Studer,  "their  chief,  who  since 
has  been  sent  to  the  state  penitentiary 
for  operating  houses  of  ill-fame. 

The  Federal  authorities  also  look  upon 
McDermott  as  a  “key  man”  who  will  in¬ 
volve  certain  officials. 
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W.  E.  WINES  NAMED  TO  DIRECT  NEW  n  pronussory  notes,  and  a  $62,000  H.  P.  WARRINGTON  BUYS 

A A  A '1 ▼  ▼  mortgagc  OH  thc  newspapers  plant  at 


A.N.P.A.  MECHANICAL  BUREAU 


Will  Be  Introduced  to  Membership  and  Develop  Plans  for  •  .  ,  , 

1  ..  .  »  •  .  »  F'  11  authorized,  and  only  $210,000  was 

Press  Room  Standardization  at  Association  s  Fall  Con*  sold. 

vention  at  French  Lick,  Ind.,  Nov.  10*12  The  Vice-Chancellor  authorized  the  re- 

_  ceiver  to  continue  publication.  George 

...Tx-T  ,-  -  r  .  ,  ,  ■  .  f  T".  Goldsmith,  Sr.,  formerly  of  Phila- 

\1/  L.  vVIMiS,  now  assistant  proies-  cap,  the  second,  and  special  events  for  Heinhia  k  nre<;idpnt  nf  the  Mpwe  Pnhlisti 
W  .  sor  of  mechanical  engineering,  ex-  the  final  afternoon.  Prizes  will  be  CompLy.  Francir  C.  Richter  is 

tension  division.  University  of  Wisconsin,  awarded  winners  in  each  event.  There  managing  editor. 

will  be  the  man-  are  two  golf  courses  at  French  Lick  and  ' _ 

ager  of  the  new  both  will  be  thrown  open  for  A.  N.  .MvpQXMirMT  im  uaom/muv 

m  e  c  h  a  nical  de-  P.  A.  delegates.  INVESTMENT  IN  HARMONY 

partment  of  the  Elzey  Roberts,  St.  Louis  Star,  is  chair-  - 


North  Carolina  Avenue  and  Absecon  LAWRENCE  TELEGRAM 

Boulevard,  having  an  appraised  valuation  _ 

of  $340,000,  including  the  equipment.  Ac-  d  •  »«  t  imr-i  •  .  i  , 

cording  to  the  petition.  $500,000  in  stock  »"«««•  Manager  of  W.Immgton  (Del.) 
was  authorized,  and  only  ^10,000  was  Sunday  Star  Take*  Control  from 
sold.  F.  W.  Enwright — Will  Divide  Hi* 

The  Vice-Chancellor  authorized  the  re-  Time  Between  Two  Cities 


AN  INVESTMENT  IN  HARMONY 


Horace  P.  Warrington,  for  the  past  11 
years  business  manager  of  the  lVilmin}<- 
ton  (Del.)  Stotday  Star,  has  purchased 
the  Lati-rence  (Mass.)  E'Cening  Telegram 
and  Sunday  Sun  from  Frederick  W.  Eii- 
wright.  The  consideration  was  not  dis¬ 
closed.  The  transaction  was  closed  by 


American  News-  man  of  the  golf  committee,  which  con-  Moline  (III.)  Daily  Dispatch  Unites  Palmer,  Dewitt  &  Palmer,  New  York. 


paper  Publishers  ^sts  of  E.  ].  Fehn,  Evmtsville  (Ind.)  Dividend  Business  Organisations  Mr.  Enwright  acquired  control  of  the 

Association,  L.  B.  Courier- Journal;  E.  K.  Gaylord,  Okla-  k  l^wrence  naners  last  Time  from  the  es- 

Palmer,  manag-  homa  City  (Okla.)  Oklahoman;  Hilton  )'hat  Merritt  W.  Campbell,  associate  tate  of  the^la^e  Benjamin  S  Pouzzner  of 

ing  director,  an-  U.  Brown,  Indianapolis  News;  and  J.  editor,  calls  a  good  investment,  although  Lowell  Mass  The  new  owner  Mr  War- 

nounced  this  L.  Ma^s  Beaumont  {Ttx.)  Enterprise,  HIM  rington,  will  divide  his  time  between  Law- 

week,  confirming  A  schedule  for  increasing  the  member-  Moline  (111.)  Daily  Dispatch,  the  city  s  -pn®  Wilmin.rtnn 

_ 1 _ .U-.r.  A  M  D  A  ,..,11  nnlv  rla.Mv  Tf  ,T,:„l,f  K..  ^...11..^  _W  llmingtOn.  _ 


Mr.  Enwright  acquired  control  of  the 


week,  confirming  A  schedule  for  increasing  the  member-  Moline  Daily  Dispatch,  the  city’s 

reports  previously  ship  of  the  A.  N.  P.  A.  will  be  mapped  only  daily.  It  might  be  called  an  invest-  Anne 

published  by  Edi-  out  at  a  special  meeting  of  the  member-  ment  in  harmony.  Local  business  was  in  stated- 

TOR  &  Publisher  ship  committee  under  the  chairmanship  the  throes  of  a  civil  war.  There  was  no 

that  Mr.  Wines  of  E.  H.  Butler,  Buffalo  Evening  News,  commercial  organization  common  to  all. 


Announcing  the  transfer  the  Telegram 


L.  B.  Palme* 


was  being  favor 


"The  very  fact  that  the  community  was 


“Mr.  Warrington’s  many  intimate  con¬ 
tacts  with  banking  and  industrial  enter- 


ably  considered  g~,  n  i  rVMr' AM  Cl  irTTCIYC  divided  along  business  lines  presented  Pr'ses,  together  with  his  present  extensive 
for  the  position.  U.  B.  LONGAN  bULLLtUi)  the  basic  problem  of  who  should  lead  newspaper  interests,  bring  to  the  Tele- 


Mr.  Wines,  together  with  W.  J.  CTOl  IT  OM  If  C 
Mathey,  manager  of  the  recently  organ¬ 
ized  traffic  department,  will  be  formally 

introduced  to  the  A.  N.  P.  A.  member-  New  Managing  Editor  Has  Served  26 
ship  at  the  second  annual  fall  conven-  Years  on  Daily — )Vas  Assistant 
tion  to  be  held  at  French  Lick,  Ind.,  «  p  i,  ■„  i 

Nov.  10-12.  Present  indications  are  that  ' 

this  convention  will  draw  a  record  crowd.  Executive 

Plans  for  making  these  two  new  mem-  - 

bership  service  departments  of  the  A.  Kansas  City,  Mo.,  Oct.  28.— With  the 
N.  P.  A.  of  utmost  benefit  to  the  mem-  death  of  Ralph  Stout,  George  B.  Longan, 
bers  will  be  discussed  m  detail.  Mr.  news  editor  and  assistant  managing  edi- 
Mathey  has  already  been  able  to  protect  ^qj-^  been  acting  managing  editor 

members  against  excessive  railroad  rates  practically  for  the  last  two  years,  becomes 
and  will  be  available  for  consultation  managing  editor  of  the  Kansas  City  Star, 
individual  traffic  problems.  Star,  fortunate  in  its  organization, 

The  first  efforts  of  the  meclwnical  retained  at  the  end  of  a  dozen  years 
de^rtment  will  be  directed  to  gathering  fj-om  William  R.  Nelson’s  death,  prac- 

,,  tically  all  of  the  executives  who  were 
available  me^anical  sUtistics,  Mr.  trained  under  that  great  newspaper  chief- 
Palmer  told  Editor  &  Publisher  this  When  Ralph  Stout  dropped  out  the 

week.  ‘Later  the  efforts  will  be  directed  organization  was  prepared.  Mr.  Longan, 
toward  standardization  of  press  room  gtor  26  years,  15 

equipment.  ...  .  .  vpar?  Airiticf  thp  Ufptimp  nf  Mr  Nplsnn. 


QTOI  IT  OM  If  C  ^TAR  ^  PO'"t  where  there  should  be  ®  publisher  of  the  highest  repute 

•J  »  yjyj  I  viv  iv.  J  i  >\i\  unity,’’  said  Mr.  Campbell  °ne  in  whom  the  tradition  of  the  two 

-  Th'p  f  •  ,  pBpers  wlll  mcct  a  sympathetic  support 

New  Managing  Editor  Has  Served  26  leading  Ltd,  attendll  Vnetrly^^^busL  energetic  promotion.’’ 

Years  on  Daily — Was  Assistant  ness  apd  professional  men,  at  which  - 

M.  E.  Under  Late  ac-  ADDS  SPORT  PICTURE  PAGE 

Executive  cording  to  Mr.  Campl^ll,  are  “now  on 

_  their  way  to  give  new  life  to  the  Chamber  The  New  York  American  this  week 

of  Commerce  or  the  rejuvenated  body,  added  a  page  of  sport  pictures  as  a  new 
Kansas  City,  Mo.,  Oct.  28. — With  the  whatever  its  name  may  be.’’  daily  feature, 

death  of  Ralph  Stout,  George  B.  Longan,  — — 


ADDS  SPORT  PICTURE  PAGE 

The  New  York  American  this  week 


*  .  •  II  -  f  .1  .1  years  during  the  lifetime  of  Mr.  Nelson, 

‘The  department  is  really  >ntended  to  operating  reins  in  his 

be  a  service  station  for  the  use  of  t*^  hands,  so  there  wafnot  a  ripple  in  the 
membership  and  will  at  all  ^  ^  occasioned  by  the 

ready  to  assist  and  advise  members  in  „<•*  _ _ : _ _ ...u;.  u...! 

mechanical  problems.’’  GS  IhLe  21  ve?S^  ®  ^ 

Mr.  Wines  received  his  education  in  ^  n  r  ^  ’  •  aa-  •  k 

Chicago  public  schools  and  at  the  Armour  ..George  B.  Longan  is  a  Missourian,  born 

InstitSe  of  Technology,  after  which  he 

spent  two  years  doing  mechanical  con-  of  his  great-grandfathers  on  his 

siruction  work  and  drafting.  Later  he  father  s  side  came  front  Virginia  to  Mis¬ 
became  connected  with  the  mechanical  grandfathers, 

department  of  the  Minneapolis  Tribune  George  W.  Longan  and  Moses  K  ^rd. 
where  he  remained  eight  years.  Sub-  preachers  of  the  Christian 

si-quently  he  was  connected  with  the  Ghurch.  The  father  of  the  Star  s  new 
mechanical  departments  of  the  New  manapng  editor  i^s  in  the  Kansas  City 


The  Florida  Times  Union 


Gained 


11,220 


York  Times  and  the  Chicago  Tribune. 

In  addition  to  consideration  of  me¬ 
chanical  and  traffic  questions,  the  French 


school  system  for  30  years,  being  assistant 
superintendent  at  the  time  of  his  death. 
George  Longan  became  a  reporter  of 


Lick  convention  will  ^  a  trading  post  Kansas  City  Times  28  ywrs  aga 

of  ideas  for  creating  greater  newspaper  Two  years  later,  he  went  to  the  Star  and 
revenues.  “Greater  Revenue’’  is  the  key-  ater  held  the  positions  of  telegraph  editor, 
note  of  the  convention  and  W.  B.  Bryant,  city  editor,  news  editor,  and  assistant 
Paterson  (N.  J.)  Press  Guardian,  chair-  managing  editor. 

man  of  the  program  committee,  is  choos-  , •  Longan  is  married  and  has  two 
ing  as  speakers  men  who  have  proved  children,  both  girls,  one  of  whom  is  the 
their  expertness  in  successful  newspaper  ""'fc  of  Dale  Beronius,  Kansas  City  artist 
management.  Increasing  revenue  from  who  established  himself  in  New  York  two 
advertising  and  circulation  departments  months  ago  and  is  now  with  the  .New 
will  be  two  of  the  topics  discussed.  York  American. 

That  the  membership  is  experting  that  - 

f  meehng  will  duplicate  ffie  RECEIVER  APPOINTED 

White  Sulphur  Springs  success  of  1925  v 

is  indicated  by  the  fact  that  reservations  - 

so  far  received  are  far  ahead  of  last  Three  Stockholders  of  Atlantic  City 


in  circulation  from  October  2nd, 
1925,  to  October  2nd,  1926. 


year.  Because  of  the  large  num^rs 
planning  to  attend,  there  is  a  possibility 
that  a  special  section  of  the  St.  Louisian, 


Time*  Take  Case  to  Court 

Vice-Chancellor  Robert  H.  Ingersoll 


will  be  taken  over  by  the  A.  N.  P.  A.  last  Saturday  appointed  Leonard  D.  Al- 
delegates  leaving  New  York  at  4:50  P.  Par.  banker  and  merchant,  temporary  re- 
M.,  Nov.  8.  E.  P.  Adler,  publisher  of  ceiver  for  the  News  Publishing  Company, 
the  Davenport  (la.)  Times,  has  char-  publisher  of  the  Atlantic  City  (N.  J.) 
tered  a  special  car  to  carry  executives  Times,  an  evening  and  Sunday  newspaper 
of  the  Lee  Syndicate  of  Newspapers  to  which  began  publication  April  11,  last. 


JACKSONVILLE:.  FLA. 


French  Lick  from  Chicago. 


The  company  was  ordered  to  show 


special  cars  may  be  made  up  at  other  cause  on  Tuesday  why  the  receivership 
points.  should  not  be  made  permanent.  Applica- 

Golfers  among  the  A.  N.  P.  A.  are  tion  for  the  receivership  was  made  by 
promised  a  paradise  at  French  Lick.  Frank  Gravatt,  Charles  I.  Lafferty  and 
^ch  afternoon  during  the  convention  Newton  W.  Spence,  stockholders, 
will  be  given  over  to  this  iport,  with  The  application  lists  the  company’s 
a  qualifying  round  the  first  day,  handi-  liabilities  as  $167,000  in  bills  payable. 


ter  &s  Publis-he-r  Oct,pU^ef,  AQ,._1P^^6 


FRANKLIN  PAYNE,  General  Motors  Bldg.,  Detroit,  Mich. 
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FIRM  FORCES  DAILY  TO 
PRINT  ITS  ADS 


86-PAGE  REGULAR  ISSUE 


Lansing  Auto  Supply  Dealer  Gets  Court 
Injunction  When  Paper  Rejects 
1  His  Copy — Dealer  Had 

Year’s  Contract 


(By  Telegraph  to  Editor  &  Publisher) 

Lansing,  Mich.,  Sept.  27. — An  injunc¬ 
tion  order  has  been  issued  by  Judge  Le- 
land  W.  Carr,  of  Ingham  County  Circuit 
Court,  compelling  the  State  Journal  Com¬ 
pany,  publishers  of  the  Lansing  State 
Journal,  to  accept  the  advertising  copy  of 
the  Coller  &  Lee  Auto  Supply  Company 
under  that  concern’s  contract.  Hearing 
in  I  the  matter  late  last  week  failed  to 
bring  out  citations  of  any  parallel  cases 
on  which  the  court  might  base  its  de¬ 
cision. 

It  was  shown  that  the  accessory  com¬ 
pany  had  a  year’s  contract  with  the  de¬ 
fendant  newspaper,  that  the  contract  did 
not  specify  that  the  newspaper  had  a 
right  to  edit  or  reject  advertising  copy, 
that  certain  copy  advertising  a  certain 
well-known  make  of  radio  batteries  at  a 
price  said  to  be  but  a  cent  over  whole¬ 
sale  was  rejected  by  the  paper  after  a 
similar  advertisement  had  once  been  ac¬ 
cepted. 

,  Counsel  for  the  advertiser  argued  that, 
because  the  company  possessed  an  unex¬ 
pired  contract  which  had  no  provision  for 
rejecting  copy,  the  injunction  should  be 
issued  to  prevent  the  company  from  sus¬ 
taining  a  loss  on  the  stock  of  batteries 
which,  it  was  claimed,  could  not  be  sold 
without  the  use  of  Journal  advertising. 

^Defense  counsel  tried  to  maintain  the 
position  that  a  newspaper  always  has  the 
right  to  reject  or  demand  changes  in  ad¬ 
vertising  copy.  Charles  N..  Halsted,  pres¬ 
ident  of  the  State  Journal  Company,  said 
the  case  will  probably  not  be  carried  to 
Supreme  Court,  but  the  newspaper  will 
accept  the  plaintiff’s  copy  in  compliance 
with  the  injunction  order,  for  violation 
of  which  a  penalty  of  $10,000  may  be  col¬ 
lected  by  the  court. 

fThe  copy  had  not  been  resubmitted  up 
to  Wednesday  of  this  week. 

■Mr.  Halsted  said  that  all  contracts  now 
being  entered  into  by  the  paper  with  ad¬ 
vertisers  contain  the  proviso  that  the  pub¬ 
lication  shall  have  the  privilege  of  pass¬ 
ing  on  all  advertising  matter  submitted. 
The  old  local  contracts  omitted  this 
clause,  although  foreign  advertising  con¬ 
tracts  contained  such  provision. 


St.  Louis  Post-Dispatch  Sets  Record — 
560  Columns  of  Advertising 

With  an  86-page  issue,  containing  560 
columns  of  paid  advertising,  the  St.  Louis 
Post-Dispatch  on  Friday,  Oct.  22,  es¬ 
tablished  what  is  believ^  to  be  a  new 
world’s  record  for  a  regular  week-day 
issue  of  any  newspaper  published  in  any 
of  the  leading  cities.  This  is  the  fourth 
time  in  two  years  that  the  Post-Dispatch 
established  a  similar  record. 

Retail  merchants’  advertising  was 
largely  responsible  for  the  Post-Dispatch 
establishing  its  new  record.  Famous  & 
Barr  Company  used  an  entire  section  of 
16  pages  to  advertise  one  day’s  selling  on 
Oct.  23.  Stix,  Baer  &  Fuller  Company 
used  10  pages  in  the  issue  also  for  that 
day’s  selling  only.  Nugent’s  used  four 
pages,  and  Scruggs,  V’andervoort  &  Bar¬ 
ney  2V'i  pages.  These  are  department 
stores. 


TREANOR  AGAIN  HEADS 
MICHIGAN  PRESS 


Saginaw  News-Courier  Man  Re-elected 
President  as  Ann  Arbor  Meeting 
Closes — McNitt,  Lawrence  and 
Hopwood  Speak 


200  SEEK  TO  REPORT 
HALL-MILLS  TRIAL 


A.  R.  Treanor 


And  Court  House  Press  Section  Can 

Seat  Only  74 - Newspaper  Bill 

Estimated  at  $600,000  Ex¬ 
clusive  of  Salaries 


CORRECTION 


In  a  recent  picture  caption  in  Editok 
&•  Publisher  it  was  erroneously  stated 
that  Marshall  N.  Dana  was  associate 
editor  of  the  Portlcmd  Oregonian.  He  is 
associate  editor  of  the  Portland  Oregon 
Journal. 


CANADA  PAPER  EXPORTS  HIGH 


Bureau  Reports  Increase  of  $15,570,- 
856  in  Nine  Months  Period 

The  Dominion  Bureau  of  Statistics  in 
Ottawa  this  week  reported  that  exports 
of  pulp  and  paper  from  Canada  during 
September  were  at  a  high  level,  being 
valued  at  $15,219,210,  an  increase  of 
$1,268,389  from  August,  and  of  $1,544,- 
204  over  September  of  last  year. 

For  the  nine  months  to  Sept.  30  they 
were  $127,090,721,  an  increase  of  $15,- 
570,856  from  the  corresponding  period  of 
last  year.  Pulp  accounted  for  $38,371,- 
467,  as  against  $34,181,917  in  1925.  and 
paper  for  $88,719,254,  as  against  $77,337,- 
948. 

For  the  twelve  months  ended  on  Sept. 
30,  1926,  the  combined  exports  showed 
an  increase  of  $22,165,806  over  those  ot 
the  preceding  twelve  months.  News 
print  was  the  largest  single  item.  In 
September  exports  of  this  product '  were 
143,523  tons,  valued  at  $9,460,633.  as 
against  149,935  tons  in  August,  valued 
at  $9,865,830,  and  116,277  tons  in  Sep¬ 
tember,  1925,  valued  at  $8,190,000.  In 
the  twelve  months  the  exports  totaled 
1,646,494  tons,  against  1,330,137  tons  in 
the  preceding  twelve  months. 


More  than  200  applications  have  been 
received  from  newspapers  for  seats  in  the 
press  section  of  the  Somerville,  N.  J., 
court  house  during  the  Hall-Mills 
murder  trial  scheduled  to  open  Nov.  3, 
and  there  are  only  74  seats  available, 
according  to  James  Kevin  McGuinness, 
of  the  New  York  Evening  Post,  who  re¬ 
ported  preparations  for  the  trial  for  his 
paper  last  week.  He  wrote  in  part; 

“There  will  be  telegraphers,  photog¬ 
raphers,  celebrities,  editors,  common  and 
extraordinary  nuts  and  mere  reporters 
flowing  steadily  into  town  soon;  all  of 
whom,  except  the  nuts,  will  be  a  con¬ 
siderable  expense  to  the  newspapers  of 
the  country. 

“Estimates  are  notoriously  inaccurate 
trifles,  and  never  can  they  include  such 
items  as  retaining  fees  to  gentlemen,  or 
lady  authors  who  have  written  murder 
and  mystery  tales,  but  the  cold  facts  of 
telegraph  tolls,  expenses  for  lodgings,  and 
sundry  items — exclusive  of  salaries — will 
total,  during  the  four  weeks  of  the  first 
trial,  more  than  $200,000  for  thirty  repre¬ 
sentative  papers.  If  you  have  a  flare 
for  figures,  you  can  add  salaries,  multiply 
the  whole  sum  by  three  and  have  some¬ 
thing  approximating  the  cost  to  the  news¬ 
paper  world  at  large  of  seeing  an 
acknowledgedly  backward  male,  his  sister, 
brother  and  cousin  brought  to  justice. 

“Momentarily,  there  are  thirty-odd 
newspaper  correspondents  in  town  who 
flow  languidly  in  and  out  of  the  dazzling 
marble  County  Court  House.  In  that 
monument  to  justice,  by  the  way,  is 
assembled  pretty  nearly  all  the  marble 
in  the  county,  except  for  a  few  head¬ 
stones,  and  the  majority  of  even  those  are 
granite.’’ 


BOOK  LOVERS 
Want  distinctive  Stories, 

Novels,  hooks  on  Social.  Economic, 
and  Political  problems.  History,  Biog¬ 
raphy,  Travel,  .\dventure.  Essays,  Poems 
serious  and  humorous,  etc.  We  examine 
and  publish  any  work  you  may  have. 
Your  free  copy  BOOKS  THA’T  GET 
PUBLIC  HE.4RING  explains  our 
service  to  Authors.  Send  for  it  now. 

THE  CO-OPERATIVE  SERVICE  CO. 

PUBLISHERS 

507-10  Spring  Carden  Bldg.,  Phila.,  Pa. 


The  University  of  Michigan  Press 
Association  brought  its  eighth  annual 
meeting  at  the  Michigan  Union,  Ann 
Arbor,  to  a  close 
last  week  by  re¬ 
electing  the  offi¬ 
cers  which  have 
served  the  organ¬ 
ization  during  the 
past  year.  They 
are:  president, 

A.  R.  Treanor, 
editor,  Saginazv 
Xevt'S  Courier; 
vice-  presidents, 

Louis  Wild,  Port 
H  ur  o  II  Thnes- 
Ilcrald;  George 
-Averin,  editor, 

Birmingham  Ec¬ 
centric;  Frank 

Russell,  Marquette  Miner;  secretary  and 
treasurer,  Prof.  John  L.  Brumm,  head  of 
the  school  of  journalism.  University  of 
Michigan.  In  pursuance  of  the  associa¬ 
tion’s  desire  to  promote  co-operation  be¬ 
tween  the  Michigan  Press  and  the  Uni¬ 
versity  school  of  journalism  the  press 
club  authorized  the  appointment  of  a 
committee  of  Michigan  newspaper  men  to 
co-operate  with  the  journalism  depart¬ 
ment  in  an  advisory  capacity. 

The  relation  of  the  press  to  various 
outside  enterprises  was  the  main  topic 
discussed  at  the  session  on  Friday  morn¬ 
ing.  The  speakers  and  their  subjects 
were  Fred  Newton  Scott,  Professor  of 
Rhetoric,  “Standards  of  English  and  the 
Newspaper”;  Wilbur  R.  Humphries,  As¬ 
sistant  Dean  of  the  College  of  Liberal 
-Arts,  “The  Bible  and  the  Newspaper” ; 
I^wrcnce  H.  Conrad,  Instructor  in  Rhet¬ 


oric  and  author  of  “Temper,”  “The  Way 
It’s  Written”;  Virgil  V.  McNitt,  presi¬ 
dent,  McN  aught’s  Syndicate,  “Standard¬ 
ization”;  John  B.  Waite,  Professor  of 
Law,  “Crime  Waves.” 

The  program  Friday  afternoon  fol¬ 
lowed  the  same  policy  and  was  as 
follows:  “Michigan’s  First  Greenland 
Expedition,”  William  H.  Hobbs,  Pro¬ 
fessor  of  Geology;  “The  Newspaper  and 
International  Relations,”  Thomas  H. 
Reed,  Professor  of  Political  Science; 
“Experiences  .Abroad  with  the  .Associated 
Press,”  S.  B.  Conger,  Detroit  correspon¬ 
dent  for  the  Booth  newspapers ;  “A  Half 
Century  of  Newspaper  Work,”  G.  L. 
Adams,  publisher  of  Fowlerville  Reviexv. 

The  annual  press  club  dinner  was 
given  for  about  200  members  and  guests 
Friday  evening.  The  speakers  were  Da¬ 
vid  Lawrence,  W'ashington  correspondent 
and  publisher  of  the  United  States 
Daily;  Erie  C.  Hopwood,  editor,  Cleve¬ 
land  Plain  Dealer,  and  Fielding  H.  Yost, 
football  coach  at  the  U.  of  M.  Mr. 
Treanor  was  toastmaster. 


Weekly  Comic  Strip 


In  mat  form, 

3  z  10  inches 
or  4  columns. 
$3  per  month. 
“POOR  PADOY,'’ 
a  spark  ling 
comic  strip  by 
Murray  K  o  r- 
man,  offered  at 
lowest  feature 
rates. 

This  cartoon  is 
now  appearing 
in  many  news¬ 
papers;  terri¬ 
tory  going 
fast. 

"  ‘Poor  Paddy' 
is  one  of  our 
best  features, 
and  has  won 
many  readers." 
— H.  Abramson, 
Wmsbg.  News. 


UNIVERSAL  FEATURE  SERVICE 

10#  W.  49th  St.  New  York  City 


PEJEPSCOT  PAPER  COMPANY 

Manufacturers  for  Over  Fifty  Years  of 

NEWSPRINT 

Combining  the  Three  Essentials  of  Quality 

Strength  ¥  Cleanliness  ¥  Color 

Colored  Newsprint  a  Specialty 


Daily 

Capacity 


MILLS  IN  THE  STATE  OF  MAINE,  U.  S.  A. 

Sales  Office:  •  42  Broadway  «  New  York,  N.  Y. 
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FIRST  w  NewY  ork 

WeeMay  and  Sunday 

The  weekday  editions  of  The  NW  York  Times  are  the 
greatest  influence  on  the  purchasing  power  of  the  New  York 
metropolitan  area  on  the  business  days  of  the  week. 

The  average  net  paid  circulation  of  The  New  York  Times 
weekday  editions  for  the  six  months  ended  September  30, 1926, 
was  358,350 — a  gain  of  7,944  over  the  corresponding  period  of 
the  previous  year. 


Six  months  ended  September  30,  1926 . 35^,350  copies 

Six  months  ended  September  30,  1925 . 350,406  copies 

Increase .  copies 


The  present  circulation  of  The  New  York  Times  weekday 
editions  is  370,000  copies — larger  than  that  of  any  other  New 
York  morning  newspaper  of  standard  size. 

The  New  York  Times  advertising  columns  are  consulted  every 
morning  by. men  and  women  purchasers  in  hundreds  of  thousands 
of  homes  of  Greater  New  York  and  the  surrounding  suburbs. 

In  ten  months  of  this  year  The  New  York  Times  has  published 
approximately  14,480,000  agate  lines  of  advertising  in  weekday  edi¬ 
tions  only,  about  4,730,000  lines  more  than  the  second  New  York 
morning  newspaper.  The  Times  weekday  editions  showed  a  gain  of 
700,000  lines  over  the  corresponding  period  of  last  year. 

The  quality  of  The  New  York  Times  circulation  is  not  equalled 
by  that  of  any  other  newspaper.  The  Times  advertising  censorship 
has  established  the  strongest  confidence  of  its  readers. 

The  average  net  paid  weekday  and  Sunday  circulation  of  The 
Times  is  391,465  copies. 

Hjetir  jffurrk 

*  *  The  advertising  columns  of  The  New  York  Times  are  as  clean  and  free  and 
fair  as  its  news  columns.  The  Times  stimulates  the  desire  for  honest  goods.** 
William  Allen  White,  Emporia,  Kansas. 


1).  McKfiizif  is  president  and  gen- 
eral  manager  of  the  Courier-News  com¬ 
pany,  reiiresenting  the  consolidation  with¬ 
in  the  last  year  with  the  News.  John 
I'-.  Thompson  is  managing  editor ;  R 
Raymond  Long,  advertising  manager; 
Howard  Jones,  circulation  manager;  Paul 
K.  Jacoby,  city  editor;  Wallace  Ster- 
ricker,  head  pressman  and  Ale.x  M. 
Clark,  superintendent  of  the  composing 
room. 


ELGIN  DAILY  MOVES  TO 
NEW  HOME 


WILUAMS  REPORTS  ON 
WORLD  MEETING 


on  the  Ledger.  Mr.  McDonald  is  now 
assistant  to  the  publisher  of  the  Seattle 
Post  Intelli}ieiicer  and  Mr.  McCaperson  is 
comptroller  and  assistant  treasurer  of  the 
Tacoma  Nines  Tribune  and  Ledger.  In¬ 
formation  communicated  to  either  would 
be  appreciatexl. 


Courier-News  Now  Printing  from  Re. 

modelled  Building - CoL  Ira  C. 

Copley  Is  Editor  and 
Publisher 


Press  Congress  Plans  Conference  to 
Attack  Government  Censor¬ 
ships — Would  Have  News 
Services  Identified 


RADIO  PICTURES  PRAISED 


A  resolution  calling  for  a  world  con¬ 
ference  sponsored  either  by  the  League 
of  Nations  or  various  world  powers  to 
consider  interna- 
-  tional  news  com¬ 
munications  with 
the  view  to  abol¬ 
ishing  many  of 
the  governmental 
and  dictatorial  re¬ 
strictions  which 
are  now  imposed 
upon  news  serv¬ 
ices  was  one  of 
the  outstanding 
accomplish- 
ments  of  the  Press 

_  Congress  of  the 

T,  W  o  r  1  d  at  its 

Dean  Williams  Assembly 

in  Geneva-Lau- 
sanne,  Switzerland,  Sept.  14-18,  Dean 
Walter  Williams,  the  new  Honorary 
President  of  the  Congress,  declared  upon 
his  arrival  in  New  York  this  week.  A 
committee  will  be  appointed  to  promote 
the  conference. 

-Another  important  accomplishment  was 
the  decision  to  appoint  a  committee  on 
freedom  of  the  press  to  function  for  the 
Congress  whenever  cases  arise  involving 
freedom.  .Another  committee  on  jour¬ 
nalistic  education  will  be  named. 

The  Congress  also  provided  for  the 
formation  of  a  World  Press  Council,  to 
be  composed  of  SO  leading  journalists  of 
the  world,  which  will  give  counsel  on 
subjects  of  journalistic  interest.  Dean 
Williams  has  been  named  chairman  of 
the  council,  the  other  members  to  be 
named  later.  The  Congress  also  laid 
plans  for  a  paid  secretary  with  head¬ 
quarters  in  New  York. 

New  officers  of  the  World  Press  Con¬ 
gress  are:  Robert  Bell,  of  Christchurch,^ 
New  Zealand,  proprietor  of  the  Littleton 
(N.  Z.)  Ttwci,  president ;  Wallace  Odell, 
publisher  of  the  Tarrytoum  (N.  Y.) 
Daily  News,  secretary-treasurer.  Mr. 
Bell  succeeds  Dean  Williams,  while  Mr. 
Odell  succeeds  James  W.  Brown,  of 
Editor  &  Publisher. 

The  new  president  is  a  member  of  the 
British  Empire  Press  L’nion  and  was 
chairman  of  the  New  Zealand  delegation 
to  the  Press  Congress.  It  was  on  his 
motion  that  the  Congress  was  formed 
in  1915  at  a  meeting  of  representatives 
of  the  press  in  San  Francisco.  Mr.  Odell 
is  a  past  president  of  the  National  Ed¬ 
itorial  Association. 

Another  resolution  passed  at  Geneva 
called  for  the  identification  of  news  agen¬ 
cies,  to  indicate  whether  they  are  pri¬ 
vately  owned  or  government  controlled. 

Speaking  of  this  resolution  Mr.  Wil¬ 
liams  said:  “It  means  a  great  deal  to 
the  newspaper  reader  to  know  the  source 
of  the  news  he  is  reading,  to  know 
whether  it  has  been  reported  as  straight 
news  or  sent  out  in  behalf  of  a  specific 
government.” 

More  than  30  countries  were  repre¬ 
sented  at  the  Congress,  Mr.  Williams 
said,  and  delegates  were  from  all  branches 
of  the  newspaper  profession. 

While  in  New  York,  before  returning 
to  the  University  of  Missouri  where  he 
directs  the  journalism  school.  Dean  Wil¬ 
liams  was  tendered  a  dinner  by  former 
students  of  the  School  of  Journalism  of 
the  University  of  Missouri. 


Bartholomew,  London  Daily  Mirror, 
Reports  Progress 

Considerahle  progress  has  been  made 
in  development  of  the  machinery  for 
transmitting  pictures  by  radio,  telegraph 
and  cable,  H.  G. 
-  Bartholomew,  art 

f  editor  and  a  di¬ 
rector  of  the  Lon¬ 
don  Daily  Mirror, 
declared  when  in¬ 
terviewed  prior  to 
his  return  to  Lon¬ 
don  last  week  on 
the  S.S.  Olympic. 

“Sending  p  i  c  - 
tures  across  the 
Atlantic  or  the 

always  be  e.xpen- 
„  „  „  sive.”  he  said, 

n.  G.  Bartholomew  ^  is  worth  it. 

The  new  methods 
of  rapid  picture  transmission  developed 
recently  have  come  to  stay.” 

Mr.  Bartholomew  is  often  called  the 
“dean  of  picture  editors.”  He  is  a 
frequent  visitor  to  this  country,  study¬ 
ing  the  picture  angle  of  .American  news¬ 
papers. 

•Another  passenger  on  the  Olympic 
was  Sir  Pomerov  Burton,  former  man¬ 
aging  director  of  the  .Associated  News¬ 
papers  in  London,  who,  with  Lady  Bur¬ 
ton,  spent  three  weeks  in  the  I'nited 
States  visiting  friends. 


WOULD  DEPORT  EDITORS 


editorial  rooms  in  the  Odd  hellows  (J.  S.  Brings  Action  Against  Three  oa 
building  over  the  week-end.  The  new  Portuguese  Tabloid 

publishing  plant  site  was  purchased  last 

.Spring  and  has  been  completely  re-  1  liamantino  Teixeira.  .Antonio  Di  Costa 
modeled  and  equipped  until  the  paper  now  and  .Antonio  .Alves  Perriera,  publishers 
claims  the  linest  newspaper  plant  in  of  ./  Liita.  a  Porlugue.se  tabloid  in  Fall 
northern  Illinois.  Colonel  Ira  C.  Copley  River.  Mass.,  will  be  given  hearings  in 
is  owner  and  publisher.  Providence,  R.  1.,  Thursday  to  show 

Two  modern  Duple.x  tubular  presses,  cause  why  they  should  not  he  deported  by 
with  24-page  capacity  print  the  paper,  the  government  which  alleges  the  publica- 
Cutler  Hammer  conveyors  carry  the  t  ion  by  the  men  in  their  tabloid  of  articles 
papers  to  the  circulation  and  mailing  advocating  the  overthrow  of  organized 
rooms  65  feet  distant.  Beside  the  press  government. 

and  circulation  departments  the  stereotyp-  Deportation  proceedings  were  tempo- 
ing  room  is  also  locaterl  on  the  base-  rarilly  halted  by  the  securing  of  hab^s 
ment  lloor.  Temporary  business  offices  corpu.s  writs  from  the  Federal  Court  on 
have  been  locateil  at  the  rear  of  the  Get.  14  by  their  attorneys, 
first  floor,  but  will  eventually  be  e.x-  — 

’""11,1;’ JAPANESE  DELEGATION  ARRIVES 

now  uniler  lease  to  a  fashion  .shop.  .A  party  of  Japanese  business  men  or- 

The  composing  room  is  on  the  second  .ganized  by  the  Osaka  Maniniclii  of  To- 
rtiKir.  rear,  with  12  linotypes,  two  matrix  kio,  to  make  a  study  tour  around  the 
making  machines.  50  makeup  tables  and  world,  was  scheduled  to  arrive  in  New- 
proportionate  mechanical  eijuipment.  The  York  Oct.  25.  Shiro  Nagaoka,  staff  cor- 
editorial  rooms  are  on  the  southeast  sec-  restMiiident  of  the  newsjiaper,  is  with  the 
tion  of  the  second  floor.  party. 


CATHOLIC  WRITERS  MEET 

With  Kent  Cooper,  general  manager  of 
the  .Associated  Press,  as  principal 
speaker,  the  Catholic  Writers  Guild 
opened  its  winter  season  of  regular 
monthly  meetings  Oct.  21  at  Guild  Hall, 
New  York.  Mr.  Cooper  stressed  the 
importance  of  “selective  news,”  urging 
those  present  to  take  more  interest  in 
foreign  affairs.  Melville  E.  Stone,  coun¬ 
selor  of  the  Associated  Press,  spoke 
briefly  in  praise  of  Mr.  Cooper. 


JEWISH  DAY  TO  CELEBRATE 

The  Day,  a  Jewish  Daily  published  in 
New  A^ork,  will  celebrate  its  12th  anni¬ 
versary  Nov.  7,  with  a  concert  at  Car¬ 
negie  Hall.  Proceeds  of  the  concert  are 
to  go  to  a  fun<l  to  be  used  in  aiding  the 
destitute  Jewish  writers  of  Europe, 
especially  in  Russia. 


I  Standard  I 

|■B^ookl3m 

prooklyrJ 

|TheS4 
fcas  tha 


NEW  MEMBER  OF  AD  BUREAU 

The  Ottawa  (Ont.)  Citizen  has  be¬ 
come  a  member  of  the  Bureau  of  .Adver 
tising  of  the  .American  Newspaper  Pub¬ 
lishers  .Association. 


MICHIGAN 


Is  growing:  faster  than  any  State 
in  the  Union. 


Its  increase  in  manufacturing 
products  surpasses  anything  in  the 
world. 


BOOTH  NEWSPAPERS 


cover  Michigan  outside  of  Detroit 
— Eight  principal  cities  with  the 
only  or  leading  Newspaper  in  its 
respective  community. 

The  Grand  Sapidi  Pre» 

The  Flint  Daily  Journal 
The  Sagdnaw  Newt  Courier 
The  Kalamazoo  Gazette 
The  Jackion  Citizeu  Patriot 
The  Bay  City  TImea  Tribune 
The  Kutkegon  Chronicle 
The  Ann  Arbor  Timea  News 

National  Advartiaing  Napratantatipaa 
I.  A.  KLEIN  J.  E.  LGTZ 

60  East  49nd  8t.  Tower  Building 
New  York  City  Chicago,  Dl. 


FRIENDS  SEEKING  T.  C.  COULTER 

Two  old-time  friends  of  Todd  C.  Coul¬ 
ter  during  the  time  he  was  in  the  Pacific 
Northwest  nearly  twenty  years  ago  would 
like  to  hear  from  him  or  learn  of  his 
whereabouts.  In  1907  Mr.  Coulter  was 
in  the  classified  advertising  department  of 
the  Tacoma  Ledger,  but  since  his  depart¬ 
ure  no  word  has  been  learned  concerning 
him.  Those  desiring  the  information  are 
James  E.  Maepherson  and  Woodbum 
McDonald,  then  associated  with  Coulter 


UICEST 


^Jhf^monJ  Spends  7hcnsaniK 

of  lOoUars  Jar^uiomoinks 
and  Accessories 


Richmond  enjoys  continuous  and  general  prosperity. 
As  a  result  her  citizens  own  and  maintain  many 
passenger  automobiles  and  a  large  number  of  busi¬ 
ness  trucks. 

The  tremendDus  amount  of  money  spent  annually  in 
Richmond  for  the  purchase  and  upkeep  of  these  auto¬ 
mobiles  not  only  gives  employment  to  hundreds  of 
citizens — it  also  means  that  as  an  automobile  market 
Richmond  has  tremendous  purchasing  power. 

And  because  Richmond’s  prosperity  is  a  continuous 
thing,  it  is  always  a  good  automotive  market.  Rich¬ 
mond  does  not  go  through  periods  of  deflation.  Its 
business  interests  are  too  diversified  to  permit  of 
marked  business  fluctuation. 

Richmond  is  always  ready  and  able  to  buy  the 
necessities  and  luxuries  of  life. 


National  Representatives 

KELLY-SMITH  COMPANY 


Marbridge  Bldg., 
New  York  City. 


Waterman  Bldg., 
Boston,  Mass. 


Atlantic  Bldg., 
Philadelphia,  Pa. 


Tribune  Tower, 
Chicago,  Ill. 


J.  B.  KEOUGH,  Atlanta,  Ga. 


Richmond  Has 

17,739  Passenger  Cars 
3,500  Trucks 
392  Dealers 


One  In  Every  Ten 
Richmonders  Owns 
An  Automobile 


Richmond  Is  a  Steady 
Permanent 
Non-Fluctuating 
MARKET 


If  you  have  anything  to  sell — Tell  Richmond  about  it  in 


Richmond 

NEWS  LEADER 


'ON  NEWS  LEADER  SQUARE” 


Coders  fiicfimoncl  a 
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SALES  EXPERT  TELLS  HOW  TO  USE 
NEWSPAPERS  TO  MOVE  GOODS 

Outstanding  Feature  of  Sale  Advertising  Should  Be  Newsiness, 
Says  T.  K.  Kelly — Declares  Newspaper  Space  His  Com¬ 
pany’s  Greatest  Ally — Describes  Best  Selling  Copy 

By  HAMMOND  EDWARD  FRANKLIN 

'T'HE  Judith  Hardware  Company  of  lectcd  from  the  stock  that  the  merchant 
Lewiston,  Mont.,  had  a  heavy  over-  is  most  anxious  to  sell.  They  must  be 
stock.  items  in  general  demand  and  whose  es- 

It  was  during  the  post-war  inflation,  tablished  retail  price  is  known — other- 
The  Judith  Basin,  which  is  the  name  wise  there  is  no  standard  of  comparison 
of  the  Lewiston  territory,  had  been  hard  by  which  the  public  can  judge.  Every 
hit  by  low  prices  and  poor  w'eather.  The  piece  of  copy  has  certain  preferred  posi- 
store  felt  it  necessary  to  cut  its  stock  tions,  and  these  should  be  devoted  to 
down  from  a  war-time  basis  to  that  in  those  items  that  bring  in  the  most 
keeping  with  the  new  times  and  to  money. 

realize  all  the  cash  possible,  but  there  “I  have  seen  the  best  space  in  adver- 
was  a  serious  question  as  to  the  buying  tisements  used  up  in  playing  10  cent 
power  of  the  territory — whether  it  could  handkerchiefs  for  5  cents,  which  illus- 
be  done.  trates  a  mistake  commonly  made.  That 

The  stock  of  farm  implements  was  space  should  be  devoted  to  either  a  leader 
selected  for  a  special  campaign,  with  that  will  attract  a  large  number  of 
hardware  incidental.  The  representative  people  or  else  to  merchandise  that 
of  a  nationally  known  selling  organiza-  amounts  to  something,  of  sufficiently  high 
tion  took  charge,  and  a  striking  campaign  unit  value  to  bring  in  a  good  volume  of 
in  the  Lewiston  Deniocrat-News  was  money. 


mapped  out. 


“In  long  years  observing  merchants 


W  ithin  10  days,  the  store  had  obtained  in  putting  on  sales,  I  have  found  ten 
$16,000  cash  from  a  population  at  the  main  reasons  why  so  many  merchants 
time  reputed  to  be  “broke.”  Newspaper  fail  to  put  over  successful  sales.  They 
advertising,  used  in  the  right  way,  had  are : 

had  much  to  do  with  this  result.  “1.  They  try  to  get  their  sale  ready 

Newspaper  advertising  managers  and  in  a  few  days,  because  their  competitor 
local  solicitors  are  being  called  upon  for  is  going  to  have  a  sale. 


sound  advice  as  to  how  to  put  across 
sales.  Sometimes,  the  newspaper  execti- 


“2.  They  fail  to  use  sufficient  time  to 
prepare  good  advertising,  they  fail  to 


live  even  writes  the  copy  and  plans  the  have  cuts  drawn  by  commercial  artists 
details.  If  the  effort  falls  down,  the  and  to  have  the  advertising  distributed 
newspaper  is  blamed.  If  it  proves  a  over  a  broad  territory  with  enough  thor- 
success,  “glory”  is  reflected  on  all  con-  oughness. 

cerned.  “3.  They  copy  advertising  that  has 


Thomas  K.  Kelly  of  Minneapolis,  head  been  used  before, 
of  the  Kelly  Sales  System,  has  spent  a  “4.  They  permit  ine.xperienced  adver- 
lifetime  in  the  conduct  of  quick  sales  tising  writers  to  prepare  their  sales  ad- 
and  in  the  solution  of  retail  problems  vertising. 

for  all  sorts  of  stores.  He  himself  has  “5.  They  fail  to  give  -complete  de- 
staged  successful  clearances  in  towns  as  scription  of  the  merchandise  offered, 
small  as  25  inhabitants  as  well  as  big  “6.  They  fail  to  be  specific  in  their 
cities.  He  has  between  200  and  300  as-  advertising,  depending  upon  mere  gen- 
sociates  who  are  working  with  dealers,  eralities  to  produce  the  needed  selling 


mainly  one  of  quick  stimulation  of  busi¬ 
ness,  counteracting  activities  of  house- 
to-house  firms,  speedy  disposal  of 
merchandise  which  is  becoming  rapidly 
out  of  date,  selling  a  new  location  to  the 
public  or  reselling  a  store’s  old  location, 
building  up  the  name  and  standing  of  a 
firm  in  its  community  or  even  reducing 
overhead  costs,”  Mr.  Kelly  said,  “news¬ 
paper  advertising  is  our  first  aid.” 

These  briefed  storiettes  from  his  ex¬ 
perience  show  how  some  of  these  prob¬ 
lems  were  met : 

The  Shields  Qothing  Company  of 
Fort  Wayne,  Ind.,  was  getting  a  good 
volume  of  business  from  its  regular  ad¬ 
vertising  in  1923  and  1924,  but  it  was 
getting  this  on  about  60  per  cent  of  the 
stock. 

They  had  changed  gradually  their  sys¬ 
tem  of  special  purchases  to  meet  rapidly 
changing  style  requirements.  The  new¬ 
est  in  men’s  wear  were  stocked  immedi¬ 
ately.  Rapidly  their  business  shifted 
away  from  staple  merchandise  to  style 
and  novelty  stock.  Their  staples  on  hand 
began  to  depreciate,  selling  so  slowly 
that  it  did  not  pay  to  carry  them. 

special  sale  to  fit  this  condition 
was  mapped  out,  with  newspaper  space 
as  its  backbone.  Practically  every  dollar 
of  the  slow-moving  stock  was  cleaned 
out.  bringing  in  over  $25,000. 

The  McCullough-.4shton  Furniture 
Company,  Cincinnati,  established  the 
latter  part  of  1923,  had  a  retail  location 
which  was  not  especially  good  and  had 
started  in  business  just  when  there  had 
been  months  of  unsatisfactory  business 
conditions.  After  15  months,  they  had 
made  little  headway.  .Advertising  had 
seemed  to  have  little  effect. 

.\n  analysis  by  Mr.  Kelly’s  representa¬ 
tive  showed  the  advertising  had  been 
spasmodic.  It  had  lacked  a  real  message 
to  the  buying  public  and  had  not  served 
to  ^ve  the  public  an  idea  of  how  well 
equipped  they  were  to  handle  demands 
of  the  public  for  home  furnishings. 

■■A  campaign  to  sell  the  location  to  the 
public  and  the  members  of  the  firm  as 
exceptionally  capable  furniture  men  who 


could  advise  judiciously  was  evolved.  It 
included  also  attractive  prices,  which 
were  especially  essential  in  a  German 
community.  Ten  days  of  selling  brought 
in  $15,000  cash  business  and  consistent 
follow  up  has  brought  good  business 
since. 

George  E.  Homer,  Boston  jeweler  had 
always  catered  to  the  highbrow  trade, 
which  limited  his  circle  of  patrons.  In¬ 
stead  of  a  series  of  ultra-dignified  direct 
mail  pieces  he  had  been  considering,  he 
was  induced  to  use  newspaper  advertis¬ 
ing,  which,  although  dignified,  carried 
a  sales  punch.  Results  proved  this  wise. 

In  New  Orleans,  Mr.  Kelly’s  organi¬ 
zation  gave  newspaper  advertising  a 
thorough  test  in  two  campaigns  for 
P.  Schiro.  First,  space  helped  market 
close  to  $25,(KX)  worth  of  merchandise 
which  Mr.  Schiro  was  saved  from  hav¬ 
ing  to  move  from  his  old  location.  Then 
when  he  was  in  his  new  store,  the  new 
location  was  sold  by  a  second  campaign 
which  moved  about  $15,000  more  of  foot¬ 
wear. 


and  who  in  many  cases  are  demonstrating 
how  newspaper  advertising  should  be 


force. 

“7.  They  show  reductions  in  adver- 


as  on  drives. 

For  the  benefit  of  Editor  &  Publisher 


not  to  do. 


portant  news. 

“The  headlines,  or  flash  lines,  and  sub¬ 
heads  might  well  have  come  from  a 
newspaper  copy  desk. 

“Whenever  prices  that  discount  pre¬ 
vailing  retail  prices  for  the  article  ad¬ 
vertised  are  quoted,  a  logical,  clear  rea¬ 
son  is  given  for  these  prices.  We  lay 
the  reason  for  these  prices  before  them 
in  a  way  that  secures  their  confidence 
and  obtains  a  proper  response. 

“In  addition  to  the  printed  word,  illus¬ 
trations  are  used  to  describe  the  mer¬ 
chandise,  and  we  insist  on  thorough 
description  of  the  merchandise  offered. 
No  advertisement  worthy  of  the  name 
can  be  simply  a  catalog  of  prices.  It 
must  contain  description  in  detail.  This 
should  deal  not  only  with  quality  and 
style,  but  also  uses  and  advantages,  for 
a  person  must  understand  the  wants  it 
is  able  to  satisfy  and  the  uses  it  will 
perform  before  he  can  have  a  definite 
idea  of  its  value  to  him.  This  kind  of 
advertising  gets  a  better  average  of 
prices  than  can  be  obtained  in  any  other 
way. 

“As  to  the  price  leaders — they  are  se- 


Marbrid^  Bldf. 
New  York,  N,  Y. 
Atlantic  Bldg. 
Philadelphia 


Trftune  Tower 
Chicago,  lU. 
Waterman  Bldg. 

Boston 


delivered 

circulaHon 


190.000' 


400,000 

SUNDAY 


used  by  a  store  the  year  ’round  as  well  tising  that  appear  unreasonable  to  the 


Save 


public. 

“8.  There  is  a  lack  of  confidence  on 


readers,  Mr.  Kelly  has  set  down  some  the  part  of  the  clerks  that  the  sale  will 
observations  on  what  to  do  and  what  be  a  huge  success. 


withb 


“9.  The  store  and  stock  are  not  prop- 


“Newspaper  advertising  is  our  greatest  erly  arranged  for  a  special  merchandising 
ally  in  carrying  on  our  work  of  conduct-  event. 

ing  sales  throughout  the  United  States,”  “10.  Indifference  on  the  part  of  the 
he  brought  out  after  citing  dozens  of  sales  people  due  to  lack  of  ability,  lack 
cases  of  success.^  of  education  in  scientific  selling  or  ab- 

“The  outstanding  feature  of  sale  ad-  sence  of  loyalty  to  the  store  in  selling 

vertising  should  be  newsiness.  That  is  trade. 

what  our  people  work  for.  Each  item  “Of  course,  just  the  reverse  of  these 
presented  in  the  advertisement  is  put  for-  things  produces  resultful  campaigns.” 
ward  not  merely  as  an  article  to  be  sold.  More  than  700  newspapers  have  used 
but  as  a  news  event.  Each  item  is  big  a  series  of  six  mat  advertisements  fur- 
news  to  someone,  for  it  is  merchandise  nished  without  cost  by  Mr.  Kelly  as  part 

that  someone  ne^s,  that  will  fill  long-  of  his  attack  on  house-to-house  sellers, 

felt  wants  and  is  available  at  money-  He  will  send  this  series  to  any  reader 
saving  prices.  That  is  certainly  im-  of  Editor  &  Publisher  on  request. 


t  LEXI I YPL 

DiyFlon.^ 


“Whether  our  customer’s  problem  is 


Buffalo,  Tha  Wondar  City  of  Amariea 

Buffalo — a  profitable 
Market  for  Advertisers 

Sale*  in  Buffalo  are  splen¬ 
did  for  advertised  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

Buffalo  evening  news 

Read  in  4  oat  of  5  Buffalo  Home* 
Edvrard  H.  Butler,  Editor  and  Publislier 
Kelly-Smith  Company,  Representatives 


When  a  special  extra  is  waiting  for  the 
last  form — that’s  the  time  the  speediest 
mat  counts. 

Time  is  always  the  important  factor  with 
the  newspaper  publisher  and  FLEXI- 
TYPE  is  the  publisher’s  time  saver,  be¬ 
cause  the  mats  are  easily  handled,  they  are 
speedy  and  dependable  and  produce  a 
clean  cut  reproduction  and  much  finer 
printing  than  can  be  obtained  from  the 
ordinary  mat. 

We  have  a  mat  especially  adapted  for 
syndicate  use. 

Let  us  send  you  samples,  and  then  com¬ 
pare  results. 


BROOKS  BVPEIl  COMPANY 

_ SECUfUTY  BLOG;  ST  LOWS,  MO 


!»»  ■ 


st  in 
Buffalo 


C)fo  Sunday  Cburi^-Exjwgss 


CIRCULATION  OF  BUFFALO  NEWSPAPERS 


SUNDAY  COURIER-EXPRESS.  154,046 
DAILY  COURIER-EXPRESS. .  .  118,588 

EVENING  NEWS .  145,648 

SUNDAY  TIMES .  127,232 

EVENING  TIMES .  107,017 


The  figures  are  taken  from  publishers’ 
statements  to  the  Government  for  the  period 
ending  September  30,  1926.  The  Courier- 
Express  figures  are  from  June  14th,  the  date 
of  the  merger,  while  the  others  are  six 
months’  figures.  The  figures  of  the  Courier- 
Express  correspond  to  those  which  this 
newspaper  will  report  to  the  Audit  Bureau 
of  Circulation  should  be  checked  against 
this  bureau’s  audit  reports. 


And  Buff2Jo’s  Only  Morning  Paper 
is  Second  in  Daily  Circulation 


The  figures  above  show  that  with  an  unduplicated  circulation  of  118,588  copies,  the 
Morning  Courier-Express  is  a  logical  buy  for  any  advertiser.  It  enables  him  to  cover 
the  Buffalo  market  through  one  medium,  at  one  rate,  and  with  no  waste  circulation 


Cowricvi 


Val  ^licmsfafer 


CHICAGO 


Lorenson  &  Thompson^  Incorporated 
Publishers’  Direct  Eepresentatives 
NEW  YORK  SAN  FRANCISCO 


SEATTLE 
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500  PUBLISHERS  AND  EDITORS  MEET 
QUEEN  MARIE  AT  PLAZA  RECEPTION 

She  Calls  Them  “Her  Most  Critical  Audience” — Introduced  by 
Melville  Stone — N.  A.  N.  A.  Host — Syndicate 
[  Snarl  Unchanged 

lyf  AKIE  OF  RUMANIA  met  those  VI rs.  Scripps ;  J.  Edwin  Murphy,  if a/Ittnore 
she  called  “the  most  critical  audi-  Sun;  Kent  Cooper,  general  manager, 
ence  in  the  world” — representatives  of  Associated  Press,  and  Mrs.  Cooiter,  and 
the  American  press — at  a  reception  given  Miss  Jane  Cooper;  Robert  McLean, 
in  her  honor  at  the  Plaza  Hotel,  New  Pliilailclf'jiia  hiilletiii,  -muI  Mrs.  McLean; 
York,  Oct.  24,  by  the  North  American  J.  H.  Furay,  United  Press,  and  Mrs. 
Newspaper  Alliance,  whose  members  are  Furay;  George  Shor,  general  manager  of 
.publishing  the  Queen’s  impressions  of  International  New  ^service,  and  Mrs. 
America.  _  Shor;  and  Mr.  Stone,  A.  P. 

For  40  minutes  some  500  newspaper  Major  i’lckering  presented  the  Queen 
publishers,  editors  and  writers  filed  past  to  those  in  the  receiving  line  before  the 
Her  Majesty,  who  stood  in  a  floral  general  pre.sentation  took  place.  After 
t)ower  in  one  corner  of  the  hotel’s  grand  the  reception  pimcli  and  tea  were  served, 
ballroom.  Then,  on  the  arm  of  Melville  On  Monday  morning  the  Queen  left 
Stone,  counselor  of  the  Associated  Press,  Xew  York  on  her  .special  train  for  her 
she  mounted  the  balcony  and  offered  her  western  trip.  Contrary  to  previous  pre¬ 
characterization  of  those  who  had  come  dictions,  newspaper  correspondents  were 
to  see  royalty.  permitted  to  accompany  her.  Among 

“1  realize,”  she  declared,  "that  I  stand  those  who  drew  the  assignment  were 
before  the  most  critical  audience  in  the  F.  P.  Brittle,  .Associated  Press ;  David  P. 
workl.  Beg  your  pardon.  I  know  that  Sentner,  International  News  Service ;  and 
you  are.  I  appreciate  that  through  you  John  Montgomery,  United  Press, 
men  the  public  opinion  of  this  nation  is  _  Gene  Fowler,  former  managing  editor 
framed.  of  the  Ne^o  York  American,  is  aboard  the 

“I  come  here  in  all  sincerity  and  sim-  train  for  Universal  service, 
plicity  to  try  and  interpret  my  people  The  syndicate  snarl  remained  un¬ 
to  your  people.  By  my  instincts  I  am  changed  from  last  week, 
democratic,  but  my  lot  has  assigned  me  Leslie  Fulenwider,  president  of  Famous 
to  the  position  of  a  Queen  and  Queen  of  Features  Syndicate,  who  claims  he  has 
a  special  country,  and  in  this  I  must  up-  the  Queen  under  contract  for  her  ex¬ 
hold  the  dignity  of  my  nation.  elusive  writing  for  American  newspapers 

“When  I  travel  through  your  country  for  another  year,  was  in  a  “maybe”  mood. 

1  seek  nothing  for  myself,  but  I  hope  that  “Maybe,”  he  said  to  Editor  &  Pub- 
my  visit  may  be  the  means  of  bringing  a  i.isher,  “I  will  sue  the  Queen.  My 
closer  sympathy  and  understanding  be-  lawyers  tell  me  I  have  a  good  case  of 
tween  our  two  countries.  breach  of  contract  and  that  it  is  possible 

“Thank  you  all  for  coming,”  she  added,  to  bring  suit  against  Her  Majesty.  May- 
“I  am  very  glad  to  be  in  your  midst.”  be  I  will  seek  to  obtain  an  injunction 
In  introducing  the  Queen,  Mr,  Stone  against  the  North  American  Newspaper 
had  said  in  part:  Alliance,  restraining  them  from  publish- 

“One  good  result  of  your  visit  will  be  ing  the  Queen’s  impressions.  At  the  mo- 
that  some  people  will  know  where  Ru-  ment,  however,  I  do  not  see  any  net  gain 
mania  is  and  who  its  Queen  is.  With  to  our  syndicate  from  following  either 
many  others,  I  have  been,  since  my  re-  or  lx)th  courses  oik'h  to  me.  It  would  all 
tirement,  seeking  to  develop  the  study  of  amount  to  considerable  embarrassment  to 
foreign  affairs  by  our  ignorant  people.  Her  Majesty.” 

[T  like  that !’  interpolated  Queen  Marie.]  His  syndicate,  he  said,  would  shortly 
I  believe  that  the  peoples  of  the  world  offer  a  new  feature  written  by  Zoe  Beck- 
are  brothers  and  sisters,  and  I  don’t  l^-  ley,  called  “The  Life  of  Queen  Marie.” 
lieve  that  it  is  possible,  much  less  desir-  It  was  this  feature,  he  declared,  which 
able,  to  undertake  a  policy  of  isolation.  Miss  Beckley  had  first  gone  to  Rumania 
But  I  am  not  going  to  make  a  speech.  I  in  1925  to  obtain.  Then  she  had  met  Her 
now  present  her  Majesty,  Queen  Marie  of  Majesty,  had  discovered  she  had  written 
Rumania.”  several  books,  and  had  prevailed  upon  her 

The  reception  to  the  Queen  was  to  have  to  write  for  the  American  press.  For  a 
been  from  four  until  six  o’clock  on  year  Marie  has  written  a  daily  article  dis- 
Sunday  afternoon,  but  before  five  Her  fributed  by  Famous  Features  Syndicate, 
Majesty  had  completed  her  speech,  and  and  called  “Queen’s  Counsel.”  This 
a  number  of  invited  guests  were  disap-  feature  is  still  being  sold,  the  Queen  hav- 
pointed.  ing  written  more  than  enough  to  last  for 

The  Queen  wore  a  wine-colored  suit  tw'o  years,  according  to  Mr.  Fulenwider. 
and  cloak  trimmed  with  dark  fur.  On  An  agency  man  this  week  came  in  con- 
her  bosom  was  pinned  a  white  magnolia  tact  with  Marie’s  impulsive  temperament, 
blossom.  Diamonds  and  other  precious  He  was  Sturges  Dorrance,  president  of 
stones  hung  from  a  cord  about  her  neck.  Dorrance-Sullivan  &  Co.,  New  York  ad- 
A  large  picture  hat  of  red  velvet  was  vertising  agency.  Mr.  Dorrance,  with 
pulled  down  over  her  tired  eyes.  others  of  his  staff,  had  worked  69  hours 

If  she  looked  at  all  at  the  crowds  that  without  sleep  to  arrange  to  have  Her 
came  to  look  at  her,  she  saw  that  a  goodly  Majesty  broadcast  a  speech  through  a 

percentage  were  simply  wearing  their _ 

dark  Sunday-meeting  best.  Of  course. 

those  who  owned  Prince  ^Alberts  had  q  •  WT 

them  on,  but  the  hats  left  down  stairs  i3AW 

were  soft  felts  in  the  majority.  The  high  TD  A  Cl  1 O 

silk  “biffers”  were  few  and  far  between.  I  A  LI  dLiUvsO 

Some  hand  kissing  took  place,  but  those  <  .  ... 

who  bowed  to  this  formality  had  about  AITTAMATlp  A|  1  V 

them  other  distinguishing  characteristics  iw W  1  VflTirt  1  1 

of  the  Continent,  where,  perhaps,  nobility 

is  better  understood.  The  greatest  num-  ON  THE 

ber  simply  filed  by  bowing  and  smiling. 

The  actual  presentation  to  the  Queen  AP)  MAr'HINFQ 

was  made  by  ludge  R.  W.  Bingham,  of 

the  Louisville  (Ky.)  Courier-Journal.  - 

and  Mrs.  Bingham,  who  stood  at  the  end  wrp  /  cqq 

of  a  receiving  line  of  30  and  nearest  to  O  L.C.OJ 

Her  Majesty.  Others  who  received  were ; _ _ 

Major  and  Mrs.  Ixiring  Pickering,  of  i  ft  im  p  vdi  aikj 

the  Alliance:  Edwin  Cowles,  Spokane  EXPLAIN 

Spokesman-Reviezv,  and  Mrs,  Cowles ;  — 

E  J.  Lvnett,  Scranton  Times,  and  Miss  _ i  •  c  n 

Elizabeth  Lynett ;  Mr.  and  Mrs.  Paul  HlOlir  LlDO-daW  Lompany 
Wooten  and  Mr.  and  Mrs  James  L.  564-570  We.t  Monroe  Street 
Houghteling.  Chicago  Datlv  \cws;  H.  S.  CHIPAro 

Scott,  Detroit  News,_and  Mrs.  Scott:  ]  UMILAGO 

William  E.  Scripps,  Detroit  News,  and 


chain  of  21  stations  by  courtesy  of  the 
Royal  Typewriter  Company  one  of  the 
agency’s  clients. 

The  affair  was  sche<luled  to  begin  at 
8:30  last  Friday  evening.  Queen  Marie 
arrived  at  8 :05  and  refused  to  wait  until 
the  hook-up  could  be  completed. 

It  is  understood  the  Royal  Typewriter 
Company  paid  upward  of  $4,200  for  the 
use  of  the  broadcasting  stations  to  reach 
listeners  whom  Her  Majesty  disappointed. 

CABLE  AGREEMENT  MADE 

Complete  Settlement  of  British-Cana- 
dian  Dispute  Believed  Near 

London  cables  announce  that  an  agree¬ 
ment  has  been  reached  with  respect  to 
the  difficulty  with  Canada  over  the  dupli¬ 
cation  of  the  Pacific  cable.  The  question 
was  one  up  for  discussion  at  the  Imperial 
Conference  now  in  progress,  and  repre¬ 
sentatives  of  the  interested  countries. 
Great  Britain,  Canada,  Australia  and  New 
Zealand  have  been  deliberating  over  it. 

'Ihe  Canadian  Government  took  objec¬ 
tion  tq  the  awarding  of  a  contract  by  the 
Pacific  Cable  Board  for  the  duplication 
of  the  cable  between  Fiji  and  Bamfield, 
British  Columbia,  on  the  ground  that  the 
project  had  not  been  sufficiently  investi¬ 
gated  in  the  light  of  radio-beam  develop¬ 
ments,  and  that  Canada  had  not  been  con¬ 
sulted  or  its  consent  obtained  before  the 
contract  was  awarded.  Canada  took  the 
stand  that  it  would  withdraw  from  its 
partnership  in  the  Cable  Board  and  would 
refuse  to  grant  permission  to  the  Board 
to  land  the  cable  unless  its  position  in 
these  respects  was  recognized. 


G.  O.  P.  EDITORS  MEET 

MUsouri  Group  to  Oppose  Pastor’s 
State  Printing  Fight 

Republican  editors  of  Missouri  met  ip 
Jefferson  City,  Saturday,  Oct.  23,  for 
the  annual  fall  meeting  of  the  Missouri 
Republican  Editorial  Association.  Wal¬ 
ter  S.  Dickey,  owner  and  editor  of  the 
Kansas  City  Journal-Post,  association 
president,  presided  at  the  sessions. 

A  resolution  was  adopted  by  the  con¬ 
vention  to  obtain  attorneys  to  aid  Charles 
U.  Becker,  secretary  of  state,  in  the 
fight  made  against  him  by  Rev.  John 
bugal  of  Vienna,  editor  of  a  weekly 
paper,  who  seeks  a  part  of  the  county 
printing  contract.  The  State  of  Missouri 
will  spend  between  $1,500  and  $2,000  in 
each  county  this  year  advertising 
amendments  to  be  submitted  to  the  voters 
for  adoption  or  rejection.  Rev.  Fugal' 
brought  suit  in  the  supreme  court  to 
have  the  contract  for  his  county  given 
him.  Mr.  Becker  let  the  contracts  at 
the  legal  rate,  instead  of  to  the  lowest 
bidder. 

Sessions  of  the  convention  were  held 
in  the  hall  of  the  state  hou.se  of  rep¬ 
resentatives. 

LORD  ROTHMERE  CRITICIZED 

Lord  Rothermere,  British  newspaper 
proprietor,  and  Rudyard  Kipling,  were 
charged  with  creating  hard  feeling  be¬ 
tween  England  and  the  United  States,  by 
Hugh  Campbell  Wallace,  former  Amer- 
icon  Ambassador  to  France,  when  he  was 
interviewed  on  his  return  to  this  countrv 
this  week  on  the  Majestic. 


Afli-r  .several  yeaifi  of  inveatigation  aii.l  I  .six  and  ii  half  uoint  lio.lv 
O.vpfci  iineiitation.  the 

0™*“  LI  N  OT YPE 

n.‘w  Ionic  is  a ti 

-  tile  (;  low.'reaae^^^^Sg-  the  .'^ev 

't  h**  z.c  ioui  full-  Tht*  first 


'rno  cunijMi'a- 


■  •  >  fy^^Rre^the  absh^^)  f  ni 
t  yySetween  thick  and 
i^jpell-fitted  units  —  the 
WKount  —  all  of  these  thinn 
m  this  new  type  a  most  d« 
Ipaper  face.  There  are  no  “pin' 
liarp  corners  to  fill  up  with  Ir 
lllnes  to  break  down  in  stereot 
fcven  color  of  the  characters  1, 
Krly  adapted  to  the  “roughnJ 
Baper  stock.  The  outstand^ 
^l^of  the  new  face  Is  Its  e/A 
<^B^ion.  The  even  tone  tVsW 


arni  with  ;i  (leeidt-d  onin  in 

z.e  aiut  full-  ’fhe  lirst  - 

K,  agenient  enthusi- 

about  readers 

send  in  words  ^(^Vniriien- 
■aT|^ally.  One  of  the  moet^^kreeia- 
■  Dr.  Joseph  H.  Salov,  a\Midi:ig 
'KejVnetrist,  and  past  presldent^A  iht.- 
Jersey  Optometrlc  Assoclatior|||  oa 
WISalov,  addressing  the  editor  n  the 
Blark  Evening  News:  “It  would  II  un- 
tlwor  me  or  any  one  else  who  i/lo.es 
;  I  Vwnount  of  good  that  will  resiyM  mm 
:  yowtecent  change  In  the  eXyXoLm 
;  .^'ouw^  In  the  makeup  of  >  if 

nough  to  he  { tlii.s^R^ot  recognized,  appr;^|Bk  i  aiiJ 
mi  has  been  :  so  ;u  i^^^^ged  by  every^^y^^L^  led 
than  Seven  i  in  the  nf  e 


’•^Arly  adapted  to  the  “roughn/jy  of  Wisalov,  addressing  the  editor 
I’^B&per  stock.  The  outstandV^F‘i‘<'  Blark  Evening  News:  “It  wottld 
vai'^Bk  of  the  new  face  Is  Its  e/m  tlwor  me  or  any  one  else  who  i 

tioii  <^H|^on.  The  even  tone  t«(^^ghoui  |  t'lwnount  of  good  that  will  resU 
is  l  est  ^Rk^^e  eyes  wltho^^y  ng  iro-  ;  yoB|recent  change  In  the  styl^ 
riotonou.-TJ^Ns^^e^g^^^^ ^-iation  lo  .votiw^  In  the  makeup  of  th^l 
■ivoiti  to  he  |  this  iQLnot  recognized,  apprp^fll 

(li.-aortccrtiriir.  htippy  inodluni  has  hcen  !  so  a»  i^^^edged  by  everyc^^^^B 
effected.  It  i.s  ea.sn  r  to  read  than  sewn  i  in  tin  c(?W^^s.tinn  rif 
ladiit  faces,  yt-.t  gives  the  aann-.  word-  i  ae(tuitiulat^^^^^j(|^Ri^>^>iB 
eount  to  the  colunin  as  six  point.  Various  “  eyes,  din-  to  the  ex:retne!y  sni.-i^W 
dvj.'rees  of  leading  •.  an  he  used  to  advan-  i  type  used  in  many  newsj'.iiiers.  tl^ 
t.tc  :.  or  the  lines  may  be,  cast  on  a  sfdid  eiis  tlie  day  wiicn  ariitn  i.at  .>i<i  n 


PLEASE! 

Help  the  Near  Blind 

Optical  authorities  have  stated  that  68  per  cent  of  the 
American  people  have  defective  eyesight  and  that  the 
modern  newspaper  with  its  small,  badly  printed  type  is 
largely  to  blame. 

The  new  Linotype  6^2  point  Ionic  No.  5  is  designed 
to  print  clearly  and  legibly  under  modern  newspaper 
printing  conditions  and  to  conserve  eyesight.  It  gives 
the  word  count  of  6  point  with  the  legibility  of  8  point. 

Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

San  Francisco  Chicago  New  Orleans 

Canadian  Linotype  Limited,  Toronto 

Representatives  in  the  Principal  of  the  World 


Linotyped  in  the  Cloister  Family 
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Advertisers  Increasing 

Iowa  Linage 

In  first  8  months  of  1926,  these  Iowa  dailies  gained  3  %  million  lines 

over  same  period  of  1925. 


From  January  first  to 
September  first  of 
this  year,  these  28 
leading  Iowa  daily 
newspapers  gained  3,- 
660,425  lines  of  na¬ 
tional  advertising  over 
the  same  period  of 
last  year. 

Ever^  one  of  these  papers  made  a  substantial 
increase.  Percentages  range  from  8.9  to  34.7. 
Fifteen  of  the  28  newspapers  gained  over  20%. 
Seven  of  them — over  30%. 

UNIFORM  COOPERATION 

The  following  outline  gives  the  minimum  of  help 
offered  by  each  Individual  newspaper  of  this 
group,  in  connection  with  a  campaign  of  5,000 
lines  or  more: 

1.  Make  a  study  of  local  market  and  trade 
territory,  as  pertains  to  ^our 
specific  product. 


2.  Supply  complete  and  accurate 
list  of  retailers,  in  the  newspaper’s 
city  and  surrounding  territory. 

3.  Introduce  your  salesmen  to  a 
number  of  big  retailers.  Advise 


Circulation  of  these  28  newspapers . 585,091 

Number  of  families  in  Iowa . 550,000 

These  figures  present  the  story  in  most  condensed 
form.  They  indicate  the  wonderfully  effective 
coverage  of  the  state. 

Deal  with  this  group  as  with  one  publication,  if 
you  wish:  One  order,  one  plate,  one  billing. 

Note  merchandising  help  below. 


you  as  to  relative 
sales  standing 
of  competing 
products. 


5. 


6. 


7. 


4.  Urge  retailers  to 
feature  displays 
of  nationally  ad¬ 
vertised  products.  Furnish  you  with  names 
of  stores  that  will  make  use  of  window 
displays. 

Make  market  investigation  for  prospective 
advertisers  (Identity  to  be  made  known 
first). 

Urge  local  retailers  to  mention  your  prod¬ 
ucts  in  their  own  advertisements. 

Send,  on  receipt  of  contract,  a  multigraphed 
letter  to  list  of  retailers  in  the  territory,  telling 
of  the  campaign. 

These  Iowa  daily  newspapers  pro¬ 
vide  unusual  coverage  of  this  unusual 
market. 

We  will  be  glad  to  send  further  in¬ 
formation  upon  request. 

Write  to  the  address  below 


THE  IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Ames  T ribune 

Boone  News-Republican 

Burlington  Gazette 

Burh'ngton  Hawk-Eye 

Cedar  Falls  Record 

Cedar  Rapids  Gazette 

Centerville  lowegian  &  Citizen 


Council  Bluffs  Nonpareil 

Davenport  Democrat 

Davenport  Times 

Des  Moines  Capital 

Des  Moines  Register  and  Tribune 

Dubuque  Telegraph-Herald 

Dubuque  Times-Journal 


Fort  Dodge  Messenger 
Fort  Madison  Democrat 
Iowa  City  Press-Citizen 
Keokuk  Gate-City 
Marshalltown  Times'*  Republican 
Mason  City  Globe-Gazette 
Muscatine  Journal 


Oelwein  Register  i. 

Ottumwa 'Courier  V  -;  , 
Sioux  City  Journal  •  " 

Sioux'  City  Tribune  ■  ' '  •- 

Washington  Journal'  i 
Waterloo  Evening  Courier  . 
Waterloo^  Tribune  '» 


IOWA  — WHERE  EVERY  FAMILY  READS  A  DAILY  N  E  W  S  PiA  P  E  Rvu 
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N.  S.  NAMES  THREE  tlie  Walla  Wal’.a  (Wash.)  Statesman. 

He  was  emploved  in  various  capacities 

REGIONAL  DIRECTORS  >>  Pacific  coast  newspapers  until  1905 

_  when  he  went  to  \evada  and  worked 

ft  11  1  n  1  A  .  .  j  for  a  year  as  a  miner.  Returning  to 

M«.on,  Elwell,  and  Parker  Appointed  newspaper  work  in  1906  he  served  with 

by  Koenigsberg  to  Head  New  Di-  the  news  department  of  the  Chicago 

visions  Created  Because  of  Tribune  and  Record  Herald,  and  in  1907 

News  Agency’s  Growth  came  to  New  York  and  w^s  employed 

successively  on  the  World,  Sun  and 
1  Globe. 


Appointment  of  three  regional  directors  The  following  year  he  went  to  San  Publishing  interests  in  Canada  con-  hamper  in  the  slightest  degree  the  dis- 
to  assist  the  general  management  of  the  Francisco  and  worked  a  half  year  each  cerned  with  the  production  of  magazines  semination  of  literature,  much  of  which 
International  News  Service  in  adminis-  on  the  Dailv  News  and  Examiner.  From  other  periodicals  have  for  several  is  of  an  educational  character, 

tration  o  f  the  1908  until  the  present  he  has  been  with  years  been  advocating  the  placing  of  a  Whatever  decision  may  be  reached  by 

- — •"  ‘ "  - ••  tiie  Hearst  newspapers  except  for  one  ^’^*y  on  imported  publications,  in  order  the  Tariff  Board  will  be  communicated 

year  which  he  spent  abroad,  studying  si'e  them  a  better  opportunity  to  sue-  to  the  Government;  and  action,  if  any. 


NEW  MOVE  FOR  DUTY  eral  business  of  the  Canadian  producer. 

In  the  third  place,  a  good  deal  is  made 
ON  U.  S.  MAGAZINES  of  what  is  described  as  the  Americaniza- 

_  tion  of  the  Canadian  people  through  the 

„  ...  n  •  T  -a-  circulation  of  such  large  numbers  of 

Canadian  Advuory  Board  on  Tariff  Suited  States  publications.  These  are 
Hears  Plea  Tbis  Week — Dominion  advanced  as  the  principal  reasons  in  fa- 

Publishers  Claim  Their  vor  of  a  duty. 

Business  Is  Hurt  .  ‘^e  other  hand,  there  are  not  want¬ 

ing  opponents  to  this  proposal,  who  argue 
that  nothing  should  be  done  that  would 
Publishing  interests  in  Canada  con-  hamper  in  the  slightest  degree  the  dis- 


tration  o  f  the 
service  in  the 
United  States 
was  announced 
this  week  b  y 
M.  Koenigsberg, 
president. 

The  new  ex¬ 
ec  u  t  i  v  e  s  are : 
Capt.  Frank  F. 
Mason,  eastern 
division ;  Hector 
H.  Elwell,  cen¬ 
tral  division;  and 
William  Parker, 
western  division. 
Heretofore  the 


cerned  with  the  production  of  magazines  semination  of  literature,  much  of  which 
and  other  periodicals  have  for  several  is  of  an  educational  character, 
years  been  advocating  the  placing  of  a  Whatever  decision  may  be  reached  by- 
duty  on  imported  publications,  in  order  the  Tariff  Board  will  be  communicated 


Frank  F..  Mason 


entire  operations  Mcireii,  uniii  lasi  juiy  i,  wnen  iic 

of  I.  N.  S.  were  handled  by  general  head-  'lecame  chairman  of  the  executive  corn- 
quarters  in  New  York.  New  headquar-  tuittee.  ... 

ters  of  the  eastern  zone  will  be  in  New  In  resuming  his  jwsition  as  chairman 
York;  the  central  zone  in  Chicago;  and  ^  ^ard  Mr.  Swartwout  succeeds 
the  western  zone  in  San  Francisco.  Swartz,  who  has  resided  ^  a 


European  politics  and  economics.  '  He  in  the  limited  Canadian  field.  Up  to  will  presumably  be  taken  by  the  Govern- 

was  recalled  from  Europe  to  take  the  present  time,  their  efforts  to  obtain  a  ment  at  the  forthcoming  session  of  Par 
regional  directorship  of  the  Pacific  coast  measure  of  protection  have  not  been  sue-  liament. 

for  INS  cessful.  Ihe  recent  appointment  by  the  - 

-  Canadian  Government  of  an  Advisory  DAILY  BUILDING  MODEL  HOME 

iiMXirp'TVPir  P’1  pf'XQ  A iPiDi  A Ni  Bo3rd  on  Tarilr  and  Taxation,  charged 

IN  ILKl  I  PL  LLEClb  CHAIRMAN  investigating  applica-  Ground  has  been  broken  for  the  “Econ- 

-  tions  for  the  raising  or  lowering  of  the  omy  Home”  to  be  built  in  East  Amarillo 

R.  H.  Swartwout  Heads  Directorate,  Re-  tariff  on  various  articles,  has,  however,  by  the  Amarillo  (Tex.)  Nezvs-Globe. 

suming  Position  Held  Previously  gj'en  them  new  hope,  and  shortly  after  _ 

the  Board  was  appointed  a  formal  appli- 

R.  H.  Swartwout  was  this  week  elected  cation  was  placed  before  it  for  the  adop-  . 

chairman  of  the  board  of  the  Intertype  tion  of  some  measure  of  protection  for  Largest 

Corporation,  a  position  he  held  from  domestic  periodicals.  A  hearing  in  con-  ® 

March,  1916,  until  last  July  1,  when  he  nection  with  this  application  was  held  on  NcWSpaper 

became  chairman  of  the  executive  com-  Thursday,  Oct.  28,  when  advocates  and  ^  c 

mittee.  ....  .  opponents  of  a  duty  on  United  States  Wcst  of 

In  resuming  his  position  as  chairman  magazines  presented  their  arguments  be-  .  . 

of  the  board  Mr.  Swartwout  succeeds  fore  the  Board.  LnlCagO 

H.  R.  Swartz,  who  has  resigned  as  a  The  principal  arguments  advanced  by 


i:.uiupcclll  pUlIllLS  dliu  CVU11U1I11L.».  lie  -  -  . - 1  • - V - - l_  ■ 

was  recalled  from  Europe  to  take  the  the  present  time,  their  efforts  to  obtain  a 
regional  directorship  of  the  Pacific  coast  measure  of  protection  have  not  been  suc- 
for  INS  cessful.  Ihe  recent  appointment  by  the 

_  _ _  Canadian  Government  of  an  .‘Kdvisory 

iisi’rFR'rvPF  FI  Fr'XQ  F-UAiDMAN  Board  on  Tariff  and  Taxation,  charged 
INTERTYPE  ELECTS  CHAIRMAN  investigating  applica- 

-  tions  for  the  raising  or  lowering  of  the 

R.  H.  Swartwout  Heads  Directorate,  Re-  tariff  on  various  articles,  has,  however, 
suming  Position  Held  Previously  8^'^"  them  new  hope,  and  shortly  after 


the  western  zone  in  San  Francisco.  Swartz,  who  has  resided  ^  a  The  principal  arguments  advanced  by 

The  appointments,  Mr.  Koenigsberg  director  of  the  corporation.  Neal  Dow  the  advocates  of  a  duty  are  as  follows : 
said,  were  necessitated  by  the  growth  Becker,  president  of  the  corporation  since  The  paper,  ink,  engravings  and  other 
of  T  N  S  in  the  la<5t  two  vears  B  elected  to  the  vacancy  on  the  component  parts  of  the  magazine  are  du- 

Mr  koeniffcherp  ‘  board  Created  by  Mr.  Swartz’s  resigna-  tiable,  whereas  the  finished  magazine  en- 

-  C_  - 1  tion.  ters  Canada  duty  free.  This,  it  is  claim- 

The  resignation  of  C.  W.  Gaskell,  who  ed,  is  not  fair  to  the  Canadian  publisher, 

for  some  years  has  been  vice  president  In  the  second  place,  advertising  matter, 

in  charge  of  manufacture,  was  accepted  in  the  form  of  catalogues,  booklets,  cir- 
as  of  Nov.  _1.  D.  R.  Salisbury,  who  culars,  etc.,  is  dutiable,  whereas  advertis- 
has  been  assistant  to  the  president  and  ing  in  the  pages  of  magazines  enters  duty 
general  sales  manager  since  Aug.  1,  was  free.  In  view  of  the  tremendous  circula- 

elected  a  vice  president.  H.  G.  Williams,  tion  of  United  States  periodicals  in  Can¬ 

secretary  since  1923  also  was  elected  a  ada  with  their  advertising  of  United 
vice  president.  He  will  continue  to  act  States  products,  it  is  claimed  that  not 


Largest 
Newspaper 
West  of 
Chicago 


Mr.  Koenigsberg 
also  announced 
that  Timothy  P. 

Beacom  has  been 
appointed  m  e- 
chaiiical  advisor 
to  I.  N.  S. 
clients. 

“N  e  w-  spapers 
that  have  stere¬ 
otype,  press  or 
engraving  prob¬ 
lems  may  have 
the  advice  and 
assistance  of  Mr. 

B  e  a  c  o  m,”  h  e 
said. 

Mr.  Mason 

joined  I.  N.  S.  in  1919,  when  he  was  at¬ 
tached  to  the  American  Commission  in 
Berlin  as  an  intelligence  officer.  Prior 
to  entering  military  service  he  was  en- 


as  secretary. 


only  is  the  business  of  the  Canadian  mag- 


500,000 

Copies 

DAILY 

The 

KANSAS  CITY 
STAR 


The  company  reported  a  net  to  surplus  aziue  publisher  injured,  but  also  the  gen- 
after  taxes  and  depreciation  of  $103,725 
in  the  quarter  ended  Sept.  30,  against 
$215,570  in  the  same  quarter  last  year. 

Net  to  surplus  in  the  first  nine  months  of 
this  year  was  $382,220,  against  $616,650 
in  the  same  period  last  year. 


SEES  GAME  DESPITE  FLOOD 

L.  G.  Schaeffer,  editor  and  publisher 


gaged  in  newspaper  work  in  Milwaukee  of  the  Beardstowm  (Ill.)  Illinoisan  Star. 
and  Detroit,  and  had  wide  experience  hasn’t  missed  a  home-coming  game 

on  middle  we^^n  newspa^rs.  He  is  at  Illinois  University  in  the  last  decade. 


a  graduate  of  Ohio  State  University. 

In  1921  Mason  was  relieved  in  Berlin 


was  hard  pushed  to  make  the  trip  this 
vear  but  overcame  all  obstacles.  The 


by  S.  Dunbar  Weyer  and  went  to  Lon-  ,;tj.eets  of  Beardstown  were  still  so 
don  to  assume  the  management  of  the  flooded  that  he  was  unable  to  drive  his 


1.  N.  S.  London 
bureau.  After  a 
short  period  in 
London,  he  was 
transferred  to  the 
management  o  f 
the  Paris  bureau. 

While  in  Paris, 

Mason  covered 
the  long  series  of 
Inter-Allied  con¬ 
ferences  which 
were  held 
throughout  Eu¬ 
rope  and  he  made 
frequent  trips  to 

Geneva  where  he  William  Parker 
covered  the  early 

meetings  of  the  League  of  Nations. 

Mr.  Elwell  started  his  newspaper 
career  on  the  City  News  Bureau  of 
Chicago  in  1897  as  a  copy  boy.  Ten 
years  later  he  went  to  the  Chicago  Ameri¬ 
can,  covering  the  Federal  building  dur¬ 
ing  which  time  the  famous  Beef  Trust 
case,  the  John  R.  Walsh  bank  case,  and 
other  famous  cases  were  tried.  Later 
he  became  assistant  city  editor,  and  sup¬ 
ervising  city  editor  of  the  Chicago  Eve¬ 
ning  American.  In  1921,  Elwell  became 
managing  editor  of  the  Wisconsin  News, 
a  ‘Hearst  newspaper  at  Wilwaukee,  and 
about  four  years  later  he  was  sent  to 
Chicago  as  managing  editor  of  the 
Chicago  Herald  &  Examiner. 

Mr.  Parker  began  newspaper  work  as 
a  typesetter  on  his  father’s  newspaper, 


car  out  of  the  garage,  but  procuring  a 
small  barge  the  night  before  the  game, 
he  floated  it  to  his  garage,  running  the 
machine  up  on  it  by  a  small  incline.  He 
towed  the  car  and  barge  to  the  levee 
road  and  ran  the  auto  off.  Then  he  ran 
the  barge  back  to  his  home,  trundled  up 
the  family,  towed  back  to ,  the  road  and 
went  on  to  Champaign. 


HOLLISTER 

Is  I  Now  Conducting 

Third  Successive  Circulation 
Campaign  on  Cleveland  Plain 
Dealer.  Also  Second  Cam¬ 
paign  on  Columbus  State 
Journal. 

WRITE  OR  WIRE 
C.  B.  HOLLISTER 
Care  CLEVELAND  PLAIN 
DEALER,  CLEVELAND,  O. 

Let  Hollister  Solve  Your 
Circulatkm  Problems 

HOLLISTER’S 

717-7U  CMUBnoUl  ETehanf  BUtc- 

Lo*  AbiaIrr.  CaL 


KOHLER 

MAGAZINE  REELS 

(VA-TKMTeD) 

INCRe/»iSE  PRODUCTION 
OECRE^^SK  WHITE  WASTB 
REDUCE  WEB  BREAKCS 
SAVE  TIME  AND  MOMEV 

KOHLER  BROTHERS 

CNaiNeeRs  and  mamufacturkms 

-CHICAGO-  -NEW  YOaK- 

WRI«l.ev  BLDS.  MOOTM  EVEMINS  POST  BLOG 


How  many  evening  news¬ 
papers  have  as  much  as 
200,000  circulation?  Are 
there  as  many  as  ten  in 
the  United  States? 

The  Cincinnati  Post,  a 
Scripps-Howard  newspaper, 
now  has  a  total  circulation 

of  205,359 


Represented  by  ALLIED  NEWSPAPERS,  INC.,  250  Park  Avenue.  NeW 
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STAFF  HONORS  PAPE 
OF  WATERBURY 


Publisher  of  Republican  and  American 
Given  Surprise  Party  Celebrating 
His  25th  Anniversary — Asso¬ 
ciates  Present  Chair 


William  J.  Pape,  publisher  of  the  IVa- 
terbury  (Conn.)  Repttblican  and  Ameri¬ 
can,  was  given  a  surprise  party,  Oct.  21, 
by  his  employes 
celebrating  h  i  s 
25th  anniversary 
as  a  newspaper 
publisher  in  Wa- 
terbury,  and  cel¬ 
ebrating  the  com¬ 
pletion  of  a  new 
plant  for  the 
newspapers. 

Mrs.  George 
Benjamin,  for¬ 
merly  Caroline 
Dikeman,  assist¬ 
ant  treasurer  of 
the  American- 
Republican,  Inc.,  William  J.  Pape 
was  also  honored 

by  her  associates  in  recognition  of  her  25 
years’  connection  with  the  Republican. 
Mr.  Pape  was  presented  with  a  tapestry- 
covered  reclining  chair,  and  Mrs.  Ben¬ 
jamin  with  a  platinum  wrist  watch. 

E.  Robert  Stevenson,  editor  of  the  Re¬ 
publican  and  managing  editor  of  the 
American,  presented  the  chair  to  Mr. 
Pape,  saying : 

“We  are  here  in  an  intimate  friendly 
gathering  to  do  honor  to  you.  Bill  Pape, 
at  the  passing  of  the  milestone  that 
marks  25  years  of  your  period  in  news¬ 
paper  work  in  Waterbury.  Next  week 
this  fine  new  building  will  be  thrown 
open  and  dedicated  to  a  period  of  greater 
newspaper  service  in  behalf  of  the  people 
of  Waterbury  and  the  region  around  it. 

“Tonight  this  group  of  close  newspa¬ 
per  associates  in  all  departments  of  the 
newspapers  which  you  head  wishes  to 
express  to  you  the  esteem  with  which 
they  have  long  regarded  you  as  their 
publisher.  It  was  you  who  laid  the  foun¬ 
dations  on  which  has  been  built  the  con¬ 
solidated  newspaper  making  of  this 
plant." 

Referring  to  the  fact  that  Mr.  Pape 
has  been  pursuing  a  course  of  studies  at 
the  Department  of  Drama  in  the  Yale 
University  School  of  Fine  Arts,  Mr.  Ste¬ 
venson  said  that  this  was  an  evidence  of 
the  full  vigor  of  youth  still  with  the  man 
to  whom  the  chair  was  presented. 

In  speaking  of  the  new  newspaper  plant 
about  to  be  thrown  into  operation,  Mr. 
Stevenson  noted  that,  just  as  at  Yale,  it 
was  ever  borne  in  mind  that  fine  build¬ 
ings.  even  the  remarkable  Harkness 
group,  do  not  make  the  greatness  of  the 
institution,  but  a  spirit  of  service  to  man¬ 
kind  and  the  developing  of  worth-while 
character,  so  it  was  here;  that  the  build¬ 
ing,  excellent  as  it  was,  was  secondary  in 
the  making  of  worth-while  newspapers 
with  which  this  community  is  to  be 
served. 

BRITISH  AD  MEN  ELECT 


C.  A.  McCurdy  Named  President — 
Plan  Exposition  for  Next  Year 

Lieut.-Colonel  E.  F.  Lawson  presided 
over  the  annual  general  meeting  of  the 
Advertising  Association,  held  at  the  Hotel 
Cecil,  London,  recently.  C.  A.  McCurdy, 
K.C.,  was  elected  president  for  the  ensu¬ 
ing  year,  Philip  Benson  treasurer,  and 
W.  H.  Hartley,  secretary,  and  the  follow¬ 
ing  were  elected  members  of  the  execu¬ 
tive  committee:  A.  Milne,  T.  B.  Law¬ 
rence,  Mrs.  Ethel  M.  Wood.  Alderman 
Charles  Pascall,  Thomas  Russell,  Sir  Wil¬ 
liam  Veno,  Philip  Emanuel,  Gerald 
France,  S.  H.  Perren  and  Stuart  A. 
Hirst. 

It  was  proposed  that  the  British  Ad¬ 
vertising  Convention  of  1927  should  be 
held  in  London,  in  coniunction  with  an 
advertising  exhibition,  the  theme  of  the 
convention  and  exhibition  being  “The 
Development  of  Imperial  Trade.”  It  is 
hoped  to  hold  the  convention  and  the  ex¬ 
hibition  at  Olympia,  in  July,  1927. 


STAMP  ADS  BANNED 


British  Withdraw  Scheme  to  Sell  Space 
On  Letters 

British  business  men  were  practically 
unanimous  in  their  protests  against  the 
proposed  introduction  by  the  Postmaster- 
General  of  a  scheme  whereby  commer¬ 
cial  advertisements  were  to  replace  the 
“Buy  British  Goods”  slogan  in  the  can¬ 
cellation  stamp  for  letters,  and  it  was  of¬ 
ficially  announced,  on  Oct.  15,  that  the 
scheme  was  to  be  withdrawn. 

It  is  understood  that  an  alternative  pro¬ 
posal  is  under  consideration  by  the  pos¬ 
tal  authorities,  which  will  be  free  from 
the  objections  raised  against  the  original 
plan. 

MACFADDEN  BUYS  NEW 
$4,000,000  PLANT 

New  York  Evening  Graphic  and  Maga¬ 
zine*  Will  Be  Housed  in  Nine-Store 
Building  on  Property  Owned 
by  Trinity  Church 


Soon  after  the  end  of  the  current  year, 
the  Nezif  York  Evening  Graphic  will  be 
issued  from  a  new  $4,000,000  nine-story 
plant  on  property  owned  by  Trinity 
Church. 

The  new  home  of  the  Graphic  will 
also  be  used  by  the  several  magazines  and 
the  Automotive  Daily  News  published 
by  Macfadden  Publications,  Inc.,  of 
which  Bernarr  Macfadden  is  president. 
The  building  to  be  completed  in  January 
covers  the  west  side  of  the  Hudson  street 
block,  between  King  and  Qiarlton  streets 
in  Greenwich  Village. 

About  half  the  structure  will  be  util¬ 
ized  by  the  Macfadden  interests  at  the 
outset.  The  centralization  of  the  pub¬ 
lications  will  begin  early  next  year, 
when  the  Graphic  will  be  moved  up  from 
25  City  Hall  Place,  the  old  home  of  the 
Nezo  York  Evening  Mail,  and  the  maga¬ 
zines  will  be  moved  down  from  the 
Macfadden  Building  at  63rd  street  and 
Broadway. 

The  Graphic,  according  to  present 
plans,  will  occupy  the  two  lower  floors 
of  the  building  and  the  basement.  The 
pressroom,  large  enough  to  hold  eight 
presses,  will  be  on  the  ground  floor  and 
fed  from  reels  in  the  basement,  where 
paper  will  be  stored.  The  six  presses 
now  printing  the  Graphic  will  be  moved 
into  the  new  plant  and  for  the  present, 
one  second-hand  Hoe  press  recently  pur¬ 
chased  by  Macfadden  will  be  added  to  the 
battery.  ’ 

Space  occupied  by  the  Graphic  will  to¬ 
tal  90,000  square  feet. 

Guy  Harrington,  treasurer  of  Mac¬ 
fadden  Publications,  Inc.,  closed  the  deal 
for  the  new  home  this  week.  Negotia¬ 
tions  had  been  in  progress  for  two  years 
and  the  fact  that  51  per  cent  of  this 
particular  area  of  the  city  is  not  troubled 
with  traffic  congestion  was  one  of  the 
factors  which  influenced  the  decision  to 
locate  in  Greenwich  Village. 
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National  Representatives 
Story,  Brooks  A  Finley. 


N.  E.  A.  APPOINTMENTS 

Roe  Appoints  New  Advertising  Com¬ 
mittee  for  National  Group 

W.  H.  Bridgman,  of  the  Stanley  (Wis.) 
Republican,  has  been  appointed  chairman 
of  the  advertising  committee  of  the  Na¬ 
tional  Editorial 
Association  b  y 
Herman  Roe,  as¬ 
sociation  p  r  e  s  i  - 
dent. 

The  purpose  of 
this  committee  is 
to  act  as  a  clear¬ 
ing  house  for  ad¬ 
vertising  p  r  o  b  - 
lems  which  arise 
among  association 
members,  such  as 
the  cost  of  pro¬ 
duction  and  what 
constitutes  a  re¬ 
munerative  adver¬ 
tising  rate. 

Other  members  of  the  committee  are 
H.  Z.  Mitchell,  Bemidji  (Minn.)  Daily 
Pioneer  and  O.  J.  Benjamin,  Nevada 
(la.)  Journal.  Mr.  Bridgman  was  a 
member  of  the  same  committee  in  1925 
and  1926.  He  is  a  past  president  of  the 
Wisconsin  Press  Association.  Mr.  Mit¬ 
chell  formerly  served  as  president  of  the 
Minnesota  Editorial  Association. 


HEARST  THANKED  FOR  RELIEF 

The  Mayor  and  City  Commission  of 
Miami.  Fla.,  passed  a  resolution  Oct.  26. 
thanking  William  Randolph  Hearst  and 
the  Chicago  Herald  and  Examiner  for 
relief  sent  to  the  city  following  the  recent 
storm. 


NEW  A.  N.  P.  A.  MEMBER 

The  Morgantown  (W.  Va.)  New  Do¬ 
minion  has  been  elected  to  membership 
in  the  American  Newspaper  Publishers 
Association,  L.  B.  Palmer,  manager,  an¬ 
nounced  this  week. 


IOWA  DRUGGISTS  TO  ADVERTISE 

Seventy-five  members  of  the  Northwest 
Iowa  division  of  the  Iowa  Pharmaceutical 
-Association  in  annual  session  in  Sioux 
City,  la.,  endorsed  plans  for  a  state-wide 
advertising  campaign  to  emphasize  the 
public  service  performed  by  the  druggist. 
R.  E.  Broholm  and  R.  H.  Carey  of  the 
Chicago  Advertising  Agency,  Des  Moines, 
outlined  the  project,  which  will  use  space 
in  Iowa  dailies,  farm  journals  and  the 
class  weeklies  of  the  state. 


SOUTH  DAKOTA  A.  P.  ELECTS 

Fred  Christopherson,  Sioux  Falls 
(S.  D.)  Press,  was  elected  president  of 
the  South  Dakota  .Associated  Press  at 
a  membership  meeting,  and  W.  C.  Lusk, 
Yankton  Press  and  Dakotan,  was  chosen 
vice-president.  Edgar  T.  Cutter,  super¬ 
intendent  of  the  central  division,  Chicago 
was  speaker  at  the  meeting  and  R.  2. 
Henle,  Pierre  office  head,  also  spoke. 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
pushbutton  control 

is  used  by 

ERIE  TIMES 

ERIE,  PA, 

Ask  them  about  it, 

CLINE  ELECTRIC  MFC.  CO. 

Chicago:  lit  West  Washington  Stroet 
New  York:  47  West  34th  Street 
San  Francisco:  First  National  Bank  Building 


\V.  H.  Bridgman 


NEW  ENGLAND 
PUBLISHERS 

Are  you  following  the  territorial  campaign  on 
NEW  ENGLAND  now  appearing  in  EDITOR 
&  PUBLISHER?  Have  you  noticed  how  we 
portray  the  importance  of  each  industry  and 
show  how  vital  it  is  to  the  wealth  and  pros¬ 
perity  of  New  England? 

In  this  area  with  more  cities  of  25,000  and 
100,000  population  than  any  other  section  in 
the  United  States,  every  newspaper  publisher 
has  a  big  story  to  tell  to  the  national  adver¬ 
tiser.  He  can  prove  how  his  newspaper  dom¬ 
inates  his  own  market  and  how  quickly  dis¬ 
tribution  can  be  obtained  at  very  little  cost. 

We  know  your  market  thoroughly.  We  know 
how  to  prepare  surveys  and  plan  complete 
copy  and  layout  campaigns  that  will  sell  your 
market  and  the  value  of  your  newspaper  to 
the  national  advertiser.  Let  us  show  you  how 
we  do  it. 

^*Tie  Up  Your  Newspaper  With  Your  Market*' 

Publishers  Space  Selling 
Service 

49  West  45th  St.  New  York  City 

Copy  -  Layout  -  Art  -  Typography 
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PULITZER  building 
new  York 


■tribune  tower 
uhicaco 


The 

Pace 

Increases  / 


The  Evening  World  rounded  out  last  year 
with  a  gain  of  993,294  lines,  so  that  it  will  be 
seen,  from  the  statement  above,  that  it  has 
accomplished  in  the  first  nine  months  of  this 
year  almost  as  great  an  increase  as  it  registered 
during  all  of  1926.  The  increased  pace  is  con¬ 
vincing  proof  of  its  value  to  the  merchants  of 
New  York  as  an  established  mover  of  merchandise ! 


Pulitzer  Building 
New  York 


NEW  YORK 


Tribune  Tower 
Chicago 
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NEWSPAPER  STANDARDIZATION  STILL  DISTANT 

More  Than  70  Different  Sizes  of  Paper  Rolls  Needed  to  Print  Newspapers  of  20  Varying  Page  Arrange¬ 
ments,  Elditor  &  Publisher  Census  of  U.  S.  and  Canadian  Dailies  Demonstrates 


CTANDARDIZATION  of  newspaper 
equipment  and  with  it  standard  di¬ 
mensions  of  the  raw  and  finished  product 
are  further  from  realization  in  1926  than 
at  any  time  during  the  past  quarter 
century. 

.According  to  statistics  gathered  by 
Editor  &  Publisher  during  the  past  two 
months  and  presented  in  this  issue,  all  of 
the  pronouncements  of  Mr.  Hoover  and 
his  Department  of  Commerce  in  favor  of 
simplification  in  industry  have  been  just 
words  to  the  newspaper  publisher.  The 
idea  is  an  old  one  in  newspaper  circles, 
.approval  of  efforts  to  reduce  the  myriad 
minute  differences  in  the  equipment  that 
every  newspaper  office  must  employ  has 
long  been  a  subject  of  A.N.P.,-\.  conven¬ 
tions,  resolutions,  and  special  bulletins. 
Press  manufacturers  have  tearfully 
pointed  out  the  waste  incidental  to  build¬ 
ing  machinery  to  suit  every  individual — 
l«ss  of  time,  capital  and  useful  space  tied 
up  in  patterns  designed  for  one  or  a  very 
limited  number  of  presses,  unnecessarily 
high  prices  caused  in  part  by  both  of 
these  elements.  Paper  manufacturers 
long  ago  lost  track  and  count  of  the 
roster  of  roll-widths,  which  range,  almost 
by  eighth-inch  steps  from  16  inches  to 
83^  inches. 

A  key  to  the  situation  is  available  in 
the  variety  of  column  widths  in  daily 
use  by  almost  2,000  daily  and  Sunday 
newspapers.  There  are  20  different  ar¬ 
rangements  of  columns  to  the  page  and 
column  widths,  starting  at  four  14-em 
columns  and  ending  with  nine  12-em 
columns  to  the  newspaper  page. 

Most  popular  is  the  page  having  eight 
12-em  columns,  which  is  preferred  by  693 
newspapers. 

Next  in  esteem  is  the  old  favorite, 
seven  13-em  columns,  which  still  has  585 
adherents. 

Third  in  rank  is  the  compromise 
between  these  two,  the  page  with  eight 
12j4-em  columns,  with  324  papers. 

Three  different  pages  thus  serve  83  per 
cent  of  the  1,900-odd  dailies,  and  the  re¬ 
maining  17  various  page  arrangements 
are  distributed  among  the  remaining  17 
per  cent  of  the  daily  newspaper  publish¬ 
ing  industry. 

Leading  in  this  group  is  the  old-style 
country  format  of  six  13  em  columns, 
which  numbers  110  papers. 

Then  we  find  the  newspapers,  some  of 
them  distinguished  in  the  business,  which 
make  up  an  eight-column  page  with  13-em 
columns.  They  number  29. 

Economically-minded  publishers,  16  in 
number,  seek  the  other  extreme  of  seven 
columns,  12  ems  wide.  Only  eight  use 
a  seven-column  page  with  12}^-em 
columns.  Six  prefer  a  seven-column  page 
with  13}4  em  columns  and  one  paper 
used  an  eight-column  page  with  13j4 
ems  between  the  column  rules.  Two 
publishers,  both  noted  in  the  field,  prefer 
a  page  of  seven  columns,  14  ems  wide. 
Three  eight-column  papers  compress 
their  space  between  rules  to  11J4  ems — a 
width  which  none  of  the  tabloids  has 
adopted. 

The  tabloid  papers  pve  a  majority  to 
the  five-column  page  with  12-em  columns. 
11  papers  having  this  makeup.  Two  use 
five  columns  of  12j4  ems,  and  9  five- 
column  papers,  few  of  them  metropolitan 
tabloids,  use  the  13-em  measure.  One 
tabloid  uses  four  14-em  columns  and  one 
uses  four  13-em  columns. 

Three  six-column  papers,  published  in 
small  towns,  use  12-em  columns. 

One  business  daily  uses  five  columns  20 
ems  wide  and  another  uses  five  18-em 
columns. 

Ten  newspapers  use  the  nine  column 
page  with  12-em  columns.  Apparently 
no  dailies  of  the  old  blanket-size  nine  13- 
em  columns  are  now  published. 

Column  rules  are  more  nearly  standard¬ 
ized  than  any  other  of  the  mechanical 
elements.  The  six-point  rule  is  used  by 


almost  all  publishers,  fewer  than  50  stat¬ 
ing  another  calibration.  The  dissenters, 
however,  start  at  1-point  rule,  step  to  1}4 
points,  then  2,  3,  4,  5,  and  Syi  point,  and 
a  few  even  use  the  old  style  8-point  brass 
rule  for  the  purpose. 

Page  margins,  one  might  think  from  a 
rapid  inspection  of  the  ensuing  tables, 
are  determined  by  picking  lottery  or  pick¬ 
ing  number  combinations  out  of  a  jury 
wheel.  One  or  two  newspapers  report 
their  margin  in  decimals  carried  out  to 
three  places,  but  the  majority  reports  in¬ 


passing  the  two-foot  length.  The  22, 22}4, 
and  2244-inch  cut-offs  are  favored  by  the 
majority  of  publishers  whose  printing 
machinery  has  been  modernized  since  the 
war. 

Twenty-five  different  makes  of  presses 
are  indicated  in  the  tabulation,  and  an 
unknown  number  of  types  and  combina¬ 
tions  of  types  of  the  trade-marked  ma¬ 
chines.  Statistics  are  incomplete  for  a 
number  of  newspapers,  for  the  stated  rea¬ 
son  that  their  plants  are  undergoing  ex¬ 
tensive  alterations,  including  the  installa- 


EXPLANATION  OF  KEY  LETTERS  IN  TABULATION 

Printing 

Presses 

-A.T.F. — .American  Type  Founders 

H.-P. — Hoe-Pancoast 

B. — Babcock 

H.-H. — Huber-Hodgman 

Bui. — Bullock 

K. — Campbell 

Cen. — Century 

M. — Miehle 

C.— Cotrell 

O.-S. — Ostrander-Seymour 

C.D. — Cox  Duplex 

Tf. — Tiefdruck 

Cr. — Cranston 

P.— Potter 

Cin. — Cincinnati 

S. — Scott 

D. — Duplex 

Sw. — Swink 

G. — Goss 

W. — Whitlock 

H.— Hoe 

Printing  Press  Types  I 

A.B. — Angle-bar 

S.-R. — Semi-rotary 

Ac. — Acme 

Sex. — Sextuple 

Com. — Comet 

Sim. — Simplex 

4D. — Four-deck 

SI. — Straightline 

De — Decuple 

Tub. — Tubular 

Fb. — Flat-bed 

Qu. — Quadruple 

Oct. — Octuple 

Qui. — Quintuple 

R. — Rotary 

SS. — Superspeed 

Mailing  Machines  1 

A. — Addressograph 

M. — Mustang 

Ac. — Acme 

Mer. — Mercantile 

Aut. — Automatic 

Mon.^ — Montague 

B. — Belknap 

McF. — McFatridge 

Cb. — Challenge 

P. — Perfection 

C.M. — Cox  Multimailer 

O’M.— O’Malley 

C.— Cobb 

P.A. — Pollard-Alling 

C.  &  P.A. — C.  &  P.  Addressograph 

N. — Nonpareil 

D. — -Dick 

R.A.D. — Rapid  Addressing  Machine 

Dix. — Dixie 

S. — Standard 

Dex. — Dexter 

Sc. — Scott 

D.F. — Dixie  Flyer 

Sp. — Speedanmatic 

E.A. — Elliott  Addressograph 

Sx. — Simplex 

F. — Franklin 

T. — Typadresser 

FI. — Fastinal 

U. — Universal 

G. — Goldenrod 

V. — Vossler 

H. — Horton 

W. — Wing 

H.M. — Home-made 

W.  H. — Wing-Horton 

Hb. — Hobbs 

Wt. — Winhoyt 

K.-W. — King-Wingate 

dicate  that  the  old  campaign  in  the  days 
of  the  war  paper  scare  against  the  waste 
in  wide  margins  has  borne  no  permanent 
fruit.  Comparatively  few  publishers  have 
taken  full  advantage  of  the  potential 
paper  saving  afforded  them  by  using  dry 
mats — even  though  the  tabulation  shows 
that  the  dry  mat  is  coming  into  ever- 
increasing  popularity.  Margins  of  an 
inch  or  more  on  ail  sides  of  the  printed 
page  contribute  not  inappreciably  to  the 
paper  cost,  as  the  dry  matrix  manufac¬ 
turers  have  long  argued  in  their  selling 
efforts,  but  the  realization  of  this  truth  is 
either  still  vague  or  the  saving  may  be 
considered  of  little  consequence  by  the 
small-city  publisher.  Its  importance  to 
numerous  metropolitan  publishers  is  evi¬ 
denced  by  the  tightly-trimmed  marginal 
measurements  and  the  small  spread  in  the 
roll-widths  between  type-page  and  over¬ 
all  measurements. 

Cut-off,  or  overall  lengths  of  pages, 
demonstrate  again  and  even  more  force¬ 
fully  the  individualistic  notions  of  pub¬ 
lishers  regarding  the  appearance  of  their 
journals,  notions  which  have  been  fos¬ 
tered  by  the  makers  of  printing  machin¬ 
ery.  On  standard  sized  dailies,  the  cut¬ 
off  length  ranges  between  19^4  and  24  in¬ 
ches,  with  one  or  two  papers  even  sur- 


tion  of  new  presses,  and  these,  taken  m 
conjunction  with  the  number  of  modern 
installations  now  noted,  apparently  war¬ 
rant  the  view  that  five  years  from  now 
will  see  the  end  of  many  old-fashioned 
and  uneconomic  newspaper  operations.  The 
press  manufacturers’  advertising  in  the 
past  few  years  has  stressed  the  unit  ma¬ 
chine,  which  can  be  expanded  as  a  pub¬ 
lisher’s  operations  grow  by  the  addition 
of  duplicate  units.  This  is  an  old  story  in 
metropoilitan  fields;  it  has  been  read  and 
carried  into  effect  in  many  of  the  smaller 
cities,  but  any  number  of  newspaper 
plants  in  both  of  these  classes  are  still 
issuing  papers  in  1926  competition  with 
equipment  that  might  have  been  young  in 
the  ’nineties.  The  age  of  printing  presses, 
like  that  of  the  elephant,  is  still  undeter¬ 
mined,  according  to  the  number  of  an¬ 
cient  machines  still  noted  as  doing  a  daily 
stint. 

More  than  40  branded  types  of  mailing 
machines  are  reported  in  newspaper  serv¬ 
ice  throughout  the  country,  and  hundreds 
of  small  newspapers  state  that  they  use 
either  a  home-made  mechanism  or  none 
at  all.  The  sales  field  for  the  mailing  ma¬ 
chine  manufacturer  is  still  large  and  ob¬ 
vious,  although  the  publisher  of  the  small 
daily  newspaper  is  not  easily  sold  any  ap¬ 


pliance  that  he  has  demonstrated  ability 
to  dispense  with. 

-Another  field  wliich  shows  evidence  of 
intensive  cultivation,  as  well  as  the  need 
for  continued  and  more  intensive  tilling, 
is  that  of  the  dry  mat.  Many  metropoli¬ 
tan  and  other  large  city  dailies  are  now 
on  the  dry-mat  basis  entirely,  especially  in 
the  Southern  states,  where  summer  heat 
in  the  stereotype  moulding  room  can  be 
made  unbearable  by  steam-tables.  Most 
of  the  small  offices  which  use  flat-bed 
perfecting  presses  are  now  using  the  dry 
mat  solely  for  flat  casts,  and  the  office 
with  the  small  rotary  press  is  also  repre¬ 
sented  strongly  in  the  dry-mat  ranks.  The 
convenience  and  speed  of  the  dry  mat  and 
its  excellent  printing  results  in  the  hands 
of  competent  and  adequately-equipped  ste¬ 
reotypers,  plus  the  paper  economy  af¬ 
forded  by  shrinkage,  point  to  its  almost 
universal  adoption  within  the  next  few 
years. 

Possibly,  also,  the  universal  use  of  the 
dry  mat  may  lead  to  tacit  agreement  upon 
a  more  limited  number  of  page  and  col¬ 
umn  arrangements,  with  simpler  and 
cheaper  press  specifications  and  a  great 
reduction  in  the  now  bewidering  number 
of  paper-roll  sizes. 

.About  a  third  of  the  daily  papers  of 
tlie  country  now  print  from  sheet  paper, 
which  has  a  wide  range  of  dimensions  pe¬ 
culiar  to  itself.  The  remaining  two-thirds 
print  from  rolls — and  a  fairly  complete 
check  of  the  roll  sizes  given  in  the  tabu¬ 
lation  shows  their  number  to  be  not  less 
than  70.  It  is  quite  possible  that  the  eye 
of  the  checker  failed  to  catch  some  of  the 
fractional  variations.  The  smallest  roll 
reported  is  16  inches  wide,  the  next  is  17 
inches,  followed  by  eighth-inch  steps  up 
to  18  inches,  then  by  quarter-inch  grada¬ 
tions  to  19  inches.  Then  there  are  the 
2114,  2214,  and  23j/2-inch  rolls.  Multiply 
each  of  these  narrow  rolls  by  two,  three, 
and,  in  the  narrower  widths  by  four,  and 
you  get  a  slight  idea  of  what  the  paper 
manufacturer  and  the  factory  which 
builds  the  mill  machinery  face  in  furnish¬ 
ing  adequate  and  accurate  tools.  There  is 
little  doubt  that  some  part  of  the  cost  this 
adds  to  manufacture  of  newsprint  paper 
comes  out  of  the  newspaper  cash-drawer. 
It  is  a  branch  of  the  newspaper  industry 
that  merits  renewed  attention  from  the 
organized  publishers,  among  whom  de¬ 
tailed  knowledge  of  the  economics  of  the 
business  is  much  more  widespread  than 
it  was  a  dozen  or  more  years  ago  when 
well-informed  leaders  of  the  American 
Newspaper  Publishers  Association  made 
it  a  topic  of  prime  importance  at  their 
annual  meetings. 

Two  columns  of  the  tabulation  are  of 
considerable  interest  both  to  supply  manu¬ 
facturers  and  to  publishers — the  columns 
showing  the  annual  consumption  of  print 
paper  and  news  ink.  This  is  the  first  ef¬ 
fort  ever  made  to  gather  such  data  on  a 
nation-wide  scale,  and  the  accuracy  of  the 
reports  cannot  be  checked  or  guaranteed. 
The  indicated  consumption  of  paper  is 
about  2,500,000  tons  by  the  1900-odd  daily 
newspapers  and  their  Sunday  editions.  It 
is  difficult  to  set  any  estimate  on  the  ink 
consumption.  One  might  expect  a  reason¬ 
able  proportion  to  be  maintained  between 
amount  of  paper  and  ink  consumed,  but 
such  a  proportion  is  hard  to  find  in  these 
reports — indicating  that  a  great  many 
newspaper  offices  keep  lax  records  on 
their  ink  especially. 

P'or  instance,  a  publisher  reporting  an 
annual  consumption  of  500  tons  of  paper 
reports  an  ink  consumption  of  24,000 
pounds.  His  ratio  is  48  pounds  of  ink 
to  each  ton  of  paper.  Another  publisher 
reports  a  paper  tonnage  of  4,000  and  an 
ink  poundage  of  124,000— or  a  ratio  of 
31  pounds  of  ink  to  a  ton  of  paper.  An¬ 
other  publi.sher  shows  700  tons  of  paper 
and  18,000  pounds  of  ink,  and  still  an¬ 
other  shows  400  tons  of  paper  and  20.000 
(Cewtinued  on  page  70) 
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Page  Dimentions 


Margin  Measurements 


Fost  . 

Dothan  . Ea^le . 

Eufaula  . Cittzen  . 

Florence  . Times-News  . 

Gadsden  . Star  . 

Times  . 

Huntsville  . Times  . 

Mobile  . News-Item  Register.. 

Montgomery  ....■Advertiser  . 

Journal  . 

Times  . 

Opelika  . News . 

Selma  . Times-Journal  . 

Shef.  &  Tus’bia.Tri-Cities  Daily  .... 

Talladega  . Home  . 

Troy  . Messenger . 

Tuscaloosa  ....News  &  Times-Gaz’t. 


Arkadelphia  ...Sittings  Herald  .... 

Blytheville  ....Courier-News  . 

Camden  . News  . . 

Conway  . Log  Cabin  Democrat. 

El  Dorado  ....News  St  Times . 

Eureka  Springs.Times-Echo  . 

Fayetteville  . . .  Democrat  . 

Fort  Smith _ .S.W.  Am.  &  Ti’s-Rec. 

Harrison  . Times  . 

Helena  . World  . 

Hope  . Star  of  Hope . 

Hot  Springs... New  Era  . 

Sentinel-Record  .... 

Jonesboro  .....  Sun  . 

T  ribune  . 

Little  Rock  . . .  .Arkansas  Democrat. . 

Arkansas  Gazette . . . 

News  . 

Malvern  . . Record  . 

Mena  . . Star  . 

Newport  . Independent  . 

Paragould  ....  Press  . 

Pine  Bluff  ....  Commercial  . 

Graphic . 

Prescott  . News  . . 

Sogers  . Post . 

Russellville  . . .  Courier- Democrat  . . . 

Searcy  . Citizen  . 

Siloam  Springs .  Register  . 

Stuttgart  . Arkansawyer  . 

Texarkana  ....  See  Texas. 
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Grass  Valley - Union  .  7  21  13 

Gridley  . Globe  .  6  20  13 

Hanford  . Journal  .  7  20  13 

Sentinel  .  7  20  13 

Hayward  . Journal  .  6  20  13 

Review  .  7  22  13 

Healdsburg  — .Tribune  .  6  19J^  13 

Hollister  . Free  Lance  .  5  16  12 

Hollywood  . Citizen  .  8  21  12 

News  .  8  20  12 
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W o^land . Democrat  .  7  20 

Mail  . 7  2054 


*  Aspen . Times  .  6  20 
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Record  .  7  1954 

Colo.  Springs  ..  Gazette  &  Telegraph.  8  21 
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CERTIFIED  STEREOTYPING 

IS 

SIMPLIFIED  STEREOTYPING 


Mechanical  staffs  do  not  have  any  trouble  in¬ 
stalling  the  Certified  Dry  Mat  COLD  process  of 
stereotyping.  There  is  no  loss  of  time  or  interrup¬ 
tion  to  schedules. 

While  so-called  experts  are  NOT  needed  to  in¬ 
stall  Certifieds,  our  practical  men  are  always  avail¬ 
able  to  answer  any  questions  that  may  arise,  and 
to  give  our  customers  the  benefit  of  our  daily 
experiences  with  more  than  300  newspaper  plants. 
This  is  a  part  of  Certified  service  and  there  is  no 
charge  to  the  customer  for  either  the  time  or  ex¬ 
penses  involved. 

The  fact  that  Certifieds  have  replaced  wet  mats 
and  steam  tables  in  some  of  the  very  largest  news¬ 
paper  plants  in  the  country  ( a  few  names  are  listed 
in  the  column  to  the  left )  is  the  best  proof  that  our 
mats  meet  the  requirements  of  the  larger  as  well 
as  of  the  smaller  papers. 

We  are  particularly  pleased  to  say  that  it  has 
NOT  been  necessary  for  us  to  make  special  mats 
at  special  prices  for  any  of  our  customers.  They 
all  use  our  regular  mats  taken  from  regular  stock 
and  selling  at  15  cents  per  mat  on  standing  order. 

Certifieds  have  won  their  way  on  their  MERITS. 
We  invite  you  to  TRY  them;  COMPARE  them; 
and  PROVE  to  yourself  that  they  can  meet  your 
every  requirement. 


qOur  booklet  “The  Certified  Road  to  Simplified  Newspaper  Stereo¬ 
typing”  tells  our  story.  A  copy  will  be  gladly  mailed  to  you  upon 
request — there’s  no  obligation  on  your  part. 

Certified  Dry  Mat  Corporation 

340  MaiUson  Avenue  «  4  «  «  «  New  York,  N.  Y. 


for  wet  mat  printing  with  DRY  MAT  facility — use  Certifieds 


Our  Policy: 

One  Size 

all  mats  zo"  by  Z4" 

One  QuaUty 

only  the  best  we  can  make — 
used  by 

THE  NEW  YORK  TIMES 
CHATTANOOGA  TIMES 
CLEVELAND  PLAIN  DEALER 
DETROIT  TIMES 
HARTFORD  COVRANT 
HOUSTON  POST  DISPATCH 
KANSAS  CITY  JOURNAL  POST 
LOS  ANGELES  EXAMINER 
MILWAUKEE  SENTINEL 
PEORIA  JOURNAL  TRANSCRIPT 
SAN  FRANCISCO  EXAMINER 
SAVANNAH  NEWS 
SYRACUSE  POST  STANDARD— 
aud  several  hundred  others 

One  Price 

IS  cents 

on  standing  order 


MADB  IN  U.  S.  A. 
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Cripple  Creek. 

6-7 

20 

13 

6 

8 

20  1/7 
22 

12 

* 

Post  . . 

8 

124  23  3/7  6 

4 

4 

4 

1 

724.  54,  364 

21,500 

Both 

Yes 

S-G. 

Oct. 

480,000 

Yes 

No 

A. 

No 

8 

20 

124  21 

6 

4 

4 

4 

1 

3S4.  314.  174 

3,600 

Dry 

Yes 

3G. 

113,637 

D. 

Yes 

Yes 

A. 

No 

6 

20 

13 

6  . 

6 

19H 

19  S/7 

13 

6 

i 

1 

1  2/3 

25 

No 

M. 

500 

W.H. 

Yes 

No 

A.D. 

yS 

^  1  y  sa  tl 

.  6 

13 

6 

Fort  Collins... 

Express-Courier  . . . 

8 

21 

124  22  4 

8 

4 

4 

4 

1 

S4.  354 

125 

Dry 

No 

G. 

SI. 

5,100 

D. 

Yes 

Yes 

A. 

yS 

Fort  Morgan.. 
Grand  Junct... 
Greeley  . 

7 

20 

13 

6  . 

8 

19  S/7 

12 

6  . 

Tribune-Republican 

7 

20 

13  214 

6 

4 

4 

% 

m 

1 

43 

152 

Wet 

No. 

ci. 

Ac. 

5,000 

W. 

No 

No 

yS 

7 

20  H 

12  22 

6 

4 

y2 

1 

Ka 

1 

14 

No 

B. 

R. 
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Yes 

Ye. 

Yes 

Yes 

7 

19« 

19K 

13 

6 

1 

2 

40 

Dry 

No. 

750 

M. 

Yes 

Yes 

Leadville  .... 

Herald-Democrat  . . 

7 

13  224 

6 

14 

m 

4 

14 

70,  S2,  344 

60 

C-D 

600 

w. 

No 

No 

Longmont  .... 

Call  . 

8 

24 

13 

6 

A. 

8 

24 

13 

6 

Loveland  . 

Reporter-Herald  . . . 

7 

19« 

13 
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m 

m 

1 

2 
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52 

Dry 

b. 

A. 

600 

M. 

Yes 

yS 
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20 

13 
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A. 

8 

20 

124  .. 
124  224 

6 

Star-Journal  . 

8 

21 
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4 

4 

4 

m 

36 
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Wet 
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H. 

Quad 

16,000 

•  r 
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N? 

.  6 

20 

13 

6 

Sterling  . 

Advocate  . 

8 

20 

12  .. 

6 

1 

1 

1 

i 

3S 

Wet 

No 

G. 

H. 

No 

Yes 

A.D. 

Ym 

6 

19Ji 

20 

13  22 

6 

m 

m 

14 

7 

No 

C. 

160 

W.H. 

Yes 

No 

Yes 

7 

13 

6 

Picketwire  . 

7 

20 

13  22 

6 

1 

1 

1 

2 

70,  52  4  .  35 

100 

Dry 

No 

D. 

Col. 

3,000 

D. 

Yes 

A. 

Ym 

CONNECTICUT 

Ansonia  . 

.  .sentinel  . 

.  8 

20 

124  214 

6 

4 

4 

4 

m 

36,  184 

260 

Dry 

Yes 

H. 

6,000 

C.W. 

Yes 

Yes 

Yes 

Bridgeport  . . . 

.Post  . 

.  8 

20 

13 

6 

Telegram  . 

Star . 

.  8 

20 

12  214 

6 

4 

4 

4 

1 

684.  514.  344 

500 

Dry 

No 

G. 

Sex. 

24,000 

Dix. 

Yes 

No 

A. 

No 

.  7 

21  3/7 

13 

6 

.  Press  . 

20 

13  224 

124  -• 

12  4  22  4 

6 

m 

1 

1 

m 

70.  524,  35 

150 

Dry 

No 

b. 

Fb. 

2,500 

W.H. 
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A. 
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.  8 

2  m 

21 

6 

Hartford  . . . . 
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.  8 

6 

1 

1 

4 

m 
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4,017 

Dry 

No 

4H. 

3X,  iSx  124,000 

D.  Sp. 

Yes 

Yes 

Ym 

.  8 

21  6/7 

12,4  .. 
124  .. 

12  4  23  4 

6. 

Manchester  . . 
Meriden  . 

.Herald  . . 

.  8 

21 

6 

A. 

.  Journal  . 

.  8 

22 

6 

714.  534.  36 

320 

Dry 

No 

ii. 

Quad. 

14,000 

Yes 

nS 

Record  . 

.  8 

22 

124  22 

6 

i4 

14 

4 

36,  18 

350 

Drv 

No 

G. 

Quad. 

14,000 

Yes 

Yes 

No 

Middletown  . . 

.Press  . 

.  7 

21 

13  224 

6 

324.  164 

250 

Dry 

No 

D. 

Tub 

7.000 

Sp. 

Yes 

Yes 

A. 

No 

Naugatuck  ... 

.News  . 

.  7 

21  S/8 

13  23 

6 

4 

4 

4 

14 

46.  23 

100 

G. 

2.000 

Yes 

No 

A. 

Yes 

New  Britain  . 

.Ilemld  . 

.  8 

21 

124  . . 

6 

Record  . 

.  8 

22 

124  .234 

1 

H 

1 

4 

m 

354.  18 

240 

Both 

No 

S. 

Quad. 

5.000 

E. 

Yes 

No 

Yes 

New  Haven  . 

.Toumal-Courier  .... 

.  8 

21 

124  23 

6 

m 

4 

4 

4 

1 

36 

1.100 

Dry 

No 

G. 

Yes 

Yes 

A.D. 

No 

Register  . 

.  8 

2m 

;2'4  224 

6 

4 

4 

4 

734.  534,  354 

4,200 

Dry 

Ves 

3H. 

2S.,  IQ. 

149.375 

D. 

Yes 

A.D. 

No 

.  8 

21  3/8 

124  224 
124  .. 

12  224 

6 

4 

4 

4 

1 

364.  184 

700 

Wet 

No 

D. 

Tub. 

18,000 

D. 

No 

No 

A  n 

No 

.  8 

21 

6 

A.D. 

A. 

ICew  London 

.Day  . 

.  8 

21% 

6 

4 

4 

3/8 

1 

68 

400 

Dry 

Yes 

ii. 

Sex. 

20,000 

Yes 

No 

.  7 

19  6/7 

13 

6 

.Hour  . . . . . 

.  7 

22^ 

13 

6 

334 

Both 

No 

ii. 

Opr. 

A. 

Yes 

Yes 

A. 

No 

South  Norwalk 

.Sentinel  . . 

.  8 

21 

124  23 

6 

i 

i 

4 

4 

354,  18 

250 

Dry 

Yes 

D. 

Tub. 

12,000 

Yes 

No 

A. 

No 

.  8 

21 

1.3 

1a 

6 

.  7 

21 

6 

Stamford  . . . . 

..Advocate  . 

.  8 

21 '4 

12  4  224 

6 

4 

4 

4 

m 

36,  18 

500 

Dry 

Yes 

ii. 

Sm. 

A 

Yes 

Torrington  . .. 
Waterbury  . . 

214 

214 

12 

6 

.Democrat  . 

.  8 

124  234 

1 

14 

4 

1 

714.  534.  354 

600 

Dry 

No 

G. 

Sex 

18,000 

F^ 

Yes 

No 

Yes 

Reniiblican  . 

American  . 

.  S 

224 

124  23A 

6 

4 

4 

4 

1 

714.  534.  354 

2,200 

Dry 

Yes 

IH,  L.G. 

A. 

Yes 

Yes 
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Willimantic  . . 

.Chronicle  . 

.  8 

22  ^ 

13  234 

6 

4 

4 

4 

1 

374.  184 

100 

Dry 

No 

H. 

1,000 

M. 

Yes 

Yes 

A. 

Yes 

Winsted  .... 

.Citiren  . 

.  7 

194 

13  22 

6 

7i 

1 

4 

1 

67 

48 

No 

G. 

Com. 

1,100 

E. 

Yes 

A 

Yer 

DELAWARE 

Wilmington  . . 

.I'veiy  Evening  .... 

.  8 

21  3/14  124  .. 

4 

4 

1 1/12 

Dry 

AD. 

No 

Eve.  Jnl-Mom.  Xewg.  8 

214 

124  23 

6 

4 

4 

1 

724,  544,  364, 

1,800 

Both 

No 

ii. 

20  c. 

48,000 

W. 

No 

No 

A.D. 

No 

Sunday  Star . 

.  7 

214 

13  224 

6 

4 

4 

4 

m 

664.  SO,  334. 

325 

Wet 

No 

H. 

Quad 

•  ... 

Yes 

No 

A.D. 

Yes 

DISTRICT  OF  COLUMBIA 

A’ashington  . . . 

.  8 

20 

12 

6 

D. 

No 

News  . 

.  5 

16  3/7 

124  174 

6 

354,  174 

Both 

Yes 

2'G 

Yes 

D. 

No 

Post  . 

.  8 

214 

12  4  23  4 

6 

4 

4 

4 

i 

724.  544.  53,  364. 

184 

2H 

184 

6,300 

Wet 

Oct. 

205,200 

V. 

D. 

No 

Star  . 

8 

214 

124  23  4 

6 

1  7/10 

3/5 

1 

724.  544.  364 

15,072 

Wet 

Yes 

4H 

Oct. 

480,263 

D. 

D. 

No 

.  8 

20 

12 

6 

D. 

4a.l/ 

United  States  Daily 

7 

214 

14 

6 

D. 

No 

FLORIDA 

.  8 

21 

12 

6 

Bradenton  . . . 

.Herald  . 

.  8 

214 

12  224 

6 

4 

4 

4 

1 

69 

150 

Dry 

No 

ii. 

6,000 

W.H. 

No 

Yes 

Yes 

Oearwater 

.  Sun  . 

.  8 

20 

12  214 

6 

1 

4 

A 

1 

344.  174 

165 

Dry 

Yes 

H. 

10,000 

W. 

Yes 

Yes 

A.D. 

No 

Herald  . 

.  8 

20 

12  214 

6 

69.  344 

Dry 

No 

H. 

W. 

Yes 

No 

A.D. 

No 

Datona  Beach . 

.lournal  . 

.  8 

21 

12  214 

6 

4 

1 

i 

4 

4 

4 

344.  174 

165 

Dry 

Yes 

D. 

Tub. 

9.606 

W. 

Yes 

No 

No 

Aews  . 

.  8 

21 

12  23 

6 

1 

1 

344 

70,  52  4  .  35 

400 

Dry 

No 

D. 

Tub. 

12.000 

A. 

Yes 

No 

No 

DeLand  . 

.News  . 

.  8 

21 

12  22 

6 

4 

4 

4 

m 

500 

No 

D. 

Tub. 

W. 

AD. 

.  6 

20 

13  22 

6 

Fort  LauderdaleNews  . 

.  8 

214 

12  234 

6 

m 

1 

14 

1 

4 

4 

1 

35,  174 

296 

Wet 

No. 

G. 

Yes 

Yes 

D. 

Yes 

Fort  Myers... 

.Press  . 

.  8 

204 

12  224 

6 

4 

70,  524.  35 

70,  524  ,  35 

120 

No 

D. 

A. 

2,566 

M. 

Yes 

Yes 

A. 

\C8 

Tropical  News . 

.  8 

204 

12  224 

6 

4 

4 

4 

1 

150 

No 

D. 

E. 

W.  H. 

Yes 

No 

A. 

No 

.  7 

22 

13 

6 

.  7 

194 

224 

20 

12 

6 

.  8 

12 

6 

Haines  City. 

.Herald  . 

.  8 

12  224 

6 

1 

1 

4 

1 

70,  524.  35 

24 

No 

D. 

A. 

M. 

No 

No 

Yes 

.News  . 

.  8 

214 

204 

2m 

12 

6 

.  8 

12 

6 

Jacksonville  . 

•  Fla.  Times-Union. , . 

.  8 

124  2i 

6 

4 

1 

4 

i 

724.  544.  36 

7,800 

Both 

Yes 

n. 

Sp. 

Yes 

No 

.  8 

22 

12 

2 

Key  West... 

.Citizen  . 

.  8 

20 

12  224 

6 

m 

14 

4 

i 

70 

Dry 

No 

D. 

Yes 

Yes 

Kissimmee  . . 

.  8 

21 

12 

6 

.  8 

21 

12 

6 

A. 

.  8 

204 

21 

12  221/2 

13 

6 

180 

Dry 

IG.ID. 

7.000 

Yes 

A. 

Yes 

Lake  Worth. 
Miami  . 

.  7 

6 

.Herald  . 

.  8 

22 

124  234 

6 

4 

4 

4 

1 

4 

4 

1 

72.  54.  36 

Wet 

Yes 

2H.1S. 

cm'. 

H. 

No 

No 

News . 

.  8 

22 

12  234 

4 

4 

684.  514,  344 

6,300 

Vv  et 

Yes 

2H. 

H. 

No 

.  8 

204 

20 

12 

6 

New  Smyrna. 

.  7 

13 

6 

.  6 

194 

21 

13 

6 

Orlando  .... 

.Reporter-Star  . 

.  8 

12  22 

14 

1 

1 

1 

1 

344, 

700 

Dry 

Yes 

2D. 

Tub. 

24,000 

A. 

Yes 

No 

No 

Sentinel  . 

.  8 

21 

12  23 

6 

4 

S/6 

4 

m 

69,  514,  344 

925 

Wet 

No 

D. 

Met. 

•  •  •  • 

Yes 

No 

.  8 

21 

12 

6 

Pensacola  . . . 

.News  &  Journal.... 

.  8 

20 

12  214 

6 

34 

325 

Dry 

No 

G. 

Sex. 

12,000 

W.H. 

No 

No 

No 

FOR  EXFLAKATIOH  OF  KZT  LETTERS  BEE  PAGE  >6 
(Onitiaaed  on  Page  8S) 


Editor  &  Publisher  for  October  30,  1926 


31 


“OUR  CUSTOMERS  WRITE  OUR  ADS” 

B.  BRYANT)  Publisher 

Paterson,  New  Jersey 
Press-Guardian 

Writes — “We  have  the  most  modem  bit  of  printing  press  machinery 
in  the  entire  state.  It  is  all  that  you  claim  for  it.” 

The  Duplex  Super  Duty  Interchangeable  Unit 
Semi-Cylindrical  Plate  Press 


The  Duplex  Super  Duty  Sextuple  now  printing  the  Pater<!on  Press-Guardian 


Patprson  {lrfaa-<ISuartiiatT 
Pateraon  Sunday  CbronfrU 


Wm.  B.  Bryant 

Publisher 


Paterson,  New  Jersey 


The  Duplex 
Printing  Press 
Company 

OF 

BATTLE  CREEK 
MICHIGAN 


The  Duplex  Metropolitan  Super-Speed  Interrhangeable  Unit  Sextuple  Press, 
which  we  ordered  last  December,  is  now  in  operation  daily  printing  the 
Press-Guardian  and  Sunday  Chronicle.  We  are  congratulating  ourselves  that 
we  were  not  swerved  from  our  preconceived  ideas  of  your  press.  It  is  all 
that  you  claim  for  it  and  we  are  very  proud  of  it.  The  material  and  work¬ 
manship  of  the  press  have  been  favorably  commented  upon  by  expert 
machinists  who  have  visited  our  plant  to  view  the  press,  which  by  the  way 
was  very  carefully  and  efficiently  installed. 

We  turned  over  from  our  old  press  to  the  new  press  with  confidence.  Our 
confidence  was  not  misplaced.  We  are  printing  a  very  satisfactory  product. 
The  first  day's  edition  was  the  equal  of  any  paper  that  we  have  ever  printed 
in  all  our  many  years’  experience.  We  have  the  most  modem  bit  of  printing 
press  machinery  in  the  entire  state. 

We  feel  satisfied  that  the  Duplex  Printing  Press  Company  has  delivered 
just  what  we  ordered.  If  you  have  any  prospects  in  view  who  desire  to  see 
a  practical  demonstration  of  this  press,  don't  hesitate  to  have  your  salesman 
bring  them  to  our  plant  at  any  time  they  desire.  If  yon  will  submit  ns  a 
complete  statement  of  our  account,  we  shall  be  very  glad  to  send  you  our 
check  for  the  balance  due. 

With  kindest  regards  to  Mr.  Stone,  Mr.  Bechman,  and  Mr.  Farley,  whose 
personal  interest  in  the  development  of  this  press  has  been  thoroughly 
appreciated  by  all  of  us  here,  I  beg  to  remain 

Yonrs  most  sincerely, 

W.  B.  BRYANT, 

Publisher. 


Printing  units  and  folder 
units  occupy  same  space 
— hence  may  be  inter¬ 
changed  at  will,  to  meet 
future  page  requirements 


Duplex  Printing  Press  Co., 

Battle  Creek,  Mich. 

Gentlemen: 


August  12,  1926. 
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Wood  Dty  Mat  Equipment 


As  the  pioneer  in  the  development  of  the  dry  mat  stereotyping  process  in  America 
Wood  Flong  Corporation  invented  certain  equipment  which  has  brought  dry  mats  into 
such  successful  use. 


Wood  Flong  equipment  is  necessary  to  get  best  results  from  all  makes  of  dry  mats 
and,  excepting  humidors,  is  also  best  with  wet  mats. 


WOOD  GAS  HEATED  HUMIDORS  FOR  DRY  MATS 


These  humidors  are  made  in  three  sizes,  to  condition  in  24  hours  or  less  100-200 
and  500  dry  mats.  They  are  made  either  of  galvanized  iron  or  copper,  and  a  comple¬ 
ment  of  metal  storage  boxes  accompanies  each  humidor.  WOOD  HUMIDORS  of 
larger  capacity  will  be  built  upon  request.  Where  gas  is  not  obtainable  electrical  heat¬ 
ing  units  may  be  arranged  for. 

More  than  800  WOOD  HUMIDORS  now  in  use. 


THE  WOOD  CURVED  SCORCHER  (Patented) 

is  the  most  efficient  piece  of  small  apparatus  used  in  the  foundry.  It  is  unquestionably 
the  best  scorcher  for  roasting  either  wet  or  dry  mats.  WOOD  CURVED  SCORCHERS, 
gas  heated  and  asbestos  lined,  are  made  for  both  single  and  double  page  mats.  Elec¬ 
trically  heated  if  preferred. 

Every  newspaper  stereotype  room  should  have  one  or  more  of  the  scorchers. 
More  than  1,000  in  use. 

WOOD  FLAT  MAT  DRIERS  are  made  in  two  sizes,  for  half  or  full  page  mats. 


WOOD  CORK  MOLDING  BLANKETS 


We  were  the  originators  of  the  cork  blanket  which  is  now  almost  exclusively  used 
for  molding  dry  mats — and  in  many  plants  for  wet  mats.  WOOD  CORK  MOLDING 
BLANKETS  are  resilient  and  durable. 


For  single  or  double  page  mats. 

Sold  in  packages  of  four.  Size  20"  x  25 


Newspapers  that  are  not  getting  satisfactory  and  uniform  results  from  dry  mats  will 
find  the  purchase  of  WOOD  EQUIPMENT  a  profitable  investment. 

If  preferred,  WOOD  DRY  MAT  EQUIPMENT  may  be  purchased  through  your 
press  builder. 


WOOD  FLONG  CORPORATION 


Stillwater,  New  York 
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OSS  High  Speed  Folders  are  “The  heart 
of  the  modem  printing  press.”  For  speed  and 
large  capacity  coupled  with  simplicity  and 
stamina,  they  are  outstandingly  in  the  lead. 
Here  are  some  of  the  exclusive  features  which 
make  them  so : 

All  main  driving  spur  and  bevel  gears  on  side  and  end 
folder,  including  cutting  and  folding  cylinder  gears  and  steel 
rotary  folding  guide  gears,  hare  HELICAL  or  SPIRAL 
TEETH.  Helical  teeth — latest  development  in  gear  design 
— insure  quiet  running,  eliminate  back  lash  and  are  30% 
STRONGER  than  straight  tooth  design. 

Impossible  to  cut  ribbons  when  running  collect  products 
cause  of  design  of  Goss  direct  geared  collector  arrangement 
and  collecting  cylinders. 

Patented  choke  release  makes  possible  immediate  separation 
of  second  fold  rollers  in  event  of  web  breakage. 

Semi’Steel,  extra  heavy  cutting  and  folding  cylinders,  forced 
by  hydraulic  pressure  on  chrome  nickel  steel  shaft. 

Solid  steel  second  fold  rollers  independently  driven  and 
adjusted  simultaneously  by  hand  wheel.  Gears  driving  these 
rollers  are  always  in  perfectmesh  for  products  of  all  page  sizes. 

Folding  guide  has  a  quick  adjustment  to  accommodate  the 
fold  for  various  sizes  of  products. 

One  piece  forging  tumbler  lever  and  folding  knife  shaft — and 
many  other  distinctive  features  too  lengthy  to  mention  here. 
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YOU  GET  WHAT 
YOU  WANT  WHEN 
YOU  WANT  IT 

Newspaper  publishers  have  come  to  appreciate  the 
importance  of  Ault  8C  Wiborg  Co.’s  service,  and  they 
realize  that  it  is  a  service  worthy  of  its  hire. 

Functioning  through  every  department  of  our  organiza¬ 
tion  are  men  whose  experience  dates  back  for  years. 
This,  in  union  with  great  resources,  large  modern  plants, 
distributing  branches  in  18  important  cities  that  insure 
prompt  deliveries  to  all  customers  no  matter  where  they 
are  located,  is  assurance  of  our  aims  and  desires  to  render 
a  permanent,  satisfactory  service  to  the  newspaper 
publishers. 

GRITLESS  NEWS  INK — known  for  its  highest  stand¬ 
ards  of  American  Newspaper  Printing. 

WEB  COLORS  need  no  introduction  to  the  publisher. 
Their  popularity  has  long  been  established  in  the  pub¬ 
lishing  world,  as  standard  of  comics  and  magazine 
sections. 

INTAGLIO  INKS — First  made  in  America,  and  first 
with  the  publisher  ever  since. 
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Not  Ben  Day 

— "Buf — 

SHADING 

SHEETS, 


that  you  can  put  over  your  copy  and  see 
the  effect  before  marking  the  plate. 


CUTS  COST 
SAVES  TIME 
IMPROVES  RESULTS 
REMOVES  UNCERTAINTY 

Complete  Working  Unit  including^84  dif¬ 


ferent  sheets,  for  ^42.00  (plus  postage) 


sent  on  approval  subject  to  1  week’s  trial. 


Bourges  Service,  Inc. 

5o/r  %J4anufacturm  and  distributors 
HUTCHISON  ARTISTS  SHADING  MEDIUM 
144  West  32nd  Street,  New  York  City 


TELEGRAM:  Milwaukee,  WU. 

"Rush  by  Air  Mail  Artist  Shading  Sheets 
THE  SENTINEL  COMPANY 

TELEGRAM:  Denver,  Colorado 

"Rush  via  Air  Mail  6  sheets  each:  etc." 
RICHARD  O.  BOLDT  COMPANY 


Have  to  advise  that  we  are  very  much 
pleased  with  the  Shading  Sheets  pur¬ 
chased  from  you.  A  number  of  our 
Advertisers  are  using  them  in  their  art 
departments,  and  I  believe  in  the  near 
future,  we  will  be  sending  you  another 
order  for  additional  sheets. 

SAINT  PAUL  DAILY  NEWS 


REPEAT  ORDERS  ARE  AUTOMATIC 
ENDORSEMENTS 


LENDRUM  LIMITED 


AUSTRAUA 


Trial  order—  84  sheets 
Second  order-  RQo  * 

Third  order— 1000  " 


r 

1 

CONTINUOUS  COMPOSITION 


MEANS— MORE  PROFITS  in  the 


Newspaper  Composing-Room 


Continuous  Composition  means  first  of  all  that  you  can  as¬ 
semble  MATRICES  FROM  ALL  MAGAZINES  in  the  saiuc  line  allow¬ 
ing  any  desired  combination  of  roman,  italic,  bold  face  and 
advertising  figures  or  displayed  side-heads  to  be  set  with  the 
speed  of  straight-matter.  And  all  matrices  will  be  automat¬ 
ically  DISTRIBUTED  to  their  proper  places. 


Continuous  Composition  means  that  on  a  machine  equipped 
to  set  two  sizes  (as  for  example  7-point  for  news  matter  and 
5i/^-point  for  classified) ,  the  operator  can  change  instantly 
from  one  size  to  the  other. 


Continuous  Composition  means  that  multi-deck  headings 
involving  several  sizes  and  faces  can  be  set  at  a  single  opera¬ 
tion  and  delivered  on  the  galley  with  all  lines  assembled  in 
proper  order,  ready  to  drop  into  the  page. 


Continuous  Composition  means  that  immediate  correc¬ 
tions  can  be  set  in  any  face  on  the  machine  without  even 
waiting  for  the  matrices  from  the  previous  line  to  be  dis¬ 
tributed.  To  sum  it  up — Continuous  Composition  Lino¬ 
types  enable  the  operator  to  set  galleys  of  news,  bold  face, 
classified  and  heads  without  leaving  his  machine. 


continuous 

composition 

means 


Mixed  faces 


Mixed  sixes 


Continuous  Composition  Linotypes  use  standard  maga¬ 
zines,  MATRICES,  MOLDS  and  LINERS,  interchangeable  will 
other  Linotypes.  They  can  be  supplied  with  or  without  au 
iliaries,  and  to  cast  either  30  or  42  picas  maximum  measi 


Mtdti-deels 

Headings 

Immediate 

Corrections 


Standard 

Lissotypes 


MERGENTHALER 


BROOKLY 


San  Fkancisco 


N 


Canadian  Lihot* 
Representatives  »• 


Continuous  Composition,  except  Main  Head  Line,  on  the  Model  26  Linotype  using  24  Point  Bodoni  Bold  Csp* 
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LI 


MODEL  25 


OTYPE  COMPANY 


Continuous  Composition 


just  like  the  Model  26  above 
WITHOUT  AuxiUARY  magazines 


EW  YORK 


New  Orleans 


D*  Toronto 


Ctiiet  of  the  World 


^  case  in  Auxiliary  Magazines  and  11  and  14  Point  Scotch  with  Italic  and  Small  Caps  in  the  Main  Magazines 


TYPE 


MODEL  26 

Continuous  Composition 

from  TWO  MAIN  magazines  and 
TWO  AUXILIARY  magazines 
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A.  B.  C.  ON  EVEN  KEEL 

RE-DEFINITlON  of  the  objects  of  the  Audit 
Bureau  of  Circulations  was  the  outstanding 
result  achieved  at  the  annual  convention  held 
in  Chicago  last  week.  The  attempt  to  enter  the  field 
of  rates  was  effectually  checked  and  the  by-laws 
amended  so  as  to  prevent  the  adoption  of  any  such 
extraneous  activities  in  the  future.  “Hands  off 
everything  but  circulation”  was  the  clear-cut  instruc¬ 
tion  to  the  board  from  the  members. 

Editor  &  Publisher  reaffirms  its  belief  that  this 
is  excellent  sense,  and  will  result  in  more  efficiency 
in  Bureau  work  and  more  harmony  among  its  mem¬ 
bers.  The  printing  of  rate  cards  was  viewed  by  the 
board  as  an  added  service  to  publishers,  but  the  latter 
saw  it  as  a  trouble-making  practice  which  at  some 
future  time  might  result  in  a  standardizing  of  rates. 

It  was  pointed  out  on  the  floor  of  the  convention  that 
the  net  result  might  be  a  simultaneous  rate  rise  by  hun¬ 
dreds  of  papers  just  before  the  issuance  of  the  A.B.C. 
statements,  in  order  that  advertisers  might  have  the 
new  rates  at  the  same  time  as  the  new  circulation 
figures.  An  advertiser  planning  a  large  campaign 
might  have  been  forced,  by  such  simultaneous  rate 
increase,  to  curtail  the  number  of  papers  he  could  use, 
or  might  decide  to  use  some  other  medium.  Trouble 
with  agencies  and  advertisers  was  foreseen  in  cases 
where  papers  changed  their  rates  after  publication  of 
the  A.B.C.  statements,  the  notification  of  such  change 
having  been  mislaid  or  not  added  to  the  A.B.C.  record. 
Publication  of  rates  was  made  optional,  but  it  would 
undoubtedly  have  resulted  in  the  forcing  of  protesting 
publishers  to  print  their  rates  because  competitors 
were  printing  theirs.  There  is  work  enough  in  the 
circulation  field  to  occupy  the  staff  of  the  Bureau 
without  adding  the  burden  of  rate  card  printing. 

The  addition  of  two  newspaper  directors  to  the 
board  without  disturbing  its  advertiser  control  was 
another  progressive  step  taken  at  the  convention.  It 
will  mean  four  experts  from  the  newspaper  field 
available  in  the  settling  of  the  many  complex  prob¬ 
lems  before  the  Bureau,  and  will  give  fuller  repre¬ 
sentation  to  a  group  comprising  nearly  50  per  cent  of 
the  members.  Newspaper  control  of  the  Bureau  would 
be  a  fatal  step,  but  the  present  arrangement  means 
a  more  satisfied  membership. 

The  elements  for  a  bitter  and  destructive  figbt 
were  present  at  the  Cliicago  convention,  and  it  is  a 
tribute  to  the  statesmanship  of  both  the  board  and  tbe 
leaders  of  the  protesting  members  that  no  such  fight 
occurred.  The  issues  were  clearly  outlined  and  cleanly 
fought.  The  settlement,  as  it  was  worked  out  clears 
the  way  for  Bureau  progress  in  a  single  direction, 
relieved  of  the  tension  of  dissatisfaction. 


Another  zceck  and  Queen  Marie  has  not 
welted  under  the  fierce  heat  of  the  publicity 
spotlight.  Marz'clous!  If  nobody  presents  her 
urith  a  house  and  lot,  which  she  wight  give 
away,  it  is  possible  that  she  way  sail  home  in¬ 
tact. 

HOW  WRONGS  RETREAT 

UBLIC  wrongs  in  the  United  States  exist  only 
by  reason  of  neglect,  for  the  machinery  to  correct 
them  is  available  and  is  now  as  efficient  as  it 
ever  has  been.  The  truth  of  this  assertion  is  dem¬ 
onstrated  by  the  recent  instance  of  Professor  Wil¬ 
liam  Z.  Ripley’s  expose  of  the  snide  trick  of  Wall 
Street  financiers  in  selling  stock  that  gave  the  owner 
no  vote  in  the  management  of  the  corporation.  This 
obviously  vicious  scheme  of  professional  corporation 
manipulators  must  have  been  known  to  the  governors 
of  the  New  York  Stock  Exchange,  but  when  it  be¬ 
came  the  subject  of  a  very  serious  essay  by  an 
economist  of  high  standing,  first  published  in  The 
Atlantic  and  then,  within  a  few  days,  hotly  discussed 
m  many  newspapers,  notably  New  York  JVorld,  the 
Stock  Exchange  announced  that  the  evil  would  be 
curbed.  The  President  of  the  United  States  was 
sufficiently  interested  in  the  expose  to  call  Prof.  Ripley 
to  the  White  House. 

-Audacious  financial  exi)loiters  of  public  confidence 
have  had  a  sound  trouncing  and  the  end  is  not  yet. 
It  has  been  a  neat  demonstration  of  the  old  established 
principle  in  journalism  that  no  wrong,  however  power¬ 
fully  supported,  can  long  withstand  the  white  glare 
of  newspaper  publicity. 


He  that  rebuketh  a  man,  afterwards  shall 
find  more  favor  than  he  that  flattereth  with 
the  tongue. — Proverbs,  -XXVIII;  23. 

< _ 

THE  MOVIE  DOLLAR 

MUSEMENT  enterprises  which  lean  more 
■  heavily  on  the  daily  newspaper  for  maintenance 
of  public  interest  than  almost  any  American  in¬ 
dustry  are  among  the  weakest  supporters  of  news¬ 
paper  advertising.  They  contribute  little  more  than 
two  per  cent  of  the  display  linage  in  New  York  City, 
which  is  the  heart  and  center  of  the  nation’s  amuse¬ 
ment  field.  We  seriously  doubt  if  the  two  per  cent 
figure  is  exceeded  throughout  the  country. 

One  section  of  the  amusement  world  is  the  motion 
picture  business.  Its  free  publicity  demands  have  be¬ 
come  one  of  the  publishers’  heaviest  burdens.  It  bases 
these  exactions  on  the  ground  that  it  is  a  “regular 
advertiser,”  usually  at  special  amusement  rates. 

Editor  &  Publisher,  from  available  statistics,  is 
,,  of  the  belief  that  the  total  investment  in  newspaper 
advertising  of  motion  pictures  in -the  United  States 
does  not  exceed  $10,000,000  per  year.  It  is  our  further 
belief  that  for  every  line  of  motion  picture  paid  adver¬ 
tising  printed  at  least  two  lines  of  free  space  are 
given,  either  directly  to  local  exhibitors  or  to  the  pic¬ 
ture  industry  over  which  Hon.  Will  H.  Hays  presides. 

It  is  granted,  and  is  here  distinctly  stated,  that 
there  is  a  legitimate  news  interest  to  be  served  by 
the  newspaper,  since  the  rank  and  file  of  readers  are 
patrons  of  the  movie  house  and  enjoy  familiarity  with 
the  figures  that  move  across  the  screen.  Whether 
this  legitimate  interest  deserves  the  space  that  editors 
give  it  is  a  question  aside  from  the  business  argument 
which  is  offered  in  this  editorial.  Our  contention  is 
that,  from  the  business  point  of  view,  the  movie  is 
a  heavy  financial  charge  upon  the  newspaper  and  that 
demands  for  free  editorial  space,  sought  because  of 
advertising  patronage,  are  wholly  specious. 

Tliat  the  motion  picture  industry  can  jolly  well 
afford  to  pay  its  way  in  the  advertising  columns  of 
the  daily  press  may  be  seen  by  glancing  at  statistics 
offered  by  William  A.  Johnson,  editor  of  Motion 
Picture  News,  writing  in  The  Annals,  magazine  of 
the  American  Academy  of  Political  and  Social 
Science.  He  shows  that  seven  million  persons  attend 
motion  picture  houses  daily,  paying  an  average  of  28 
cents  for  admission,  giving  the  industry  annual  box 
office  receipts  for  the  United  States  of  approximately 
$650,000,000.  He  tells  of  the  stupendous  expenditures 
for  artistic  material  and  splendid  productions  and 
finds  that  business  ills  afflicting  the  industry  are  due 
in  large  measure  to  faulty  distribution  methods. 

Mr.  Johnson  does  not  say  it,  but  he  might  well  have 
mentioned  that  the  motion  picture  is  most  favored 
among  all  industries  by  the  newspaper  press.  In  view 
of  this  mothering  wing  we  are  astonished  that  it 
should  have  business  ills.  It  should  flourish  like  the 
well-known  green  bay  tree.  No  other  business  that 
trades  with  the  general  public  on  such  terms  of  daily 
intimacy,  outside  of  the  amusement  field,  pays  so  little 
for  newspaper  advertising.  It  is  our  belief  that  out 
of  every  motion  picture  box  office  dollar  the  news¬ 
paper  receives  no  more  than  one  and  a  half  cents. 
Our  further  belief  is  that  the  news  interest  in  movies 
is  wildly  exaggerated,  perhaps  tenfold,  in  the  average 
newspaper  office,  having  the  effect  of  discounting  the 
movie  advertising  dollar  to  the  vanishing  point. 


"As  unllingly  as  the  next  wan  will  I  be 
hanged  in  protest  against  present-day  encroach- 
wents  upon  a  free  press  but  I  look  back  over  a 
half-century  of  editorial  decisions  and  the  soul 
of  me  is  harried  by  instances  wherein  there  was 
catering  to  human  morbidity  instead  of  human 
good,  in  some  instances  to  an  extent  to  warrant 
the  hanging  o^  me  on  general  principles." — 
Robert  F.  Paine. 


I  A 

PRICE  MAINTENANCE  ISSUE 

HE  right  of  a  manufacturer  of  branded  goods  to 
contract  with  the  dealer  to  sell  his  article  at 
a  prescribed  price  is  provided  in  a  bill  before 
Congress  sponsored  by  Senator  Capper  and  Repre¬ 
sentative  Kelly.  Advertising  agents  and  publishers 
have  a  legitimate  interest  in  this  measure.  The  bill 
represents  the  latest  movement  to  establish  in  this 
country  the  principle  of  price  maintenance.  Those 
who  oppose  this  principle  believe  that  the  vendor  has 
a  natural  right  to  sell  merchandise  at  prices  fixed 
by  himself.  If  it  suits  his  purpose  he  may  advertise 
and  sell  an  article  at  a  price  representing  an  actual 
loss  in  order  to  create  for  his  institution  a  reputation 
for  low  prices,  but  actually  to  draw  a  crowd  to  which 
he  may  sell  other  articles  at  margins  of  profit  which 
more  than  recompense  what  is  lost  on  the  advertised 
article.  Of  course,  it  is  the  contention  of  the  ad¬ 
vocates  of  cut  prices  that  “the  public  gets  the  benefit.” 

Those  who  are  fighting  cut  prices  say  that  the 
dealer  who  advertises  “leaders”  is  merely  baiting  the 
buying  public,  his  advertising  being  essentially  dis¬ 
honest  in  that  it  creates  a  false  impression.  They  can 
see  nothing  in  such  practice  but  evil  consequences. 

That  price  cutting  on  standard  trade  marked  arti¬ 
cles  is  a  blow  delivered  to  the  vitals  of  nationally 
advertised  goods  is  an  obvious  conclusion,  since  it 
tends  to  break  down  the  element  of  goodwill  that 
advertising  establishes  in  the  public  mind.  It  dis¬ 
organizes  business  and  is  a  real  hardship  on  the  in¬ 
dependent  producer.  It  violates  high  ethical  prin¬ 
ciples  in  advertising. 

Students  of  this  subject  should  have  before  them 
Congressman  Kelly’s  nine  points  in  favor  of  the  bill, 
the  purpose  of  which  is  to  legalize  contracts  fixing 
the  price  at  which  branded  merchandise  must  be  sold 
to  the  public.  These  nine  points  follow : 

(1)  Price  standardization  or  maintenance  on  stand¬ 
ard  gootls  as  provided  by  this  bill  will  prove  of  public 
benefit,  because,  first,  it  encourages  and  protects  the 
policy  of  making  standard,  guaranteed  goods,  which 
assures  uniform  quality,  saves  the  time  of  the  buyer 
and  makes  possible  higher  labor  and  factory  condi¬ 
tions. 

(2)  It  means  a  fair  price  fixed  under  competitive 
conditions  with  rival  producers.  This  measure  legal¬ 
izes  contracts  made  only  by  independent  producers 
without  monopoly.  Such  a  manufacturer  is  in  direct 
competition  with  producers  of  similar  articles.  He 
dare  not  fix  the  price  too  high  or  he  would  simply 
be  building  for  his  competitors. 

(3)  It  recognizes  the  principle  that  the  maker  of 
the  goods  is  best  equipped  to  name  the  fair  price, 
which  includes  tlie  cost  of  pro<iuction  and  distribution 
and  a  fair  profit  for  producer  and  distributer. 

(4)  It  means  a  lower  distributing  cost  than  through 
costly  selling  agencies  and  consignment  systems. 

(5)  It  means  greater  and  not  less  competition,  for 
under  it  all  producers  and  distributers  will  have  a  fair 
chance,  no  more  and  no  less.  The  true  competition 
is  not  a  jungle  war  where  the  most  ruthless  and 
unscrupulous  overwhelm  truthful  trading.  It  is  rather 
emulation  in  excellence,  rivalry  in  service. 

(6)  It  will  prevent  malignant  price  warfare  upon 
certain  widely  wanted  standard  products,  which  causes 
many  dealers  to  refuse  to  handle  them.  The  grower 
or  manufacturer  who  puts  his  labor  and  brains  into 
the  production  of  a  superior  article  certainly  should 
be  able  to  protect  his  good  will  against  the  evil 
described  by  Mr.  Justice  Holmes,  of  the  United 
States  Supreme  Court,  in  the  Doctor  Miles  decision, 
where  he  said:  “I  can  not  believe  that  in  the  long 
run  the  public  will  profit  by  this  court  permitting 
knaves  to  cut  reasonable  prices  for  some  ulterior  pur¬ 
pose  of  their  own  and  thus  to  impair,  if  not  to  destroy, 
the  production  and  sale  of  articles  which  it  is  assumed 
to  be  desirable  that  the  public  should  be  able  to  get.” 

(7)  It  will  hinder  the  process  of  monopolization 
of  retail  merchandising.  There  has  been  an  ominous 
growth  in  the  past  15  years  in  agencies  and  branch 
stores  clustered  under  one  ownership.  If  it  continues 
the  independent  dealer  is  doomed. 

(8)  It  will  place  business  on  a  more  honest  plane. 

(9)  It  will  stimulate  the  national  growth  of  busi¬ 
ness  and  enterprise. 


Do  not  overstate,  nor  understate,  but  just 
state  the  facts,  both  in  advertising  and  news 
copy,  if  you  wish  to  be  beliez'ed. 
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PERSONAL 


Paris.  He  has  been  assigned  to  attend 
the  party  of  Queen  Marie  of  Roumania 
and  write  of  her  activities  for  those 


FOLKS  WORTH  KNOWING 


t?/-ILL1AM  T.  DEVVART,  president  of  .  URANK  W.  STARBUCK,  president 

”  the  New  York  Sun,  will  share  a  ^•jf®***  inan^aging  editor  x  Journal  Printing  Company, 

box  during  the  coming  season  of  the  (Mass.)  Evening  Post,  publishers  of  the  Racine  (Wis.)  Journal- 

Metropolitan  Opera  Company  with  Vin-  pas  returned  to  his  desk  after  a  severe  will  cele- 


cent  Astor. 

Sir  Percival  Phillips,  special  corre- 


illness. 

Victor  N.  Vetromile  has  joined  the 


spondent  of  the  London  (England)  Sunday  editorial  staff  of  the  Roj/om  i'un- 
Uailx  Mail,  is  at  present  in  Canada  on  a  ““3'  Advertiser. 


mission  for  his.  paper. 


George  Geiger  of  the  Kansas  City 


Senatoi  Carter  Glass,  owner  and  pub-  Journal-Post  staff  has  been  supplying 
lisher  of  the  Lynchburg  (Va.)  News  and  his  paper  with  copyrighted  articles  con- 
4di’ance,  made  the  Founders’  Day  ad-  cerning  liberty  conditions  at  the  Mis- 
dress  at  Sweet  Briar  College,  Va.,  Oct.  souri  state  penitentiary  in  Jefferson  City, 

29.  Senator  Glass  is  a  brother  of  Dr. 

Meta  Glass,  president  of  the  college.  Frank  D.  Woodworth,  night  editor  of 

Harry  L.  Gage,  of  the  Mergenthaler  the  Richmond  (Va.)  Times-Dispatch, 

Linotype  Company,  assistant  director  of  has  returned  from  his  vacation, 
linotype  typography  for  the  Americas  Roy  Hohl,  former  editor  of  the  Neu'-  w  «  present"  time  he 

and  member  of  the  International  Typo-  ark  (O.)  American  Tribune,  has  be-  w.  j>ta»iuck  continued  his 

graphic  Council,  sailed  from  New  York  come  assistant  editor  of  the  New  Lex-  editorial  work 

City  on  the  Majestic,  Oct.  30,  on  a  busi-  ington  Tribune.  with  practically  no  intermission.  He  op- 

ness  trip  and  typographic  journey  to  Albert  F.  Phillips,  state  capitol  re-  erates  his  own  typewriter,  and  consider- 
France,  Germany,  Belgium,  England  and  porter  for  the  SMt  Lake  City  Telegram  ing  his  affliction,  produces  very  excellent 
Italy.  and  known  as  the  dean  of  Western  news-  copy ;  his  daughters  read  the  daily  papers 

David  Lawrence  spoke  at  a  luncheon  paper  men,  celebrated  his  76th  birthday  to  him,  with  outside  help  when  needed, 
of  the  Erie  County  League  of  Women  this  week.  and  the  copy  is  sent  forward  three  times 


-  brate  his  82nd 

birthday  Nov.  8, 
at  his  home  in 
San  Jose,  Cal., 
where  he  has  re¬ 
sided  for  the 
past  14  years. 

Mr.  Starbuck 
has  been  blind 
for  several  years, 
but  all  during  the 
time  as  sight 
gradually  left  him 
and  up  to  the 
_  „  present  time  he 

F.ANK  W.  Stawock  continued  his 

editorial  work 
with  practically  no  intermission.  He  op- 


of  the  Erie  County  League  of  Women  this  week.  and  the  copy  is  sent  forward  three  times 

Voters  at  Buffalo  on  Oct.  23.  Clayton  C.  Slocum,  for  IS  years  city  ?  ‘'j®  editorials  are  supplemented 

Richard  M.  H.  Wharton,  vice-president  editor  of  the  Sandusky  (O.)  Star  Jour-  which  news j^yelo^ 

and  general  manager  of  the  Harrisburg  nal,  has  resigned  to  become  manager  of  ments  dictate.  He  turns  out  about  the 
(Pa.)  Patriot  a^' Evimng  Neivs;  re- "  the  Sandusky  Elks  Club.  equivalent  of  a  colui^  and  a  ha  f  of 

cently  return^  from  a  trip  to  Ei^ope.  William  S.  Hymt.  managing  editor  of  chants"  hav^fo  b^mlde  through^hang- 

Olin  W.  Kennedy,  managing  editor  the  Newark  Sunday  Call,  is  making  a  events 
of  the  Miami  (Fla.)  Herald,  visited  New  three-weeks’  motor  tour  among  the  Ap-  «  Starbuck  was  one  of  the  first 
York  last. week  and  on  Saturday  sailed  palachians  with  Mrs.  Hunt.  .  .  pcesidenTs  of  the  Inland  Daily  Press  M- 

tor  a  vacation  tour  of  Havana  and  William  B.  Southall,  of  the  reportorial  sociation  in  the  late  eighties,  and  is  the 
lamaica.  staff,  Richmond  _  (Va.)  Times-Dispatch,  son  of  Calvin  W.  Starbuck,  the  owner 

Theodore  Noyes,  Jr.,  associate  editor  has  been  made  city  editor.  He  also  con-  of  the  Cincinnati  Times  before  and  dur- 
of  the  Washington  (D.  C.)  Star,  was  ducts  an  editorial  page  column,  “Open  ing  the  Civil  War.  Frank  R.  Starbuck, 
the  guest  of  army  officers  at  Fort  Leaven-  Letters  from  Father  Byrd.”  of  the  third  generation,  has  had  active 

worth  recently.  Mr.  and  Mrs.  Noyes  are  Fred  Gaston,  formerly  city  editor  of  charge  of  the  business  for  a  number  of 
touring  the  middle  west.  the  Spokane  Spokesman  Review,  returned  years. 

- -  to  Spokane,  Wash.,  last  week,  for  a  -  = 

IN  THE  BUSINESS  OFFICE  visit.  Bureau  of  the  Newark  Star-Eagle.  Cope- 

BF  grant  eeneral  manager  of  Milton  S.  Malakoff,  formerly  tele-  land  has  joined  the  staff  of  the  Newark 
'  the  Salt  Lake  Ci^  D^^f  Ne^-s  editor  of  the  IVaterbury  Repub-  Evening  News. 

and  associated  with  Salt  Lake  City  news-  •  and  now  engaged  in  publicity  work  W.  R.  Ashford,  editor  and  manager  of 
papers  for  many  years  past,  celebrated  New  York.  the  Marion  (la.)  Sentinel  for  four  years, 

his  70th  birthday  Oct.  17.  Mr.  Grant  Fred  Jacob,  dramatic  and  musical  ed-  has_  joined  the  editorial  staff  of  the  Mus¬ 
is  a  half  brother  to  Heber  J.  Grant,  itor  of  the  Toronto  Mail  and  Empire,  catine  (la.)  Journal. 
publisher  of  the  News  and  head  of  the  was  the  speaker  at  the  Montreal  People’s  Harrv  Tucker,  veteran  city  hall  re- 
Mormon  Church.  Forum  on  Sunday,  Oct.  24,  his  theme  porter  of  the  Richmond  (Va.)  Times- 

H.  B.  Trundle,  for  a  number  of  years  b^icig  Self-Conscious  Canada.”  Dispatch,  conductor  of  “Main  Street,” 

business  manager  of  the  Danville  (Va.)  Edward  A.  Livingston,  formerly  sports  a  feature  column,  is  spending  his  an- 
Register  and  Bee,  who  resigned  some  writer  for  the  Neivburgh,  (N.  Y.)  Daily  nual  vacation  in  New  York  City, 
months  ago  to  enter  the  newspaper  busi-  Times,  has  been  appointed  manager  of  the  Barnet  Nover  of  the  Buffalo  Evening 
ness  for  himself,  has  returned  to  the  Shine  theatres  at  Corning,  N.  Y.  Nezos  staff  is  giving  a  series  of  ten  lec- 

Register-Bee  in  the  same  capacity.  Alexander  Inglis,  of  the  editorial  staff  tures  on  European  conditions  as  part  of 

Casey  Hirshfield  of  the  San  Antonio  of  the  Pasadena,  (Cal.)  Star-News,  has  tlie  extension  work  of  the  University 
Light  advertising  department  is  returning  returned  from  a  ten  weeks’  vacation  spent  Buffalo.  Mr.  Nover  toured  the  Eu- 
from  France  with  a  bride,  formerly  Mile;  in  Scotland.  ropean  continent  this  summer. 

Danise  Madeleine  Louise  Ladet  of  Riif-  Willard  de  Lue  of  the  Boston  (Mass.)  Herbert  G.  Olson,  Worcester  (Mass.) 
fee,  France.  The  marriage  culminated  is  giving  a  series  of  radio  talks  East  reporter,  will  be  a  candidate  for 

a  romance  begun  during  the  World  War.  ^ver  Station  WEEI,  Boston,  on  the  mak-  school  committee  at  the  November  city 
Frank  B.  Cressey,  former  advertising  ing  of  a  newspaper.  elections. 

mnager  oj  the  Fitchburg  (^Uss.)  Sen-  Herbert  Brandt  has  succeeded  James  T.  C.  Cornell,  state  editor.  Salt  Lake 

Itnel  and  the  Whitehall  (N.  Y.)  Times,  p  rnnelanH  0=  o  /-T  j 

is  now  associated  with  the  Rome  (N.  Y.)  ’  a®  »  member  of  the  Orange  (Continued  on  page  44) 

Sentinel  in  the  same  capacity,  _ _ _ _ _ _ 

A.  C.  Inman,  formerly  with  the 
Springfield  (Mass.)  Union  and  later  in 

the  mail  order  field,  is  now  advertising  ^ 

nunager  of  the  Fitchburg  (Mass.)  Sen- 


if  " 


GOOD  FICTION 

Readers  will  buy 
newspapers  to  get  it. 

Every  selection  for 
Zenith  or  Pinnacle  Fiction 
Services  means  a 
paramount  short  story  and 
a  top'notch  author. 

“THE 

METROPOLITAN 
FOR  FICTION” 


IN  THE  EDITORIAL  ROOMS 

rUY  C.  HICKOK,  Paris  correspond¬ 
ent  of  the  Brooklyn  Daily  Eagle, 
is  home  for  a  short  holiday  and  business 
trip  in  the  United  States. 

Stanley  Walker,  night  city  editor  of 
the  New  York  Herald  Tribune  has  re¬ 
turned  from  a  four  weeks’  leave  of  ab¬ 
sence. 

John  Clair  Minot,  literary  editor  of 
the  Boston  (Mass.)  Herald,  opened  the 
tall  series  of  book  talks  in  the  assembly 
hall  of  the  Jordan  Marsh  Company  store 
<n  Boston.  Tuesday  afternoon. 

M.  0.  Hammond,  veteran  member  of 
the  Toronto  Globe’s  editorial  staff  and 
now  one  of  its  editorial  writers,  has  been 
^ected  President  of  the  Toronto  Camera 
Uub. 

Frederic  Kohler,  of  East  Orange,  N. 
has  been  appointed  New  York  corre¬ 
spondent  to  the  Tribune  of  Lausanne, 
Switzerland,  and  to  Feuilles  d’Avis  of 


News  Correspondents 

We  are  constantly  building  up 
our  list  of  connections  with  news 
photograph  agencies,  and  with  indi¬ 
vidual  correspondents  and  photog¬ 
raphers  who  supply  quick  action 
news  pictures. 

We  shall  be  glad  to  make  arrange¬ 
ments  for  additional  sources  of 
material.  Correspondence  invited. 

?K!)e  Central  Press!  ^ssoeiation 


V.  V.  McNitt 
President 


Central  Press  Bldg., 
Cleveland 


_H.  A.  McNitt 
Editor  and  Manager 


Metropolitan  Newspaper 
Service 


Maximilian  Elser,  Jr. 
General  Manager 


Earl  J.  Hadley 
Associate 


150  Nassau  Street,  New  York  City 


u 
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City  Deseret  2\ews,  has  returned  to  his 
desk  after  a  motor  trip  to  Los  Angeles. 

Dilworth  Woolley,  Lniversity  of  L’tah 
campus  reporter  for  the  Salt  Lake  City 
Deseret  News,  has  been  named  a  can¬ 
didate  for  the  Rhodes  scholarship. 

Charles  Winans,  of  the  city  hall  run, 
Paterson  (N.  J.)  Morning  Call,  has  re¬ 
turned  after  a  three  weeks’  trip  through 
Quebec  province  and  the  N’ew  England 
states. 

WITH  THE  SPECIALS 

/’’ONE,  HUNTON  &  WOOD.MAX. 

IXC,  publishers  representatives, 
Xew  York,  have  been  named  to  repre¬ 
sent  the  Burlington  (la.)  Hawk-fiye 
effective  Nov.  1. 

Supplemento  Setnanal  Illustrado,  a 
weekly  feature  supplement  that  circulates 
with  more  than  100  provincial  news¬ 
papers  in  Brazil,  has  appointed  Joshua 
B.  Powers,  New  York,  exclusive  repre¬ 
sentative  for  the  United  States. 


HOLDING  NEW  POSTS 

pLENN  W.  HAWKINS,  from  sports 
desk  of  Lansing  (Mich.)  Capital 
News,  to  assistant  telegraph  desk  of 
Lansing  State  Journal. 

I^e  Chilson,  from  city  staff  of  Lansing 
(Mich.)  State  Journal,  to  director  of 
publications  for  Michigan  State  Farm 
Bureau. 

Hugh  Lago,  from  telegraph  desk  of 
Lansing  (Mich.)  State  Journal,  to  city 
staff  of  New  Orleans  (La.)  Times- 
Picayune. 

Dale  Stafford,  from  sports  desk  of 
Lansing  (Mich.)  Capital  News,  to  pub¬ 
lications  assistant  at  Michigan  State  Col¬ 
lege. 

Edward  L.  Vaile,  from  the  desk 
YoungstoTtm  (O.)  Vindicator  to  news 
editor  Mt.  Clemens  (Mich.)  Daily 
Leader,  succeeding  Louis  L.  Richards, 
resigned,  former  city  editor  of  the  De¬ 
troit  News,  who  will  establish  a  weekly 
in  Halfway,  a  Detroit  suburb. 

Lester  Murray,  formerly  of  the  Port¬ 
land  (Me.)  Express,  from  copy  desk, 
Worcester  (Mass.)  Telegram,  to  sports 
staff,  Prozndence  (R.  I.)  Journal. 

Joseph  Creighton,  from  city  staff  of 
Detroit  News,  to  city  staff  of  Lansing 
(Mich.)  State  Journal. 

Theodore  Ediger,  from  reporter,  Lazt'- 
renee  (Kan.)  Journal-World,  to  city 
editor,  Concordia  (Kan.)  Blade-Empire. 

R.  W.  Goodell,  from  reporter  Salt 
iMke  City  Tribune,  to  editorial  staff  of 
Proz'o  (Utah)  Ez’cning  Herald. 


SPECIAL  EDITIONS 

pHOENIX  (Ariz.)  GAZETTE.  160- 
page  annual  edition,  stressing  agricul¬ 
tural  and  industrial  development  in  that 
section,  Oct.  11. 

Three  Rivers  (Que.)  St.  Maurice  Val¬ 
ley  Chronicle,  eighth  annual  industrial 
Review,  Oct.  14. 

Tampa  (Fla.)  Daily  Times,  special 
edition  marking  opening  of  the  new  Tam¬ 
pa  Theatre,  Oct.  15. 

Sarasota  (Fla.)  Herald,  108-page  first 
anniversary  edition,  Oct.  3. 

Boston  (Mass.)  Herald,  an  8-page  book 
section  devoted  entirely  to  new  books, 
Oct.  16. 


MARRIED 

OHN  WAGNER,  of  the  Duluth 
(Minn.)  News  Tribune  reportorial 
staff,  to  Miss  Dorothy  Chisholm,  of 
Duluth,  Oct.  21. 

William  H.  Beatty,  city  editor  of  the 
f.incoln  (Ill.)  Star,  to  Miss  Florence 
Xortridge,  Springfield,  Ill.,  in  the  rectory 
of  the  (Thrist  Episcopal  CThurch,  Spring- 
field,  Oct.  IS. 

Charles  T-.  Sheely,  member  of  the  edi¬ 
torial  staff,  Spokane  Daily  Chronicle,  to 
Miss  Virginia  Crenshaw  Heslon  of 
Germantown,  Pa.,  at  Davenport,  Oct.  16. 
Mr.  Sheely  has  been  engaged  in  news¬ 
paper  work  in  Spokane  for  15  years. 

Richard  F.  Crandell,  of  the  New  York 
Herald  Tribune  staff,  to  Miss  Katherine 
Keith,  at  the  CJiurch  of  the  Holy  Spirit, 
at  Missoula,  Mont.,  Oct.  27. 


Henry  L.  Schoenig,  of  the  Jaiieszille 
( W  is. )  Gacette  staff,  to  Miss  Helen  Vic¬ 
toria  Meim,  Rockford,  111.,  in  Janesville, 
Oct.  19. 

Donald  Major,  editor  of  the  Tenino 
(Wash.)  Independent,  to  Miss  Dora 
Henley,  Saturday,  Oct.  16. 

William  L.  Cramer,  assistant  sales- 
nianager  of  the  U.  O.  Colson  .\dvertis- 
ing  Specialty  Companv,  Paris,  111.,  to 
M  iss  Irene  Corzine,  Assumption,  Ill., 
Oct.  23  in  Assumption. 


PRESS  ASSOCIATION  NOTES 

TOHX  EVANS,  who  has  rejoined  the 
•f  .Associated  Press  after  a  year  as  man¬ 
aging  editor  of  the  Des  Moines  (la.) 
Capital,  will  sail  Oct.  30  to  become  a 
member  of  the  A.  P.’s  Paris  bureau. 

Thomas  .Allen,  Havana  bureau  man¬ 
ager  for  the  United  Press,  returned  to 
Havana  Oct.  24,  from  the  Isle  ,of  Pines 
where  he  was  dispatched  to  report  the 
damage  caused  by  the  recent  hurricane. 

H.  H.  Stanbury,  assistant  general 
manager  of  I’niversal  Service  European 
staffs,  with  headquarters  in  London,  will 
sail  shortly  to  New  York  for  his  vaca¬ 
tion. 

Guido  Enderis,  chief  of  the  .Associated 
Press  Berlin  bureau,  has  returned  to  the 
United  States  to  spend  several  months. 
He  is  now  assigned  to  the  Washington 
staff.  Harry  Romer  is  acting  as  Berlin 
correspondent. 

Edward  Anderson  has  been  appointed 
.Associated  Press  correspondent  at 
Olympia.  Wash.,  succeeding  the  late  C. 
-A.  Hayes. 

James  R.  Xourse  has  returned  as  man¬ 
aging  editor  of  the  Washington  bureau 
of  Universal  Service.  He  was  formerly 
managing  editor  of  the  Washingtoa  (1). 
C.)  Herald. 

J.  H.  Jenkins,  formerly  representing 
the  Associated  Press  in  Little  Rock, 
Ark.,  has  been  transferred  to  Charlotte, 
N.  C.,  replacing  H.  C.  Renegar,  who  has 
been  sent  to  .Atlanta. 

W.  O.  Schroeder  is  now  .Associated 
Press  correspondent  at  Raleigh,  X.  C., 
taking  the  place  of  E.  W.  Rogers,  trans¬ 
ferred  to  Louisville,  Ky. 

A.  R.  Bird  has  been  named  temporary 
Associated  Press  correspondent  at  Or¬ 
lando,  Fla.,  succeeding  W.  O.  Cantrell. 

Ward  H.  Moore  is  the  new  .Associated 
Press  correspondent  at  Wichita,  Kan. 
He  replaces  R.  V.  Peterson,  transferred 
to  Dallas,  Tex. 

M.  X.  Stiles,  head  of  the  .Associated 
Press  foreign  news  department,  returned 
to  New  A’ork  headquarters  this  week 
following  a  vacation  spent  on  Cape  Cod. 

Wiley  Smith,  manager  of  the  Chicago 
bureau  of  Universal  Service,  is  taking 
over  the  work  of  T.  .A.  Pinson,  .Atlanta 
bureau  manager,  while  Pinson  is  on  a 
month’s  vacation.  Earl  Shaub,  of  Uni¬ 
versal’s  New  York  bureau,  is  sitting  in 
for  Smith. 

William  Hillman,  formerly  of  Uni¬ 
versal  Service  New  York  staff,  and  more 
recently  with  Universal  in  London,  is 
now  in  charge  of  the  Paris  bureau  of 
Universal  Service. 

John  T.  Lambert,  editor  of  the  Wash¬ 
ington  bureau  of  Universal  Service,  has 
been  making  a  tour  of  the  states  where 
the  Senatorial  election  results  are  doubt¬ 
ful. 

H.  B.  Hart,  formerly  of  the  United 
Press,  more  recently  with  the  Dallas 
Nev's  advertising  department,  has  joined 
the  International  News  Service,  opening 
a  San  Antonio  bureau. 

J.  F.  Sweeney,  Associated  Press  ope¬ 
rator  for  the  Newport  (R.  I.)  News,  is 
on  a  two-weeks’  vacation.  His  place  is 
being  taken  by  Rev.  L.  Hubbard,  relief 
man. 

H.  Martin  Glenn,  formerly  of  Kansas 
City,  has  been  transferred  to  San  Anto¬ 
nio  as  Associated  Press  correspondent, 
succeeding  Theodore  Keniston,  who  re¬ 
cently  was  moved  to  the  Denver  office. 

ASSOCIATIONS 

CPOKANE  ADVERTISING  CLUB 
_  recently  moved  to  the  Peyton  Build¬ 
ing.  Its  new  offices  give  it  more  room 
and  provide  committee  meeting  rooms. 


First  social  event  of  the  Seattle  Press 
Club  this  year  was  the  reindeer  party 
Oct.  19,  when  reindeer  steaks  were 
.served,  and  theatrical  numbers  given. 

Marshall  N.  Dana,  president  of  the 
Pauikic  Coast  .Advertising  Clubs,  has 
been  elected  to  membership  in  Alpha 
Delta  Sigma  by  the  chapter  at  the  Uni¬ 
versity  of  Oregon. 

Thirty  members  of  the  \\  estern  New 
A'ork  Publishers  .Associ.ation  recently 
held  a  two  day  conference  in  Rochester 
discussing  the  problem  presented  by  in¬ 
vasion  of  the  smaller  communities  by 
house  to  house  canvassers.  President 
Merrit  M.  Landen  of  the  Bath  (N.  Y.) 
.Steuben  Adz’oeate,  presided. 

W.  S.  Walters  has  been  apixiinted 
membership  secretary  of  the  Advertising 
Club  of  St.  Louis.  David  Lawrence, 
president  of  the  Consolidated  Press  and 
publisher  of  the  United  States  Daily. 
six)ke  before  the  Club.  Oct.  19.  The 
speaker  on  Oct.  26  was  J.  N.  Kellerman. 
.sales  manager  of  the  Hudson-Frampton 
Motor  Car  Company,  St.  Louis. 

Everett  R.  Smith,  advertising  manager 
for  the  Fuller  Brush  Co.  of  Hartford, 
was  a  speaker  Oct.  20  at  a  meeting  of 
the  WoRrtSTER  .Advfjitising  Club.  His 
subject  was  “.Advertising’s  Task  in  Sell¬ 
ing  the  Consumer  Direct.” 


Retail  Departmental  of  the  Mil¬ 
waukee  Advertising  Club  held  a  special 
dinner  meeting  Thursday  evening,  (Jet, 
21,  at  the  new  Elk’s  clubhouse.  G.  R. 
Schaeffer,  advertising  manager  of  Mar¬ 
shall  Field  &  Co.  of  Chicago,  spoke. 

Medina  (N.  Y.)  .Advertising  Club 
has  elected  these  new  officers:  President, 
Dr.  Frederick  W.  Neff ;  vice-president, 
William  L.  Bennett;  secretary,  Percy 
Krompart ;  treasurer,  David  Barnes ;  di¬ 
rectors,  A.  E.  'Miller,  Edward  O’Reilly 
and  Wellington  MacClew. 

Portland  .Advertising  Club  has  al¬ 
ready  begun  work  of  preparation  for  the 
meeting  of  the  Pacific  Coast  Advertising 
Qubs  which  is  to  be  held  in  Portland, 
June  19-22,  1927.  Marshall  N.  Dana 
of  Portland,  president  of  the  Pacific 
Coast  association,  has  named  a  long  list 
of  committees  from  the  membership  of 
his  own  club  to  have  charge  of  the 
various  phases  of  preparation  for  the 
convention.  The  executive  work  will  be 
in  charge  of  the  following:  W.  J.  Hoff¬ 
man,  chairman  of  the  general  convention 
committee,  and  A.  C.  McMicken,  vice- 
chairman  ;  .Anne  P.  Keil,  convention 
secretary :  C.  O.  Chatterton,  assistant  to 
chairman ;  Lindsey  Spight,  secretary- 
treasifrer  of  Pacific  Coast  association, 
and  William  P.  Merry,  president. 


Oz'er  3,000  cities  and  tozvns 
haz'e  streets  paz’ed  with 
Portland  cement  concrete 


Horse-and-Bttggy 
Pavements 
Won’t  Do 

Property  owners  in  many  towns 
and  cities  vJKose  streets  swarm  witK 
motor  traffic  are  still  wasting  tkeir 
money  on  Korse-and-buggj)  “pave¬ 
ments”  of  bygone  days. 

These  rough,  bumpy  streets  are 
directly?  responsible  for  broken 
springs,  cut  tires,  greater  depreciation 
of  cars,  physical  discomfort,  loss  of 
time,  and  many  accidents  in^Jol'Oing 
loss  of  life  or  limb. 

And  the  heavy  expense  of  trying 
to  keep  worn-out,  dangerous,  horse- 
and- buggy  streets  in  repair  added 
to  their  original  cost,  amounts  to 
more  than  enough  to  pay  for  true, 
e-^en,  non-skid  concrete  pavement 
4iat  has  the  maintenance  built  in. 

So  n  4ie  long  run  3I0U  are  pa5l-  I 
ing  for  concrete  streets.  Why  not 
get  them? 

All  of  the  facts  are  in  our 
free  booklet  on  “Concrete 
Streets."  Ask  for  your  copy 

PORTLAND  CEMENT  ASSOCIATION 
33  W.  Grand  Ave. 

CHICAGO 

A  National  Organization  to 
Improve  and  Extend  the  Uses  of  Concrete 

OFFICES  IN  il  CITIES 
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The  new  plant  of  THE  CLEVELAND  NEWS,  showing  the  line  arrangement  of  twenty  new  Hoe  Superspeed  Units,  together  xvith 
the  new  Fifteen-Cylinder  Hoe  Patented  Universal-Unit  Multi-Color  Press 


ON  July  4th  The  News  moved  into  its 
splendid  new  building  and  the  new 
Hoe  Superspeed  Press  Units  were 
put  on  the  edition  without  ever  having  had 
a  real  trial  run. 

Every  edition  went  out  on  time  and  on 
July  14th,  Dan  R.  Hanna,  Jr.,  Presi¬ 
dent,  wrote: — “We  are  well  pleased,  for 
such  a  performance,  combined  with  the 
prompt  delivery  and  speedy  erection  of 
the  entire  equipment,  as  well  as  the  splen¬ 
did  construction  throughout,  instills  a 
confidence  in  our  press  equipment  that  is 
gratifying.” 


On  July  23rd,  Mr.  Hanna  wrote: — 
“Our  First  Edition  this  morning  of  26,500, 
was  completed  on  one  press  in  one  hour 
and  one  minute.  On  the  Home  Edition 
today : 

Press  No.  i  turned  up  to  the  rate  of  37,500 

Press  No.  2  ‘‘  “  “  '  “  “  “  38,400 

Press  No.  3  “  “  “  “  “  “  39, 000 

Press  No.  5  “  “  “  “  “  “  38,500” 

On  August  24th,  Mr.  Hanna  wrote: — 
“We  have  reached  a  maximum  speed  of 
40,000  an  hour  on  each  of  the  deliveries. 
This  lives  up  absolutely  to  Hoe  &  Co.’s 
guarantee.  I  cannot  recommend  R.  Hoe 
&  Co.  too  fervently  to  anybody.” 


Performance  Is  What  Counts — Hoe  Presses  Give  the  Maximum 


R.  HOE  &  GO.,  INC. 

504-520  GRAND  STREET,  NEW  YORK  CITY 


1-. 


BOSTON 


CHICAGO 


LONDON 


DUNELLEN 
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TheC-HFuU 
Automatic 
Newspaper 
control  board 


Numbers[l] and  [3]  indicate 
the  pushbutton  stations  and 
number{_2]  the  transfer  switch 
which  put  the  entire  manipu¬ 
lation  of  the  presses  in  the 
plant  of  The  News  header, 
Richmond,  Va.,  directly  at 
the  pressman’s  finger  tips. 

Number  [4]  shows  the  C-H 
Conveyor  which  carries  the 
papers  to  the  delivery  and 
mailing  tables,  completely 
eliminating  delay  between 
the  presses  and  the  street. 

The  small  view  below  illus¬ 
trates  the  ability  of  C-H 
Conveyors  to  carry  the  papers 
vertically,  upside  dotvn,  over¬ 
head,  through  spiral  twists, 
both  horizontal  and  vertical 
turns,  through  ceilings  or 
walls,  to  wherever  they’re 
wanted. 


Give  YOUR  pressroom 
“electrical  Inains’’  of 
speed  and  accuracy 


AT  the  deadlines — editorial  and  pressroom — 
jr\.  that’s  when  seconds  count ! 

Cutler-Hammer  Automatic  Control  puts  every 
press  manipulation  instantly  at  the  finger-tips  of 
your  pressmen  for  quick  threading  and  make- ready, 
safe  starting,  maximum  running  speed  and  instan¬ 
taneous  braking. 

Cuder-Hammer  Newspaper  Conveyors  take  the  papers  from 
the  presses  in  a  swift,  steady  stream,  and  lay  them  down  in  neat 
counted  piles  on  the  delivery  or  mailing  tables — as  fast  as  the 
presses  can  deliver  them. 

Thus,  C-H  Equipment  enables  you  to  “get  going”  quicker, 
operate  your  presses  at  more  efficient  speeds,  and  hit  the  street 
earlier. 

Newspaper  plants  small  and  large,  around  the  world,  are 
finding  Cuder-Hammer  Control  and  Conveyors  profitable. 

The  CUTLER-HAMMER  Mfg.  Co. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 

1203  St.  Paul  Avenue 
MILWAUKEE,  WIS. 
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NEED  A  NEW  DRESS? 


Here  is  a  new  type  face,  designed  by 
Intertype  for  The  New  York  Times, 
which  is  said  by  experts  to  be  ideal 
for  newspaper  use.  Very  small 
but  wonderfully  legible. 
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The  above  specimen,  reproduced  by  photo¬ 
engraving  and  printed  on  finished  stock,  does  not 
show  all  the  characteristics  of  this  new  Intertype 
face.  A  full-page  specimen,  printed  on  newspaper 
stock,  will  be  sent  on  request. 
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AVE  YOU  noticed  the  new  dress  in 
which  the  New  York  Times  is  now 
appearing?  It  is  worth  your  attention. 
The  Times  wanted  the  best  newspaper  type 
face  that  money  and  skill  could  produce. 
Experts  of  the  slug  machine  manufacturers, 
including  Intertype,  were  asked  to  submit  a 
new  face  that  would  be  as  easy  to  read  as 
possible,  yet  small  enough  to  allow  printing 
the  most  news  in  a  given  amount  of  space. 

After  much  research  and  experimentation, 
the  Intertype  Typographic  Department  sub¬ 
mitted  a  new  face — 654-point  No.  2-a  with 
Bold  Face  No.  2-a — which  was  chosen  by  the 


Times,  after  consultation  with  a  number  of 
skilled  optometrists,  as  the  most  legible  and 
practical  type  face  for  its  purpose. 

This  remarkable  newspaper  face  is  now  avail¬ 
able  to  all  users  of  slug  composing  machines. 

If  you  are  interested  in  condensing  a  large 
amount  of  news  in  the  space  you  have  avail¬ 
able — at  the  same  time  pleasing  your  readers 
by  the  clearness  of  your  printing — study 
this  new  Intertype  face.  A  complete  news¬ 
paper  page  of  it  will  be  sent  on  request  by 
any  Intertype  Office,  also  comments  about  it 
by  several  New  York  optometrists. 


If  you  are  considering  a  new  dress,  the  Intertype  Typographic  Department  will  prepare 
special  comparative  samples  for  you  without  charge. 


1  A  FEW  REPEAT 

ORDERS 

FOR  INTERTYPES 

Initial 

First 

Second 

Further 

Total 

Order 

Repeat 

Repeat 

Repeats 

Intertypes 

Hearst  Newspapers  .  .  .  . 

50 

15 

23 

23 

111 

Scripps-Howard  Newspapers  . 

26 

40 

66 

1  New  York  Times  .  .  .  . 

31 

4 

10 

10 

55 

St.  Louis  Globe-Democrat 

7 

4 

21 

8 

40 

New  York  World  .  .  .  . 

1 

5 

8 

25 

39 

Cincinnati  Enquirer  .  .  .  . 

1 

8 

4 

25 

38 

Vanderbilt  Newspapers 

7 

8 

7 

10 

32 

Frank  A.  Munsey  Publications 

12 

2 

1 

14 

29 

'  Louisville  Herald-Post  .  .  .  . 

14 

3 

1 

8 

26 

Indianapolis  Star  .  .  .  .  . 

7 

1 

1 

17 

26 

Cleveland  Plain  Dealer  .  .  .  . 

1 

2 

3 

20 

26 

■  Brooklyn  Daily  Times  .  .  .  . 

20 

6 

26 

Pittsburg  Post  .  ...  . 

1 

1 

2 

19 

23 

Providence  Journal  .  .  .  . 

5 

2 

12 

2 

21 

1  Houston  Post-Dispatch  .  .  .  . 

10 

10 

20 

i  Jersey  Journal,  Jersey  City,  N.  J. 

- - : — ^ . . . ^ — 

2 

2 

1 

15 

20 

Write  for  Inter  type  Literature 


F  Standardized  ^ 
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INTERTYPE  CORPORATION,  1440  Broadway,  New  York;  80  Federal  Street,  BOSTON;  127  North  Sangamon  Street, 
Chicago;  McCall  Building,  Memphis;  560  Howard  Street,  San  Francisco;  1240  South  Main  Street,  Los  Angeles.  Toronto 
Type  Foundry  Company,  TORONTO.  Intertype  Limited,  LONDON,  ENGLAND. 
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Editor  &  Publisher  for  October  30,  l926 


These  Newspapers  Use  Monotypes 


More  than  five  hundred  daily  newspapers  in 
the  United  States  and  Canada  are  equipped 
with  Monotypes.  The  list  covers  every  degree 
of  prominence  in  the  world  of  newspaper' 
dom — from  those  in  small  cities  to  the  most 
influential  in  the  world.  Every  machine  unit 


in  the  Monotype  System  of  Composing  Room 
Operation  is  saving  time  and  making  money 
in  newspaper  plants.  Facts  speak  for  them' 
selves.  Following  are  listed  some  of  the  daily 
newspapers  now  operating  Monotypes  in  the 
United  States  and  Canada : 


Pott,  Boston,  Mass. 

Globe,  Boston,  Mass. 

Herald  and  Traveler,  Boston,  Mass. 
American  and  Advertiser,  Boston,  Mass. 
Transcript,  Boston,  Mass. 

Christian  ^leiKe  Monitor,  Boston,  Mass. 
News,  Chicago,  111. 

Post,  Chicago.  111. 

Journal,  Chicago,  lit. 

Tribune,  Chicago,  Ill. 

News,  Newark,  N.  J. 

Ledger,  Newark,  N.  J. 

Star  Eagle,  Newark.  N.  J. 

Sunday  Call,  Newark,  N.  J. 

Gazette,  Little  Rock,  Ark. 

News.  Butfalo,  N.  Y. 

Times,  Bu£ilo,  N.  Y. 

Courier  Enquirer,  Buffalo,  N.  Y. 

Polish  Everyb^v  s  Daily,  Buffalo,  N.  Y. 
Lcader'News,  Cleveland,  Ohio. 

Plain  Dealer,  CleveUnd,  Ohio. 

Shopping  News,  Cleveland,  Ohio. 

Times,  Ridgewood,  N.  J. 

Frontier,  Gowanda,  N.  Y. 

Journal,  Jamestown,  N.  Y. 

News,  Newburgh,  N.  Y. 

Gazette,  Niagara  Falls,  N.  Y. 

Telegram  and  Gazette,  Worcester,  Mass. 


7>lew  Monotype 
Giant  Caster 


72  Point  Bookman — No.  398 


60  Point  Bookman— No.  398 


48  Point  Bookman — No.  398 

Guy 

42  Point  Bookman — No.  398 

Hens 

Display  T ype— The  Monotype 
Giant  Caster  makes  type  in  42, 
48,  60  and  72  point  sixs. 

Spacing  Material — The 
Monotype  Giant  Caster  makes 
spacing  and  cut-mounting  furni¬ 
ture  in  42,  48,  60  and  72  point 
sites,  and  in  any  length  whatso¬ 
ever  from  4  points  up. 


World,  New  York,  N.  Y. 

Times,  New  York.  N.  Y. 

Sun,  New  York,  N.  Y. 

Atlantis,  New  York,  N.  Y.  (printed  in  Greek) 
Amenkai  Magyar  Nepszava,  New  York,  N.  Y. 
Commercul,  New  York,  N.  Y. 

Tribune,  New  York,  N.  Y. 

Journal  and  American,  New  York,  N.  Y. 
ugle,  Brooklyn,  N.  Y. 

Times,  Brooklyn,  N.  Y. 

Globe'Democrat,  St.  LcHiis,  Mo. 

Post'Dispatch,  St.  Louis,  Mo. 

Star<^hrorucle,  St.  Louis,  Mo. 

Times,  St.  Louis,  Mo. 

Wisconsin,  Milwaukee.  Wis. 

Journal.  Milwaukee,  Wis. 

Kuryer  Polski,  Milwaukee,  Wis. 

Tril^ne,  Milwaukee,  Wis. 

Sentinel,  Milwaukee.  Wis. 

Catholic  Herald,  Milwaukee,  Wis. 

News,  Dallas.  Texas, 
journd,  Dall.is,  Texas. 

Times'Herald,  Ehllas,  Texas. 

Star'Telegram,  Fort  Worth,  Texas. 

Record,  Fort  Worth.  Texas. 

Times'Mirror,  Los  Angeles,  Calif. 

Express,  Los  Angeles.  Calif. 

Record,  Los  Angeles,  Calif. 

Times,  Wichita  Falls,  Texas. 

Express,  San  Antonio,  Texas. 

Chronicle,  Houston,  Texas. 

Post'Disp.itch,  Houston,  Texas. 

Journal,  Shrevepc^rt,  La. 

Commercul  Appeal,  Memphis.  Tenn. 
Democrat,  Little  Rock,  Ark. 

Telegraph,  Macon,  Ga. 

Times'Union,  Jackstinville,  Fla. 

Banner,  Nashville,  Tenn. 

Tennesseean,  Nashville,  Tenn. 

News,  Chittanooga,  Tenn. 

Tribune,  Knoxville,  Tenn. 

Enterprise,  Beaumont,  Tex.4S. 

Journal,  BeaumiTnt,  Texas. 

Post,  Denver,  Colo, 

Beacon,  Aurora,  111. 

Pantagraph,  Bliximington,  111. 

News'Gazette,  Champaign,  111. 

Herald.  Collinsville,  111. 

Index'Journal,  Greenwood,  S.  C. 

News,  Dayton,  Ohi<^. 

Post,  Charleston,  S.  C. 

Herald,  Decatur,  111. 

Journal,  Eist  St.  Louis,  Ill. 

News'Tribunc,  Duluth.  Minn. 

Register,  Galesburg,  111. 

Mail,  Galesburg.  111. 

Herald.  Joilet,  11.. 

Oiuricr  ^  Journal,  Lafayette,  Ind. 

Tribune,  La  Salle,  III. 

Jounul,  Peoria,  111. 

State  Register,  SpnngBeld,  111. 

Bulletin,  Anderson,  Ind. 

Courier,  Evansville,  Ind. 

Press,  hvansviile.  Ind. 

Jcxirn.il'Gazette,  Ft.  Wayne,  Ind. 

Item,  Richmond.  Ind. 

Tribune,  South  Bend,  Ind. 

Tribune,  Terre  Haute,  Ind. 

Herald,  Duluth.  Minn. 

News'Messenger,  Marshall.  Minn. 

Every  Evening,  Wilmington,  Del. 

Press,  Muncie,  Ind. 

Democrat,  Shclbyville,  Ind. 

Courier,  New  Castle,  Ind. 

Gazette,  Burlington,  Iowa. 

News,  Odebolt.  Iowa. 

Journal,  Sioux  City,  Iowa. 

Times,  Detroit.  Mich. 

Journal,  Flint,  Mich. 

Tribune,  Sioux  City,  Iowa. 

Courier,  W'aterloo,  Iowa. 

Times'Tribune.  WaterKxi,  Iowa. 

News,  Hutchinst'n,  Kan. 

Kans.in,  Kans.is  City.  Kan. 
Kans.iS'Republican,  Newtim,  Kan. 
Times'Tribune,  B.iy  Citv,  Mich. 

Free  Press.  Detroit,  Mich. 

News,  Iron  Mountain,  Mich. 

Mining  Journal,  Marquette,  Mich. 
Democrat,  Johnstown,  Pa. 


Inquirer,  Philadelphu,  Pa. 

PuNic  Ledger,  Philaddphia,  Pa. 

Record,  Philadelphia,  Pa. 

News,  Philadelphia,  Pa. 

Jewish  World,  Philadelphia,  Pa. 

Journal,  Atbnta,  Ga. 

Constitution,  Atlanta,  Ga. 

Georgian,  Atlanta,  Ga. 

Journal,  Minneapolis,  Minn. 

Star,  Minneapolis,  Minn. 

Tribune,  Minneapolis,  Minn. 

Disptach,  St.  Paul,  Minn. 

Post,  Washington,  D.  C. 

Star,  Washington,  D.  C. 

Times,  Washington,  D.  C. 

Globe.  Joplin,  Mo. 

Journal,  Kansas  City,  Mo. 

Star,  Kansas  City.  Mo. 

Gazette,  St.  Joseph,  Mo. 

State  Journal,  Lincckn,  Neb. 

Star,  Lincoln,  Neb. 

Dee,  Omaha,  Neb. 

News,  Omaha,  Neb. 

Eigle,  Pittsfield.  Mass. 

Press'Herald  and  ExfN'ess,  Portland,  Me, 
Ttmes'Union,  Rochester.  N.  Y. 
Post'Standard,  Syracuse,  N.  Y. 
Journal'Telegram,  Syracuse,  N.  Y. 

Herald,  Syracuse,  N.  Y. 

American,  Aberdeen,  So.  Dak. 

Post,  Appleton,  W'is. 

News,  Woit,  Wis. 

Press,  Eau  Claire,  Wis. 

News.  Kenosbi,  Wis. 

State  Journal,  Madison,  Wis. 

Bulletin,  Edmonton.  Alta. 

Journal.  Edmonton,  Alta. 

Cipital  Times,  Madiscm,  Wis. 

Journal,  Racine,  Wis. 

Telegram,  Superior,  Wis. 

Tribune,  Cheyenne,  Wyo. 

Republican,  Phoenix,  Ariz. 

Record,  Troy,  N.  Y. 

Press,  Utica,  N.  Y. 

Statesman,  Yonkers,  N.  Y. 

Journal,  Eiiz<ibcth,  N.  J. 

Jersey  Observer,  Hoboken,  N.  J. 

Jersey  Journal,  Jersey  City,  N.  J. 

News,  Patcrsim,  N.  J. 

Press'Guardian,  Paterson,  N.  J. 

Californian,  Bakersfield,  Calif. 

Chronicle,  S.m  Francisco,  Calif. 

Citizen,  Hollywood.  Calif. 

Argus,  Petaluma,  Calif. 

Oregonian,  Portland,  Ore. 

Telegram,  Portland,  Ore. 

Union,  San  Diego,  Calif. 

Star,  Seattle.  Wash. 

Tribune,  Taccmia,  Wash. 

Gazette,  Billings,  Mont. 

News,  Whittier,  Calif. 

Herald,  Halifax,  N  S. 

Post,  Sydney,  N.  S. 

Republican,  Meriden,  Conn. 

Advocate,  Stamford,  Conn. 

Republican  American.  Waterbury,  Conn. 
Oklahoman,  Oklahoma  City,  CHila. 

Times,  Oklaluima  City,  Okla. 

Tribune,  Tulsii,  Okla. 

Li  Tribune,  Sherbrotike,  Que. 

Progres  du  S.tguenay,  Chicoutimi,  Que. 
News.  Truro,  N.  S. 

Sentinel'Review.  Woodstock,  Ont. 

Star,  Sudbury,  Ont. 

Le  Bien  Public,  Three  Rivers,  Que. 

Tribune  Telegraph,  Welland,  Ont. 
Acadun,  Wolfville,  N.  S. 

Free  Press,  Lt^ndtm,  Ont. 

State  Journal,  Lansing.  Mich. 

Times'Herald,  Port  Hurtm,  Mich. 
News-Courier,  Saginaw,  Mich. 

Leader,  Regina.  S.isk. 

Herald.  Cilgary,  Alta. 

Albertan,  Calgary,  Alta. 

Province,  VaiKouver,  B.  C. 

Canonist,  Victorw.  B.  C. 

Times,  Victoria,  B.  C. 

Press,  Grand  Rapids,  Mich. 

Gazette,  Kalamazoo,  Mich. 

Globe,  Ironwood,  Mich. 


Star,  Montreal,  Que. 

Herald,  Montreal,  Que. 

Le  Devoir,  Montreal,  Que. 

La  Patrie,  Montreal,  Q^. 

Le  Scrfeil,  Quebec,  Que. 
Chronicle'Telegrapfa,  Quebec,  Que. 
L* Action  Cathdique,  Quebec,  Que. 
L'Evenement,  Quebec,  Que. 
Telegram,  Toronto,  Ont. 

Mail  ^pire,  Toronto,  Ont. 
Globe,  Toronto.  Ont. 

Tribune,  Winnipeg,  Man. 

Free  Press,  Winnipeg,  Man. 

Life,  Bridgeport,  Com. 

Post,  Bridgeport,  Com. 

Star,  Bridgeport,  Com. 

Examiner,  Peterboro,  Ont. 

Review,  New  Ulm,  Minn. 
Press'Gazette,  Green  Bay,  Wis. 
Herald,  Bellingham,  Wash. 

News,  Baltimore,  Md. 

Sun,  ^Itimore,  Md. 

Advertiser,  Huntington,  W.  Va. 
Gazette,  Alexandria,  Va. 

Call,  Allentown.  Pa. 

Globe,  Bethlehem.  Pa. 

News,  Canton,  Ohio. 

Mail,  Charleston,  W.  Va. 

Times,  Chester,  Pa. 
Chronicle-News,  Allentown,  Pa. 
Citizen,  Asheville,  N.  C. 

Courier,  Camden,  N.  J. 

Gazette,  Ch.irleston.  W  Va. 
Derrick,  Oil  City,  Pa. 

Dispatch,  Columbus,  Ohio. 

State  Journal,  Columbus,  Ohio. 
Dispatch,  York,  Pa. 

Herald,  Durham,  N  C. 

Express,  Easton,  Pa. 

Enquirer,  Cincinn;iti  Ohio. 

Post.  Cincinnati,  Ohio. 

News,  Wilkes  Barre,  Pa. 
Vindicator,  Youngstown,  Ohia 
Tribune,  Johnstown,  Pa. 
Republican,  Scranton,  Pa. 

News,  Lebanon,  Pa. 
Ledgcr'Dispatch,  Norfolk,  Va. 
Herald,  Lexington,  Ky. 

News,  Lima,  Ohio. 

Louden  Times,  Leesburg,  Va. 
Couricr*Journal,  Louisville,  Ky. 
Herald'Post,  Louisville,  Ky. 
Journal,  Mansfield,  Ohio. 

Mirror,  Altoona,  Pa. 

New  Era,  Lancaster,  Pa. 

News,  New  Castle,  Pa. 
Ncws'Journal,  Wilmington,  Del. 
News,  Mansfield,  Ohio. 
Prcss'Union,  Atlantic  City.  N.  J. 
Tiroes,  Atlantic  City,  N.  J. 

News,  Wheeling,  W.  Va. 
Register,  Norristown,  Pa. 
OhServer,  Charlotte,  N.  C. 

Star,  Portsmouth,  Va. 
Press'Republic,  Springfield,  Ohio. 
Eagle,  Reading,  Pa. 

Times,  Reading,  Pa. 

Record,  Erie,  Pa. 

Review,  Alliance,  Ohio. 

Times,  Scranton.  Pa. 

Sun,  Scranton^  Pa. 

Sentinel,  Lewistown,  Pa. 
Intelligencer,  Lincaster,  Pa. 

Sun,  Springfield.  Ohio. 
Times'Dispiitch,  Richmond,  Va. 
Times,  Erie,  Pa. 

Times,  PortsmtHith,  Ohio. 
TimcS'Rcporter,  Zanesville,  Ohk). 
Times'Tribune,  Altoona.  Pa. 
Timcs'World,  Roanoke,  Va. 
Blade,  Toledo,  Ohio. 

Times,  Trent(vi,  N.  J. 
Virginian-Pilot,  Norfolk,  Va. 
Journal,  Winston-Salem,  N.  C. 
Gazette,  York,  Pa. 

News-Herald,  Conneaut,  Ohio. 
Gazette,  lndian.i.  Pa. 

Post,  Pittsburgh.  Pa. 
Progress-Index,  Petersburg,  Va. 
News,  Pottstown,  Pa. 


And  More  Than  Two  Hundred  Others 


LANSTON  MONOTYPE  MACHINE  COMPANY 

PHILADELPHIA.  PA..  U.  S.  A 


Composed  in  Memotype  (Goudy)  Kennerley  and  Kennerley  Bold  Series  Nos.  a68  and  afiq 


Newspaper 


Beatrice 


Grand  Island . .  1  ndependent 
Hastings  . Tribune  ... 
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Page  Dimensions  Margin  Measurements 


Paper  Roll  Widths 
(Inches) 


Hannibal  . Courier-Post  . 

Independence  . .  Examiner  . 

News  . 

Jefferson  City .  .Ca))ital  News . 

Tribune  . 

Post  . 

Joplin  . Globe  News-Herald.. 

Kansas  City. .  .Journal-Post  . 

.Star  . 

Kirksville . Express  &  .News - 

Journal  . 

Lamar  . Democrat  . 

Lexington . .\dvertiser  . 

Intelligencer  . 

Macon . Chronicle-Herald  .... 

Marshall  . Democrat-News . 

Maryville  . Dem. -Forum  &  Trib. 

Mexico  . Intelli.gencer . 

Ledger  . 

Moberly  . Mon. -Index  &  Dem.. 

Monett  . Times  . 

Neosho  . Democrat  . 

Nevada  . Mail  &  Post . 

Poplar  Bluff .. .Interstate  American. 

Republican  . 

Rich  Hill . Review  . 

St.  Charles. . . .  Banner-Press  . 

Cosmos-Monitor  . 

St.  Joseph . tiazette  . 

Stock  V'ds.  Journal.. 

News-Press  . 

St.  Louis . Globe-Democrat  _ 

Post-Dispatch  . 

Star  . 

Times  . 

Sedalia  . Capital  &  Democrat . . 

Springfield  ....  Leader  . 

Republican  . 

Trenton  . Republican-Tribune.. 

Times  . 

Warrensburg  . .  Star-Jcurnal  . 

Webb  City . Sentinel  . 

West  Plains.  ...Quill  . 
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13 
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1 

1 
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2 
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6 

20 

13 

6 

6 

20 

13 

(i 

6 

20 

13 

6 

7 

20 

13 

2214 

6 
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2 
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13 

2214 
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1 

1 
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2 
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13 
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1 

2 
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13 
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i 

i 

i 
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7 
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6 
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6 
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13 

22 

6 

i 

i 

i 
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6 
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13 
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6 

6 

20 

13 

22 

6 

7 

20 

13 

22 

6 

i 

1 

1 

2 

70,  5254,  35 
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13 

2214 

6 
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1 

1 
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6 
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6 

7 
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13 

6 

7 
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13 

6 

— 

be 
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cm 
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rS 

HO 
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w. 
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w. 
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No 

A.D. 
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W.H. 

Yes 

Yes 

2,200 

M. 

30.000 

"d. 

n7 

No 

7 

20 

13 

22 

6 

1 

114 

1 

1 

8 

21  5/7 

1254  2  3  54 

6 

44 
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8 

12 

23 

6 

H 

1 

8 

20 

12 

2144 

6 

44 

1 

44 

44 

8 

21  11/14  12 

2344 

6 

H 

14 

1 

8 

22  1/7 

12 

6 

8 

21 

12J4 

23 

6 

1 

i 

Vi 

8 

20 

12 

21 '4 

6 

14 

44 

5/12 
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8 

21 

12 

2244 

2 

114 

114 

14 

1 

6 

2014 

13 

22 

6 

7 

20 

13 

22 

6 

1 

i 

i 

2 

7 

20 

13 

22 

6 

6 

1944 

13 

22 

6 

1 

I 

1 

2 

6 

20 

13 

22 

6 

.16)4.  IS'A 

44 

54<)(,.  3614 
70,  52H.  43.  3S 
70,  5214,  35 
70.  5214,  35 
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70,  52J4.  35 
35,  33,  1714 
61,  46.  3014 
70,  5214,  35 


MONTANA 


47,250 

'\Vet 

Yes 

lOG. 

Oct. 

1,276,348 

D.,P.A 

No 

Yes 

A.U. 

A.D. 

bo 

Dry 

No 

D. 

Fb. 

M. 

Yes 

No 

A. 

Dry 

No 

D. 

Fb. 

M. 

Yes 

Yes 

A. 

12 

No 

L. 

Fb. 

250 

Ym 

Dry 

No 

i>. 

1,000 

VVVfl. 

yTs 

Yes 

80 

Wet 

No 

D. 

B. 

2.000 

M. 

No 

Yes 

A. 

86 

Dry 

No 

D. 

2,000 

W.H. 

Yes 

No 

Dry 

N^r 

D. 

600 

'm. 

y7s 

Yes 

80 

No 

D. 

2,400 

W.H. 

A. 

20 

Dry 

No 

B. 

M. 

Yes 

Yes 

D. 

A.D. 

75 

No 

D. 

Fb. 

1,800 

A. 

Yes 

Yes 

A. 

50 

Dry 

No 

D. 

W. 

Yes 

No 

A. 

744  Wet  ...  G.  .  30,054 

70  Wet  ...  P.  Ir.  1,200 

l,80u  Wet  Yes  G.  (Jet.  75,000 

27.419  Both  Yes4  H,  1-C.  40ct.,lS  665,668 
36,200  Dry  Yes  7H.3G.lTf  Oct.  1,527,989 

6,600  Both  Yes  2G.1H  Oct.  220,000 


Yes  A.  No 
Yes  A.  Yes 
...  A.  No 
No  A.D.  Yes 
Yes  A.D.  Yea 
No  A.  D.  Yes 


275 

Dry 

D. 

Tub. 

4.800 

C.W. 

Yes 

No 

No 

1.500 

Both 

No 

H. 

Sex. 

45,500 

Sp. 

No 

Yes 

A.D. 

No 

577 

Wet 

No 

IS.IG. 

12,500 

W.H. 
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Yes 

A.D. 

No 

68 

Dry 

No 

D. 

1,000 

Yes 

A. 

Yes 

24 

Both 

No 

a. 

Com. 

500 

A. 

Yes 

12 

Dry 

nI7 

B. 

\Ol. 

y7s 

No 

A. 

A. 
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Falls  City . Journal 

News  . 
Fremont  . Tribune 


NEBRASKA 


.  Standard  . 

7 

20 

13 

22 

8 

1 

1 

44 

i'/i 

67,  5014,  3314 

600 

Wet 

Yes 

H. 

... 

Yes 

.  Gazette  . 

7 

21 

13 

2244 

6 

1 

44 

44 

1 

33'/. 

450 

Wet 

Yes 

D. 

Tub. 

10,000 

D. 

Yes 

No 

a.'d. 

Yes 

Bozeman  .... 

..Chronicle  . 

7 

20 

13 

2254 

6 

114 

1 

1 

2 

70 

41 

Dry 

No 

G. 

Com. 

1,225 

Yes 

Yes 

Yet 

..Miner  . 

7 

20 

13 

6 

iPost  . 

7 

20 

13 

6 

. .  Free  Lance  . 

7 

20 

13 

6 

. .  Leader  . 

8 

20 

1214 

2iy, 

6 

H 

44 

H 

1 

3614,  1844 

75 
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No 

H. 

2,387 

H. 

Yes 

A.D. 

No 

^Tribune  . 

8 

20 

12'/, 

20 

6 

A 

114 

3614,  1844 

600 

Wet 

Yes 

H. 

13,000 

D. 

A.D. 
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Havre  . 

. .  News-Promotor . 

8 

22 

12 

6 

No 

W. 

... 

A.D. 

Yes 

Helena  . 

. . Independent  . 

8 

21  5/7 

1214 

6 

•  .  • 

Record-Herald  . 

7 

20 

13 

2ii4 

6 

44 

44 

44 

1 
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Wet 

No 

G. 

Ac. 

5,700 

D. 

No 
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A.D. 
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..Inter-Lake  . 

6 

20 

13 

6 

Lewistown  . . 

..Democrat-News . 

7 

2014 

13 

6 

in 

44 

44 
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b. 

Fb 

b. 
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13 

6 
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7 
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1314 
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6 

44 

44 

44 

2 

70 
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Fb 

A. 
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Missoula  . . . 

.  .Missoulian  &  Sentinel. 

7 

2014 

13 

6 

44 

1 

44 

144 

70 
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Dry 

No 

D. 

Tub. 
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A. 
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Kearney  . Hub .  7 

Lincoln  . State  Journal  .  8 

Star  .  8 

McCook  . Gazette  .  .  . .  7 

Nebraska  City.  News-Press  .  8 

Norfolk  . News  . 8 

North  Platte. .  .Telegraph  .  7 

Omaha  . Bee  .  8 

.News  .  ...  8 

World-Herald  .  8 

South  Omaha . .  Sun  .  8 

Plattsmouth  ....Tournal  .  7 

Scottsbluff  _ Star-Herald  .  7 

Wymore  . \rbor  State  .  5 

York  . News-Times  .  7 
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7 
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6 
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13  22 

6 
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7 

20 

13 

6 

8 
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6 

1  1 

a  V* 
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17 'A 

8 
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8 

21 
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6 
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6 
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20 

13 
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1 
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12 
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44 

44 

20 

12 
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6 

44 

44 
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12 
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12 
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6 
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12 
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44 
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6 
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6 

20 

13 

6 

18 
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6 

'i 
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13 

6 
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G. 
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Yes 

55 

No 

D. 

Fb 
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W. 

A. 

Yes 
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Dry 

N^ 

D. 

Tub. 

6,000 
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A. 

Yes 
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Dry 

No 

H. 

6,000 

W.H. 

Yes 
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P. 

W.H. 
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No 

A. 
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No 

D. 

A. 
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No 

A. 
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1.733 

’^t 
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H. 
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A. 

No 
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A. 
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D. 
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A. 
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A. 

Yet 

4,210 

Dry 
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13 
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13 

6 
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6 
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6 
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6 
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i 
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12 

2244 

6 

%  % 

14 

1 
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13 

6 
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12 
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6 
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Fb 
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C. 
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21 
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6 

1 
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6 
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6 
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44 
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6 
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E. 
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A. 
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D. 

D. 
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NEW  JERSEY 
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City 


Newspaper 


Asbury  Park  ..Press  .  8  21 

.\tlantic  City  ..Press-Union  . 9  212/7 

Times  .  8  21% 

Bayonne  . News  .  8  20'% 

Times  .  8  21 

Bridgeton  . News  .  8  2054 

Pioneer  .  7  2154 

Burlington  . . . .  Entenirise  .  7  2054 

. ^Mormng  Post..}  «  2154 

Elizabeth  . Journal  .  8 

Times  .  8 

Hackensack  . . .  Bergen  Record  ....  8 

Hoboken  . Jersey  Observer 

Jersey  City  — .Jersey  Journal  . 8 

Long  Branch  . .  Record  .  8 

Millville  . Republican  .  7 

Morristown  ...Jersey man  .  7 

Record  .  8 

Newark . Ledger  .  S 

News  .  8 

Star- Eagle  .  8 


5  S 


6  «  ig  B'7 

3.0  O  3  « 

5-  I 


1254  .. 

12  22% 
1254  .. 

12 

1254  .. 

12 

13 

13 

1254  22% 


Paper  BoU  Widths 
(Inches) 


11  U  1J4  3654,  1854 

54  54  ft  H  77,  5854,  3854 


54  J4 


Passaic  . Herald 

News 

Paterson  . Call  .  . , 


8 

2154 

1254  23 

6 

1 

44 

44 

1 

8 

21 

1254  2244 

6 

1 

44 

54 

% 

8 

2154 

1254  2254 

6 

44 

44 

54 

154 

8 

21  11/14  1254  .. 

6 

8 

2154 

1254  22% 

6 

42 

1 

54 

i 

8 

21 

1254  2254 

6 

44 

54 

154 

7 

21 

13 

6 

7 

2054 

13 

6 

8 

2054 

12  2254 

6 

i 

i 

54 

i 

5 

16 

12  .. 

6 

8 

23  4/7 

1254  .. 

6 

8 

22  1/7 

12 

6 

8 

23  4/7 

1254  .  . 

6 

7154 

71.  5354.  3554 
5  1  54  ,  3  5  54.  17J4 
36,  18 

7254,"S4J4;"36^ 
3654.  1854 


70,  52%,  35,  1754 


« 

a.  d 

d  0 

d 

a 

•S 

■3-1 

be 

c 

X 
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Reproduc 
Photos  1 
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1  s 
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-E 

i- 

gg 

Kind  Ma 
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Print  on 
Wrappers 

Print  on 
Papers  t 

Type  Ela 
Current 

400 

Dry 

No 

D. 

Tub. 

E.W. 

Yes 

No 

A. 

3,700 

Dry 

Yes 

S. 

106,000 

C. 

A.D. 

.VD 

5,050 

Dry 

Yes 

H.S. 

Oct. 

200,000 

D. 

Yes 

No 

A. 

2,000 

Dry 

No 

S. 

Oct. 

48,000 

A. 

Yes 

A. 

375 

Drv 

Yes 

G. 

SI 

10,000 

A. 

600 

Dry 

Yes 

G. 

SI 

15,000 

A. 

Yes 

No 

D. 

2,850 

Wet 

2H‘ 

Oct. 

70,358 

X 

Yes 

No 

A. 

250 

Dry 

No 

H. 

6,500 

D. 

Yes 

D.' 

125 

Dry 

'^0 

D. 

Fb 

3,000 

X 

Yes 

Yes 

V’incland 


8 

2154 

1254 

22% 

6 

54 

'i 

54 

72,  53 '4.  3554 

800 

Dry 

'n6 

D. 

Sex.  . 

A. 

S'es 
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No 

9 

2154 

12 

23 

6 

54 

54 

54 

1 

38.  19 

650 

Drv 

No 

G. 

Quad  25,000 

A. 
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A.D. 

No 

9 

2154 

12 

22% 

4 

H 

54 

54 

H 

i5s 

X 

650 

Dry 

Yes 

H. 

Sm.  20.000 

C. 
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No 

A.D. 

No 

8 

2154 

13 

6 

A.D. 

8 

21 

1254 

6 

A.D. 

8 

2154 

13 

23 

6 

1 

i 

•4 

1 

7154,  5354.  3554 

1,075 

Dry 

No 

D. 

Met.  52,000 
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A.D. 

No 

8 

21 

1254 

2254 

6 

54 

54 

54 

71.  5354.  3554 

500 

Drv 

No 

H. 

Quad  . 

Yes 

A.D. 

No 

8 

22 

12 

2354 

6 

1 

54 

54 

54 

47.  2354 

453 

Drv 

No 

S. 

.  11.655 

Yes 

A.D. 

Yes 

ft 

22 

1254 

2354 

6 

54 

54 

■4 

1 

7254,  5454.  3654 

600 

Wet 

Yes 

H. 

D.  Sex.  10,000 

Dix. 

Yes 

Yes 

8 

22 

I2y, 

2354 

6 

54 

54 

54 

1 

72  54  ,  54'4.  3654 

3,300 

Wet 

^  es 

H. 

D.  Sex.  50,000 

Dix. 

Yes 

8 

2154 

1254 

2254 

6 

■4 

54 

54 

154 

3554,  1754 

1.200 

Drv 

Yes 

H. 

Yes 

Yes 

7 

20 

13 

22'/, 

6 

IH 

154 

1 

1 

70.  5254,  35 

70 

Dry 

No 

D. 

Fb  2,600 

W.H. 

Yes 

Yes 

No 

7 

2054 

13 

2254 

6 

1 

1 

54 

1 

66  54 

100 

Dry 

No 

D. 

Fb  1,000 

M. 

Yes 

Yes 

Yes 

Si 


A  ^ 

e  o 
No 


No 

No 

No 

nV 

Yes 


Yes 

No 


NEW  MEXICO 


Albuquerque  ...Journal  .  8  21 

N.  M.  State  Tribune  8  21 

East  Las  Vegas. Optic  .  7  20 

Raton . Range  .  7  20 

Roswell  . Record  . .  7  20 

Santa  Fe . New  Mexican .  7  20 


22J4 

2254 


1  V* 

154  154 


54  1 

V*  1 


3454,  1754^  . 

6644.  itiyx,  3344 


.Albhuy  i  i  i  t  i  s .  •  knick'ker  Press  New§  8 

Telegram  . . ;  8 

Times-Union  8 

Amsterdam  . . .  .Rec.  &  Dem.  •.;....  8 

Auburn  . Citizen  - - J 

Ballston  Spa  . .  .Journal  ...........  i .  7 

Batavia  . News  8 

Beacon  . Herald  •. .  •.  .  '.  . .  7 


Binghamton 


2154 

20 

22 

P 

24 

20 

20 


1254  2244 
12  .. 
1254  2354 
‘2 

13  20/4 

1354  3  6., 

12  2144 


\  1 

44  44 

154  1  , 
44  44 


NEW  YORK 

44  44  71,  5  3  54  ,  3  5  54 


A  144 

54  ?4 

54  1 

154  2 
44  1 


300  Dry  No  D. 
120  ....  No  D. 


5,396  Dry  Yes  2-H. 


Tub. 

Fb. 


4,000  W.H. 
1,268  W.H. 


.  A. 

Yes  Yes  A. 

. . . .  Yes  . . 

.  A. 


A. 


7  1  54  .  3  5  54,  17  44 
3454,  1754 
3354.  1644 
36.  24 

6854,  5144.  3454 


Canandaigua 


Cohoes 


Cortland 
Danville  , 
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Advertising  Agencies 
and  National  Advertisers 

consult 


EDITOR  8C  PUBLISHER’S 

Market  Guide 

to  get  the  answers  to  their  two 
most  important  questions — 

1.  What  is  the  ability  of  such  and  such  trad¬ 
ing  area  to  absorb  our  commodities? 

and 

2.  What  medium  shall  we  use  to  cover  it? 

Beyond  all  question,  both  will  find  in  the  1926  Edition — to  be  issued  IN 
THREE  WEEKS — all  the  data  they  need  to  determine  the  character,  the 
habits,  the  needs,  the  desires,  and  the  purchasing  power  of  the  people  of  your 
city. 

How  about  the  second  question? 

Will  they  see  the  name  of  your  paper  close  to  the  marketing  data  of  your 
city?  Will  they  be  told  how  thoroughly  it  covers  its  trading  area?  How  it 
is  looked  up  to  as  the  leader  and  molder  of  public  opinion — civically, 
politically  and  ADVERTISINGLY? 

That  is  up  to  YOU.  It  certainly  is  an  opportunity  out  of  the  ordinary  for 
you  to  get  an  entering  wedge  on  greater  National  Linage — to  DRAMATIZE 
your  paper’s  story,  on  a  stage  and  in  a  setting  the  like  of  which  exists 
nowhere  else. 

BUT  YOU  MUST  HURRY— the  forms  close  in  a  few  days. 


A,  B.  C. 
Charter  Member 


EDITOR  8C  PUBLISHER 


A,  B,  P. 
Member 


SUITE  1700 


TIMES  BUILDING 
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.Advance  . 

8 

20/ 

12 

22/ 

6 

i 

i 

/ 

i 

70,  52/,  35 

50 

Dry 

No 

b. 

A. 

2,000 

W.H. 

Yes 

No 

A.D. 

Yes 

Fayetteville  . 

.Observer  . 

8 

21 

13 

6 

A. 

Gastonia  .... 

.Gazette  . 

8 

20 

12 

2i/ 

6 

/ 

H 

/ 

1/ 

35,  17/ 

200 

Wet 

No 

G. 

SI. 

4,800 

W. 

No 

No 

A. 

No 

Goldsboro  . . . 

.  Argus  . 

7 

20  5/7 

13 

6 

News  . 

7 

20/ 

13 

6 

Greensboro  . 

.News  . 

8 

21 

12/ 

22/ 

6 

1 

/ 

/ 

1/ 

71/,  53/,  35/,  32 

2,250 

Drv 

Yes 

2-G. 

27,000 

H. 

A. 

No 

Record  . 

8 

21 

12'/ 

6 

A. 

Greenville  ... 

•  Reflector  . 

8 

20 

12 

6 

Henderson  . . 

•  Dispatch  . 

7 

21 

13 

22/ 

6 

/ 

/ 

i 

04 

72,  52 

SO 

No 

b. 

Fb* 

400 

W.H. 

No 

No 

A. 

No 

Hendersonville 

News  . 

8 

20/ 

12 

6 

Times  . 

8 

21 

12 

22'/ 

6 

70,  52/,  35 

No 

b. 

Fb 

W.H. 

No 

No 

A. 

Yes 

Hickory  .... 

.  Record  . 

7 

20/ 

13 

22/ 

6 

i'A 

i/ 

i 

i/ 

70,  52/,  35 

50 

No 

D. 

Fb 

1,200 

W.H. 

No 

No 

Yes 

High  Point.. 

.FZnterprise  . 

8 

21 

12/ 

23 

6 

1 

1 

/ 

ift 

35/,  17/ 

200 

Dry 

No 

G. 

SI 

4,500 

W.H. 

No 

No 

A.D. 

Nn 

Kinston . 

.Free  Press  . 

8 

21 

12 

22/ 

6 

1 

1 

/ 

1 

70,  52/,  35 

60 

No 

C.D. 

1,000 

H. 

No 

Yes 

A.D. 

Yes 

News  . 

7 

21 

13 

22 

6 

/ 

/ 

1 

1/ 

70,  52/,  35 

50 

Dry 

No 

D. 

Fb 

500 

W.H. 

No 

Yes 

A.D. 

No 

New  Bern  . . 

(New  Bernian... 

7 

21 

13 

22/ 

6 

70,  52/,  35 

4 

No 

D. 

Fb 

1.000 

W.H. 

No 

No 

A. 

No 

Raleigh  .... 

•  News  &  Observer. 

8 

21/ 

12 

23 

6 

1 

/ 

/ 

1/ 

70 

2,000 

Dry 

No 

59.100 

W. 

No 

No 

A. 

No 

Times  . 

8 

21/ 

12 

22/ 

4 

/ 

/ 

/ 

34/,  17/ 

500 

Dry 

Yes 

G. 

SI 

10,750 

B. 

Yes 

No 

A. 

No 

Rocky  Mount 

.Telegram  . 

7 

21 

13 

22/ 

2 

/ 

/ 

70 

120 

Both 

No 

H. 

5,000 

W.H. 

No 

Yes 

Yes 

Salisbury  . . . 

.  Post  . 

8 

20 

12 

21/ 

6 

/ 

/ 

/ 

i 

35 

Wet 

No 

H. 

Yes 

Yes 

No 

Scotland  Nec! 

.Commonwealth  ... 

6 

19  5/7 

13 

6 

Statesville  . . 

.  Dailv  . 

7 

20 

13 

26/ 

6 

67,  50/,  33/ 

Dry 

No 

Yes 

Yes 

No 

Tarboro  .... 

.  Southerner  . 

7 

20 

13 

22 

6 

35 

18 

No 

b. 

n> 

750 

Yes 

No 

Washington  . 

.News  . 

7 

20/ 

13 

22/ 

6 

1/ 

1/ 

i 

2 

70,  53.  35 

No 

D. 

Fb 

W. 

No 

Yes 

A. 

Yes 

Wilmington  . 

.News-Dispatch  _ 

7 

20 

13 

21/ 

6 

/ 

/ 

1/ 

50/,  33/ 

i20 

Wet 

No 

H, 

H. 

Yes 

No 

t.Star  . 

8 

20 

12 

6 

Wilson  . 

.Times  . 

7 

20'/ 

13 

6 

Winston-Salem. Journal  . 

8 

21/ 

12 

24 

6 

A 

Ai 

/ 

1 1/6 

35.  17/ 

1.080 

Wet 

1-G,  IS 

W. 

Yes 

Yes 

A. 

No 

Sentinel  . 

8 

20 

12 

6 

Dry 

Yes 

H. 

Yes 

A. 

No 

NORTH  DAKOTA 


Bismarck  . , . 

..Tribune  . 

...  8 

20/ 

12  12 

6 

/ 

A 

)4 

1 

70. 

125 

Wet 

No 

D. 

F. 

4,500 

Cobb. 

Yes 

No 

Yes 

Devils  Lake. . 

,  .Journal  . 

....  7 

20 

13  22/ 

1/ 

m 

1 

2/ 

70,  52/,  35, 

80 

D. 

2.000 

W. 

Yet 

..Forum  . 

...  8 

22 

12/  23/ 

6 

/ 

m 

72,  54,  36,  18. 

1.000 

Dry 

No 

G. 

30.000 

D. 

A.b. 

No 

..Herald  . 

...  8 

21/ 

12/  23/ 

6 

1^ 

A 

/ 

1 

55/,  36/,  18, 

600 

Wet 

No 

G. 

1,800 

Cobb. 

Yes 

A. 

No 

, . Sun  . 

...  8 

20 

12  22 

4 

1 

1 

A 

1 

70, 

120 

No 

G. 

Com. 

1,600 

A. 

Yes 

Yes 

Yet 

..Pioneer  . 

...  7 

29 

13  22 

6 

70.  52/. 

SO 

No 

C.D. 

F. 

1,500 

M. 

Yes 

A. 

Yes 

Minot  . 

..News . 

....  7 

20 

13  20 

6 

5/6 

s/6 

2/3 

7/12 

33/,  17, 

12 

Wet 

No 

H. 

3.000 

W. 

Yes 

Yes 

Valley  City... 

.  .Times-Record  ... 

. . .  7 

20 

13 

/ 

/ 

/ 

1 1/6 

OHIO 


Akron  . 

.Beacon -Journal  . . . 

..  8 

22 

13 

A.D. 

Times-Press  . 

..  8 

22/ 

12'/  23/ 

/ 

/ 

/ 

72,  54,  36 

Both 

No 

G. 

D. 

No 

No 

AU. 

No 

Alliance . 

.Review  . 

..  8 

21 

13 

22/ 

4 

1 

/ 

/ 

1 

38.  19 

550 

Wet 

No 

D. 

Tub. 

15.000 

W. 

Yes 

Yes 

A. 

Yes 

Ashland  .... 

. .Times-Gazette  .... 

..  8 

21 

12 

22/ 

2 

/ 

1 

/ 

/ 

34/.  17/ 

200 

Dry 

No 

D. 

Tub. 

5.160 

W. 

Yes 

Yes 

A. 

No 

Ashtabula  , . . 

.  .Star-Beacon  . 

..  8 

21 

12 

23 

6 

/ 

1'/ 

/ 

1 

34.  17'/ 

360 

Dry 

No 

D. 

Tub. 

9.000 

Hand 

No 

Yes 

A. 

No 

Athens  . 

..Messenger  . 

..  8 

21/ 

12 

22/ 

4 

1 

/ 

/ 

7/16 

33'/,  17 

375 

Dry 

No 

D. 

Tub. 

12.000 

Sp 

Yes 

Yes 

A. 

No 

Bellaire  . 

.I.eader  . 

..  8 

21/ 

12 

23/ 

6 

1 

1 

/ 

1 

52/.  35 

210 

Wet 

No 

G. 

5.200 

W.H. 

Yes 

No 

A. 

No 

Bellefontaine 

, .  F.xaminer  . 

..  7 

20 

13 

22/ 

6 

1/ 

1/ 

11/12  1  10/1270,  52/.  35 

140 

No 

0. 

Com. 

3.000 

W. 

Yes 

Yes 

A. 

No 

Bellevue  .... 

..Gazette  . 

..  7 

20 

12 

t  t  T 

Bowling  Green. Sentinel-Tribune  .. 

..  8 

20 

12 

22 

4 

1/ 

/ 

/ 

1  3/16  70, 

100 

No 

a 

Com. 

1,800 

W. 

Yes 

A. 

Yes 

Bucyrus  . .  • . 

..Telegraph-Forum  . 

..  7 

20 

13 

33'/,  16/, 

20 

Wet 

No 

G. 

Com. 

4.000 

W. 

Yes 

No 

No 
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New  England’s  fishing  industry  represents  an  investment  of  over  $40,000,000.  Over  30,000  persons  and 
1 ,000  vessels  are  directly  engaged  in  earning  a  livelihood,  and  the  annual  return  to  the  fishermen  runs  well 
over  $20,000,000. 


New  England  produces  about  20%  in  pounds  and  25%  in  value  of  the  entire  country’s  fish  production. 

What  a  great  market  this  alone  offers  to  manufacturers  of  fishing  equipment — boat  builders — contractors  of 
supplies  and  fishing  material. 

The  buying  power  of  this  industry  and  its  people  runs  into  millions.  A  campaign  in  the  New  England  papers 
covers  the  entire  industry — Results  are  almost  certain  if  the  product  has  merit  and  the  campaign  properly 
prepared. 

The  newspapers  listed  below  can  show  you  the  way — They  have  valuable  information  covering  the  entire 
market — They  have  a  complete  service  that  will  enable  you  to  cover  the  field  and  obtain  distribution  at  mini¬ 
mum  investment  cost — Write  them  today. 


MASSACHUSETTS— Population,  3,852,356 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

**Attleboro  Sun  . 

....(E) 

5.845 

.03 

.03 

’Boston  Globe  . 

.  (MAE) 

278.988 

.50 

.50 

’Boston  Globe  . 

. (S) 

325.234 

.55 

.55 

tBoston  Transcript . , 

- (E) 

36,165 

.20 

.20 

*Bottcn  Poit  . 

....(M) 

393,002 

.60 

.60 

’Boston  Post  . 

. (S) 

339.486 

.55 

.55 

’Fall  River  Herald-News  <E) 

21.544 

.08 

.08 

’Fitchburg  Sentinel 

. (E) 

11,842 

.06 

.045 

’’Haverhill  Gazette  . 

. (E) 

16,187 

.065 

.05 

ttLynn  Item  . 

. (E) 

16,699 

.065 

.05 

tLowell  Ccurier*Citizen  and 

Evening  Leader.., 

. .  (MAE) 

31,310 

.07 

.07 

’’New  Bedford  Standard  Mercury 

(MAE) 

33,321 

.10 

.10 

’’New  Bedford  Sunday  Standard 

(8) 

28,806 

.10 

.10 

’North  Adams  Transcript 

(E) 

10.265 

.0425 

.035 

tPittsfleld  Eagle  ... 

. (E) 

18.202 

.05 

.06 

’Sal«m  News  . 

. (E) 

21,444 

.09 

.07 

tTaunton  Gazette  . 

. (E) 

9.228 

.05 

.04 

•Worceater  TelegTam>Gazet^e 

(MAE) 

92.863 

.28 

.25 

•  worcetaer  Sunday  Telegram 

(S) 

50,960 

.21 

.18 

CONNECTICUT— Population,  1,380,631 


Circu- 

2.500 

10.000 

lation 

lines 

lines 

’Bridgeport  Post-Telegram 

(EAM) 

44,446 

.16 

.16 

’Bridgeport  Post  . . . 

....(S) 

21,910 

.10 

.10 

**Hartford  Cour&nt.. 

....(M) 

33,003 

.09 

.09 

’’Hartford  Courant  .. 

. (S) 

56,274 

.13 

.13 

’Hartford  Times  . . . 

....(E) 

53,665 

.13 

.13 

’Middletown  Press  . 

....(E) 

8,381 

.05 

.03 

ttNew  Haven  Register.  (EAS) 

46,218 

.14 

.13 

’New  London  Day... 

....(E) 

13,671 

.07 

.045 

tNorwich  Bulletin  . 

....(M) 

12,826 

.07 

.06 

’Norwalk  Hour  . 

- (E) 

6,196 

.04 

.04 

tSonth  Norwalk  Sentinel.  (E) 

6,188 

.03 

.026 

’Stamford  Advocate 

....(E) 

10,619 

.06 

.04 

*  A,  B,  C.  Publiaher'i  Statement,  Oct.  1,  1936. 
t  Government  Statement,  Oct.  1,  1926. 

**  A.  B.  G.  Publisher’!  Statement,  March  31,  1926. 
tt  Government  St-Atement,  March  31,  1926. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 


MAINE— Population.  768,014 

Circu-  2.500  10.000 
lation  lines  lines 

'^Portland  Press-Herald  Express 

(MAE)  63.964  .18  .16 

NEW  HAMPSHIBE— Population.  443,683 


’Concord  Monitor-Patriot.  (E) 

5.309 

.0375 

.026 

fKeene  Sentinel  . 

.(E) 

3,934 

.036 

.023 

’Manchester  Union  Leader 

(MAE) 

32.032 

.15 

.12 

RHODE  ISLAND— Population, 

604,397 

tNewport  Daily  Nows.. 

.(E) 

6.443 

.0336 

.0293 

*Pawtucket  Timea  . 

.(E) 

27,548 

.07 

.07 

’Providence  Bulletin  . . . 

.(E) 

69.039 

.18 

(B).25 

’Providence  Journal  . . . 

.(M) 

39,770 

.11 

(B).26 

’Provido-co  Journal  . . 

..(S) 

70.186 

.18 

.18 

♦Providerce  Newa  .. 

..(E) 

28.189 

.08 

.08 

’Providence  Tribune  . . , 

..(E) 

21.808 

.10 

.09 

•Westerly  Sun  . (E&S) 

5,139 

.035 

.025 

’Woonsccket  Call  _ 

..(E) 

14.680 

.05 

.05 

VERMONT- 

-Population,  352,428 

tBarro  Times  . 

..(E) 

7,001 

.03 

.025 

tBen^lngton  Banner  . . 

..(E) 

3.155 

.0126 

.0126 

Brattlcboro  Reformer. 

..(E) 

3.416 

.03 

.0176 

tBurlington  Free  Press, 

,.(M) 

13.621 

.06 

.05 

’Rutland  Herald  . 

,.(M) 

11.539 

.04 

.04 

tfSt.  Johnsbury  Caledonian-Record 

(E) 

4.055 

.03 

.0175 

58 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  2000  DAILIES 
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OHIO — Continued 


Fag''  Dimensiona 


Margin  Measurements 


City 


Newspaper 


Paper  Soli  Widths 
(Inches) 


6-^ 
3  j! 


Cambridge 
Canton  . . . 


Circleville 


Cleveland 


Columbus 


.Jeffersonian  . 

.  8 

2144 

12  2244 

6 

44 

H 

44 

15/16 

.News  . 

.  8 

2144 

I2j4  21  y2 

6 

1 

44 

44 

144 

Repository  . 

.  8 

22 

1244 .. 

,  Standard  . 

.  7 

20 

13 

,  .News-Advertiser  .  . . 

.  7 

2044 

13  23 

6 

44 

44 

9/16 

144 

Scioto  Gazette . 

.  8 

21 

12 

.  Commercial-T  ribune . 

.  8 

22 

i2;j  2344 

6 

44 

44 

144 

Post  . 

.  8 

2244 

12  2344 

6 

V2 

44 

44 

1 

Times-Star . 

8 

22  1/7 

1244  .. 

6 

44 

44 

44 

144 

,  Herald  . 

.  6 

19  5/7 

13 

Union-Herald  . 

.  6 

20 

13 

.News . 

.  8 

2244 

12  2344 

6 

44 

44 

44 

1 

Plain  Dealer . 

.  8 

21  3/7 

12 

Press  . 

.  8 

2244 

12  2344 

6 

44 

44 

44 

1 

Times  . 

.  8 

21 

12 

.Citizen  . 

.  8 

2244 

12  23  9/16 

6 

44 

44 

44 

1 

Dispatch  . 

.  8 

2244 

1244  .. 

34,  17, 

72H,  544i,  36f^, 


23, 


73,  54J4,  36'yi, 
70. 

72K,  54H.  36J4, 


Ohio  State  louriial..  8  21  11/14  12J4  23J4 

Conneaut  . News-Herald  .  7 

Coshocton  . Tribune  &  Times-Age  8 

Dayton  . 


Dennison  . Paragraph  . — 

Dover  . Reporter  ..... 

East  Liverjiool..  Review-Tribune  .  7  21 


Elyria  . Chronicle-Telegram 

Findlay  . Courier-Republican 

Fostoria  . Review  . 


Gabon 


Iron ton 
Kenton 


Ncws-Republicai 
.  Eagle  . 


Marietta 


Marion  . 

Martins  Ferry. 
Marysville  . . . 
Massillon  . . . . 


itar  . . 

rimes 


Middletown  ... 


Mount  Vernon.. 
Newark  . 


N.  Philadelphia.  1  imes  . 

Niles  . Times  . 

Norwalk  . Tedector-Herald 

Painesville  ....Telegraph . 

Piqua  .  oil  . . 


St.  Marys. 


Sandusky 


Shelby 

Sidney 


Steubenville 
Tlffen  . 


7 

20)4 

13 

2244 

6 

8 

21 

12 

23 

6 

8 

21  1/7 

12 

8 

22 

12 

2344 

4 

7 

2044 

13 

2244 

6 

7 

19)4 

13 

24 

6 

7 

20 

13 

7 

20 

13 

7 

22 

13 

24 

8 

20 

12 

7 

21 

13 

2244 

’4 

6 

19)4 

13 

6 

8 

21 

12 

23 

6 

8 

21 

12 

22 

4 

7 

21 

13 

7 

20 

13 

7 

21 

13 

2244 

'6 

7 

22 

1244 

7 

20 

13 

7 

22 

13 

24 

'e 

8 

22 

1244 

2344 

2 

7 

20  5/7 

13 

7 

19  5/7 

13 

8 

22 

1244 

7 

22 

13 

2344 

'6 

8 

20 

12 

7 

19  5/7 

13 

7 

20  5/7 

13 

8 

21 

12 

8 

20 

12 

2i)4 

'6 

8 

22 

12 

8 

22 

12 

2344 

'6 

8 

22 

1244 

23  H 

8 

21 

1244 

22)4 

*6 

8 

21 

1244 

8 

22  2/7 

12 

8 

20 

12 

8 

20)4 

1244 

22)4 

4 

8 

21 

12 

8 

21 

12 

22)4 

'6 

7 

19)4 

13 

8 

21 

1244 

5 

1744 

13 

'6 

8 

21 

12 

21 

6 

8 

21 

12 

20  H 

7 

21 

13 

22  44 

6 

8 

21 

12 

227A 

6 

7 

21 

13 

8 

21 

12 

22  H 

'6 

7 

20 

13 

8 

20 

12 

22 

*6 

8 

21 

12 

8 

21 

12 

23 

'6 

7 

20 

13 

8 

22 

1244 

2344 

'e 

7 

20 

13 

2244 

6 

7 

2045 

13 

6 

7 

20 

6 

8 

21)4 

ii44 

1  2244 

6 

8 

2154 

12 

22/, 

6 

2044 

13 

7 

20 

13 

22 

6 

7 

2044 

13 

8 

22 

12 

2344 

’4 

8 

2144 

1244  -- 

8 

22)4 

12 

23  H 

'6 

7 

21 

13 

23 

69,  SVA,  34'/!, 

70, 'S2'X,"35‘,’" 


70,  S2J4,  35, 


1 


54H.  36K.  183«, 
70,  S2H,  35,  17, 
35,  1744, 


y2  V4  V2  1 

1112 
244  144  44  44 


6844,  5144,  6844, 
70,  5244. 

69,  52,  34H, 


11  44  144 

I  44  44  1 

II  44  ?4 


45,  2244, 

44,  30, 

68  44  ,  5  1  44,  3444, 
33  44, 

70,  34, 


n  %  %  2 


70,  5244, 


1  1  1  144 

44  44  44  1  44 


70,  5244, 
Sheet  Paper, 
5444,  36, 


44  44  44  44  66,  4944.  33, 


35,  1744, 


1  44  44  1 

"44  “44  “44  "h 


3444,  1744, 
36.  18, 

3544. 


44  44 

'i  "44 


3544,  1744. 

34^,"l7^V 


144  144 

%  H 


H  n 


3444, 

35, 

70,  35, 
34,  17, 


3444. 

70,'  ’  ’ 


.1444,  1744, 


144  144 
344  344 


6/16  1 
44  2  44 


36, 

70, 


44  144 
44  44 


70,  53.  35, 

2244, 

5144,  3444,  1744, 


1 


1 


5  2  44  ,  35, 


44  H  44  H  6844.  5144.  3444. 


Toledo 
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.Ardmore  . .Ardmoreite  .  7  2144 

Press  .  7  20 

Bartlesville  ...Enterprise  . 8  21 

Examiner . 8  21 3< 

Blackwell  . Tribune  &•  News  ...  8  2044 
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Chickasha  . Express  . 7  20 
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Finger  Tips 

in  the  news 
every  day 


you 

read 

them 

? 


A  3 'Stick  daily  feature 


CURRENT  NEWS  FEATURES.  INC. 

EVENING  STAR  BUILDING 
WASHINGTON,  D.  C. 


^VOU,  Mr.  Publisher,  can  give  your 
C/  stereotyping  department  and  your  com¬ 
posing  room  the  finest  mechanical  equip¬ 
ment  money  can  buy,  but  if  you  do  not 
give  them  Imperial  Type  Metal,  serviced 
by  the  Imperial  Plus  Metal  Plan,  you  are 
handicapping  your  machines  and  your  men. 

Imperial  Metal  and  the  Plus  Plan  are  the 
finest  type  metal  equipment  you  can  give 
your  shop.  Good  mechanical  equipment  de¬ 
mands  good  type  metals.  And  good  work¬ 
men  likewise  need  the  best  on  the  market. 

This  finest  of  all  type  metals  serviced  by 
the  Plus  Plan  is  not  only  the  most  efficient 
type  metal  equipment  but  it  is  also  most 
dependable  and  economical.  Dependable, 
because  your  type  metal  is  constantly  in  A-1 
condition.  Economical,  because  the  work¬ 
ing  life  of  the  metal  is  extended  by  years. 

Let  us  give  you  details  on  the  finest  equip¬ 
ment  of  type  metal  that  money  can  buy! 


IMPERIAL  TYPE  METAL  CO. 

Manufacturing  the  following  metals: 

LINOTYPE  MONOTYPE  INTERTYPE  STEREOTYPE 

ELROD  LUDLOW  LINOGRAPH  THOMPSON 

Philadelphia  Cleveland  New  Yorii  Chicago 


BROOKLYN  EAGLE  GIVES  Charles  f.  chapin  dies 
85th  BIRTHDAY  PARTY  w..  Editor  of  Waterbury 

- -  American  for  48  Years 

Newspaper’s  Staff  Dramatizes  Incidents  Qiarles  F.  Chapin,  for  48  years  editor 
of  Its  History  in  Musical  Review  Held  of  the  IVaterbury  (Conn.)  American, 
Oct.  26 — 22-Page  Historical  died  Oct.  27. 

Section  Also  Issued  _  f^^apin  was  born  ill  South  Hadley 

rails.  Mass.,  and  prepared  for  college  at 
[  VV' ilbraham  Academy.  He  was  graduated 

Incidents  in  the  history  of  the  Brook-  from  Yale  in  1877.  On  Jan.  1,  1878,  he 
lyn  Eagle  were  dramatized  by  members  of  became  editor  of  the  American  and  in 
the  staff  jn  a  mu-  1883  was  made  secretary  as  well  as 
-  sical  review  held  editor. 

Oct.  26  to  cele-  Mr.  Chapin  is  survived  by  one  son, 
brate  the_  paper’s  Carl  H.  Chapin,  associate  editor  of  the 
85th  anniversary,  .\merican,  and  one  daughter. 

Also  in  celebra-  _ 

S,°u!e"SgU  BIG  BRITISH  NEWSPAPER 

S'  iitT'^a  ^2?:  GROUP  EXPANDS 

page  historical  - 

section  edited  by  Allied  Newspapers,  Ltd.,  Buy  Remain- 

I  ing  Shares  in  Daily  Sketch  and 

and  a  handsomely  “  , .  t  „ 

colored  pictorial  Sunday  Herald— To  Merge 

section  edited  by  Sketch  and  Graphic 


GROUP  EXPANDS 


H.  F.  Gunkisos 


S.  W.  Cooper 
and  a  handsomely 
colored  pictorial 
section  edited  by 
George  Currie 
and  illustrated  by 
James  S.  Young. 


Allied  Newspapers,  Limited,  which  al¬ 
ready  own  newspapers  in  London,  Man- 


The  “Eage  Revue”  was  .Jtnessed  by 

an  audience  of  2  D()0  employes  and  Glasgow,  and  which  in  September 

friends  of  the  paper.  It  _ was  _  arranged, 


largely  written  and  coached  by  Cleve¬ 
land  Rodgers,  associate  editor. 


purchased  the  Northeastern  Daily  Ga¬ 
zette  and  associated  newspapers  in  Mid¬ 
dlesbrough  for  near  to  half  a  million 


A  sketch  m  a  news  room  o  19^  pro-  purchased  the 

fessed  to  picture  the  conduct  of  the  ^  ordinary  shares  in  the  Daily 

K™  r„'';i;ei’rT„Souro5i  at 

Sees  at  noon.  iminacolaKly  attirrf  m  anSunting  to  nearli  ilO,- 

morning  coat,  gray  trousers  and  high  silk  QoyQQy  ^  j  t 

hat;  when  crimes  would  be  committ^  T^^e  Daily  Sketch  and  the  Sunday  Her- 
pd  solved  in  the  newspaper  offices,  mak-  purchased  from  E.  HultL  and 

mg  it  unnecessary  to  go  outdwrs  for  ^td.,  in  July,  1924,  by  the  Daily  Mir- 
the  best  stories;  and  when  the  days  roranA\hcSu>^ayPictorialior£\,2m,- 

000.  No  public  issue  of  shares  is  coil- 
templated  by  Allied  Newspapers  in  Con¬ 


or  exchange  of  repartee. 

\  serious  history  of  the  Eagle  was 


nection  with  the  purchase. 

On  Oct.  16  it  was  announced  that  fol- 


k.,  vyki.  11  was  diiiiuuiikcu  iiidi  lui- 

tvH  ^owing  On  this  purchase,  and  according  to 


who  traced  the  newspaper’s  development 
from  its  first  appearance,  as  the  Brook- 


an  agreement  made  in  July,  1925,  be- 


9/;  1QA1  *1,.. _ uJ  Daily  uraphxc,  the  latter  paper  is  to  be 

11  rw  amalgamated  with  the  Daily  Sketch,  as 

pointed  out  that  during  the  85  years  reducing  the  number 

since  its  founding  the  Eagle  has  been  pjj-ture  dailies  in  London  to  two,  the 
under  one  continuous  ownership  and  n  -i  ci  *  u  ^ 

management,  the  only  newspaper  in  the  g^Siic 

city  to  remain  for  that  length  of  years  ’  _ 

without  a  change  of  control.  'There 

have  been  but  four  presidents  of  the  ADDS  UNIVERSAL  SERVICE 

Eagle:  Isaac  Van  Anden,  Col.  William  a  c„,:*k  .-..kUok.,- 

Hpetpr  wui.’Dm  V  vidctdr  _ Milton  .V  Smith,  cditor  and  publisher 


without  a  change  of  control.  'There 

have  been  but  four  presidents  of  the  ADDS  UNIVERSAL  SERVICE 

Milton  A.  Smith,  editor  and  publisher 
SXrV  F  r^nnU^n  Mr  A l^n  ^he  Tollahassee  Fla.)  Morning  State. 

developed  the  Eagle’s  policies,  including  ‘  _ 

Walt  Whitman,  the  poet,  and  Arthur  M. 

Howe,  who  has  been  the  editor  since  he  BROOKLYN  CLUB  ELECTS 
succeeded  St.  Clair  McKelway,  in  1915.  ^  A^linr  T  fnr  thp 


Howe,  who  has  been  the  editor  since  he  BROOKLYN  CLUB  ELECTS 

£"'1™^  dent  of  the  Bl-oSklyi  Neispaperaen’s 

tL  Club,  succeeding  M^shall  Covert,  re- 

3i£f£L'?vi£frr''l0\r™oreS 

SO  years.  Those  given  the  50-year  gold  ^  k  ^  Brooklyn  Standard 

m^als  were:  Miss  Celia  KeLy,  who  has  been  named  vice-president, 

joined  the  paper  in  1870;  George  Wind- 

ram,  1871 ;  George  F.  Dobson,  1873 ;  Read  Editor  &  Publisher — $4  a  year. 
Henrietta  F.  Clark,  1874;  James  G.  Phil¬ 
lips,  1875 ;  Bart  1.  Schneider,  1876,  and 
Charles  J.  Carlin,  1876. 

EMPLOYES  OFFERED  STOCK 

The  International  Paper  Company  this 
week  announced  that  officers  and  em¬ 
ployes  had  been  offered  cumulative  7  per 
cent  preferred  stock  at  $94  per  share,  the 
offer  to  remain  open  until  Dec.  1.  Em¬ 
ployes  have  the  option  of  paying  for  the 
shares  outright  or  in  instalments.  Com- 
Ptcncing  Jan.  1,  1928,  a  bonus  will  be  paid 
to  employes  holding  the  stock  amounting 
to  $1  a  share  and  increasing  $1  each  year 
until  $5  a  share  is  paid  Jan.  1,  1932. 

NEW  OREGON  “SPECIAL” 

Doty  &  Stypes,  Inc.,  is  a  new  firm  of 
Wblishers’  representatives  formed  in 
-  incorporators  are 

'Walter  L.  Doty,  who  has  conducted  a 
^ilar  business  in  San  Francisco,  and 
Arthur  W;  Stypes,  until  recently  adver- 
“sing  manager  of  the  IVestem  Former. 


The  Finest  Equipment 
You  Can  Give  Him! 
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Editor  &  Publisher  for  October  30,  1926 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  2000  DAILIES 


OKLAHOMA — Continued 


Face  Dimenaiona  Margin  Measurements 


Paper  Boll  Widths 
(Inches) 
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NEW  YORK  PRESSMEN 
WIN  WAGE  INCREASE 


Renew  Agreement  Between  Publiiheri 
and  Union  for  Term  of  Three  Years 

from  Sept.  4 - No  Other  Changes 

in  Contract  Except  Pay  Boost 


An  increase  in  wages  has  been  granted 
to  members  of  the  New  York  News¬ 
paper  Pressmen’s  Union  Number  Two 
by  the  Publishers  Association  of  New 
York,  according  to  an  agreement  reached 
this  week  which  renews  the  present  con¬ 
tract  for  a  period  of  three  years  from 
Sept.  4,  1926. 

The  agreement  was  the  work  o'  a  joint 
conference  committee  in  which  the  pub¬ 
lishers  were  represented  by  Bradford 
Merrill,  general  manager  of  the  Hearst 
newspapers,  F.  D.  White,  JVe7V  York 
World,  and  W.  H.  Field,  New  York 
Daily  News,  and  the  union  by  Andrew 
W.  Armstrong,  president  of  the  local 
chapter,  and  E.  W.  Edwards.  Mr.  Arm¬ 
strong  announced  the  agreement  as  fol¬ 
lows  ; 

The  agreement  between  the  Publishers' 
Association  of  New  York  City  on  the 
one  part  and  the  International  Printing 
Pressmen  and  Assistants  Union  of  North 
America  and  New  York  Newspaper 
Pressmen’s  Union  No.  2  on  the  other 
part  has  been  renewed  in  all  its  terms 
for  a  further  period  of  three  years  from 
Sept.  4,  1926,  with  an  increase  in  wages. 
This  increase  is  ^.50  per  week  for  the 
first  year,  an  additional  $2  per  week  for 
the  second  year,  and  a  further  increase 
of  $1  per  week  for  the  third  year  for 
all  journeymen.  Pressmen-in-charge  are 
to  receive  the  same  increases  and  an  ad¬ 
ditional  increase  of  $3  per  week.  The 
wages  of  apprentices,  being  certain  per¬ 
centages  of  those  journeymen,  are  con¬ 
sequently  also  increased.  The  Joint  Con¬ 
ference  Committee  which  reached  this 
agreement  made  the  following  statement: 

The  present  contract  between  the  union 
and  the  publishers  was  made  by  agree¬ 
ment  between  them  dated  July  17,  1924, 
expiring  Sept.  4,  1926,  with  a  continuing 
clause  and  provisions  for  arbitration  of 
all  differences.  The  subject  of  current 
meetings  between  the  parties  to  the  con¬ 
tract  was  the  question  of  its  amendment 
and  extension. 

.  After  a  careful  examination  of  the 
terms  of  this  contract,  the  Joint  Con¬ 
ference  Committee  of  the  union  and  the 
publishers  have  reached  the  unanimous 
conclusion  that  their  common  interest 
would  best  be  served  by  continuing  the 
contract  for  a  further  period  of  three 
years  without  change  except  in  the  scale 
of  wages. 

For  the  scale  of  wages,  the  publishers 
have  willingly  proposed  and  the  union 
has  willingly  accepted  a  cumulative  in- 
CTease  of  $2.50  per  week  for  the  first 
year;  a  further  increase  of  $2  per  week 
for  the  second  year;  and  an  additional 
increase  of  $1  per  week  for  the  third 
year  of  the  extended  term  for  all 
journeymen.  For  pressmen-in-charge, 
the  publishers  have  also  proposed,  and 
the  union  accepted,  the  foregoing  increase 


and  an  additional  increase  of  $3  per 
week.  The  wage  of  apprentices,  flyboys 
and  carriers  being  certain  percentages 
of  those  of  journeymen  are  consequently 
also  increased,  as  provided  in  Sections 
31  and  32. 

In  the  case  of  Brooklyn  evening  papers 
with  Sunday  editions  the  Saturday  night 
bonus  shall  be  increased  from  $2.75  to 
$3. 

The  Joint  Conference  Committee  de¬ 
sires  to  emphasize  that  these  increases 
are  tendered  and  accepted  in  recognition 
of  increased  efficiency  developed  through 
the  faithful  performance  of  mutual  ob¬ 
ligations  under  the  existing  contract.  In 


these  voluntary  increases  and  in  the  per¬ 
petuation  of  all  the  terms  of  the  present 
contract  for  a  further  period  of  three 
years  the  committee  thus  testifies  to  the 
wisdom  of  the  provisions  of  the  contract ; 
to  their  success  in  improving  production, 
eliminating  waste  and  promoting  har¬ 
monious  relations  between  the  parties 
concerned. 

While  this  decision  was  reached  in 
joint  conference,  without  the  necessity 
of  invoking  those  provisions  of  the  con¬ 
tract  concerning  arbitration,  the  com¬ 
mittee  was  constantly  aware  that  its 
deliberations  were  being  conducted  under 
the  comforting  assurances  of  certain  set¬ 


tlements  of  possible  differences  by  peace¬ 
able  means.  The  committee  feels  tliat 
this  protection  has  enabled  it  to  give  a 
full  measure  of  unprejudiced  thought  to 
its  discussions  that  would  not  otherwise 
have  been  possible,  and  desires  to  re¬ 
affirm  its  belief  in  the  wi.sdom  and  fair¬ 
ness  of  the  principle  of  arbitration,  the  in¬ 
genious  provisions  for  which  in  the  exi.st- 
ing  contract  were  mainly  suggested  by 
President  George  L.  Berry. 


The  Omaha  (Neb.")  Bee  each  year  pro¬ 
motes  a  “free  shoe  fund"  for  the  poor 
children  of  its  city. 
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“BEAM”  WIRELESS  SYSTEM  IN  OPERATION 
between  LONDON  AND  MONTREAL 


Journalists  Exchange  Greetings  in  First  Messages  Sent  by 
“Fastest  Wireless  in  World” — Speed  of  200  Words 
a  Minute  Claimed 


rpRAFFIC  executives  of  American  wire  tern  seemed  greater  than  had  been  im- 
A  news  agencies  this  week  expressed  agined  by  the  newspaper  men  who  had 
interest  in  the  inauguration  of  the  “Mar-  some  knowledge  of  cable  work.  The 
coni  Beam  Wireless”  system  between  working  of  the  system  was  concisely 

London  and  Montreal,  claimed  to  be  the  explained  to  them  by  H.  M.  Short,  the 

fastest  wireless  service  in  the  world.  It  managing  director  of  the  Canadian  Mar¬ 
is  understood  that  if  the  England  to  coni  Company  and  other  officials  that  were 
Canada  service  proves  successful,  the  sys-  with  him,  including  J.  W.  Kerton,  the 
tern  will  be  installed  between  London  and  traffic  superintendent,  and  J.  H.  Thomp- 
Xew  York  early  next  year.  son,  the  chief  engineer,  and  G.  A.  Mathieu, 

When  the  Canadian  system  was  opened  personal  assistant  to  Senator  Marconi, 
Oct  21,  messages  from  Montreal  were  "ho  designed  the  receiver  apparatus, 
sent  at  a  speed  of  nearly  200  words  a  The  messages  are  handed  to  an  opera- 
minute  and  instantaneously  recorded  in  If*"  "ho  sits  before  a  Creed  perforator 

the  Central  Telegraph  Office  in  London,  "hich  is  a  peculiar  shaped  typewriter 

where  British  newspaper  men  were  gath-  "'ith  an  ordinary  keyboard.  He  copies 
ered  to  witness  the  operation.  them  out,  but  instead  of  punching  letters 

The  first  message  that  went  out  from  to  a  continuous  ta^  he  punches  the 
the  Canadian  metropolis  was  one  from  code  for  those  letters.  This  tape 

Lord  Atholstan  to  Lord  Burnham,  chair-  ‘hen  run  into  a  Wheatstone  transmitter 
man  of  the  Imperial  Press  Union,  which  ^t  a  s^d  which  can  be  regul^ed  from 
read  as  follows:  20  Jo  400  words  a  minute  That  trans- 

“On  the  occasion  of  the  transmission  ^^'tt^r  opera  es  the  mam  transmitter  at 
t  L  c  •  1  ..  K,.  Drummoiidville  by  a  system  of  wired 

of  the  first  wireless  press  ^^sage  by  controls  over  Bell  Telephone 

"i^es  and  from  Drummondville  the  mes- 

^  tVi  ^  iptinn  nf  thif  npw  instantaneously  by  the 

ate  vou  on  the  completion  ot  this  new  j.”  ..  ,  ,  i 

imk  of  Empire.  With  full  knowledge  d’^ectional  beam,  and  at  the  same  instant 
f  the  efforts  you  have  made  to  it  Brid^;ater.  Somerset, 

crease  the  efficiency  of  inter-Domin-  "here  the  general  receiving  apparatus  is, 
Sn  communication  within  the  Empire,  I 
feel  that  the  first  message  sent  bv 

the  Montreal  Star  should  be  one  of  m  the  Central  Telegraph  Office 

felicitations  to  you  for  the  new  step  for-  London.  There  is  no  re-transmission 

ward  which  the  invention  of  Senator  '^e  messages  anywhere--immediately 

Marconi,  aided  by  able  engineers  on  ^  ^  Mon- 

both  sides  of  the  Atlantic,  has  made  pos-  it  operates  the  high  speed  undulator 

sible.  I  believe  that  we  are  at  the  be-  the  Morse  code 

ginning  of  a  new  era  in  Empire  com-  ^  "loving  tape,  which  passes  in  front 
Lnication  with  possibilities  not  hitherto  operator  at  an  ordinary  typewriter 

foreseen  which  will  work  a  revolution  ^0"*^°":  ^^^0  dec^es  the  message  as 

in  the  distribution  of  Empire  news.  '  of  him. 

“Athoi<!taw”  Similarly  messages  from  London  were 
„..  transmitted  by  landline  to  Bodmin  in 

This  message  was  sent  at  11  o  dock  Cornwall,  which  is  coupled  with  the  main 
I  Montrea  time,  and  was  immediately  transmitting  station,  and  instantaneously 
transmitted  to  Lord  Burnham  and  his  recorded  through  the  Canadian  receiving 
reply  v^s  filed  with  the  Central  Tele-  Yamachiche  over  a  landline  to 

pph  Office  a  4.58  London  time,  which  Montreal  office.  So  far,  the  highest 
IS  hve  hours  later  than  Montreal  time.  ^  receiving  undulator 

Before  the  expiration  of  a  "imute  the  265  words  a  minute,  and  in  order  to 
message  had  been  r^eived  m  the  Mar-  handle  the  messages,  the  Marconi  Com- 
coni  office  m  Montreal,  decoded  and  ^  typists,  who  take  the 

handed  to  the  Star  representative.  ctrmc  nf  •  j 

^  r  *  _ strips  ot  Morse  code  as  they  come  in  and 

The  journalists  of  the  two  countries  sections. 

vied  with  rach  other  in  sending  mes-  -The  speed  at  which  communication 
ages  of  goodwill.  At  the  moment  that  obtained  between  Montreal  and 

the  peelings  of  the  British  writers  were  Condon  is  only  controlled  by  the  mechani- 
commg  in  over  the  high-speed  undulator  limitations  of  the  reccing  undula- 
m  ffie  head  office  of  the  Canadian  Mar-  t^rs,”  declared  Mr.  Short.  “tL  signals 
com  Company  m  Montreal,  those  of  the  ^re  so  intensified  by  the  beam  system  that 
Canadian  newspaper  men  were  going  out  ^ow  fast  they  are  sent  thev 

^  the  WheaMone  tntram.tter  at  an  .eeorded  on  the  ta^  aSd  if"  rS 
equal  speed.  The  messages  exchanged  able  manner,  and  there  is  no  doubt  that 

.  ,•  a  f  T  J  J  introduction  of  this  system. 

The  journalists  of  London  send  Canada  is  brought  into  the  closest  touen 
fteir  greetings  through  new  wireless  beam  with  the  heart  of  the  Empire  ” 

Empiradio  service  from  London  to  Mon¬ 


treal  to  their  colleagues  throughout  the 
Empire,  with  their  wishes  that  this  new 
means  of  communication  may  foster  fur¬ 
ther  closeness  of  communion  and  in¬ 
timacy  with  the  Empire.” 

The  message  from  Montreal  journalists 
read:  “Journalists  of  Montreal,  repre- 
^ting  those  who  are  working  to  unite 
in  strongest  bonds  of  Empire  fealty,  both 
Frmch- Canadian  and  English-speaking 
atizens  of  Canada,  send  heartiest  greet¬ 
ings  to  British  journalists  whom  they  feel 
are  now  within  a  moment’s  reach  of  the 
Canadian  metropolis.” 

The  editor  of  the  London  Daily  Tele¬ 
graph  sent  the  following  message:  “Edi- 
Daily  Telegraph  rejoices  in  further 
reduction^  of  space  and  time  between 
Great  Britain  and  Canada  bringing  them 
closer  in  both  respects  than  ever  before. 
In  the  course  of  years  it  seems  the  At- 
iMtic  will  be  entirely  abolished  and  we 
shall  be  asking  if  the  work  of  Columbus 
was  really  necessary.” 

The  wonder  of  the  beam  wireless  sys- 
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Sterizol  Using  Newspaper  Space — Railroad  Advertising  Gains — 
New  Gasoline  on  Market  Early  Next  Month — 

How  Campiugn  Helped  Atlanta 
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Newspapers  are  being  used  by  the 
Sterizol  Company  to  promote  its  t 
antiseptic  for  the  first  time  in  the  his-  1 
tory  of  the  company.  The  account  is  r 
handled  by  the  Nelson-Chesman  Com-  c 
pany,  New  York  advertising  agency,  c 
The  schedule  now  lists  about  20  dailies.  r 
Starting  nine  years  ago,  the  business  ' 
was  built  up  on  a  house  to  house  can¬ 
vassing  basis.  The  product  was  popu¬ 
larized  and  was  taken  up  by  the  retail  s 
drug  trade.  The  Sterizol  company  sold  ^ 
direct  to  the  retailer  because  it  was  felt  - 
that  the  sales  were  too  small  to  obtain  ^ 
the  support  of  jobbers. 

Small  copy  in  women’s  magazines  was 
used  for  years.  The  results  were  not 
important.  Nelson-Chesmau  Company 
secured  the  account,  and  in  September,  • 
a  newspaper  campaign  was  started,  after 
an  analysis  of  sales  had  shown  that  good  ^ 
disti^ibution  existed  only  in  Central  West-  * 
ern  states.  J 

The  house  to  house  method  of  selling  ‘ 
is  still  pursued,  but  backed  by  newspaper  1 
campaigns  of  from  3.(X)0  to  7,000  lines,  ^ 
it  has  become  more  of  a  sampling  cam¬ 
paign.  The  effort  is  mainly  to  introduce  ® 
the  product.  * 

The  increase  in  sales  has  already  been  ^ 
so  encouraging  that  the  prtxluct  is  now  ^ 
in  the  hands  of  jobbers,  who  are  push¬ 
ing  it,  and  the  advertiser  promises  to  con¬ 
tinue  as  a  newspaper  advertiser  year-in  ^ 
and  year-out.  ( 

Thirty-four  railroads  ran  a  total  of  1,-  \ 
190,935  lines  of  advertising  in  170  news¬ 
papers  of  48  cities  during  June,  according 
to  estimates  made  by  the  Hanford  Ad-  j 
Chek  Bureau,  Mount  Vernon,  N.  Y.  , 

The  Ethyl  Gasoline  Corporation,  a  ^ 
company  which  markets  the  rights  to  ] 
manufacture  a  gasoline  containing  its  , 
compound,  has  sold  the  rights  on  the  ] 
Pacific  Coast  to  both  the  Union  Oil  | 
Company  and  the  Associated  Oil  Com-  , 
pany.  These  two  companies  will  place  ( 
the  new  gasoline  on  the  market  about 
Nov.  15.  At  the  same  time  they  will  ; 
release  a  special  newspaper  and  bill-  , 
board  campaign  featuring  the  product. 
The  expenditure  will  probably  be  in  the 
neighborhood  of  $200,000  for  each  com¬ 
pany.  The  new  compound  gasoline  will 
sell  at  a  premium  over  straight  gasoline. 
Both  types  will  continue  to  be  sold  by  the 
oil  companies. 

Other  companies  marketing  ethyl  gas¬ 
oline  include  the  Standard  Oil  Company 
of  Indiana,  the  Continental  Oil  Com¬ 
pany,  the  Standard  Oil  Company  of  New 
Jersey,  the  Standard  Oil  Company  of 
New  York,  etc. 

It  is  expected,  however,  that  following 
closely  upon  the  completion  of  arrange¬ 
ments  to  market  ethyl  gasoline  all  over 
the  United  States,  which  is  practically 
accomplished  now,  the  Ethyl  Gasoline 
Corporation  will  conduct  a  national  cam¬ 
paign  of  its  own,  through  Barton,  Dur- 
stine  &  Osborn. 

A  community  advertising  campaign 
conducted  by  Atlanta,  Ga.,  doubled  the 
rate  of  that  city’s  industrial  growth  in  the 
first  five  months  of  its  operation,  accord¬ 
ing  to  the  current  number  of  Forbes 
Magazine. 

“As  many  new  concerns  and  as  large 
a  new  pay  roll  were  added  in  five 
months,”  the  editorial  points  out,  “as 
during  the  whole  of  1925. 

‘The  secret  was  intelligent  prepara- 
.  Before  a  dollar  was  spent  in  ad- 
verttsing  Atlanta  thoroughly  analyzed 
her  advantages  and  her  shortcomings, 
ascertained  definitely  to  which  indus¬ 
tries  her  appeal  should  be  made,  care- 
tully  worked  out  the  best  kind  of  ap- 
Pral  and  set  up  machinery  to  give  the 
rallest  attention  to  every  inquiry. 

More  than  a  thousand  inquiries  have 
executives  who  actually  have 
me  South  in  mind  as  their  next  move.” 


The  Kotex  Company  and  the  Kleenex 
Company  of  Neenah,  Wis.,  have  estab¬ 
lished  an  office  in  the  Chamber  of  Com¬ 
merce  Building,  Boston,  Mass.,  to  take 
care  of  the  New  England  territory.  The 
concerns  which  make  Kotex  and  Kleenex, 
respectively,  are  also  providing  local 
warehouse  facilities. 

The  wholesale  distribution  and  retail 
sales  of  the  General  Motors  trucks  and 
Yellow  Cab  Manufacturing  Company  in 
New  England  are  now  being  handled  by 
a  direct  factory  branch  with  \V.  H. 
Moore,  formerly  of  New  York,  as  man¬ 
ager. 

The  New  Hampshire  Department  of 
Agriculture  in  co-operation  with  the 
state  publicity  bureau,  has  launched  an 
advertising  campaign  in  newspapers  to 
educate  the  public  to  the  value  of  New 
Hampshire  apples.  The  apple  crop  this 
fall  is  an  unusually  good  one,  and  it  is 
planned  to  make  New  Hampshire  apples 
as  well  known  as  Florida  oranges  or 
X'ermont  maple  sugar.  “Ripened  in  Sun¬ 
shine”  is  the  slogan  being  used  in  con¬ 
nection  with  the  campaign.  The  State 
of  New  Hampshire  Publicity  Bureau, 
Concord,  N.  H.,  is  handling  advertising 
accounts  for  the  campaign. 

G.  K.  Elliott,  formerly  with  the  ad¬ 
vertising  staff  of  the  Truscon  Steel 
Company,  of  Youngstown,  111.,  has  been 
made  advertising  manager  of  the  Skelley 
Oil  Company,  of  El  Dorado,  Kan. 

Newspaper  and  advertising  circles  are 
awaiting  with  interest  confirmation  of  a 
report  of  plans  for  a  merger  of  Sears, 
Roelmck  &  Co.  and  Montgomery  Ward 
&  Co.,  big  Chicago  mail  order  houses. 
Informal  negotiations  have  been  conduct¬ 
ed  for  several  weeks  and  the  preliminary 
basis  for  the  merger  discussed.  Only  in 
the  last  few  years  did  the  two  concerns 
start  to  use  the  Chicago  newspapers  for 
their  retail  advertising. 

The  plans  are  now  said  to  have  reached 
a  point  where  government  sanction  of  the 
consolidation  will  be  sought. 

A  merger  of  the  two  companies  would 
effect  one  of  the  largest  combinations  in 
recent  years.  It  would  result  in  a  cor¬ 
poration  with  assets  of  about  $230,000,000 
and  an  annual  volume  of  business  of  about 
$450,000,000.  The  companies  are  the  old¬ 
est  concerns  in  the  mail  order  field  and 
do  a  tremendous  business  in  agricultural 
districts.  The  outlay  now  made  by  the 
two  houses  for  catalogues  alone  each  year 
is  between  $15,000,000  and  $20,000,000. 
and  about  one-third  of  that  amount  would 
be  saved  by  avoiding  duplication  to  cus¬ 
tomers. 

Even  when  a  town  runs  out  the  thieves, 
it  never  bothers  those  who  pay  office 
rent. — Vancomrer  Sun. 


There*s  still  plenty 
of  time  to  order  the 
Shop-o-scope.  Can 
you  afford  to  miss  it? 


THE  BASIL  L  SMITH  SYSTEM 

IhtaniatlMml  CUarifled  Advartisiiic 
Conniellon 

Packard  Building  Philadelphia 


The  Rockaway 
Automatic 
Spaceband  Cleaner 

has  proven  its  great  merit  and  is  here 
to  stay  as  long  as  t\)pesettmg  ma¬ 
chines  tvill  use  spacebands. 


Because  it  does  better  work  than  can  be  done  by  hand, 
does  it  in  a  fraction  of  the  time  and  does  it  uniformly 
(which  can  not  be  said  of  hand  cleaning),  besides  truing 
up  the  sleeve. 

Don’t  be  stubborn — give  us  a  chance  to  prove  our  claims 
that  we  have  a  machine  which  will  save  you  money  and 
help  you  to  produce  better  printing.  You  have  nothing 
to  risk,  nothing  at  stake,  if  we  can’t  prove  our  assertions! 
Our  machine  is  in  daily  use  in  the  largest  newspaper  plant 
in  the  world  and  in  the  largest  commercial  printing  plant 
in  the  world ;  it  is  in  daily  use  in  nearly  all  civilized  countries. 

INVESTIGATE!  —  at  our  expense  and  save  real 
money  every  working  day  of  the  year. 

No  more  hair  lines,  no  more  crushed  matrix  walls, 
no  more  loose  sleeves,  no  more  distorted  spacebands. 

The  following  newspapers,  after  thorough  tests, 
have  installed  the  Rockaway  Automatic 
Spaceband  Cleaner : 


Cappers  Weekly, 

Topeka,  Kans. 

Omaha  News, 

Omaha,  Nebr. 

Birmingham  News, 

Birmingham,  Ala. 

Minneapolis  Tribune, 

Minneapolis,  Minn. 

St.  Paul  News, 

St.  Paul,  Minn. 

Winchester  Sun, 

Winchester,  Ky. 

Rochester  Times  Union, 
Rochester,  N.  Y. 

Buffalo  Times, 

Buffalo,  N.  Y. 

Ft.  Wayne  Journal-Gazette, 

Ft.  Wayne,  Ind. 

Gazette  Times, 

Pittsburgh,  Pa. 

The  Times  Mirror  Co., 

Los  Angeles,  Calif. 

The  Fond  du  lac  Commonwealth, 
Fond  du  Lac,  Wis. 

The  Belleville  News-Democrat, 
Belleville,  111. 

The  Ft.  Worth  Star-Telegram, 

Ft.  Worth,  Tex. 


The  Elmira  Star-Gazette, 

Elmira,  N.  Y. 

The  Utica  Observer  Dispatch, 
Utica,  N.  Y. 

The  Peoria  Journal  Transcript, 
Peoria,  111. 

The  Times  Herald, 

Dallas,  Tex. 

The  New  Orleans  Times-Picayune, 
New  Orleans,  La. 

The  Miami  Herald, 

Miami,  Fla. 

The  Schenectady  Gazette, 
Schenectady,  N.  Y. 

The  Pittsburgh  Press, 

Pittsburgh,  Pa. 

The  Wheeling  Register, 

Wheeling,  W.  Va. 

The  Providence  Journal, 
Providence,  R.  1. 

The  Jackson  Daily  News, 

Jackson,  Miss. 

Houston  Post  Dispatch, 

Houston,  Tex. 

Fond  du  Lac  Reporter, 

Fond  du  Lac,  Wis. 

Oshkosh  Northwestern, 

Oshkosh,  Wis. 


We  send  all  machines  on  ten  days’  trial — you  are  under  no  obliga¬ 
tions  until  you  accept  it  as  satisfactory.  Write  us  for  descriptive 
literature  and  the  opinion  of  users. 

The  Rockaway  Company 

3S08  Grand  Ave.,  MILWAUKEE,  WIS. 
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A. 
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8 

21 

12 
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6 

)4 

•A 

)4 

d 
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80 

No 

b. 
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A. 
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Everett  . 

.Herald  . 

8 

20 

12 
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6 

1 

d 
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G. 
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D. 

No 
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News  . 

8 

20 

12 

22 

4 

1 

1 

H 
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70,  52)4,  35 

75 

Both 

No 

G. 
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1,600 

No 

No 

D. 

No 

.Washingtonian  - 

8 

20 

A. 

Kelso  . 
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7 

20 

12 

22 

6 

'd 

1)4 

1)4 

d 
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Wet 

No 
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Yes 
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ADVERTISING  AGENCY  AFFAIRS 

Ivy  RoiRiit  from  N.  W.  Ayer  &  Son,  Philadelphia — New  Canadian 
Agency  Organised  —  Johneon  Joins 
Irvin  F.  Paschall 


Neal  D.  ivy  has  resigned  as  man-  St.  Paul,  Minn.,  has  joined  the  Geyer 
ager  of  the  Philadelphia  territory  for  Company,  advertising  agency,  Dayton,  O. 
V  W  Ayer  &  Son  to  become  vice-presi-  He  will  handle  1  *  merchandising  and 
dent  of  Eastman,  Scott  &  Co.,  Inc.,  At-  sales  promotion  v.  k. 

lanta  advertising  agency.  Mr.  Ivy  had  - 

been  associated  with  Ayer  for  eight  Paul  S.  Weil,  for  several  years  actively 
years.  No  successor  will  be  appointed,  engaged  in  radio  advertising,  has  become 

-  associated  with  Albert  Frank  &  Co.,  in 

William  Findlay  Company,  Limited,  is  their  New  York  office,  in  charge  of  their 
the  latest  addition  to  the  list  of  Canadian  •^dio  advertising  department.  Mr.  Weil 
Sdvertising  agencies,  with  offices  in  the  "'as  formerly  with  Frank  Kiernan  &  Co. 

Bank  of  Hamilton  Building,  Toronto.  _ 

ilr.  Findlay,  president  and  general  man¬ 
ager,  sorted  his  newspaper  career  on  AD-TIPS 

the  Toronto  News  and  was  later  busi¬ 
ness  manager  of  the  Ottawa  Free  Press  _ 

and  Toronto  Globe.  He  then  joined  A.  ^  ^  a  ,  a  n  17  , 

SKKim  Limited  Advertising  Agency  as  SV 


a  director.  Associated  with  Mr.  Find-  &  Geogbegan,  Inc.,  537  \V.  Broadway,  New 
lav  are  Donald  F.  Philp,  in  charge  of  York,  manufacturers  of  G  &  G  hoists  and  ash 
copy  and  production;  Arthur  J.  Francis,  ^  ^  ^  pneumatic 


late  secretary  of  the  Canadian  Associa- 


tube  systems. 

George  Batten  Company,  Inc.,  383  Madison 


tion  of  .Advertising  Agencies,  who  be-  avenue.  New  York.  Appointed  to  direct  adver- 
came  secretarv-treasurer,  and  Henry  J.  V®'"®  the  Art  Metal  Construction  Company. 
Elder,  an  experienced  advertising  man,  Equipment.  ’  Steel 

director.  CamobeU-Ewald  CcMnmnv.  T)etrnif.  Han- 


The  General  Outdoor  Advertising 


Campbell- Ewald  Company,  Detroit.  Han¬ 
dling  the  advertising  of  Copeland  Products, 
Inc.,  Copeland  electrical  refrigeration.  • 

Doremus  &  Co.,  44  Broad  street.  New  York. 


Company,  Inc.,  reports  consolidated  net  Has  been  appointed  to  direct  the  advertising  of 
profits  for  the  quarter  ended  September  ‘he  new  Intersmte  Trust  Company,  59  Liberty 
30  of  $1,101,675,  after  providing  for  de-  York. 

on/1  P*i/1/»rol  snnnma  tov/^c  tncKsoti  Company,  Inc,,  381  Fourth  avenue, 
preciation  and  h  ederal  mcome  taxes,  York.  Handling  advertising  of  the 

This  compares  with  $678,299  for  the  same  Ansco  .  Photo  Products,  Inc.,  Binghamton,  N. 
months  last  year,  and  with  $1,065,466  for  '  manufacturers  Cameras  and  61ms. 
the  second  Quarter  of  this  vear  The  Federal  Advertismg  Agency,  6  East  39th 

n  s/cona  quarter  OI  tins  year.  ine  street.  New  York.  Placing  account  of  William 

Board  of  Directors,  meeting  yesterday,  Demuth  &  Co.,  230  Fifth  avenue.  New  York, 
declared  quarterly  dividends  of  one  and  manufacturers  “Milano”  Pipes. 

one-half  per  cent  on  the  preferred  stock  '“ft’ 

,  ,Tr/\or>  u  avenue.  New  York.  Placing  the  advertising 

and  $1  per  share  on  the  125,000  shares  of  St.  Dennis,  48  E.  21st  street.  New  York, 
of  Class  A  stock,  both  payable  Novem-  manufacturers  of  bath  salts  and  perfumes. 


ber  15  to  stockholders  of  record  Novem-  Albert  Frank  A  Co.,  New  \ork.  H-ave  been 
h.  7  appointed  advertising  agents  for  the  Ambassa- 

Der  J,  IV-O.  dor  Sales  Company,  manufacturers  of  radio 

'  accessories. 

Charles  C.  Green  Advertising  Agency,  Estey 
A.  R.  Johnson,  formerly  with  Erwin,  building.  Walnut  and  17th  streets,  Philadel- 
'asev  &  Co.,  advertising  agency,  Chi- 

■,  •  •  J  .,  J  °  •  ’’  nian  &  Co.,  investment  bankers,  Philadelphia, 

go,  has  joined  the  advertising  agency  George  J.  Kirkgasser  &  Co.,  400  North 


Wasev  &  Co.,  advertising  agency,  Chi-  p"'®'  o 

■,  •  •  J  .,  J  °  •  ’’  nian  &  Co.,  investment  bankers,  Philadelphia, 

ago,  has  joined  the  advertising  agency  George  J.  Kirkgas^  &  Co.,  400  North 
of  Irvin  F.  Paschall,  Inc.,  McCormick  Michigan  avenue,  Chicago.  Handling  the  ac- 
Bldg.,  Chicago,  in  an  executive  capacity.  Company  *^Ind?anai^^s  ^  -'Manufacturing 

-  Klau  -  Van  Pietersom  -  Dunlap  -  You^green, 

■  rA  ,  ,  J  r  .1-  J-  Inc.,  Milwaukee.  Placing  the  .advertising  of 

Maurice  Osborne,  head  of  the  radio  ad-  the  Kirstin  Manufacturing  Company,  Escanaba, 
TCrtising  agency  of  Osborne  &  Co.,  Bos-  Mich.,  manufacturers  of  automobile  gasoline 


Mich.,  manufacturers 


automobile  gasoline 


ton.  Mass.,  is  writing  a  series  of  articles  gauges.  Has  also  secured  account  of  the 
„  1-  .  r  ..u  /~i  •  Decorative  Arts  Guild,  Inc.,  Fort  Wayne,  Ind. 

on  radio  construction  for  the  Christian  Koch  Company,  Milwaukee.  Has  secured 
Setenee  H onttor,  the  accounts  of  the  Holmes  Disappearing  Bed 


'fence  jI onitor,  the  accounts  of  the  Holmes  Disappearing  Bed 

-  Company,  Woodstock,  Ill.  and  the  Homestead 

Mills  and  Milwaukee  Grey  Iron  Foundry 
John  M.  Williams,  formerly  Western  Company,  of  Milwaukee, 
anager  for  Architectural  Record,  Chi-  .  *  Thoti^  and  Lorm,  Chica^.  Plac- 

«  D  *  u  T  *  r  1  account  of  the  Miller  Rubber  Com- 

go,  and  Robert  H.  Irvine,  formerly  pany,  Akrm,  Ohio,  to  advertise  tires  and 


manager  for  Architectural  Record,  Chi-  .  *  ThotiM  and  Chica^.  Plac- 

nnn  u  T_  ■ _ c  1  '"8  the  account  of  the  Miller  Rubber  Com- 

OgO,  and  Robert  H.  Irvine,  formerly  pany,  Aknm,  Ohio,  to  advertise  tires  and 
connected  with  Rock  Products,  Chicago,  rubber  sundries, 
have  joined  the  Buchen  Company,  ad- 

vM^icinn  "vu-  'll  change  building,  Philadelphia.  In  charge  of 

ertlSing  agency,  Chicago.  They  will  the  advertising  account  of  william  Sellers  & 
00th  have  charge  of  space  schedules  for  Co.,  Inc.,  Philadelphia,  manufacturers  of 
certain  accounts.  machine  tools. 

Mitchell-Faust  Advertising  Company,  7  South 
Dearborn  street,  Chicago.  In  charge  of  adver- 
E.  D.  Ring,  formerly  vice-president  V®'"*  CJr.  Hansen’s  Laboratory, 

of  the  St.  Paul  Advertising  Company,  “junkeh”  ’  ’ 


NEWSPAPER  PRESSES  FOR  IMMEDIATE  DELIVERY 

20-page  Duplex  Press,  Single  Deck,  8  column, 
22-^"  cut-off. 

24-page  Goss  Staightline”  3-deck  Newspaper  Press. 
32-page  Hoe  Press,  four  decks,  single  width,  8  column. 
12-page  Hoe  Press,  8  column,  22-^"  cut-off,  with 
stereotype  equipment. 

Other  Good  Values 

Hoe  8-column  Flat  Casting  Box  Hoe  Matrix  Rolling-in  Machine 
Hoe  Flat  Plate  Shaver  Form  tables,  new  and  second-hand 

Hoe  Radial  Arm  Flat  Router  Stereotype  Chases— Galleys — all  sizes 
_  Steel  Composing  Room  Equipment  (from  the 

old  plant  of  the  New  York  Evening  Post). 
HH  Send  for  complete  list. 

THOMAS  W.  HALL  CO.,  Inc. 

575  Washington  St.  New  York 


[ell  Travel  '  to  Travelers 
-  /n  Florida 


One  and  one-half  million  people  from  all  parts 
of  North  America  came  to  Florida  last  winter. 
In  fact,  during  the  entire  past  year  there  was 
a  constant  stream  of  travelers  to  and  from  this 
state. 

This  is  one  of  America’s  focal  points  for  travel 
and  transportation.  All  roads  lead  to  Florida 
— railways,  highways  and  waterways. 

For  this  reason  every  transportation  company 
serving  this  territory  should  cultivate  Florida 
business  through  advertising — in  Florida.  Here 
a  concentrated  travel  market  can  be  reached 
by  means  of  inexpensive  newspaper  advertis¬ 
ing.  Class  circulation  can  be  had  at  mass 


The  Associated  Dailies  of  Florida,  being  prac¬ 
tically  all  the  dailies  in  all  the  principal  buying 
centers  of  the  state,  cover  this  great  market 
more  completely  and  at  lower  cost  than  any 
other  medium.  For  rates  and  detailed  in¬ 
formation  consult  Standard  Rate  &  Data 
Service  or  address: 


ASSOCIATED  DAILIES 

d  Florida 

510  Clark  Building  Jacksonville,  Florida 


Bradenton  News 

Kiisimmee  Gazette 

Palm  Beach  Post 

Clearwater  Sun 

Lakeland  Ledger 

Palm  Beach  Timet 

Daytona  Beach  Journal 

Lakeland  Star- 

Pensacola  Journal 

Daytona  Beach  News 

Telegram 

Pentacolt  Newt 

Deland  Daily  News 

Lake  Worth  Leader 

Plant  City  Courier 

Eustis  Lake  B^ion 

Melbourne  Journal 

St.  Augustine  Becord 

Ft.  Myers  Press 

Miami  Daily  News 

St.  Petersburg 

Ft.  Myers  Tropical 

Miami  Herald 

Independent 

Newt 

Miami  Tribune 

St.  Petersburg  News 

Ft.  Pierce  Newt- 

New  Smyrna  News 

St.  Petersburg  Times 

Tribune 

Ocala  Central  Florida 

Sanford  Herald 

Ft.  Pierce  Becord 

Times 

Sanford  Times 

Oainesville  News 

Orlando  Morning 

Sarasota  Herald 

OainesYille  Sun 

Sentinel 

Sarasota  Times 

Jackaonville  Florida 

Orlando  Beporter-Star 

Stuart  Daily  News 

Timet-TTnion 

Palatka  News 

Tampa  Times 

Jacksonville  Journal 

Palm  Beach  Daily 

Tampa  Tribune  ^ 

Key  Weit  Citizen 

Newt 

Winter  Haven  Chief 
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WASHINGTON— Continued 
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Port  Angeles  . 
Seattle  . 
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The  ink  cost  is  a  small  total  in  most  The  figures  as  reported  will  probably  be  motors,  pumps,  and  other  electrical  ap- 
offices,  while  paper  is  a  major  item.  Pre-  subjects  of  deep  study  in  the  engineering  pliances  is  obvious, 
sumably,  records  of  paper  tonnage  are  and  production  departments  of  press  Every  effort  has  been  made  by  Editm 
carefully  and  correctly  kept — although  manufacturers.  &  Publisher  to  insure  the  accuracy  of 

some  fairly  large  shops  regard  the  income  Of  interest  also  to  this  and  allied  the  tabulated  information,  but  100  per  cent 
to  be  derived  from  white  and  printed  branches  of  the  supply  industries  is  the  correctness  cannot  be  guaranteed  when 
waste  as  negligible.  The  reports  gathered  information  given  as  to  type  of  electrical  the  necessity  of  gathering  data  from  2,000 
pounds  of  ink.  Still  more  striking  is  the  by  Editor  &  Publisher  on  this  part  of  current  available  for  newspaper  opera-  sources  and  turning  it  into  a  million  or 
discrepancy  in  the  smaller  plants — one  the  business  indicate  that  either  ink  is  be-  tions.  These  figures  are  about  80  per  cent  more  pieces  of  type  is  considered  along 
showing  100  tons  of  paper  and  1,000  ing  wasted  in  many  plants  or  that  pub-  complete  for  the  United  States  and  Can-  with  the  normal  human  fallibility.  Editor 
pounds  of  ink,  while  another  shows  con-  lishers,  guessing  their  way  through  press-  ada,  and  are  taken  from  the  most  recent  &  Publisher  will  appreciate  notices  of 
sumption  of  annual  48  tons  of  paper  room  costs,  reported  a  figure  which  did  reliable  data.  The  utility  of  this  informa-  inaccurate  listing,  so  that  corrections  may 
and  1,100  pounds  of  ink.  not  exist  except  in  their  mental  estimates,  tion  to  the  firms  making  control-boards,  be  made  fully  and  promptly. 


Famous  Features  Syndicate,  Inc. 

offers  complete  feature  coverage  of  the  sensational 


HALL-MILLS  TRIAL 


CHARLOTTE  MILLS 

daughter  of  the  slain  woman,  will  describe 
her  'reactions  to  and  impressions  of  the 
trial  in  a  daily  wire  story. 


JAMES  MILLS 

husband  of  the  slain  woman,  has  written  the 
story  of  his  married  life  with  Eleanor  Mills 
in  which  he  expresses  his  opinion  of 
her.  Dr.  Hall  and  Mrs.  Hall. 

Wire  for  territory  on 

"Dr.  Hall,  My  Wife  and  /.” 

Famous  Features  Syndicate,  Inc.  S 

Wire  today  or  telephone — Columbus  2428. 


ZOE  BECKLEY 

famous  newspaper  woman,  will  report  her 
impressions  of  the  trial,  weaving  the  color¬ 
ful  high  lights  and  side  lights  into  her 
daily  wire  story. 

MY  STORY 

has  been  completed  by  Charlotte  Mills.  It 
presents  an  unusual  picture  of  her  mother 
at  home,  her  attitude  toward  her  hus¬ 
band  and  her  love  for  Dr.  Hall. 

Wire  for  territory  on  Story.** 
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CLASSIFIED  ADVERTISING 


“The  Inquiring  Classified  Reporter” — New  Invention  for  Taking  Want 
Ads — Collecting  Telephoned  Advertising  Bills — 

What  Is  Good  Promotion? 


INDIANA 


PRODUCTIVENESS  of  the  Wash- 


of 

ington  (D.  C.)  Herald’s  classified 
columns  was  increased  and  reader  in¬ 
terested  developed,  when  a  “Inquiring 
Classified  Reporter”  was  appointed  to 
write  the  classified  promotion  copy. 

The  resulting  copy  appeared  much  like 
editorial  text.  It  ran  under  the  one  col¬ 
umn  box  head  “Who’s  Who”  and  car¬ 
ried  the  by-line  “The  Inquiring  Classi¬ 
fied  Reporter.”  The  story  was  illustrated 
by  a  half-column  cut  of  the  person  in¬ 
terviewed.  ,  ,  ,  .  . 

The  idea  of  the  column  is  expressed 
in  the  italic  lead,  which  states  under 
the  by-line:  “Each  day  he  selects  at 
random  some  Times  and  Herald  classi¬ 
fied  advertiser  whose  interesting  message 
appears  regularly  in  these  papers  and 
introduces  the  advertiser  to  Times  and 
Herald  readers  through  these  columns.” 

A  new  invention  for  taking  classified 
ads  on  a  typewriter  is  in  operation  in  the 
office  of  the  New  York  Times.  It  is  a 
roll  carrier  which  can  be  attached  to  any 
standard  typewriter  and  enables  the  op¬ 
erator  to  write  continuously  without  in¬ 
serting  new  sheets,  cutting  off  the  blanks, 
duplicates,  and  carbons  as  fast  as  typed, 
by  means  of  a  cutter  bar.  The  machine 
as  used  by  the  Times  is  capable  of  car¬ 
rying  500  want-ad  banks  with  carbon  and 
second  sheet.  In  a  recent  test  135  ad¬ 
vertisements  were  taken  in  five  hours 
by  a  typist.  The  receiving  capacity  of 
regular  solicitors  has  been  increased  from 
12  to  15  per  hour  to  27  to  35  per  hour. 
The  number  of  errors  has  also  been  re¬ 
duced  to  a  minimum,  it  is  stated,  while 
the  greater  legibility  of  the  typewritten 
copy  has  increased  production  in  the 
composing  room  20  per  cent. 

Taking  classified  ads  over  the  tele¬ 
phone  is  usually  an  expensive  proposi¬ 
tion — for  the  newspaper — unless  the  ad¬ 
vertiser  has  an  account.  They  must  be 
charged  and  billed  and  the  bookkeeping 
expense  entailed  may  often  take  off  the 
profit  even  if  the  account  is  eventually 
settled.  But  refusal  to  accept  an  ad  in 
this  way  often  makes  an  enemy  for  the 
newspaper  and  also  throw's  business  to  a 
more  lenient  creditor.  One  small  city 
daily  has  found  that  it  is  profitable  to 
take  every  ad  so  received  but  to  inform 
the  advertiser  that  a  collector  will  call 
at  his  or  her  home  to  receive  payment  for 
the  insertion.  Before  press  time  he  makes 
the  round  and  usually  returns  with  every 
telephone  insertion  paid  for. 


that  particular,  all  the  attention-value 
in  the  world  won’t  make  it  really  profit¬ 
able. 

“Every  promotion  writer,  after  he  has 
prepared  an  advertisement  might  well 
ask  himself  the  following  questions : 

1.  “Is  the  appeal  directed  to  the  people 
we  want  to  reach?” 

2.  “Is  it  presented  in  the  most  force¬ 
ful  manner  possible?” 

3.  “Have  we  gotten  away  from  the 
commonplace  in  its  presentation?” 

4.  “Is  the  illustration  pertinent  to  the 
subject-matter?” 

5.  “Does  the  first  paragraph  of  the 
copy  gain  the  reader’s  interest?” 

6.  “Does  the  copy  follow  through  logi¬ 
cally  to  a  convincing  conclusion?” 

7.  “How  can  this  advertisement  be  im¬ 
proved  ?” 


100  ATTEND  ROUND  TABLE 


Considering  the  question,  what  is  good 
classified  promotion  copy,  W.  P.  Downey, 
manager  of  classified  promotion  of  the 
New  York  American,  has  written: 

“The  function  of  any  advertisement  is 
to  sell  a  given  idea,  and  if  it  fails  in 


Kansas  Editors  Guests  of  State  Univer¬ 
sity — Haskell  a  Speaker 

Nearly  100  Kansas  editors  attended  the 
15th  annual  Round  Table  of  State  editors 
conducted  by  the  department  of  journal¬ 
ism  of  the  University  of  Kansas,  Law¬ 
rence,  Friday  and  Saturday,  October  22 
and  23. 

Speakers  included:  George  B.  Longan, 
assistant  managing  editor,  Kansas  City 
Star,  who  discussed  the  policies  of  a 
newspaper;  C.  L.  Hobart,  editor,  Hol¬ 
den  (Mo.)  Progress  and  new  president 
of  the  Missouri  Press  Association,  on 
“Publicity,  Why  Should  It  Be  Free”; 
Alfred  J.  Graves,  instructor  in  the  de¬ 
partment  of  journalism  who  spoke  on 
"Better  Business  Methods.” 

At  the  dinner  given  by  the  university, 
more  than  100  editors  and  their  wives  at¬ 
tended.  Charles  H.  Browne,  editor  of 
the  Horton  (Kan.)  Headlight,  presided 
as  toastmfister.  Speakers  included  Chan¬ 
cellor  E.  H.  Lindley  of  the  university, 
George  Harmon,  of  the  Valley  Fails 
Vindicator  and  president  of  the  Kansas 
Press  .Association;  C.  L.  Hobart,  presi¬ 
dent,  Missouri  Press  -Association,  Henry 
J.  Haskell,  editor,  Kansas  City  Star, 
w  ho  discussed  something  of  the  new 
policies  of  the  Star  under  the  new  man¬ 
agement,  and  W.  Y,  Morgan,  editor, 
Hutchinson  News-Herald  and  chairman 
of  the  board  of  regents  of  the  five  State 
schools  of  Kansas. 

The  editors  were  guests  of  the  school 
at  the  annual  K.  U.-Nebraska  football 
game. 

Round  tables  on  both  days  were  fea¬ 
tures  of  the  meeting.  Business  methods, 
discussions  of  methods  for  daily  and 
weekly  papers,  and  advertising  were  dis¬ 
cussed.  Jan.  28  and  29  were  chosen  as 
the  dates  for  the  convention  of  the  Kan¬ 
sas  Press  -Association  at  Topeka. 


PROMPT  SERVICE.^ 

TYPE 

BORDERS  ^ORNAMENTS -BRASS  RULE 

Printers’ Supplies 

KELLY  PRESSES  '  KLYMAX  FEEDERS  ^  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  thefoBerwing  SeBing  Houses  of  thej 

^-American  ^pe  Founders  Qmpany 


fUCHMOND 

ATLANTA 

BUFFALO 
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CLEVELAND 
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CHICAeO 
CINCINNATI 
ST,  LOUIS 
MILWAUKEE 


MINNEAPOUS 
KANS.iS  CITY 
DBS  MOINES 
DENVEK 
LOS  ANGELES 


SAN  FRANCISCO 
PORTLAND 
SPOKANE 
WINNIPEG 


A  Productive 
Aarket  for  the 
Advertiser 


Indiana  is  always  a  productive  market  for  the 
national  advertiser,  because  its  people  are 
especially  responsive  to  advertising.  The 
Hoosiers  are  a  great  home  loving  people  who 
are  fond  of  their  newspapers  and  read  them 
very  thoroughly. 

The  advertiser  who  has  a  good  story  to  tell 
about  his  product,  and  tells  it  properly,  always 
gets  results.  That  is  another  reason  why  some 
of  the  largest  manufacturers  of  the  well  known 
brands  specify  Indiana  as  one  of  their  major 
markets  in  their  national  campaigns. 

Those  manufacturers  who  are  not  yet  ac¬ 
quainted  with  Indiana’s  buying  power  should 
study  its  strategic  position  in  the  heart  of  the 
country’s  commerce  and  wealth. 

The  newspapers  listed  below  will  gladly  fur¬ 
nish  the  facts.  Write  for  them. 


*CoIambns  Republican  . (E) 

tConnersville  News-Examiner . (E) 

tDecatur  Democrat . (E) 

*Fort  Wayne  Journal-Gazette . (M) 

*Fort  Wayne  Journal-Gazette . (S) 

•Fort  Wayne  News  Sentinel . (E) 

••Gary  Evening  Post-Tribune . (E) 

••Huntington  Press  . (M&S) 

flndianapolis  News  . (E) 

••Lafayette  Journal  &  Courier. .  | 

ttLa  Porte  1 
••Marion  Cb 
tSbelbyville 

fSouth  Bend  News-Times . (E)^ 


tM) 

7,878 

••(E) 

13,583 

.(E) 

.(E) 

.(E) 

(M) 

9,751 

Circulation 

4,851 

4,827 

3,204 

36,070 

28,910 

43,021 

15,514 

5,129 

127,079 

I  21,461 
6,726 
9,364 
4,021 

‘  26,788 


17,037  5 

fSoutb  Bend  News-Times . (S)  25,089 

tSoutb  Bend  Tribune _ (S)  21874.. (E)  22,756 

fTerre  Haute  Tribune . (E&S)  23,273 

••A.  B.  C.  Publishers’  Statement,  March  31,  1926. 
ttGovemment  Statement,  March  31.  1926. 

•A.  B.  C.  Statement,  October  1,  1926. 
tGovernment  Statement,  October  1,  1926. 
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BUILDING  NEWSPAPER  CIRCULATION 


Circulation  Manager  Makes  Reporters  Out  of  His  Country  Agents — 
Hearst  Enjoins  Trenton  News  Dealers — Keeping  the  Subscription 
List  in  Good  Condition 


C  T.  MACDONALD,  circulation  man- 
ager  of  the  Hutchinson  (Kan.) 
\'cws  S’  Herald,  is  making  reporters  out 
of  his  country  agents,  and,  he  informed 
Editor  &  PrBi.isiii'Jt  this  week  the  ex¬ 
periment  is  enlarging  the  subscription 
lists  of  many  agencies. 

To  interest  the  newsdealers  in  the  edi¬ 
torial  side  of  the  paper,  Mr.  Macdonald 
recently  sent  out  the  following  letter  to  a 
representative  list  of  dealers  throughout 
the  southwest ; 

“Dear  Agent : 

“Now  and  then  something  of  interest 
takes  place  in  your  town  that  is  not  re- 
Iiorted  in  the  News  or  the  Herald.  It 
is  impossible  for  us  to  maintain  an  or¬ 
ganization  of  outside  correspondents  to 
cover  all  of  the  important  news  events 
that  spring  up  over  the  district. 

“Believing  that  you  can  be  of  material 
help  to  us  and  to  yourself  as  well,  we 
would  like  to  enlist  your  aid  in  securing 
valuable  news  matter  that  we  might 
otherwise  pass  up. 

“Naturally,  we  are  not  greatly  inter¬ 
ested  in  the  little  bits  of  neighborhood 
gossip  and  personal  notes  about  your 
community,  but  we  are  intensely  inter¬ 
ested  in  anything  of  real  news  value  to 
any  reader  of  the  News  and  Herald. 

“Next  time  you  have  a  robbery,  a 
murder,  an  accident,  a  convention  or  an 
important  event  of  any  description  in 
your  city,  simply  telephone  us  COL¬ 
LECT  and  we  will  use  the  story  at  once. 
Merely  give  us  the  facts  and  we  will  do 
the  rest. 

“By  giving  us  this  co-operation,  you 
will  be  rendering  a  splendid  service  to 
your  customers  and  at  the  same  time 
enlarging  the  subscription  list  for  your 
agency.” 


"Subscribers  will  let  their  subscription 
account  drag  along  unpaid  until  it  reaches 
a  large  amount  and  then  complain  about 
paying  the  entire  amount  or  perhaps  even 
a  portion  of  it.  They  forget  that  the 
publisher  has  given  them  extremely 
liberal  credit,  much  more  liberal  than  the 
merchants  with  whom  they  do  business 
would  give,  inasmuch  as  a  subscription 
account  with  the  average  country  news¬ 
paper  sometimes  extends  into  years  before 
it  is  paid.  Under  ordinary  circumstances 
an  account  extending  over  a  long  period 
of  time,  would  draw  interest,  but  the 
country  publisher  is  lucky  if  he  gets  the 
face  amount. 

"There  are  too  few  publishers  who 
realize  the  importance  of  keeping  the  sub¬ 
scription  list  clean,  despite  the  fact  that  it 
is  one  of  the  greatest  business  getters  in 
the  world.  In  the  first  place  a  paid  up 
list  shows  that  the  readers  want  the 
paper,  and  if  the  list  is  kept  up  without 
the  aid  of  subscription  campaigns,  so 
much  the  better.  In  the  second  place  a 
paid  up  subscription  list  indicates  that  the 
community  is  prosperous  and  that  the 
people  have  money  to  buy  the  articles 
offered  them  by  the  advertisers. 

“Big  advertisers  are  making  a  closer 
study  of  mediums  each  year,  and  one  of 
the  reasons  that  country  newspapers  are 
slighted  so  much  in  the  past  in  national 
advertising  campaigns,  is  because  of  their 
slipshod  methods  of  doing  business, 
especially  in  failing  to  keep  a  healthy  sub¬ 
scription  list.” 


In  connection  with  the  Buffalo  Radio 
show  the  Buffalo  Ez’cning  Hcics,  in  co¬ 
operation  with  radio  dealers,  offered  a 
complete  receiving  set  to  the  fire  depart¬ 
ment  company  gathering  the  most  cou¬ 
pons  cut  from  the  daily  radio  page  of 
the  newspaper. 

Forty  dogs  of  all  descriptions,  led  by 
their  owners,  marched  in  the  first  annual 
“pup  parade”  of  the  Dexter  (Mo.)  States¬ 
man,  Oct.  18.  School  children,  women, 
farmers  and  business  men  entered  their 
pets  in  the  parade  and  in  the  contests 
which  followed.  The  newspaper  awarded 
prizes  for  the  best  dog  and  the  “orniest 
mutt.”  The  latter  title  was  won  by  a 
dog  belonging  to  "Chick”  Smith,  on  the 
basis  of  his  appearance  and  adeptness  at 
chasing  automobiles. 

The  judges  spent  more  than  an  hour 
in  deliberating  over  the  awards  at  the 
town’s  busiest  street  intersection.  More 
than  1,000  persons  watched  the  parade, 
and  blocked  traffic  in  the  downtown  dis¬ 
trict  while  the  judges  were  deliberating. 

The  parade  was  held  as  an  added  fea¬ 
ture  of  the  dairy  and  poultry  show  under 
the  auspices  of  the  Missouri  Department 
of  Agriculture,  the  Missouri  Pacific  Rail¬ 
road.  and  the  Southeast  Missouri  Drum¬ 
mers’  .\ssociation. 


NEW  MILWAUKEE  EXECUTIVES 

I.  W.  Maier,  formerly  a  solicitor  in  the 
city  display  advertising  department  of  the 
Miluyiukee  Journal,  has  been  appointeil 
manager  of  that  department.  Mr.  Maier 
is  a  graduate  of  the  University  of  Wis¬ 
consin,  and  prior  to  his  connection  with 
the  Journal,  was  advertising  manager  for 
the  Madison  (Wis.)  Capital  Times. 
Frank  |.  Scherschel,  formerly  with  The 
Milwaukee  Sentinel,  has  been  named 
manager  of  the  photography  department 
of  the  Journal. 


Hearst  newspapers  of  New  York  City 
on  Oct.  22  obtained  a  temporary  injunc¬ 
tion  restraining  the  Trenton  Newsdealers’ 
Association  and  individual  newsdealers  in 
Trenton  and  the  vicinity  from  molesting 
news  carriers  selling  the  Hearst  papers 
and  from  interfering  with  the  sale  of 
these  newspai^rs.  The  injunction  was 
granted  by  Vice  Chancellor  Malcolm  G. 
Buchanan.  The  newsdealers  must  show 
cause  in  Trenton  on  Nov.  3  why  the  in¬ 
junction  should  not  be  made  permanent. 

The  injunction  holds  that  refusal  to  sell 
the  complainant  publications  does  not  con¬ 
stitute  a  violation,  and  that  the  defendants 


"$l,0(,O  in  40  Cash  Prizes  for  House¬ 
wives”  is  the  newest  circulation  building 
scheme  of  the  Boston  (Mass.)  Evening 
American.  A  total  of  33  questions  will 
be  printed,  one  a  day,  in  the  American 
until  Nov.  20.  Martha  Lee  is  in  charge 
of  the  “Homemakers’  Contest.” 


Mayor  Ralph  S.  Bauer  of  Lynn,  Mass., 
treasurer  of  the  North  Shore  News  Com- 
Iiany,  and  the  Lynn  City  Council  are 
locking  horns  over  the  council’s  decision 
to  rule  all  newspaper  stands  off  the 
streets  of  Lynn  on  the  grounds  that  they 
are  sidewalk  traffic  obstructions.  Al¬ 
though  admitting  that  the  council  is  right. 
Mayor  Bauer  claims  sentiment  for  the 
newsboys  as  the  reason  for  retention  of 
the  stands.  He  in  turn  has  threatened  to 
remove  every  barber  pole,  sidewalk  show¬ 
case,  overhanging  shop  sign  and  other 


are  in  no  way  restrmned  from  selling  advertising  stand  if  the  coun- 

other  newspapers.  The  action  results  ^^rough  with  its  decision.  The 

from  the  refusal  of  the  publishers  of  the  disclaims  all  personal  interest  in 

Mtrror  to  allow  the  sale  of  that  paper  for  j,  ^  ^ 

more  than  three  cents.  .According  to  the 
complaint,  the  defendants  not  only  re¬ 
fused  to  sell  the  Mirror  at  this  price  but 
extended  their  refusal  to  other  Hearst 
publications  and  sought  to  hinder  inde¬ 
pendent  carriers  in  distributing  the  com¬ 
plainants’  papers.  It  is  charged  that 
some  carriers  were  assaulted. 


news¬ 
boy  himself  in  his  younger  days. 

Mayor  Bauer  is  head  of  the  North 
Shore  News  Company,  the  largest  whole¬ 
sale  distributors  of  newspapers  and  maga¬ 
zines  in  Massachusetts.  He  character¬ 
ized  the  move  to  ban  newsstands  as 
“spite  work.” 
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Keeping  the  subscription  list  in  good 
condition  is  a  problem  that  confronts 
many  a  country  publisher,  a  recent  issue 
of  the  IVisconsin  Press  Bulletin  ob¬ 
serves  : 

— The 
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SUBSCRIBERS  HONOR  EDITOR 

Subscribers  of  the  Manchester  Guard¬ 
ian,  headed  by  Lord  Derby,  presented  a 
bronze  bu.st  of  the  Guardian’s  editor,  C. 
P.  Scott,  to  the  city  at  a  meeting  held  in 
Manchester,  Oct.  2i.  The  bust  was  com¬ 
missioned  to  commemorate  Mr.  Scott’s 
80th  birthday  and  the  55  years  of  his 
editorship  of  the  Guardian. 


'fhe  Chicago  Daily  News  has  launched 
its  second  Dingle  contest.  The  first  one 
began  eight  weeks  ago  and  proved  to  be 
so  popular  that  a  second  was  immediately 
planned.  The  prize  list  has  been  raised  to 
$1,750  with  537  cash  prizes.  The  contest 
consists  of  a  set  of  twenty  dingles  with 
verses  and  a  hidden  “dingle  word”  in  each. 


PRINTS  “SUNSHINE  SUPPLEMENT” 

The  Christian  Sciaice  Monitor,  Boston, 
published  with  its  issue  of  Oct.  22,  a 
twelve-page  supplement  called,  “Winter 
Sunshine  in  Distant  Lands,”  containing 
information  for  tourists  planning  to  travel 
through  the  countries  near  the  Mediter¬ 
ranean. 
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Interest. 

Advertisers  daily  realize  the  beneflt  of 
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the  advertising  columns  of  the  New  York 
Evening  Graphic. 

With  a  constantly  increasing  ctrcniation. 
plus  a  constant  growth  In  advertising 
lineage,  the  New  York  Evening  Graphic 
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WOMEN  IN  ADVERTISING  AND  JOURNAUSM 


Virginia  Lynch  Maxwell  Believes  Newspaper  Training  Best  for  Modern 
Girl — Mrs.  Robinson  Heads  Women’s  Ad  Club  of  Houston, 

Tex. — Beckley  and  Tobin  Feted 


from  Rumania,  were  the  guests  of  honor 
at  the  weekly  dinner  of  the  New  York 
Newspaper  Women’s  Club  at  the  club 
rooms  Oct.  23.  Miss  Emma  Bugbee, 
president,  presided.  Miss  Beckley  de¬ 
scribed  her  impressions  of  Queen  Marie, 
gained  from  many  interviews  in  Ruma¬ 
nia.  The  club  will  give  a  tea,  on  Oct.  31, 
in  honor  of  new  members. 


■^IRGINI.\  LYNCH  MAXWELL  pro-  tional  Bank  Building,  Houston,  was  re- 
»  gressed  from  reporting  real  life  to  cently  elected  president  of  the  Women’s 
the  writing  of  romantic  fiction,  and  has  Advertising  Club  of  Houston.  Mrs.  M. 
found  the  chinge  E.  Adles,  Houston,  is  the  new  secretary. 


Miss  Ethyl  Mockler,  formerly  of  the 
staff  of  the  New  York  World,  is  doing 


igreeable.  She  is  r~~  ^ - 

now  a  member  of 
the  staff  of  the 
International  Fea- 
ture  Service. 

“I’m  writing  Tw 
newspaper  fiction 
novelettes  at  the 
present  t  i  m  e.” 
she  told  Editor  & 

Publisher  this 

week.  “I  think 

I’d  like  to  be  able  • 

to  write  so  well  — 

that  everyone  who 

reads  my  stories  Virginia  Maxwell 
could  thrill  with 

me  over  the  little  every  day  occurrences, 
cry  with  me  over  the  grim  tragedies  I 
have  met  in  my  reportorial  work — and 
love  the  sheer  adventure  of  living,  as  I 
do  every  day  of  my  life. 

“Newspaper  work  has  always  been 
tremendously  interesting  to  me.  In  fact. 


E.  Adles,  Houston,  is  the  new  secretary,  publicity  for  the  Jewish  Home  for  Con- 
_  valescents. 


Members  of  the  Ohio  Newspaper  Wo¬ 
men’s  Association  are  holding  their  26th 


Miss  Eleanor  Simmons  is  conducting 


annual  convention  in  .Akron,  O.,  Friday  the  publicity  for  the  last  portion^  of  the 
to  Sunday  of  this  week.  Miss  Pauline  political  campaign  for  the  Women  s  Corn- 
Smith  of  Columbus  is  president.  Other  mittee  for  Smith  and  \\  agner. 
officials  are  Mrs.  Carlotta  Price  Shea,  ;  .  , 

Bellefontaine  Examiner,  vice-president;  Margaret  Foldes  is  managing  editor  ot 
Miss  Carrie  Eisenmenger  Franklin  the  North  Side  News,  a  pap^.  published 
Chronicle,  secretary ;  and  Miss  Mildred  in  the  Bronx,  New  York  City.  Miss 
Cronley,  Sidtiey  Daily  News,  treasurer.  Foldes  is  the  first  woman  managing  ed- 
■ _  itor  the  paper  has  had. 

Miss  Genevieve  Tobin,  of  the  Chicago  -  ^  _. 

Tribune,  who  came  east  to  cover  the  Miss  Nell  Snead,  of  the  Kansas  Lt  y 
Queen,  and  Miss  Zoe  Beckley,  of  Famous  Star,  was  in  New  York  to  cover  the  ar- 
Features,  who  accompanied”  the  Queen  rival  of  Queen  Mane. 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


Margaret  Sangster  to  Write  Daily  Poem  for  Newspaper* — Queen  Marie’s 
Travels  Burlesqued — Famous  Features  Syndicate 
Adds  to  Staff 


I  believe  it  is  the  best  training  any  | _ _ _ _ ' 

IffT^fn^alf S  Sase^t^  to°understaSTif  MARGARET  SANGSTER  has  signed  of  the  Famous  Features  Syndicate  New 
fmiiities  and^hfr^  with  the  O’Dell  Newspaper  Service,  York.  Prior,  to  working  Jor^^Mackd- 


frailities  ana  charms  ot  human  beings.  wuii  me  w  ni  the  Nnv  Lon- 

Understanding  people  makes  for  toler-  New  York,  to  write  a  daily  poeni  for  the  ■  X  .  l  r  m 

ance..  And  this  quality,  I  believe,  is  the  newspapers.  For  13  years  Miss  Sangster 
cornerstone  upon  which  the  happiness  or  has  been  affiliated  with  the  Christian  con  c 


home  life  is  built.”  Herald  a 

Miss  Maxwell  began  her  newspaper  Poems  to 
career  15  years  ago  with  the  McClure  uiagazines 
Newspaper  Syndicate.  She  was  attend¬ 
ing  Columbia  University,  New  York,  at  A  humc 


Herald  and  has  contributed  occasional  Republican.  He  has  also  contributed  fic- 


poems  to  the  newspapers  and  general  f'on  to  a  number  of  magazines 


Newspaper  Syndicate.  She  was  attend-  Newspapers  taking  the  NE.A  Service, 

ing  Columbia  University,  New  York,  at  A  humorist,  who  prefers  to  be  anony-  Inc.,  are  now  publishing  Virginia  Swains 
the  time,  and  spent  her  vacations  writ-  mous,  is  burlesquing  Queen  Marie’s  new  serial  called  “Campus  Rebels.”  Some 
ing  fillers  for  the  women’s  page  dis-  American  tour  in  a  series  being  offered  papers  are  promoting  the  serial  by  of- 
tributed  by  that  syndicate.  Then  she  by  the  Bell  Syndicate.  Inc.,  New  York,  fering  cash  prizes  for  the  best  150-word 
wrote  a  feature  story  and  sent  it  to  a  under  the  title  “Travelogues  of  a  Queen,  letters  from  readers  on  “What  I  Like 
literary  agent.  It  was  used  as  the  fea-  by  Goldie,  Queen  of  Glomania.”  .About  Campus  Rebels.” 

hired  Christmas  story  on  the  old  New  -  - 

,  A  dinner  was  given  J.  D.  Gortatowsky,  t  v  rr,nnr.it„ 

This  success  was  too  exciting  for  me  <reneral  manaeer  of  the  Kinsr  Features  c-  Connolly,  of  the  King  Features 

to  eo  back  to  the  humdrum  school  room  ”  general  manage  oi  tne  ^>ug  features  Syndicate  board  of  general  management, 
xr  11  scnooi  room.  Syndicate,  on  Oct.  23,  following  his  re-  ;/  t^in  to  Havana  whh 

Miss  Maxwell  recalled.  I  immediately  turn  from  a  honeymoon  trip.  Mr.  and  r™nv  Havana,  with 

left  college  and  sought  work  on  the  Mrs.  Gortatowsky  were  presented  with 
Press  A  few.  months  on  this  paper  ^  ^hest  of  silver  by  members  of  the 

and  I  was  assigned  to  cover  wo^n  s  syndicate  organization.  Pp  —  ■  .71 

interests  at  the  Panama  Pacific  Expo-  _ 

sition  in  San  Francisco.  The  trip  out  t.,  •  n  •  .n  i  f 

was  a  memorable  one,  because  I  travelled  Des  Moines  Register-Tribune  Syn-  Otlli  Vjd.ininS  ! 

on  the  first  passenger  ship  to  go  through  P'^ate  is  now  offering  a  series  under  the  ^ 

the  Panama  Canal.  .  heading  The  Diary  of  a  New  Father.”  ?J?E'BArTlMO^NlE‘^sVr'C!li« 

In  bnsco,  I  held  two  jobs,  one  on  124.6.^6— the  highcet  under  ia  present 

the  fair  grounds  doing  publicity  and  Lewis  Sobol,  formerly  city  editor  of  the  management. 

features  and  the  other  on  the  Chronicle  Automotive  Daily  News,  a  Macfadden  The  net  paid  average  for  the  American  waa 

writing  special  assignments  during  the  publication,  has  joined  the  writing  staff  t  ,  .  o  i  • 

eveninir  When  the  fair  uiac  ahniit  nvor  You  need  theae  papers  to  cover  Baltimoee, 

evening.  w  nen  tne  lair  was  aoout  over,  they  reach  more  than  half  the  Citv. 


The  net  paid  average  daily  circulation  for 
THE  BALTIMO^  NEWS  for  April  was 
124.6.46 — the  highest  under  its  present 
management. 


The  net  paid  average  for  the  American  waa 
57,503. 


I  came  back  to  my  home  town — New 
York  City. 

“During  my  time  on  the  fair  grounds, 
I  used  to  fill  in  spare  moments  with 
small  filler  stories  which  I  mailed  to  the 
newspapers  back  home.  Those  who  used 
them  paid  me,  and  I  found  a  ready 
market  with  ^e  New  York  Evening 
Post." 

It  was  to  this  newspaper  Miss  Max¬ 
well  first  went  when  she  returned  to 
New  York  in  October,  1915.  Oswald 
Ga^ison  Villard  was  then  editor.  He 
^signed  her  to  cover  Henry  Ford’s 
famous  peace  trip. 

“The  Ford  party  was  sailing  the  fol¬ 
lowing  day,”  Miss  Maxwell  continued. 
‘I  dashed  home,  packed  a  few  things 
'n  a  suitcase,  borrowed  my  sister’s  hand¬ 
kerchiefs,  hats,  gloves,  sweaters,  etc.,  and 
railed  the  next  morning  for  Norway. 
Everyone  knows  enough  about  this  mem¬ 
orable  trip.  It  needs  no  further  com- 
otent.  While  Henry’s  plan  failed,  the 
weeks  spent  abroad  with  other  newspaper 
tnen  and  women,  served  to  add  to  my 
experience.” 

,  The  following  year.  Miss  Maxwell 
^med  the  staff  of  the  International 
reature  Service,  one  of  the  Hearst  syn¬ 
dicates  in  New  York,  and  has  been 
mere  ever  since. 


Linotype  Mailbag] 


You  need  these  papers  to  cover  Baltimora, 
they  reach  more  than  half  the  City. 

Sold  separately  or  in  combination. 


THE  BALTIMORE  NEWS 


'This  is  Another  Instance  of 
'REAL  SERVICE.’” 


ANNOUNCEMENT 


I  wish  to  thank  you  for  the 
promptness  in  taking  care  of  our 
order  for  G-489,  distributor  box 
front  plate  upper  rail  assembled,  by 
telegram  Monday  morning.  'Ihis 
part  reached  us  at  6:45  A.  M., 
Tuesday,  just  as  soon  as  it  was  pos¬ 
sible  for  it  to  arrive  here.  This  ia 
another  instance  of  "Real  Serrice^’ 
that  your  company  is  noted  for. 

Thanking  you  for  taking  care  of 
us  so  nicely,  I  remain. 

The  Leader 

I  I  Galveston,  Indiana. 
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Advertising  Agenciea 
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THAT  HOLDS 


There  is  no  mystery 
to  my  methods.  I 
have  the  largest  and 
most  productive  cir¬ 
culation  organiza¬ 
tion  in  the  country. 
My  men  are  clean, 
resourceful,  intelli¬ 
gent;  the  kind  who 
will  be  a  credit  to 


your  paper. 
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circulation  prob¬ 
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SHOpmKmTHiRiir 


By  MARLEN  PEW 


i  'kl'TEN  in  the  evening  familiar  figures 
of  men  and  women  and  children 
appear  on  the  screen  of  memory,  be¬ 
come  vivid  as  in  a  close-up,  speak  to  me 
again — then  fade  into  the  shadows. 
Sometime,  somewhere  we  marched  side 
by  side  in  the  human  pageant.  The 
winds  and  tkles  came,  sundering  our 
ties.  Here  am  I  in  a  Broadway  tower, 
at  work  I  like  to  do.  Where  are  they? 
I  only  know  that  though  a  thousand 
gulfs  intervene  we  are  still  friends.  Else 
they  would  not  so  often  come  to  visit 
me  in  qu.et  hours  with  their  comedy  and 
sorrows. 

*  ♦  ♦ 

IV/fARK  HAXX.'V  was  the  great  man 
in  Cleveland  and  was  running  for 
the  United  States  Senate.  Homer 

Davenport  put  dollar  marks  in  the  checks 
of  Hanna's  suit  of  clothes  after  he  went 
to  the  Senate,  but  the  Cleveland  Press 
fought  to  prevent  him  from  going  there. 
The  campaign  was  on  and  the  editor 

of  the  Press,  a  man  possessed  of  a  sense 
of  humor  uncommon  in  this  world,  fore¬ 
saw  that  Hanna’s  election  in  the  Ohio 
legislature  was  assured.  But  he  de¬ 
termined  to  humble  this  lordly  politician 
and  planned  the  most  curious,  subtly 

malicious  political  satire  that  Ohio  with 
all  its  sophistication  in  such  matters  had 
ever  witnessed.  Ed.  Clough,  our  politi¬ 
cal  reporter,  now  the  successful  publisher 
of  a  financial  paper,  was  assign^  to  the 
job,  with  yours  truly  his  messenger  boy. 
We  were  told  that  the  bottom  man  on 
the  Republican  ticket,  an  old  gentleman 
named  John  Brown,  running  for  justice 
of  the  peace,  would  be  the  Press’  par¬ 
ticular  star  for  the  campaign.  Our  mis¬ 
chievous  editor  proposed  that  the  tail 
should  wag  the  dog,  that  John  Brown 
should  run  so  far  ahead  of  Mark  Hanna’s 


and  that  John  Brown  would  positively 
be  present  in  iK'rson.  A  vast  crowd 
gathered.  Brown  didn’t  show  up  and 
1  was  sent  out  to  get  him.  He  was 
reluctant  to  come.  He  had  been  thinking 
it  all  over  and  had  decided  that  there 
was  a  "ketch  in  it  somewhere.’’  To  my 
horror  it  presently  developed  that  Mr. 
Brown  was  of  the  opinion  that  the  Press 
had  set  out  to  make  a  fool  of  him  and, 
thus  betrayed  by  seeming  princely  friends, 
he  actually  feared  the  result  at  the 
polls.  Xothing  1  could  say  would  satisfy 
him,  but  he  consented  to  come  to  the 
office  to  talk  with  the  Big  Chief.  “Why, 
Brown,”  I  can  still  hear  the  editor  say, 
“if  you  are  not  elected  tonight  you  may 
come  out  to  my  house  in  the  morning 
and  I’ll  give  you  the  matches  to  set  it 
on  fire.  Yes,  sir,  if  you  are  defeated 
I’ll  burn  niy  own  house  before  sunrise.” 
I'or  some  reason  this  logic  appealed  and 
Mr.  Brown  took  his  place  on  the  balcony 
Ixjfore  the  office,  while  the  magic  lantern 
announced  his  presence  and  thousands 
cheered.  Was  John  Brown  elected? 
You  know  it,  kind  reader.  Did  he  run 
ahead  of  the  ticket?  Well,  with  plenty 
to  spare.  We  laughed  our  fool  heads 
sick  in  the  Press  office  that  night  but 
for  months  were  plagued  by  inquiries 
from  unimaginative  readers  as  to  the 
meaning  of  our  advocacy  of  John  Brown. 
♦  ♦  ♦ 

'p'VERY  evening  the  little  girl  in  the 
brown  dress  would  come  to  the  news 
office  in  the  State  War  and  Navy  Build¬ 
ing  where  the  casualty  lists  were  com¬ 
piled  each  day  from  cabled  reports  from 
general  headquarters  of  the  A.  E.  F. 
She  told  us  she  was  employed  as  a 
stenographer  in  the  office  of  the  Adjutant 
General,  that  her  brother  was  “over 


so  fat  around  here  that  we  shall  lose 
our  agility,  Billy."  .\nd  that  old  son- 
of-a-gun  would  do  that  sort  of  thing 
whenever  a  news  item  of  value  needed 
to  find  a  hole  in  our  form.i.  lie  even 
made  Billy  like  it.  -Maybe  the  adver¬ 
tisers  admired  this  spirit  of  independence 
too,  for  that  paper  has  become  one  of  the 
outstanding  advertising  successes  of  the 
getieration. 

♦  ♦  * 

p.AUL  was  police  headquarters  man. 

Cigarette  stained,  dusty  around  the 
collar,  always  late  in  the  morning,  tiot 
a  fancy  writer,  wholly  irresponsible  in 
matters  not  connected  with  his  work, 
he  was  one  of  the  greatest  reporters  it 
has  ever  been  my  pleasure  to  work  with. 
He  knew  news,  brought  it  in  with  soul¬ 
delighting  sureness  and  there  was  never 
a  “come  back”  on  his  .stuff.  .\11  the 
cops  adored  him.  They’d  wake  him  up 
at  night  to  whisper  in  his  ear.  We  were 
never  surprised  by  anything  Paul  did. 
He  might  turn  in  a  beat  on  atiy  subject 
from  high  finance  to  highway  robbery, 
“400”  society  to  murder  in  Dan  Mc- 
Guerk’s,  a  gouge  by  the  Ice  Trust  to 
a  Broadway  brawl.  Did  I  say  he  never 
surprised  us?  Well,  Paul  did  mildly 
surprise  us  one  dull  morning.  It  was 
a  story  about  a  cat.  He  ’phoned  in  that 
a  cat  had  fallen  five  stories  down  the 
airshaft  of  a  Third  avenue  tenement  and 
couldn’t  be  got  out.  It  was  starving 
down  there.  The  airshaft  was  about  the 
size  of  a  chimney.  A  little  kid  and  her 
poor  mother  had  been  over  to  Mulberry 
street  asking  the  cops  to  come  and  help. 
The  cat  was  the  kid’s  pet.  It  was  a 
story — just  a  little  story,  Paul  said.  A 
cat,  we  in  the  office  exclaimed.  What 
of  it?  The  East  Side  was  full  of  yowl¬ 
ing  cats.  One  less — that’s  good!  .\  bit 
later  Paul  ’phoned  that  he  had  run  over 
to  the  tenement  and  had  looked  <lowii 
the  shaft  from  the  roof.  The  cat  was 
there,  he’d  seen  its  tail.  He  said  there 
was  a  stone  shelf  down  there  and  the 
cat  was  hiding  under  it.  The  cat  had 
been  down  there  for  a  week  and  the 
cops  didn’t  know  how  to  get  it  out.  It 
wasn’t  true  that  it  was  starving,  though, 
because  the  little  kid  had  been  going  to 
the  airshaft  every  day,  dropping  food 
down.  The  cops  had  rigged  up  a  long 
line  and  baited  a  hook  and  were  going 
to  try  to  fish  out  the  cat.  Paul  would 
let  us  know  the  result.  Joe  O’Brien,  the 


Miuulu  lull  du  tell  cuicdu  ui  iviait^  xxmiiia  a  j  t  j  «•  ..  ici  k.iiuw  iiic  icauii.  juc  w  ui  icii, 

legislative  electors  that  that  gigantic  asked  to  see  the  casualty  lists  j.^^rite,  saw  a  little  interest  in  the  story 

luminary  in  our  firmament  would  fade  ci «  ^  ^  newspaper^  dashed  off  a  couple  of  paragraphs 


luminary 

to  a  very  small  twinkle  in  local  public 
esteem.  This  w'as  the  dark  plot  and  we 
set  out  to  do  the  dirt.  John  Brown  was 
a  nice  man  with  small  ideas.  He  had 
lost  a  leg  at  Gettysburg.  We  opened 
“John  Brown  Headquarters”  and  began 
to  organize  meetings  in  his  honor  all 
around  the  town.  Across  Superior 
.\venue,  near  the  Public  Square,  we  hung 
a  huge  banner  bearing  a  giant  painting 


She  was  faithful  to  her  mission  and 
gradually  the  girls  in  the  office  learned 
that  when  her  brother  went  to  war  in 
France  she  had  come  to  Washington  to 
do  her  tiny  bit  for  the  great  cause.  Yes, 
you  have  guessed  it.  She  found  his 
name  on  the  list  one  night,  gave  a  little 
smothered  cry  and  ran  away,  out  of  our 
sight  forever. 


couple  of  paragraphs 
for  the  next  edition.  Presently  Paul 
called  again.  The  fish  line  didn’t  work. 
The  cat  wouldn’t  come  out  from  under 
the  shelf.  Timmy  O’Loughlin,  a  neigh¬ 
borhood  lad,  volunteered  to  have  a  rope 
tied  around  his  breast  and  be  lowered, 
but  his  mother  wouldn’t  let  him  because 
the  cat  was  probably  wild  and  would 
scratch  his  eyes  out.  Paul  rang  off  and 
Joe  wrote  an  add  and  the  item  caught 


of  John  Brown  in  the  smoke  of  the  TN  these  days  when  advertising  linage  first  page  in  the  next.  The  firemen  had 
_ r'^A.4. _ I _  xiT-.  -I-  i_ _  _ _  __-i _  _ i 


battling  hell  of  Gettysburg.  My  par¬ 
ticular  daytime  job  was  to  steer  a  trolley 
car  over  every  track  in  Qeveland,  the 
car  ornamented  on  each  side  by  “Vote 
for  John  Brown  for  Justice  of  the  Peace” 
banners,  public  attention  being  called  by 
a  twenty-five  piece  brass  band  that  played 
and  played,  and  may  be  playing  yet  for 
all  I  care.  The  Press,  “independent 
m  politics,  became  sensationally  partisan 
to  the  cause  of  John  Brown.  Ed.  Clough 
wrote  everything  favorable  concerning 
Mr.  Brown  that  could  be  dug  up  from 
the  time  he  left  his  mother’s  arms,  and 
may  have  even  invented  a  few  additional 
virtues.  The  first  page  became  a  chariot 
in  which  our  hero  rode  abroad  each  eve¬ 
ning.  The  city  was  dazed  by  it  all.  It 
was  pretty  subtle  stuff  for  our  homy- 
handed  clientele,  but  we  kept  it  up,  con¬ 
stantly  intensifying  the  ardor  of  our 
championship  until  election  day.  John 
Brown  was  dumbfounded.  He  hadn’t 
even  asked  the  Press  to  give  him 
a  three-line  notice,  he  said,  and  here  we 
seemed  to  be  going  crazy  about  him, 
mnning  his  speeches  and  big  pictures  ’n 
everything.  We  dragged  the  old  fellow 
around  town  to  our  meetings,  made  issues 
for  him  to  talk  about,  wrote  his  speeches 
and  kept  his  right  arm  in  a  cramp  from 
handshakes.  But_  from  the  first  Brown 
hadn’t  the  slightest  inkling  of  what  it 
was  all  about.  ’On  election  night  the 
Press  announced  that  returns  would  be 
shown  from  a  magic  lantern  at  our  office 


is  the  breath  of  life  in  so  many  offices 
this  story  may  tax  the  imagination  of 
the  younger  generation,  but  maybe  some 
of  the  Old  Guard  will  bear  me  out  that 
it  might  have  happened  out  west,  oh, 
long  ago.  We  had  an  editor  who  be¬ 
lieved  that  the  reader  had  a  right  to 
get  his  penny’s  worth  of  news  from  every 
page  of  our  sheet.  It  was  an  evening 
paper  and  along  about  two-thirty  he’d 
come  out  to  the  composing  room  to  make 
up  the  “Home  Edition.”  With  galley 
proofs  in  his  hands  the  Big  Chief  would 
tackle  the  job.  “That’s  a  good  item, 
put  it  top  of  page  three,”  he  would  say. 
“Here’s  something  for  page  one,  offside 
lead.  Put  this  low  on  page  one.  I-ead 
the  paper  with  this,”  and  so  on,  until 
the  space  in  all  forms  would  be  filled. 
Then  the  dear  old  boy  would  find  some¬ 
thing  “good,”  but  have  no  place  for  it. 
Addressing  the  advertising  manager,  who 
always  stood  by  the  side  of  the  stone 
like  a  sentinel  at  a  dangerous  post,  he’d 
ask :  “What’s  that  down  there,  Billy  ?” 
It  might  be  ten-inches  on  two  signed 
“Sapolio,”  but  the  Chief  would  say: 
“Take  it  out  and  put  this  news  in — we 
owe  something  to  our  readers.”  Whereat 
Bill  would  quake.  It  was  contract  busi¬ 
ness,  to  run  Tuesdays  and  Fridays  and 
this  was  Tuesday.  “Take  it  out  and 
write  them  that  we  were  •  crowded. 
They’ll  think  more  of  us  than  ever,  if 
you  do.  Besides,  this  paper  has  too 
much  advertising  in  it.  We  will  all  get 


been  called  out  by  the  cops,  when  Paul 
called  again.  They  didn’t  have  a  ladder 
that  would  extend  five  stories.  They 


were  trying  to  noose  the  poor 
critter.  But  it  wouldn’t  come  out  from 
under  the  shelf.  Joe  wrote  a  new  kid 
and  “Pop”  Mallory,  head  of  the  desk, 
ordered  a  two-column  head.  Paul  came 
on  the  wire  in  a  few  minutes.  Fire  Chief 
t-'roker  had  arrived  and  had  taken  com¬ 
mand  of  the  rescue  forces.  .■Yt  least  two 
thousand  people  were  surging  in  the 
avenue  and  side  street  and  the  cops  had 
stretched  ropes  and  ordered  everyone  bm 
residents  out  of  the  tenement  and  of 
the  roof.  The  cat  was  still  down  there 
They  were  trying  to  hook  the  stone  shdi 
out  of  place,  to  get  at  it.  “Chief  Croker 
Directs  Police  and  Firemen  in  Vain  At¬ 
tempt  to  Rescue  Cat,”  was  our  next  head. 
There  was  a  half-hour’s  pause  and  then 
came  an  excited  ring  from  Paul ;  “Flash. 
Fireman  lowered  on  rope.  Terrific  battle 
with  infuriated  feline  in  dark  hole. 
Kicks  cat  into  insensibility  and  brings 
it  to  roof.  Cat  revives  after  a  few  flip- 
Hops  and  becomes  docile  in  glad  little 
kid's  arms.  Crowd  of  five  thousand 
surging  in  streets  for  blocks  in  all  direc¬ 
tions.  Got  a  human  interest  statemem 
from  Croker  and  rescuing  fireman’s  own 
story  of  battle.”  Gifted  Joe  O’Brien, 
then  at  his  best,  reeled  out  a  story  so 
full  of  the  elements  of  adventure,  a 
child’s  love  for  a  pet,  heroic  combat  in 
close  quarters,  suspense  and  neighbor¬ 
hood  excitement  that  the  boss  said,  “Give 
it  the  lead  in  the  next,”  and  that  was 
inst  another  day’s  work  for  Paul. 


^.YRL  DECKER  once  told  me  the  in- 
side  story  of  the  most  theatrical  inci¬ 
dent  of  the  Spanish- American  War,  his 
rescue  from  Morro  Castle  in  Havana 
of  the  beautiful  girl,  Evangeline  Cis- 
noros,  who  typified  the  miseries  of  the 
Cuban  reconcentrado  so  perfectly  that  her 
rase  stirred  the  fighting  blood  of  this 
nation.  Decker  was  the  writing  star  of 
the  Hearst  newspapers  and  a  genius  at 
hot-blooded  journalism,  if  one  ever  lived. 
He  conceived  the  idea  when  he  read  a 
brief  despatch  saying  that  the  cruel 
Spaniards  had  cooped  in  the  prison 
castle  the  daughter  of  a  patriot  planter 
The  itch  of  the  official  Spanish  palm  was 
well  known  to  Decker  and  he  accurately 
calculated  success  of  the  expedition  rested 
upon  his  ability  to  satisfy  that  itch  with 
graft.  So  the  venture  was  essentially  a 
financial  undertaking.  This  presented  an 
embarrassment.  Decker  had  no  large 
bank  account,  he  told  me,  and  he  had 
reasons  for  not  asking  for  expense  money 
from  the  paper,  and  thus  confide  his 
brilliant  idea  to  his  immediate  superior 
officers.  There  was  a  type  of  gentleman 
in  journalism  in  those  days,  of  course 
long  since  extinct,  who  might  be  de¬ 
scribed  as  a  literary  pickpocket  and  there 
was  one  stuffed  shirt  in  Decker’s  path 
who  had  the  reputation  of  trading  on  the 
ideas  of  other  men  on  exactly  the  same 
principle  that  Sambo  bags  the  roost  each 
Saturday  night.  Decker  went  to  Wash¬ 
ington  and  borrowed  money  from  (xr- 
sonal  friends  and  presently  found  him- 
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self  in  Havana.  Two  or  three  brown 
lists  closed  on  his  gold  and  he  reached 
Kvangeline’s  cell  at  midnight,  of  course 
posing  as  her  lover.  Jail  doors  opened 
easily  and  the  adventure  was  in  fact 
so  mild  that  it  might  be  related  in  two 
sticks  of  copy,  but  it  lost  nothing  in 
Decker’s  telling.  He  reeled  off  pages 
of  great  stories  and  when  he  finally 
brought  the  shrinking  girl  to  New  York  keys  to  the  city, 
there  were  public  demonstrations  that  York  Sun. 

made  the  jewels  in  the  Spanish  crown  _ 

rattle  like  a  dice  bo.x.  At  the  New  York  ^  ^ 

P"’’*'"  failure.  Pennsylvania  folks  spent  all 


LOUIS  WILEY  DEFINES 
“GOOD  PRESS  AGENTS” 


11.  K  L.  suggests  that  possibly  the 
Queen’s  failure  to  broadcast  for  the 
Royal  Typewriter  Company  was  due  to 
its  failure  to  present  her  with  the  shift 
-H.  I.  Phillips  in  A'c'jv 


Business  Manager  of  New  York  Times 
Says  They  Must  Make  Complete 
Accurate  News  Available — Bad 
Publicity  is  Half-Truths 


come  across  one  of  Decker’s  famous 
Sunday  pages  on  this  exploit.  The  pic¬ 
tures  were  done  in  colors  and  the  stuff 
was  exciting  enough  to  make  an\ 
patriot  shoulder  a  gun  to  avenge  the 


their  money  on  the  primary. — Florence 
(.\la.)  Herald. 


\  picture  of  Mrs.  Dempsey  under  the 
^ei  wrongs  that  “Butcher”  Weyler  was  ‘-'aption  “Rushes  to  Jack,’  might  be  made  Barton,  president  ^f  Barton,  Dur 

itiflirtinp  noon  the  Culian  neonle.  Decker  the  basis  of  a  libel  suit. — H.  R.  rarmer  s.  nctv-,rnp*  fUa  t'tv/le  rinrk  Tlavii 


“Good  publicity  makes  complete,  accu¬ 
rate  news  available.  Bad  publicity  is 
propaganda,  half-truths  or  twisted  news.” 

Louis  Wiley,  business  manager  of  the 
New  York  Times,  made  this  comparison 
at  the  Fortnightly  Forum,  Park  Lane 
Hotel,  New  York,  Oct.  24,  in  a  speech 
Publicity.”  Other  speakers  included 


inflicting  upon  the  Cuban  people.  Decker 
told  me  that  when  Mr.  Ilearst  heard 
the  story  of  his  adventure  he  handsomely 
recompensed  h.m  for  money  spent  and 
gave  him  a  bonus  on  space  that  put  the 
reporter  on  Easy  Street  for  years. 


in  Edmonton  Bulletin. 


What  Chicago  needs  is  a  few  arresting 
personalities  on  its  police  force. — Little 
Koek  (.Ark.)  Gazette. 


We  learn  that  a  university  man  has 
New*  York"  with  uliiform  'ilf-iuck.  worked  his  way  through  college  by  car- 


^OCKY  had  worked  on  every  paper  in 
New 

The  man  could  write,  but  his  manner 
was  offensive.  That  shuddering  some¬ 
thing  which  even  ad-wnters  dare  not 
mention  cast  a  blight  upon  his  life.  No 
sooner  would  he  sell  his  way  into  an 
office  than  some  hard-boiled  e.xecutive 
would  puncture  his  dream  of  glory  by 
handing  him  the  blue  envelope.  Then 
would  come  a  winter  of  discontent,  but 


ing  for  a  baby.  Great  numbers  of  them 
have  flunked  their  examinations  for  the 
same  reason. — Portland  Oregonian. 


Once  women  merely  asked  equality 
with  men,  but  now  they  have  outstripped 
us. — Pittsburgh  Clironiele  Telegraph. 


Stine  &  Osborne;  Ida  Clyde  Clark,  David 
Sarnoff,  Ivy  L.  Lee  and  Horace  Live- 
right  book  publisher. 

"It  is  a  perfectly  understandable  thing 
in  this  complex,  highly  organized  age 
that  publicity  representatives  should  per¬ 
form  a  useful  legitimate  function,”  Mr. 
Wiley  said.  “A  great  industrial  organi¬ 
zation,  or  a  large  social  service  agency 
may  find  it  absolutely  necessary  to  have 
the  services  of  a  publicity  representative, 
if  only  to  co-ordinate  the  information  is¬ 
sued. 

"The  evils  of  publicity  arise  as  much 
out  of  the  suppression  of  news  as  out  of 
the  manufacture  of  news.  Too  many  pub¬ 
licity  people  think  that  their  job  is  pri¬ 
marily  to  hush  up  unfavorable  or  harm- 


. . .  Oyster  men  will  enter  upon  a  national 

in  his  pathetic  way  he’d  eventually  wiggle  ^<f'ertising  campaign,  believing  that  their  information.  The  sensible  publicity 

his  way  into  some  other  office.  On  the  product  has  been  an  oyster  too  representative  will,  of  course,  speak  or 

(Kcasion  of  which  1  write  Cocky  had  Florence  (.Ala.)  Herald.  write  in  the  interests  of  his  company,  but 


he  will  see  to  it  that  accredited  newspa- 


Cocky 

been  fired  again.  He  took  it  tearfully. 

He  demanded  an  explanation  and  got  the  labor  really  needs  in  these  days  per  reporters  obtain  the  full  truth.” 

familiar  “must-cut-down,  last-man-on-  "f  instalment  payments  is  not  a  five-day  Mr.  Lee  said  that  "all  this  talk  ; 

tirst-man-off”  excuse.  He  carried  his  week  but  a_  forty-day  month. — Norfolk 
case  to  the  office  of  one  of  the  kindest  I  irguiian  Pilot. 

old  editors  that  ever  sharpened  a  pencil  - - 

on  Park  Row.  Cocky  got  a  hearing  in  fairness  it  ought  to  be  conceded 


and  the  editor  disappeared  for  a  moment  that  the  old-fashioned  dime  novel  which 


into  the  news  room  to  get  the  other  side 
of  the  story.  When  he  reentered  his 
office  he  was  convinced  that  Cocky  must 
go,  but  his  tender  heart  bled  for  the  man 
and  he  spoke  kind  words.  This  was  a 
new  language  in  Cocky’s  ears — few  edi 


is  now  selling  for  $2.50  is  printed  on 
better  paper. — Detroit  Nezvs. 


Clarence  Darrow  sees  nothing  wrong 
in  taking  the  life  of  a  defective  child. 
.  ~  „i  -*1.  !-•  iiiMi  •  Unless,  of  course,  it  is  a  defective  child 

tors  were  gentle  with  him.  1 11  give  you  charged  with  murder.-Lo«i>c>i7/e  Times. 

a  letter  of  recommendation,  volunteered  _ 

the  editor,  and  scribbled  a  few  lines  of  „„  ,  r  ,  ,  .  ,  .  , 

sugared  praise  and  commendation,  folded  ^  wonderful  thing  done  with 

the  document  and  sealed  it  in  an  envelope.  noble  language  in  the  recent  ^st  has 


Cocky  faded  down  the  elevator  shaft 
In  two  minutes  he  was  back.  His  eyes 
were  shining  with  a  great  light.  He 
handed  the  letter  to  the  old  editor  and 
sputtered:  “I  have  just  read  what  you 
are  good  enough  to  say  about  me  and 
my  work.  I  did  not  realize  that  I  would 


been  the  feat  of  stretching  “the  freedom 
of  the  seas”  to  include  a  point  13X)  miles 
up  a  Chinese  river. — Detroit  News. 


TO  CELEBRATE  50th  YEAR 


^  ...v  ..wv  _ _ _  ...„v  .  semi-centennial  edition  is  planned 

merit  such  a  letter.  If  I  am  as  good  '’V  the  .Yro/t/e  f Wash.)  Post  lntelligen- 
a  man  as  you  say  here,  don’t  you  think  which  will  mark  its  fiftieth  anni- 

that  my  proper  place  is  on  the  Tribune?  versary.  An  editorial  advisory  board  of 


Will  you  please  reconsider?”  And  that 
good  old  man,  on  his  own  recommenda¬ 
tion,  put  Cocky  back  on  the  payroll,  but 
not  for  long.  Listerine  hadn’t  been  in¬ 
vented  then. 


prominent  pioneers  and  citizens  had  been 
selected. 


PREPARING  FOR  ELECHONS 

Press  associations  are  now  setting  up 
machinery  to  furnish  newspapers  with 
election  returns,  Nov.  2. 
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MICHIGAN  LAW  BARRING  PUBLICATION 
OF  BETTING  ODDS  UPHELD 


Bahorski  Measure  Affects  Newspapers  and  Racing  Sheets,  Also 
Out-of-State  Papers — Printing  Odds  After  an 
Event  Is  Permitted 


A  LL  but  one  drastic  provision  of  the 
^  Bahorski  anti-gambling  law,  long  sub¬ 
ject  of  controversy  between  several 
Michigan  newspapers  and  puzzle  to  out- 
<jf-state  publications,  was  upheld  by  the 
Michigan  supreme  court  in  a  decision 
handed  down  late  last  week. 

The  provision  in  question  which  was 
ruled  unconstitutional  was  that  prohibit¬ 
ing  the  publication  of  betting  odds  after 
the  event  on  which  the  wagers  were  laid 
had  passed.  Provisions  absolutely  pro¬ 
hibiting  quotation  in  print  of  odds  on  any 
sporting  event  or  other  occurrence  on 
which  bets  are  placed  were  upheld  by 
the  court,  thus  effectually  barring  either 
Michigan  or  outside  papers  from  carry¬ 
ing  preliminary  information  of  this  sort 
in  their  news  columns  in  the  future. 

Refusal  of  Judge  Charles  L.  Bartlett 
of  Detroit  to  issue  warrants  against  three 
Detroit  newspapers  for  alleged  violations 
of  the  law  in  this  regard  brought  the 
matter  before  the  supreme  court.  Leon¬ 
ard  Park  of  Detroit,  was  the  individual 
who  appealed  the  case  to  the  state’s  high¬ 
est  tribunal.  Previously  the  supreme 
court  had  ruled  the  Bahorski  act,  in  toto, 
invalid,  after  it  had  been  passed  by  the 
1923  legislature  but  certain  details  in  its 
l)assage  had  not  been  according  to  legal 
re<|uirements.  The  act  was  re-enacted 
in  substantially  its  same  form  in  1925 
and  the  test  case  was  then  brought. 

Decision  of  the  court  in  regard  to  pub¬ 
lication  of  the  illegal  matter  by  out-of- 
state  papers  or  magazines  declares  that, 
while  such  periodicals  are  in  their  orig¬ 
inal  packages  they  may  not  be  interfered 
with,  being  objects  of  interstate  com¬ 
merce,  but  immediately  the  seals  are 
broken  and  the  publications  are  offered 
for  sale  on  the  newsstands  or  elsewhere 
they  become  subject  to  the  police  powers 
of  the  state  and  any  reading  matter  violat¬ 
ing  the  laws  of  the  state  places  them  sub¬ 
ject  to  seizure. 

The  anti-gambling  act  was  enacted  in 
1923.  Portions  of  the  text  of  the  sup- 
preme  court’s  decision  as  relating  to  news¬ 
papers  follow : 

“Gambling  is  injurious  to  the  morals 
and  welfare  of  the  people.  Therefore, 
it  is  the  duty  of  the  state  and  is  within 
the  scope  of  police  power  to  suppress 
it.  In  enacting  legislation  for  that  pur¬ 
pose  there  is  no  invasion  of  constitutional 
rights  unless  the  restraints  imposed  are 
unreasonable.  So,  in  considering  the  con¬ 
stitutionality  of  Section  4  of  the  statute 
in  question,  we  may  begin  with  the  as¬ 
sumption  that  legislation  to  suppress 
gambling  and  to  prohibit  the  publication 
of  information  that  would  have  a  ten¬ 
dency  to  induce  people  to  practice  it,  is 
within  the  scope  of  police  power  and  is 
a  proper  subject  for  proper  legislation. 
The  principal  test  of  its  validity  is 
whether  it  is  a  reasonable  exercise  of  such 
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have  relation  to  the  purpose  sought  to  be 
accomplished.  That  the  legislation  un¬ 
der  consideration  was  intended  for  the 
public  good  cannot  be  questioned. 

“The  only  question  that  requires  dis¬ 
cussion  is  whether  the  measures  which 
the  legislature  adopted  to  accomplish  the 
purpose  of  the  act  are  arbitrary  and  op¬ 
pressive  or  whether  they  are  appropriately 
related  to  the  purpose  and  have  a  tendency 
to  accomplish  it.  If  they  have  such  a 
tendency  they  must  be  held  to  be  rea¬ 
sonable. 

“In  seeking  to  accomplish  the  purposes 
of  this  act,  the  legislature  prohibited  the 
publication,  advertising,  or  distribution  of 
information  concerning  the  making  of 
wagers  or  bets  or  the  selling  of  pools 
or  evidence  of  betting  odds  on  any  race, 
contest  or  game,  either  before  or  after 
the  event.  It  also  made  unlawful  the  pos¬ 
session  of  evidence  for  such  publication, 
either  before  or  after  the  event. 

“It  is  not  our  business  to  determine 
whether  as  an  actual  fact  the  publishing 
Ilf  such  information  would  induce  to  gam¬ 
bling.  The  legislature  determined  that, 
and  we  must  defer  to  its  judgment.  Un¬ 
less  the  publications  declared  to  be  unlaw¬ 
ful  have  no  such  apparent  tendency  it 
would  seem  to  be  unreasonable  for  us  to 
say  that  conveying  such  information  to 
the  people  would  not  have  an  obvious 
tendency  to  induce  them  to  gamble.  To 
what  extent  it  would  promote  gambling 
and  to  what  extent  the  prohibitions  of 
the  statute  may  prevent  gambling  are 
questions  with  which  this  court  has  no 
concern.  We  are  not  permitted  to  sub¬ 
stitute  our  judgment  on  those  questions 
for  that  of  the  legislature.  Our  right  to 
interfere  ceases  when  it  appears  that  the 
object  of  the  legislation  is  the  public  good, 
and  that  the  measures  provided  for  ac¬ 
complishing  the  object  have  an  apparent 
tendency  in  that  direction. 

“So  far  as  concerns  the  publication  of 
wagers  and  bets  and  the  selling  of  pools 
before  the  event,  we  have  no  hesitation  in 
saying  that  the  prohibitions  of  the  statute 
are  reasonable.  The  right  of  the  legis¬ 
lature  to  prohibit  publication  of  betting 
odds  after  the  event  presents  a  more  seri¬ 
ous  question. 

“It  is  apparent  that  every  publication 
before  the  event  would  naturally  have  a 
tendency  to  encourage  gambling.  It  is 
made  of  a  particular  pending  event  at 
which  there  would  be  opportunity  to 
gamble. 

“This  is  not  true  of  every  publication 
after  the  event.  Some  undoubtedly 
would  have  a  harmful  tendency.  Some 
would  not.  Everyone  can  conceive  of 
could  have  no  possible  tendency  to  in¬ 
duce  gambling.  The  statute  makes  no 
distinction  between  them  and  fixes  no 


power. 

“There  are  two  very  important  essen¬ 
tials  to  a  reasonable  and  proper  exercise 
of  police  power.  They  are,  first,  that 
it  must  be  for  the  public  welfare  and, 
second,  that  the  measures  adopted  must 
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limitation  of  time  after  the  event  when 
the  publication  would  be  considered  harm¬ 
ful.  It  prohibits  all  alike,  the  harmful 
and  the  harmless,  and  therein  lies  its  un¬ 
reasonableness.  It  is  argued  that  the 
court  should  construe  the  statute  as  having 
application  only  to  harmful  publications, 
that  is,  publications  that  have  a  tendency 
to  encourage  gambling. 

“The  legislature’s  power  to  prohibit 
such  publications  rests  upon  a  duty  to 
protect  the  public  against  the  injurious 
results  that  may  follow.  Therefore  when 
it  prohibits  publications  that  have  no 
harmful  public  tendency  it  exceeds  its 
constitutiotial  authority.  It  is  our  judg¬ 
ment  that  its  wholesale  prohibition  of 
publications  concerning  bets  and  wagers 
unrelated  in  time  to  any  race,  game,  or 
contest  is  an  unreasonable  exercise  of 
police  power  and  is  therefore  beyond  the 
constitutional  authority  of  the  legislature. 
A  further  objection  to  the  validity  of 
Section  4  of  the  statute  is  that  it  makes 
a  violation  of  mere  possession  of  evidence 
of  betting,  odds,  and  wagers. 

“If  it  be  true  that  the  language  of  the 
statute  can  be  so  construed  we  would 
have  no  question  as  to  its  invalidity.  We 
think,  however,  that  a  reasonable  con¬ 
struction  shows  that  the  legislature  in¬ 
tended  a  violation  should  consist  of  not 
mere  possession  but  of  possession  with 
intent  to  publish  for  it  says  ‘and  the  pos¬ 
session  of  evidence  for  the  publication 
shall  in  the  same  manner  be  deemed  a 
violation  of  the  act  whether  before  or 
after  the  act  evidenced  thereby.’ 

“Under  this  construction  mere  posses¬ 
sion  does  not  constitute  a  violation.  Pos¬ 
session  with  an  intention  to  publish 
is  a  violation  but  for  the  reasons  hereto¬ 
fore  stated  the  possession  must  be  before 
the  events. 

“Newspapers  from  outside  the  state 
while  in  their  original  package  are  ob- 
many  publications  after  the  event  that 
jects  of  interstate  commerce  and  are  not 
subject  to  the  police  power  of  the  state. 
When,  however,  the  original  package  is 
broken  and  the  newspapers  are  offered 
for  sale  or  distribution  they  become  com- 
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mingitxl  with  the  goods  of  the  stale  and 
are  subject  to  its  police  regulation. 

“The  statute  does  not  authorize  inter¬ 
ference  with  goods  which  are  the  sub. 
ject  of  interstate  commerce.  It  aims  only 
at  the  distribution  of  prohibited  public». 
tions  to  the  public  within  this  state.  The 
objection  that  the  statute  is  an  unlawfid 
interference  with  interstate  commerce  is 
without  merit. 

“It  is  true  that  the  legislature  is  not 
exclusively  the  judge  of  what  is  neces¬ 
sary  to  protect  health,  morals,  and  welfare 
of  the  citizens.  But  concerning  these  mat¬ 
ters  it  inherently  must  have  a  very  large 
discretion.  If  the  matter  is  a  proper  sub¬ 
ject  of  legislation  and  the  measures 
adopted  are  appropriately  related  to  the 
object  and  have  some  obvious  tendency 
to  accomplish  it  the  courts  will  not  inter¬ 
fere.  Its  wisdom  may  be  open  to  ques¬ 
tion  but  its  enactment  cannot  be  said  to 
be  beyond  the  constitutional  authority  of 
the  legislature  and  that  is  the  only  ques¬ 
tion  which  this  court  may  determine.” 
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By  JAMES  MELVIN  LEE 


COURT  UPHOLDS  $50,000 
LIBEL  VERDICT 

New  York  Court  of  Appeals  Decides 
New  York  American  Must  Pay 
Damages  to  Former  State 
Assemblyman 


ONE  of  the  best  books  on  practical  i 
printing  to  be  published  in  recent  ; 
years  is  “The  Practice  of  Printing”  (The  i 
Manual  Arts  Press,  Peoria,  Ill.)  by 
Ralph  W.  Polk.  Mr.  Polk  is  now  prin-  : 
cipal  of  the  Robidoux  Polytechnic  School  ( 
of  St.  Joseph,  Mo.,  and  is  a  typographer  ' 
of  broad  trade  experience.  The  volume 
is  useful  not  only  to  young  men  who  hope 
to  become  printers  but  also  to  advertising 
men,  salesmen  connected  with  prmimg 
plants,  and  even  the  executives  of  such 
plants.  It  is  so  well  written  that  it  is 
not  without  interest  to  even  laymen —  ■ 
apecially  those  sections  which  deal  with 
the  history  of  printing. 

Various  chapters  take  up  type,  type 
cases,  spacing  material,  process  of  set¬ 
ting  type,  proof  reading  and  correction 
of  forms,  composition,  printing  presses, 
printing  inks,  composition  machine,  use 
of  layouts,  legibility  of  type  faces,  har¬ 
mony  in  composition,  composition  of  ad¬ 
vertisements,  and  printing  plates.  The 
glossary  which  detines  the  technical  and 
trade  terms  is  remarkably  full  and  com¬ 
plete. 

The  illustrations  are  well  selected.  The 
book  itself  is  a  good  piece  of  composition. 
The  material  used  for  illustrative  pur¬ 
poses  often  sets  forth  sound  principles 
such  as,  “Carve  carefully ;  words  have 
joints.” 

While  the  text  is  obviously  designed  to 
meet  the  needs  of  students  in  high 
schools  offering  technical  courses  in 
printing  and  the  students  in  trade  schools 
for  printing,  it  can  be  read  to  advantage 
by  those  who  work  on  metropolitan 
dailies  and  who  are  never  brought  direct¬ 
ly  into  contact  with  the  composing  room. 
To  supplement  the  text  each  chapter 
I  dealing  with  a  special  phase  of  printing 
concludes  with  a  list  of  reliable  trade 
books  for  the  benefit  of  those  who  wish 
a  more  detailed  study  of  these  phases. 
Possibly  one  reason  for  the  excellence 
of  the  mechanical  production  of  the  vol¬ 
ume  may  be  found  in  the  fact  that  the 
composition  has  been  by  the  author  him¬ 
self. 

♦  *  ♦ 

'J'HREE  editorials  in  The  Outlook  for 
Oct.  13,  deal  with  topics  relating  to 
{oumalism.  Of  these  three  the  most  im¬ 
portant  is  the  one  headed  “I  See  by  the 
Papers”  which  occupies  almost  a  page. 

In  this  editorial  Harold  T.  Pulsifer,  the 
president  of  The  Outlook,  checks  up  the 
Kcuracy  of  a  newspaper  story  of  how 
Secretary  Wilbur  of  the  Navy  Depart- 
Mt  stopped  a  boxing  bout  at  Norfolk, 
Virginia,  at  the  request  of  some  local 
dergymen.  The  bill  of  particulars  from 
Swetary  Wilbur  is  printed  in  full. 

The  editorial  concludes  with  this  criti¬ 
cism  of  the  work  of  reporters : 

ll  would  he  a  satisfaction  if  some  American 
Kumilists  would  indulge  in  boxing  or  an/ 
which  would  improve  their  foot- 
and  enable  them  to  train  their  eyes  to  see 
j  ‘be  growth  of 

editorials  and  canned  news  stories  re- 
i™ter£  are  becoming  intellectually  obese. 

Canned  editorials  and  canned  feature 
itones  to  which  passing  mention  is  made 
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in  the  conclusion  just  given  receive  sep¬ 
arate  treatment  in  an  editorial  printed 
under  the  caption,  “Canned  Journalism.” 
This  second  editorial  revolves  around  the 
slogan  of  the  IVatertoitni  (N.  Y.)  Stand¬ 
ard — "Northern  New  York’s  Fastest 
Growing  Newspaper.” 

After  mentioning  the  special  features 
run  regularly  in  the  Standard,  The  Out¬ 
look  remarks  in  passing  that  “it  would  be 
interesting  to  learn  how  much  the  paper 
prints  about  Watertown  and  the  great 
county  of  Jefferson.”  If  such  informa¬ 
tion  is  interesting.  The  Outlook  should 
have  gone  ahead,  obtained  a  copy  of  the 
Standard  and  measured  the  number  of 
columns  devoted  to  local  news.  Fairness 
would  seem  to  demand  such  a  computation 
of  the  news  columns  in  view  of  the  criti¬ 
cism  made  of  the  feature  columns.  The 
criticism  of  the  Outlook  may  be  just, 
but  no  one  knows  until  a  reporter  has 
been  assigned  to  get  the  facts.  In  other 
words,  the  same  criticism  The  Outlook 
brings  against  newspapers  in  general  may 
with  equal  justice  be  brought  against  The 
Outlook. 

The  third  editorial  headed  “Super- 
Newspaper  Values”  chats  about  the  high 
prices  recently  paid  for  newspaper  pro¬ 
perties  in  general  and  the  Munsey  news¬ 
papers  in  particular. 

The  attention  of  editorial  writers  may 
well  be  directed  to  the  article,  “The 
League  Grows”  by  Elbert  Francis  Bald¬ 
win,  The  Outlook’s  editor  in  Europe.  The 
principal  points  to  be  noted  in  this  ar¬ 
ticle  may  be  found  in  the  quotations 
translated  from  continental  newspapers — 
ll  Lavoro,  II  Resto  del  Carlino,  II  Mundo. 
etc. 

N.  Y.  AMERICAN  IN  LIBEL  SUIT 

$200,000  Damages  Asked  by  Milk  Firm 
as  Result  of  Political  Story 

A  libel  suit  for  $200,000  was  filed 
against  the  Neiv  York  American  this 
week  as  a  result  of  an  alleged  expose 
of  Smith  Brothers  Milk  and  Cream  Com¬ 
pany,  which  formed  part  of  the  Hearst 
newspaper’s  campaign  against  the  re- 
election  of  Gov.  Smith. 

The  story  on  which  the  suit  is  based 
was  written  by  Louis  Fehr  and  appeared 
under  the  headline:  “Convict  Got  Hos¬ 
pital  Milk  Contract — Freed  by  Gov. 
Smith — SoW  Adulterated  Milk  to  Citv 
Sick." 

The  ideas  and  thoughts  intended  to  be 
conveyed  to  the  general  public  by  the 
newspaper  article  were  wholly  false  and 
maliciously  made,  the  complaint  alleged, 
and  were  “intended  for  the  purpose  of 
injuring  the  plaintiff  corporation  in  its 
reputation,  business,  and  credit.” 
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The  verdict  of  $50,000  in  favor  of  for¬ 
mer  Assemblyman  \V.  S.  Evans,  of  New 
York,  against  the  Star  Company,  pub¬ 
lisher  of  the  Ne^v  York  American,  as 
damages  for  an  alleged  libel,  was  upheld 
by  the  Court  of  Appeals  in  a  decision 
handed  down  in  Albany,  Oct.  22,  affirm¬ 
ing  the  Appellate  Division,  First  Depart¬ 
ment,  in  reducing  the  verdict  of  the  jury 
from  $125,000  to  $50,000. 

The  alleged  libel  was  contained  in  an 
article  telegraphed  by  J.  E.  Watson,  Al¬ 
bany  staff  correspondent,  to  the  .-Nmeri- 
can,  April  17,  1920,  to  the  effect  that  .As¬ 
semblyman  Evans  had  been  bribed  to 
absent  himself  from  a  meeting  of  the  As¬ 
sembly  Judiciary  Committee,  when  the 
Jenks  bills  enabling  transportation  cor¬ 
porations  throughout  the  state  to  raise 
fares  was  under  consideration.  The  vote 
of  Evans,  if  cast  against  the  bills,  would 
have  caused  their  defeat.  The  American 
w^as  conducting  a  campaign  against  the 
bills,  and  later  published  articles  regard¬ 
ing  an  alleged  “slush  fund”  to  promote 
the  passage  of  the  bills  and  attacking  -As¬ 
semblyman  Evans. 

•At  the  trial  the  other  causes  of  action, 
except  the  bribery  charge,  were  with¬ 
drawn,  but  the  articles  were  admitted  in 
evidence  by  Justice  Proskauer  for  the 
purpose  of  demonstrating  malice  and  as 
bearing  on  the  question  of  punitive 
damages. 

The  defense  of  the  company  was  that 
the  articles  were  a  fair  criticism  and 
comment  on  the  acts  of  a  member  of  As¬ 
sembly  in  the  performance  of  his  public 
duties,  and  also  that  it  was  reversible  er¬ 
ror  to  permit  the  jury  to  consider  dam¬ 
ages  to  him  in  his  professional  capacity 
as  a  lawyer. 
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£250,000  LOSS  ON  TELEGRAh^ 

British  Post  Office  Loses  That  Much 
Yearly  on  Press  Messages 

There  is  an  estimated  loss  on  press 
telegrams  by  the  British  Post  Office  of 
£250,000  a  year.  The  London  Daily  Moil, 
on  Oct.  11,  urged  that  the  present  rate 
for  press  telegrams  (one  shilling  for 
eighty  words  at  night,  and  one  shilling 
for  sixty  words  day  rate)  should  be 
raised  to  a  figure  that  would  wipe  out 
the  quarter  of  a  million  deficit.  This  sug¬ 
gestion  has  been  much  criticized,  and  The 
.Vcif.v/>a/>cr  World  sums  up  the  opinion 
of  the  opposition  to  the  Daily  Mail’s 
statement,  when  it  points  out  that  the 
press  has  been  accorded  preferential  tele¬ 
graphic  (as  well  as  postal)  rates  because 
it  provides  the  Post  Office  with  a  large 
and  regular  wholesale  customer,  and  is 
the  medium  for  the  dissemination  of 
valuable  data  from  which  the  Government 
derives  benefit. 
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EVIDENCE 


The  October  first  Government  Ststemeat 
of  the  Tsmps  Tribune  showed  tbst  the 
sverage  daily  increaae  in  cironlstioa  of 
the  Tribune  over  the  preceding  tlx 
months’  period  was 
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The  second  Temps  paper  showed  an 
average  increase  during  the  same  period 


Keadera  and  advertisers  in  Tampa  and 
the  Tampa  trade  territory  are  coming 
more  and  more  to  appreciate  the  merit 
of  South  Florida’s  leading  newsi»per. 

The  Tampa  Morning 
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S.  C.  Beckwith  Special  Agency 
Representatives  in  NaticnaJ  Field 
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HOW  S.  N.  P.  A.  MEMBERS 
ARE  CUTTING  COSTS 


ADMITS  GERMAN  WRITER 


1  1 11^0  1 0  Int’l  Sporting  Writer*  Association  In- 

vite*  Permanent  Delegate 

Houston  Post-Dispatch’s  Railroad  Sid- 
ing  Eliminate.  $10,000  Paper  Dray-  ^  IVblishkr) 

age— How  to  Buy  Metal  „  ,9^^'  German  Sporting 

,  Writers  federation  has  been  requested  by 

Described  l^xecutive  Committee  of  the  Inter- 

-  national  Sporting  Press  Association,  with 

'Hie  following  critical  comments  on  headquarters  at  Paris,  to  nominate  a  per- 
waste  and  loss  in  newspaper  production,  manent  delegate  to  that  bi^y. 
with  suggestions  and  records  ot  corrective  The  International  Sporting  Press  Fed- 
measures,  are  taken  from  the  current  eration  was  organized  in  Paris  during  the 

bulletin  of  the  Southern  Newspaper  Pub-  1924  Olympic  games  and  has  a  member- 


lishers’  Association : 

I  landling  a  thousand  tons  of  newsprint 


ship  of  40  nations. 

Germany  not  having  participated  in  the 


every  month  formerly  cost  the  Houston  last  Olympics  did  not  figure  in  the  mem- 
I’ost-Dispatch  about  $1U,0(KI  a  year  in  bership  and  hitherto  has  not  been  repre- 


<lrayage,  storage  and  handling  charges. 
Now  the  freight  cars  roll  right  up  to  a 


ented. 

The  motion  to  send  an  invitation  to 


paper  storage  room  adjoining  the  press  Germany  to  enter  the  association  was 
room.  The  Atlanta  Journal  likewise  has  made  by  Thomas  T.  Topping,  of  the 
a  railroad  siding  at  its  plant  and  saves  a  Paris  bureau  of  the  .\ssociated  Press, 
substantial  sum  thereby.  the  AmeYrican  delegate,  and  seconded 

The  Binningham  Sews  ha,-,  a  neat  ar-  with  great  enthusiasm  by  M.  Victor  Boin 
rangement  for  placing  paper  in  the  base-  of  Belgium. 

ment.  A  specially  designed  slide  of  heav.v  The  International  Sporting  Press  As- 


steel  tubing  takes  the  big  72-inch  rolls  scxriation  is  already  studying  the  prob- 
from  the  sidewalk  to  press  room  storage  lem  ol  housing,  and  telegraphic  trans- 
without  elevator  or  power,  involving  no  mission  for  srorts  writers  from  all  coun¬ 
expense  of  operation.  tries  who  will  cover  the  1928  Olympic 

One  of  the  few  upstairs  paper  storage  games  at  Amsterdam, 
arrangements  is  used  by  the  Chattanooga 
Nezvs.  Rock  formations  made  excava- 
tions  for  a  basement  prohibitive  and  so 

the  entire  top  floor  of  the  News  building,  «  • 

with  elevator  service,  is  used  for  paper  f  I  <  ^  ^ 

storage.  Ink  tanks  are  also  elevated  with  ^  1/  Kj  g, 

simple  gravity  feed.  g  g 

In  Oklahoma  City,  E.  K.  Gaylord  of 
the  Oklahoman  and  Times  avoided  en- 

largement  of  his  press  room  by  installing  _ 

an  extra  press  in  his  paper  storage  ware¬ 
house  to  print  his  farm  magazine.  The  .  i  i  !  !  ' 

warehouse  is  substantially  built  of  heavy  i  If  I  'i  1  ill  ill  ■  ' 

sheet  iron  but  the  cost  was  comparatively  ^  j 

In  many  plants  where  compressed  air  -V 

is  available,  composing  rooms  make  good 
use  of  air  blast  for  cleaning  typesetting 
machines  and  other  equipment. 

The  expense  of  circulating  ice  water 
in  modern  buildings  has  been  cut  by  in- 
stallation  of  mechanical  refrigeration. 

The  Greensboro  (N.  C.)  News  has  the  HalvOrSCtl  Newspaper 

new  equipment.  .  ^  StufHng  Machines 

Years  of  experience  m  handling  type  ,  j,  ,  .  , 

_  .  1  u  II  ,u‘  _  _  r  are  now  being  used  by  many  ot  the  leading 

metals  has  ev'olved  this  program  for  a  newspaper,  trom  coast  to  coast  and  bordtr 

newspaper  that  now  has  forgotten  metal  border.  In  one  plant  the  machine  has  saved 

worries:  Buv  metals  of  the  same  grade  one-fifth  ol  its  cost  in  six  months.  QPajjrs 

^  ”  can  be  dehvered  in  better  condition  to  dis- 

constantly  and  trom  the  same  concern;  tributors  and  to  the  readers, 

get  regular  monthly  shipments  of  new  Afut a  thorough  investigation  you 

metal  in  small  quantities  and  watch  uiiUmanttoinuest 

analyses  everv  three  months;  skim  stereo  Write  for  full  particulars 

metal  infrequently  ;  use  crank  case  oil  ^ONPlR  I  .  M  .(.HINfe  COMPANY 
regularly  in  remclting  lino  metal ;  remelt  c  i#-!.- 

accumulated  stereo  and  lino  tlross  with  *  Throop  Street,  Chicago 

nil  in  lino  metal  furnace,  sending  pigs  to  - 

stereo  foundry,  dross  in  metal  drums  to 

gold  good  I 

type  for  the  stereo  metal  pot  and^a  small 

are  heated  with  soft  coal  where  satisfac- 

tion  is  measured  in  frequency  of  cleaning  l5|  [  U  ("]  fl  FI 

on  the  investments  in  such  precautions 

iiist  a  tut-tut  in  comparison  with  ex-  ^  ^ 


KINGSTON  DAILIES  TO 
MERGE  DEC.  1 

British  Whig  and  Standard  to  Consoli¬ 
date  as  Single  Paper  Under  Com¬ 
bined  Ownership  —  Givens 
Head  of  New  Company 

The  two  Kingston,  Out.,  dailies,  the 
British  IThig  and  Standard,  will  be  con¬ 
solidated  on  Ucc.  1.  Negotiations  to  this 
end  have  been  carried  on  for  several 
months  by  II.  B.  Muir,  formerly  of  the 
London  (Ont.)  Free  Press,  who  has  pur¬ 
chased  control  of  the  Standard  and  ar¬ 
ranged  for  its  merger  with  the  British 
W  hig.  .\  new  company  has  been  formed, 
with  W'.  R.  Givens,  late  of  the  Standard, 
as  president ;  Rupert  Davies,  who  was  in 
control  of  the  British  Whig,  vice-presi¬ 
dent  and  H.  B.  Muir,  managing  director. 
Mr.  Givens,  who  is  in  rather  poor  health, 
will  not,  it  is  said,  be  actively  interested 
but  Mr.  Davies  will  assume  the  editorship. 

The  papers  involved  are  among  the 
oldest  in  Canada.  The  Standard,  which 
succeeded  the  News  in  1938,  has  had  an 
existence  of  117  years,  while  the  British 
Whig  runs  back  92  years. 

Their  consolidation  reduces  the  number 
of  small  Ontario  cities  having  two  daily 


Supplies— Equipment 


WISCONSIN  A.  P.  ELECTS 

William  T.  F.vjue,  editor  of  the  Madi¬ 
son  (Wis.)  Capital  Times,  was  re-elected 
the  Wisconsin  member  of  the  .Associated 
Press  Advisory  Board,  and  Frank  R. 
Starbuck,  publisher  of  the  Racine  Jour- 
nal-Nezfs,  w'as  elected  President  of  the 
Wisconsin  Associated  Press  Fiditorial 
-Association  at  its  annual  meeting  in 
Tanesville,  Tuesday  night 
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Linotype,  Intertype, 
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Chicago  Tribune  Boston  Herald 
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A  ropy  of  EDITOR  &  PUB¬ 
LISHER  reaches  practically  every 
Publisher  and  his  executives. 
Your  advertisement  in  its  col¬ 
umns  is  a  salesman  ever  present 
— backed  by  the  prestige  gained 
and  maintained  by  this  publica¬ 
tion  in  every  newspaper  office. 


liapeis  to  but  one,  the  city  of  BelKvillt, 
where  the  J ntelligeneer  and  the  Ontario 
are  still  competing.  With  the  exception 
of  the  larger  cities,  Toronto,  Hanulton, 
Ottawa  and  London,  all  other  cities  in  the 
province,  save  Belleville,  are  now  on  a 
one-paper  basis. 

-Mr.  Givens  has  been  prominent  in  news¬ 
paper  circles  in  Canada  for  many  years 
and  is  regarded  as  one  of  the  ablest 
editors  in  the  Dominion.  Mr.  Muir  has 
liad  wide  exix;rience  in  the  business  end 
of  newspaper  work,  having  been  connected 
with  the  business  and  advertising  de¬ 
partments  of  the  London  (Ont.)  Free 
I’rcss  and  the  London  Advertiser.  .Mr, 
Davies  started  his  career  39  years  ago 
on  the  Brantford  (Ont.)  E.rpositor  under 
the  late  T.  H.  Preston,  then  entered  the 
weekly  newspaper  held  and  about  18 
months  ago  acquired  control  of  the 
British  \\  big. 

The  Canadian  Press  has  granted  the 
consolidated  paper  an  afternoon  franchise, 
replacing  the  pony  services  previously 
given. 

GIRLS  EDIT  86-PAGE  PAPER 

The  86- page  Junior  League  edition  of 
the  Birmingham  Hezes,  printed  on  Wed¬ 
nesday,  Oct.  20,  was  the  largest  week-day 
paper  ever  printed  by  the  News,  accord¬ 
ing  to  Victor  H.  Hanson,  publisher.  The 
young  women  members  of  the  Junior 
League  obtained  the  advertising,  did  all 
the  work  of  puhlisbing  the  jwper  and 
managed  the  street  sales,  giving  the 
money  to  their  pet  charity  for  this  year, 
which  is  the  Salvation  Army. 
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EDITOR  ^  PUBLISHER 

Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cxxh  with  OrdOT) 

1  Tim*  —  .$•  per  lln« 

3  Times  —  .30  per  tin# 

ALL  OTHF  R  CLAS.SIFICATIONS 

(Cash  Order) 

1  Time  —  .60  per  line 

4  Times  .SS  per  line 

White  space  charee  al  same  rate  per  Hue  pv 
Insertion  as  eat  r^  by  frequency  of  (nsertiMk 
Special  rates  quoted  for  13.  20  and  S2  IrmilioM. 
Tbe  Editor  A  Publisher  reserves  the  rifbt  ti 
elaaaifys  edit  or  reject  any  advertiiSBient. 

COUNT  SIX  WORDS  TO  LINE 

ADVERTISING  _ 

General  Pronnntion 

Advertiaint  Promotion  II  ynu  want  iBort 
Susiness  commtniratr  wtt  h  tbe  Intematioail 
Publications  Service.  Incorprrrated,  Soitt  IflWi 
!MI  Brosdwav,  Nrw  York  Pitv 

BUSINESS  OPPORTUNITIES 


November  Ba*‘e‘»lns— (  ontrolling  interest  ere 
ninR  paper  middle  west:  exclusive  field;  excep¬ 
tionally  Rood  eouipment;  earung  divide^; 
initial  payment  $10,001.  Fvening  paper  OkH* 
homa;  exclusive  field;  ndeouate  plant; 
ing  laree  dividends;  Initial  payment  $15,006. 
J.  B.  Shale.  Times  Bldg..  New  York. 

In  Many  Respects  thi«  i«  the  best 
proposition  in  the  country.  FxflusivO  >k|d* 

central  west  ci»v  of  12  000  with  business  district 
enual  to  nverave  '•itv  of  2.^PO0.  emhracinf  nwrt 
than  100.000  population  Ad  sales  over  $6.C()f 
a  month:  nettinc  tt^OOO  to  $20,000  t 
Housed  in  own  hui’dine  worth  $25,000. 
piefe  for  $100,000-  wh.it  terms  will  vott  reqmit* 
Pron.  I  The  H.  F.  Henrichs  AgeotT* 

I.iirhfield  111 

Newspaper!  For  Sal® 

Illness  Comoe’s  Sale.  Snlrndid  weekly 
paper  and  printing  business.  Eastern 
chiisetts.  Fine  equipment.  Easy  terms,  * 
Editor  Publisher. 

Newspapers  Wanted 

Small  Florida  Dally  wanted  by  ,cHeiit: 
full  particulars,  price,  terms,  H.  W.  W»tts 
P.  O.  Box  781,  Miami,  FU. 


Editor  &  Publisher  for  October  30,  1  926 
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Employment— Equipment— Services 


USINESS  OPPORTUNITIES 


Printing 


EMPLOYMENT 

Situations  Wanted 

All  Round  Syndicate  Man.  Available  for  in* 


EMPLOYMENT 


Situations  Wanted 


LEGAL 


INTEBNATIONAL  PAPER  COMPART 

Nt'W  York,  St'pietiiber  2!>,  1926. 
The  Board  of  PirrciorH  have  declared  a  quar- 


^3:===  V  All  Round  Syndicate  Man.  Available  for  in-  Man  3t  Years  Old,  nine  years  news  expcri-  Board  of  BirectorM  have  declared  a  quar- 

Printine  Plant“^^  established  mid-town  side  or  road  work.  Many  years*  experience  executive  position  New  terly  dividend  of  Fifty  Cents  a  share  on 

intine  plant,  completely  equipped,  would  from  production  to  exploitations.  Modest  sal-  City,  wants  connection  good  paper  prelerably  Common  Stock  of  this  Company,  payable 

\,ice  to  ioin  *10  ^  cooperative  nr  other  ary  demand  to  start,  for  particulars  address  »<»umwc»i.  Jl  >t>u  have  upemng  in  November  l.%th.  1926.  to  common  stockholders 

-rjt’jal  basis  with  an  established  publisher,  ad-  Box  B-546,  Editor  &  Publisher.  got^  city  where  apphcaiu  can  estabiisb  home  record  at  the  close  of  business  November  1, 

®  idnfl  laencv  nr  other  large  user  of  print- _ and  advance  tiirougii  d<;ve»op.uciu  ul  paper  he 


basis  with  an  established  publisher,  ad-  Box  B-546.  Editor  &  Publisher.  8®^  applicant  can  establish  home  record 

*  rising  igmcv  nr  other  large  user  of  print- _ and  advance  tlirougii  d<;ve»op.uciu  ul  paper  he  jyag, 

”5  Thi?  1*  a  real  oppi.rtunity  for  progressive  Assistant  Publisher,  business  manager,  adver-  *''“*‘*  ‘‘*‘®  to  bear  Irom  >ou.  Can  give  refer-  Checks 
cfvelopnicnt.  Primer,  care  Lay  Co.,  15  West  tisini;  manager,  of  wide  experience  and  un-  »aiisfy.  Address  Editor  close. 


?rSt..  New  York  City, 


CIRCULATION 


airiilki"  ~  quirk,  additional  circulatioa 
STCragc  becomes  necessary,  remember  that  our 
Ml,  years  in  this  one  line  oi  endeavor  ia 
Mr  proof  against  experimenting  Write  or 


beatable  record  as  organizer  and  liu'inest  getter  ^  Publisher, _ 

seeks  wider  field  with  greater  opportunity.  rj,  •_  j  j 

Now  emploved  as  business  manager  by  Eastern  Managmg  Editor  with  wide  experience  de¬ 
city  newipaper.  Itox  B  506,  Editor  &  Publisher.  o'  '“>.000  up.  Uox  B-519. 

_1 _ LJ _ I _  Editor  ^  Publisher. 

Managing  Editor,  competent,  experienced; 
highly  recuminciidcd  by  previous  and  present 
employers.  huice.ul  editucial  writer.  Com¬ 
prehensive  knuwieage  oi  l.uui  uttice.  Cnques* 
tioned  executive  abiLty.  No  teriiurial  limita¬ 
tions.  Box  B-544,  Editor  &  Publisher. 


jlEk  Service,  Bell  3  ^eekly  publisher  who  Wr-  f  ^ 


is  ready  to  switch  to  a  daily  hut  hesitates,  not  market  lor  a  circulai.on  manager 


7  .  _ RUir  A  Austin  lSft4  knowing  machine  costs.  e<|uipment  needs,  or-  **  alraid  to  jump  m  and  serve  a  route, 

IVnn  (ti^nlV,^  a  ganization  method,  or  news  cl>.sts.  I  can  save  ot  Orive  a  t.uck,  o,  ru.i  the  deliveiy  room  or 

•'***■',5  ,  r^fmiiaions  *'  sxlxfy  a"'l  thovisaiuls  more  by  careful  papers  on  tlie  street  it  necessary?  II  you 

anshfp  t.iuP _ i — k — ; -  su|>ervision  and  selection  only  of  actual  needs,  arc,  1  am  your  man.  1  am  i4  >ears  old,  and 

■  —  1.*  ix.«  of  •*!«»  i«*ii  Have  record  of  two  successes  with  third  under  1  have  spent  2b  ol  these  m  the  new^paper 

(k  Jaaua^  1«  -wniiinKU  »«  anv  ntiK.’  Address  Box-526,  Editor  &  Publisher.  game,  from  newsboy  up.  1  am  familiar  with 

flirrienceil  crews  win  be  av.ail,ah  e  o  any  pu^  records,  o.i.ce  contro.ied  routes  and 


^pfncnceti  ere  .  \  i  i;*  A.B.G.  records,  omcc  coiuro.ictl  routes  and 

t'n  "  Mini"’'-"’  ‘•  ''t-  Kesnhs  euar.intted!  anything  that  warrants  clean  circulation.  Every 

Vrif.,  Circulation  Service.  42  Millwood  St..  '  ‘  ‘'U'*  ‘ 

•  *  _  _ _ _  Up  to  live  inuuaand  mcieaae  in  st.cci  >.iics  on 

ItTonr  Pottery  Direct  for  supplies  to  start  various  papers.  My  records  and  relerences 

holiHav  dish  offer.  Results— I  ow  cost.  The  a'®  A  .^u-  *  ‘  K"'  a»>u''e  m- 

ilbright  China  Co.,  Carrollton,  Ohio.  ■  terested  any  mloriualioii  lliey  desire.  1  am  at 

■  present  employed,  but  the  advancement  here 

-  -  Business  Manager  or  Assistant  to  Publisher,  is  or  will  be  very  slow,  as  1  was  brought  to 

EDITORIAL  Accountant,  Corece  educatiim.  F-xt>erience«|  in  my  present  posiiiuii  lor  a  purpv>se,  wtiich  I 

_ _ Advtrti^ing,  Circulation.  Oflfice  Nianagement,  fully  fulhlled.  This  ad  cost  me  a  good  penny, 

^  “  Purchaxinc.  Crrdi’s  and  Ceneral  Promotion,  so  don't  lake  up  >our  time  or  m  nc  il  you  are 

Syndicate  Features  r,o<*ated  city  275.000  central  south.  Prefer  not  interesud.  i>amuei  Brown,  Press  Union, 

_ _ _ _ _ opportunity  in  snuiller  held  where  apnlicant*8  Atlantic  CTly,  N.  J. 

>  New  Paper  This  Week.  Union.  New  qitilifieations  will  proie  his  worth.  Go  Any-  - - ^  — - - — - - 

Sjvct  Conn.  For  sample  of  a  live,  alert,  up-  w  here.  A  999.  F.diler  &  Publi  her.  Not  a  Sob  Sister,  but  experienced  newspaper 

ulatf’  service,  write  Graphic  Syndicate,  Inc., - ! -  woman  with  particular  knowledge  ol  iiictro- 

3  City  Hall  Place,  New  York.  Circulation  Manager  and  hoy  promotion  expert,  politan  drama,  movies,  iash.oiis,  wants  syndi- 

Ktad  my  ad  in  thi*  column.  E<litor  &  Publisher  cate  or  newspaper  positioti,  New  York,  where 

- ^ ;  of  Octolier  16,  1926;  under  P»ox  No.  A-996.  she  has  tree-lanced  successfully  past  several 


EDITORIAL 

Syndicate  Features 


IHiatf  service,  write  Graphic  Syndicate,  Inc., 
3  City  Hall  Place,  New  York. 


EMPLOYMENT 


of  Octolier  16,  1926;  under  Box  No.  A-996.  she  has  tree-lanced  successfully  past  several 
■  ^  years.  Has  national  viewpoint  essential  in 

Circ^ation  Manager-Mr.  Publisher,  if  you  arc  syndicate  work;  hair  for  recogiiKing  the  un- 
looking  for  ^'ew  h?04*d  m  your  tnronlation  de-  usual,  ability  to  write  with  accuracy  and 


**  ■  ■  “  looking  for  ^'ew  h?04*d  'u  your  tnronlation  de-  usual,  ability  to  write  with  accuracy  and 

Help  Wanted  partment.  and  would  consent  to  a  wnscientious  color;  plus  balance  and  judgment,  haininar 

—  _ _  _ _ young  man  coming  in,  not  ^  one  who  can  show  with  sytidicate  methods,  having  bandied, 

Afvertising  Repre.entatives  wanted  for  le.ading  * or  three  thousand  gain  m  no  time,  ^t  edited,  features  as  editor— dramatic,  movie 
■Nkation  in  its  field.  If  you  are  now  travel-  bf'nRs  only  gotxl  suhsf-intTal  increases,  (me  ^society,  womens  aid  buuday  maguzme  pages 
If  states  of  Ohio.  Nebraska  or  Wisconsin,  actual  working  expericn-e  a,  writer  oi  a  syndicated  feature.  Best 


Mfortiia,  Oregon.  Washington  or  Texas,  de-  "J  N"w  era-  reiereiices, 

cable  connection  can  he  mad-.  Commission  •’a*  8"^  .  reasons  for  chan^ig.  Publisher, 

asis.  Write  in  full  to  Box  B  545.  Editor  &  '’"'y  - 


Address  Box  B-549,  Editor 


Can  furnish  very  best  of  references.  Then  _ I _ 

answer  to  Box  B-547,  care  of  Editor  &  Pub-  News  Executive,  ihuruly  experienced.  Now 


lisher.  employed  wants  jub  as  iiiauagiiig  or  news  edilur 

jmilatkxi  Manager  Wanted;  Small  daily  with  TT  TTI  Z  .  ,  ,,,  of  paper  iii  city  under  lUd.UoU.  Laii  rebuUd 

sttnsive  territi  ry,  good  train  and  bus  connec-  V*Y  Editor  or  Specml  Writer,  now  in  175,0TO  stab,  develop  new  news  sources.  Preier  paper 

^115.  Paper  growing  rapidly  with  wonderful  "'V.  assistant  city  erlitor.  Experienced.  a  rut.  A  1.  B  5JJ.  care  tdiior  A  Publisher. 
r«il)ilities.  Will  pay  salary  and  commission  V"''  on***n  *'  "lamed.  -  —  ■  —  -  - 

5  make  rieh;  man  .an  .a»tractive  nronnsitinn  "ge  29,  B-537,  Editor  &  Publisher.  Reporter— Desk  Man,  24,  wants  position  m 


r«iliilities.  Will  pay  salary  and  commission 
3  make  right  man  an  .a-tractive  proposition, 
iiiergy,  character  and  ahility  all  three  neces- 
irr  qualifications.  References  desired.  Mc- 
iok  Daily  Gazette,  McCook,  Nebr. 


Age  29,  B-537,  Editor  &  Publisher.  Reporter — Desk  Man,  24,  wants  position  in 

- - - - ; - - - — - -  isoutb.  Four  years’  experience  iii  Alabama 

Clas-sihed  AdviMr.  Want  to  double  your  aud  Florida.  B-J23,  Ediior  ht  Publisher. 


ixik  ftaily  Gazette.  McCook.  Nebr.  '  classified  advertising  in  8  to  10  weeks.  The 

_ _ ; _  writer  has  hern  doing  that  for  newsiiaiiers  for  ■ 

llusified  Men.  Attention  National  hus’ness  sometime,  especiallv  the  second  or  third  paper.  AiiCi-LJAMir'Al 

Vkly  wants  representative.  No  conflict  with  p*?  <>"*"'  vour  office.  Suggest  methods,  MLLHANICAL 

wr  rresenf  work.  Substantial  commission,  tram,  vour  help  nr^  hire  new  ,  nes.  Build_up -  _  _ 

trite  for  details.  Box  429  Real  Service,  IS  ?”  classifications.  No  particular  system.  Just  - - 

i«  40tb  St.  .It®*'  ''«'■*  expertence.  Equipment  for  Sale 

-  Well  known  m  newspaper  world.  Not  a  com- 

Fehir*  and  Department  Wnter  with  both  mission  pro^-=ition,  make  stated  weekly  charge  Sale-Floe  ^Toage  straight  line  3-deck 

snd  desk  experience  for  Nevv  England  ^“^^"‘ks  "if‘"o,'  satisfied  FoT'daferdeUds  PrYss.  '  r;’eL.“8 

and  etc.,  address  R-.543.  Editor  &  Pubii’sher.  columns,  2U“  in  cxcellciil  cciidiuuii.  and  can  be 


MECHANICAL 

Equipment  for  Sale 


hudajr  newspaiier.  Permanent  place  with 
mple  chance  for  progress  startmg  at  $40  to 
M,  depending  on  experience.  Use  cf  camera 


I  srivantave"  Give  aoe  '  reenrd  '  in’  foil  Desk  Man— Sccks  position  on  daily.  Reporting  ...o  vo,o.  ,v.v. 

c-,.  a^e.  record  m  tiill,  ,  .i,„  Available  at  once  Box  B-  cylinders.  Have  puivliascd  pic»»  wub  larger 

Ul  ’"'“J'  532.  Editor  &  Publisher.  capacity  and  can  he  hougbi  right  it  sold  at 


columns,  JU"  in  cxccllciii  CLiidiiioii.  and  can  be 
seen  in  upeiatiuii.  Can  be  used  lui  color  ma¬ 
chine.  lias  Ibice  color  touiuams,  reversible 


Iamples  nf  work.  The'^e  will  he  returned, 
kldress  B-536,  Editor  Sr  Publisher. 


once.  Wiustoii-Cialeiu  Scmitiel,  Wiuslun-balcm, 
N.  C. 


_ _ ’  _ ; _  Editor,  formerly  managing  editor  Middle-  >'■  G- 

Outdoor  Advertising  c„,,,.„„,_nne  of  fastest  dail'®*  a"'’  la'elv  contributor  to  New  Practically  new  24-oaae  Duolex 

StOT  who  .ntd  capacity.  Record  as  steady  circula’ion  nieiit.  turtles  and  chases;  also  moioi  drive  and 

UKcUcul^  snd’^v  has  sold  poster,  paint  and  builder  without  stunts.  Can  make  investment  automatic  contio  .  Kcasoii  lor  .veiling— coiisoli- 

W«lling^';r^;oim:  ^  j*  necessary.  Box  R.542.  Editor  &  Publisher.  dat.on^^  Flam  ^peaker-Btaudard-Beut.nel, 

^nity  of  a  lifetime  with  this  organization.  Editorial  Man,  36,  whose  work  meets  the  acid  TT “r - T - T - — - — — — 

wiw  giving  a  brief  of  your  past  and  ^esCTt  ,„t  in  any  desk  iob— city,  news  or  managmg  Pcessaa,  Paper  Cutters,  Wire  SUtchm, 

iThT r"''"  he  Feld  confidential.  Our  editor:  also  slot  on  Universal  desk.  Credited  «c.— A  cmiiplcic  hue.  Uvci hauled  and  guar- 

have  been  notified  of  this  advertise-  with  being  high  grade  make-up  editor.  Sixteen  ameed  machines  at  bargain  prices.  Easy 

•  — llfl^  Times  Bldg.,  N.  Y.  years’  experience  metropclitan  and  small  city  di  Engraving  Co.,  114 

II  I  ^  newspapers.  Can  leave  presyit  post  on  or  about  h;.  13th  St.,  N.  Y.  Lily. 

Good  ci'cu’ation  man  able  to  solicit,  Ntvember  10.  Box  B-502,  Editor  &  Publisher. 

Mnle  bovs,  build  routes,  familiar  with  A.  B.  -  Photo- Engravkig  plant  iur  sale.  Ideal  lor  one 

V  rtcotds.  Morning  paper.  Will  pay  pro-  Executive— F-ormcr  successful  publisher  experi-  or  two  men.  Milev  Machinery  Co.,  409  W. 

®|*t  rood  salary.  Address  B-538.  Editor  &  enced  in  all  departments  seeks  w  der  field.  26th  Su,  New  ^oIk. 

niblislier.  Now  engaged  on  metropolitan  daily.  Ready  - 

^ _ _  Nov.  15.  Box  B-548,  Editor  &  Publisher.  Piinters’,  Bookbinders'  Outfitters— Modern  cut- 

«.  .  ~  „  ; - -  - - -  coel  equipment,  also  rebuilt  machinery.  Con- 

_ Situations  Wanted  Experienced  Reporter  and  publicity  man.  Have  ner,  Fendlcr  Branch,  A.  T.  E.  Co,.  New  York 

i7  ,  — ; - seven  years  standing  with  western  newspaper.  City. 

^„  *"***  Manager  now  emptoyerl  and  with  Willing  to  go  anywhere.  Box  B-535,  Editor  &  - 

years  experience,  wants  to  connect  with  Publisher.  Used  Cou  Matt  Roller  for  wet  mats  only,  for 


Photo- Engravkif  plant  iur  sale.  Ideal  lor  one 
or  two  men.  Milev  Machinery  Co.,  409  W. 


arpnizajion  where  intensive  effort  and 


'•“ere  iiiiensive  emin  anu  -  sale  cncap.  me  ciusv  rriniir 

p  justify  permanent  connection  and  Foreman  Stereotyper— If  you  have  a  vacancy  So.  Paulma  St.,  Chicagu,  111. 
.r"’*'  Lan  furnish  best  of  references  as  to  in  the  stereotvping  department,  and  desire  the 

»ud  ahilitv  to  pro«liice.  Prefer  city  services  nf  a  thnrrughiv  practical  and  experi-  • 


Checks  will  be  mailed.  Transfer  books  will 


OWEN  SIIEl’IIERD,  Treasurer. 


Used  Coes  Matt  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Cuss  Printing  Press  Lav,  1535 


27,  married.  B-520,  Editor  enced  foreman,  who  works  either  the  wet  or  e  •  ,  ,  j 

1-iSMiilier.  dry  mat  successfully  obtaining  the  desired  re-  Equipmont  Wanted 

u-,  ,,  .  _  .  suit,  keeps  fast  schedules  at  a  minimum  of  cost  "TT  ^  ^ 

vu  cjv  8  Salesman- Special  Page  and  Spe-  and  believes  in  the  close  co-operation  between  Kinds  of  Photo-Engraving,  electrotyping 

O'tion.  Experience.  Now  ready  te  handle  departments,  a  man  of  settled  habits  now  em-  *•>“  stereotyping  equipment  wanted.  We  IM 

)_  Jfmporarv  or  permanent  basis.  Pre-  ployed,  offers  his  services.  Confidential.  Write  cash.  Miles  Machinery  Co.,  409  W.  26tb  St., 

bast.  Box  B-504,  Editor  4  Publisher.  or  wire,  B-S40,  Editor  &  Publisher.  New  York. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised. 

All  negotiations 
confidential. 

PALMER,  DEWITT  & 
PALMER 

350  Madison  Ave.,  New  York 

Buslneti  Establlshod  in  1899 


CONSOLIDATION 

The  Dierrlng  of  newspsper  tntorestt  U 
a  subject  that  has  received  tpf'cial  study 
and  investigation  by  this  Arm  lor  nearly 
17  years.  It  is  a  big  subject  and  requires 
considerable  technical  krowledge.  both  at 
to  valuation  and  operating  methoda.  When 
properly  organized,  the  results  are  never 
iitappointing. 

We  have  been  factors  in  many  important 
oonaolidationa,  sales  and  appraisals. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


I  WE  CONNECT  THE  WIRES  I 


/-kVER  TWENTY-FIVE 
YF.ARS  we  h.-ive  comliicied 
a  service  bureau  iur  einpluvers 
and  position  seekers  in  Ailverlis- 
ing- Publishing  field.  Our  lists 
include  men  and  women  fitted 
for  positions  up  to  highest  re¬ 
sponsibility  in  all  departiiicnls  of 
newspapers,  class  joiiruals.  ad¬ 
vertising  agencies  and  publicity 
departments  of  mercantile  and 
manufacturing  concerns.  Regis¬ 
tration  free.  No  charge  to 
I  employers. 

FERNALO’s  Exchange,  nc 

.SccuniTT  Ovoa.  SgaiNanivo.  M.og. 


Opportunity 

Awaits  you  in  the 
Classified  Columns  of 

Editor  8C  Publisher. 

A  Situation  Wanted 
ad  will  open  the  doors 
to  big  positions  with 
reliable  concerns.  Sell 
yourself  with  the 
Classified  Service  of 

Editor  8C  Publisher. 


TO  SEPARATE  NEWS  COURSES 


U.  of  Illinois  Trustees  Approve  Plan 

for  Complete  Journalism  Dept.  of  that  place  \ 

,  .  r  *  *  .1  I-  •  head  runs  over 

The  board  of  trustees  ot  the  L  inver-  cv,„,,i,i  Cp- 

•.  f  Til*  *1  Ilf  XII 

sity  of  Illinois  has  approved  a  plan  for 
the  establishment  of  a  School  of  Journal¬ 
ism  at  the  university,  separating  these 
courses  from  the  department  of  English 
and  opening  the  way  for  the  ultimate 
expansion  of  this  course  of  study. 

The  Illinois  Press  .\ssociation  at  its 
recent  meeting  unanimously  adopted  a 
resolution  asking  for  this  step  and  \V.  j. 

Smith,  editor  of  the  IVaukegan  Sun; 

John  Harrison,  editor  of  the  Dminllc 
Commercial  Nezvs;  Harry  U.  Bailey, 
former  president  of  the  association,  edi¬ 
tor  of  the  Princeton  Refublican ;  D.  W. 

(irandon,  editor  of  Sterling  and  LaSalle 
newspapers  and  James  McClure,  editor 
of  the  Carliniille  Retniblican,  represent¬ 
ing  the  association,  joined  with  President 
Kinley  in  presenting  the  resolutions  to 
the  board. 

Details  of  the  new  school’s  organization 
are  yet  to  be  worked  out  and  the  state 
press  organization  will  continue  to  act  in 
an  advisory  capacity  in  that  undertaking. 


DOLLAR  > » 
>»  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


How  about  the  bakery  in  your  city, 
does  it  only  advertise  bread?  Get  the 
baker  to  place  another  ad  in  your  paper 
selling  his  cakes,  his  soft  rolls,  his  pies, 
his  chocolate  eclairs,  or  whatever  his 
specialty  is.  A  small  ad  on  one  of  these 
two  or  three  times  a  week  will  bring  him 
more  pastry  business.  Trv  running  one 
ad  on  one  pastry  every  day,  whichever 
is  his  special  for  the  day.  This  is  good 
business  that  will  develop  into  another 
steady  advertiser. — Ralph  Gibler,  Hunt¬ 
ington,  Ind. 

An  “Accuracy  Race”  is  being  con¬ 
ducted  by  an  Indianapolis  newspaper. 
Any  errors  directly  chargeable  to  any 
staff  member  are  tabulated  daily  and  the 
total_  marked  on  a  “race  sheet”  each 
evening.  At  the  end  of  the  week,  the 
staff  member  with  the  lowest  error  record 
is  treated  to  a  free  dinner  and  an  eve¬ 
ning’s  party  with  expenses  paid. — B.  A.  'T. 

The  Christmas  Savings  clubs  plan  in¬ 
augurated  by  banks  and  which  opened  up 
new  advertising  opportunities  to  news¬ 
papers  might  be  broadened  to  include 
stores  whereby  a  buyer  could  begin  mak¬ 
ing  payments  now  on  Christmas  gifts  to 
be^  delivered  at  Christmas  time.  Under 
this  arrangement  stores  could  afford  to 
make  reduced  Christmas  prices  to  attract 
the  trade. — F.  D.  H. 
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“Why  Men  Get  Drunk”  was  the  title 
to  a  timely  and  fascinating  interview 
story  in  the  Milwaukee  (Wis.)  Journal 
recently.  Prominent  people  of  the  city 
gave  their  views  on  why  they  get  drunk 
at  times.  Some  of  the  subjects  of  the 
interview  were  mentioned  by  name ; 
others,  because  of  the  personal  nature  of 
the  matter,  were  partially  identified  by 
their  position  in  the  city  but  were  not 
mentioned  by  name. — Ruben  I-evin,  Mil¬ 
waukee,  Wis. 

An  especial  courtesy  is  afforded  and 
new  interest  created  in  the  daily  hotel  list 
by  the  heading  given  those  on  the  hotel 
-  --  registers  of  the  town  by  the  Longview 
fore  the  primaries.  It  sold  easily  and  Daily  Nezvs,  which  heads  this  box  of  visi- 

settled  the  political  advertising  matter  in  tors  “The  City’s  Guests.” — C.  M.  L. 

two  days  of  solicitation.— Fremont  Kut-  Seattle, 
newsky.  - 

„  ,  The  postoffice  pen  has  been  more  or 

Here  s  a  new  stunt^  your  suburban  less  of  a  standing  joke  all  over  the  na- 

solicito^  can  use  occasionally  with  sue-  tion.  Now  Postmaster  General  New  has 
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